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MultiKopy 
your letters 
for 


permanency 

















re ey 
When you say Webster 
to your customer 


he knows you are selling 
him the best 


Stock MultiKopy now and fit your 
customers for satisfaction. Fill out 
the coupon and let us tell you about 
the Definite Selling Plan and the 
Webster Way to bigger and better 
business. 


F. S. WEBSTER COMPANY, Incorporated 
338 Congress Street, Boston, Mass. 
New York—San Francisco—Pittsburgh—Chicago—Philadelphia—Cleveland 


ir S. Webster Company, Incorporated a 
| 338 Congress Street, Boston, Mass. | 





| Gentlemen: Kindly tell me about the Webster Way and | 
| the Definite Selling Plan. 








| Name 


| Street 
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" OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientel: 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in fifty- 
four other countries who 
deal in American office 
equipment 


* SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico — one 
year, $2.00; two years, $3.00. 
Canada—one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


* CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 
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Appliances 





Published on the First Day 
of Every Month by The 
Office Appliance Co., 
417 S. Dearborn St., 
Chicago, IIl., 

U S.A. 


Cable Address: APPLICO, CHICAGO—Phone Harrison 3698 


EVAN JOHNSON, Pres. & Treas. A. H. HITCHCOCK, V. Pres. 
C. F. MALHOIT, Secretary 
H. W. MARTIN, Assoc. Ed. OTTO KNEY, Asst. Ed. 

J. A. GILBERT, Bus. Mgr. B.C.WALLSTEN, Mgr. Copy Dept. 
J. A. PALMER, Cir. Mgr. G. C. WHEELER, Mgr. Ser. Bureau 
D.C. MILLER Western Advg. Mgr. 

C. H. EVERLY, Eastern Mgr. D. N. BRIGGS, Asst. Mgr. 
1701 Pershing Square Bldg., New York, N. Y. 

Phone Ashland 8319 


This Number Contains: 


STATISTICAL SECTION—Recording Patents, Ex- - 


ports, etc ’ ee es . ‘ 
MINTINGS—A Page of Advancement eee y oe 11 
HOLD TRADE MARKS ALOOF FROM GRADE 
MARKS—Written Expressly for Office Appliances 
by Waldon Fawcett .......... nas ; 13 
THE GOLDEN RULE—By “Don Quixoté ; 15 
SNAP SHOTS AND SKETCHES—Limning Walte! 
16 


M Burns PPT. — : 
IMPRESSIONS OF A TRAVELER IN CALIFORNIA 18 


BOOKSTORE ACCOUNTING AND DEPART- 
MENTAL RECORDS—An Address by J. W. Sutton 
before the Illinois Booksellers’ and Stationers . 
Association a weenie oe rcre Zi 

In Other Lands—Views and News from Abroad 30 


New Machines and Devices—Listing Latest Offerings 33 
News and Miscellany—Current Record of the Do- 


mestic Field +e 38 
The Guest Book : needs * 10A 
Meetings—Dinners—Conventions . .. 40f 
UNDERWOOD IN NEW OFFICES AT ALEX- 

ANDRIA, LA ante sae 54 
HARRY W. BUSE GIVES RADIO TALK 57 
NEW ORLEANS PLANS COMPREHENSIVE TRADE 

EXPOSITION oseees Te ot. FP : ; a 
VON LADAU NOW CHICAGO MANAGER FOR 

ELLIOTT Py Oe , 61 
RECENT VISITORS FROM JAPAN bo 
HAMPSHIRE PAPER COMPANY ADDS NEW 

PAPETERIES eer ae 66 
NEW SALESMEN ON WAHL STAFF iV 
National Association News—Preparatory Steps for _ 

Convention Teeny y ; a 2 
SUPERIOR TYPE COMPANY REARRANGES =A 

PLANT .. ae ie-« , 79 
STRAW HATS GLADDEN MUNSON SALES CON- 

TESTANTS se be : 80 
Passed Away—Severance of Earthly Ties 83 
LYNN STATIONER BREAKS INTO ROTOGRAY 

URE SECTION . : 87 
CHICAGO STATIONERS COMPLETE BOWLING 

SEASON ‘ R87 
NEW L. C. SMITH OFFICES IN CHICAGO 88 
A REMARKABLE STEEL FURNITURE CATA- 

LOGUE 92? 
Wedding Bells and Birthdays 94 
ANNUAL JUNE OFFICE FURNITURE SECTION 96 
-ETROIT DESK COMPANY ESTABLISHED BY 

REIDEL, JR ; 196 
Classified—Accountir Machines, 210: Adding Machines, 

210 Catalogues, 221 Furniture, 199 House Organs 

y Loose Leaf 200: Other Machines 21 Pens and 

Pencils, 202: Ribbons and Carbons, 218: Stamps and 

Stencils, 217: Stationery, 214; Typewriters, 206 


[270] 








| No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


{{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age isenclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment or 
directly related products 
eligible. 


{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, Ili., 
under Act of March 3, 1879. 


{ “Office Appliances” is reg- 
istered in the United States 
Patent Office, Washington, 
D.t 


{ COPYRIGHT. Contents 
covered by Copyright, 1925, 
by The Office Appliance 


Company. 
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a 
Devices Co.. 


Accountin. 92 
Acme Gold Pen Co.........243 
Acme Staple -e: a 
Adams, —~ $F: od “Mfg. Co, 212 
Agsremsograr® ae anaes 48, 9 
Adjustable ae 172 
Advance Paper Box Co... .230 
Aigner, G. Pn cobeds eae 
Ajax Time Stamp CU 
Aldrich Mfg. Co............ 182 
as i oe oo 6b bike © 234 
Allen Office Machines, Inc..198 
American Clip Co. -- 667, 61 
American Electric. Co. 212 
American Embossing Co... .22 
American Lead Pencil Co.. 62 
American Manifold Prod- 
ucts Corp. onet-ec _ 
American Mfg. Concern. . .232 


American Numbering Ma- 
RS a ve we dad 58 

American Pad & Par ser (0.238 

American Writing Mac hine 
Co. 


Ames Safety Envelope Co. .220 
Ames Supply Co........... 74 
Anderson, C. F., & Co..,...240 
Angle Steel Stool Ti cosoocmen 
PG Gin occ ewe cence 211 
Arlac Dry ‘stencil Co., Ine. .232 
Art Metal Constr. Co..130, 131 
Ast Bteel CoO... cccee covccocekee 
Ault & Wiborg Co., The. 84 


Aurora Metal Cabinet Wks.17 


Auto. File & Index Co...... i 
rn Ce Co owes ceedee 242 
Azora Rubber Co........... 208 
B 
Bachrach Specialty Co..... 23 
ee” Oe on oc ecance 250 
Baum, Russell E. .........237 
Beaumel, D. W., & Co.....236 
Beck Duplicator Co........ 217 
Bentley & Gerwig Furni- 
DE «26 0540 onedetoe de 7 
Bentson Mfg. Co., The..... 174 
BN ME, GMD deccccaces 124 
Bettcher Stpg. & Mfg. Co..162 
Boorum & Pease Co........ 249 
Boston Index Card Co...... 140 
Bridgeport Pen Co., The...241 
Bristow, Stanley R.........238 
British Stationer ......... 194 
Brown, L. L., Paper Co 94 
Browne-—Morse Co...... 169-170 


Buckeye Ribbon & Carbon 
| See RC 
Bump Paper Fastener Co..222 
Burroughs ages Machine 
9 


Sa nde as sacehhee awe 252 
Bushnell, Alvah, GMivcceces 91 
DE -E. Mivc ce ceccceeces 242 
Buxton & Skinner Prtg. & 

TTS i od cane wae cee 229 
Byron Desk Co. ....... «++ 165 
Campbell-Ewald Co. ...... 55 
CGO FM COi.cccccccccss 200 
Canton Art Metal Co., The.153 
Carpenter, E. W., Mfg. Co.238 
Central Paper Beanen és dese 220 
Chicago Binder & File Co..228 


Chicago Eyeshield Co.. y 
Chicago Mirror & Art Glass 
Co 23 


Chicago Safe & Merc han- 
TS Bs oh eek ee di 242 
Cincinnati Art Pub. Co.....248 
Ciarotype Co., The........ 65 
Clemetsen Co., The........ 163 


Collins Ink Eradicator Co 
Columbia Ribbon & Carbon 


eNO Ser ae 50 
Columbia Steel Equip. Co..141 
Colytt Laboratories ....... 214 
Commercial Furn. Co 161, 2 
Commercial Paste Co...... 80 
Compo Cor i \ Sales Co..214 
Conant-Bal =e 120 
Conklin Pen Mtg AE 81 
Conrades Mfg. Co......... 173 
SGe Gn. Ming GMA. cc ee 176 
Cooper Carbon Coated Pa- 

| Sere 216 
Cordiey & Hayes ......... 7 
Corona Typewriter Co . 56 
Corry - Jamestown Mf« 

Re) db dehe cue .181 
Crescent Brass & Pin Co.. .228 
Crocker Chair Co..........146 
Crown Ribbon & Carbon 

a ac canducauits 222 
Daco Guide Co.......... 242 
Davenport-Taylor Co. .....225 
Defiance Sales Corp.......235 
Derby. P.. & Co., Inc......148 
Diamond State Fibre Co... .173 
Dick, & Saree 73 
Diemer, John F., Co 219 
Dietz, The J. F.. Co.... 129 
Dixon, Joseph, Cruc ible Co. 78 
Downey, The C. L., Co 241 
Dunleavy Co., The 211 















advertisers and 
any 


and customers, 





These advertisements present the prod- 
ucts of the leading manufacturers in each 
division of the industry. 
ground for honest differences of opinion 
the publishers obviously cannot under- 
take to guarantee transactions between 
customers. 
however, offer their service in resolving 
disagreements 


E 
Eaton, Crane & Pike Co... 69 
Economy Seat Co.......... 179 
Eggens-Hambler Co. ..... 243 
Electric Window Salesman 
oe ORS EE rr ere 
en Ch. TE oc icceqeebe 67 
Elliott Fisher Co saoee sae 
Englewood Desk Co........ 159 
Erie Art Metal Co.......... 171 
Esterbrook Pen Mfg. Co.. .247 
Evansville Desk Co. ...... 148 
Eveready Mfg. Co.......... 227 
F 
Peet, DW vedeocdeds 239 
Faber, Eberhard .......... 68 
Featheredge Rubber Co... .182 
Featherweight Eyeshade 
Sk senedeéas dane betebates 242 
OO RE are 242 
Fowler—Manson-Sherman ..177 
Fox, Geo. E., & Co.........184 
Furnas Furniture Co.... 73 
G 
Gail Mfg. Co.. , a 
Gaydoul Gold Pen Co 242 
General Eclipse Co......... 227 
General Fireproofing Co....149 
General Typewriter Ex- 
reer Te 209 
Globe—Wernicke Co 134, 5 
Goes Lithographing Co 201 
Golding Press Division.....219 
Gorton—Pew Fisheries 202 
Graff—Underwood Co 215 
Greene, Stephen, Co.. 238 
Gunlocke, W. H., 4 “hair ‘Co 181 
Gunn Furniture Co., The. .167 
H 
Hahn, Arthur W .239 


Hammond Typewriter Cc orp 


240 


Hampshire Paper Co .ge4 
Hanson Bros. Scale Co.... 95 
Hellesoe, Hans HM........ 238 
Heyer Duplicator Co.......208 
Heywood-—Wakefield Co....178 
Higgins, Chas. M., & Co...210 
Hoban Receiver Holder 
i ae reeds can seen 216 
Hoffman, L. Seas 228 
Hoge Mfg. Co.... 240 
Hoosier Desk Se 146 
Horn, W. C., Bro. & Co...243 
Hote hkiss Sales Co..... 218 
Hunt, C. Howard, Pen Co.. 76 
I 
Ideal School Supply Co 213 
I. D. L. Mfg. Corp.... - 
Imperial Desk Co........138. 9 
Imperial Methods Co.......175 
Imperial Steel Cabinet Co..178 
Improved Boehner Binder 
Co e< bueeeeeESoscece 240 
Ink-Out Mfe. Co 241 
Invincible Metal Furniture 
Co 128 
treland & Matthews .144 
TIrving-Pitt Mfe. Co 64 
Irvin, A. H., Co 195 
J 
Jamestown Metal Desk Co..1°% 
Jasper Office Furniture Co.178 
Jersey City Prtg. Co.......223 
Joslin, A. D., Mfg. Co 223 
K 
Kihn Bros 224 
Kobler & Co 240 
Kohlthaas Co., The 211 


between 
‘s, which result from 
tions established through the journal. 






Because of the 








They do, 






advertisers 
rela- 













Leopold Desk Co.......... 125 
Lincoln Rubber Key Co....225 
Line-A-Time Mfg. Co., Inc.218 
Little, A. P., Inc... sxe ae 
Luther Ink & Stamp Pad 
Dn n4c We wencns ewan bee sen 223 
Lyon Metallic Mfg. Co 150 
M 
ey Cok Ra's ses ence os 147 
Manifold Supplies Co....... 43 


Marble, The B. L., Chair 


Be +s wid on & oe ba oeetée 168 
Markilo’ Co ees eeces 241 
Medearis Moulding Pe 
Meilink Steel Safe Co......171 
Melind, Louis, Co = 217 
Metal Office Furniture Co. ..183 
Beemer Gs WOMEMG. . co ccsccces 221 
Milwaukee Chair Co........166 
Mittag & Volger, Inc....... 41 
Mon Bureau bt. pee ti 246 
Moore Push Pin Co........ 241 
Morden Mfg. Corp’n....... 227 
Morschhauser, W. A....... 216 
Morton Manufac ares Co. .243 
A. BS eee 154 
Mun-Kee Produc ts C orp...224 
Munson Supply Co......... 46 
Seen BPE GO cect cccces 136 

N 
Natl. Assn. Stationers, O 

FS aera 75 
National Blank Book Co... 82 
Natior2l Business Show Co. 90 
National Desk Co.......... 177 
National Fiberstok Envel- 

ope Co “ Pee re 145 
National Supply Co. ...... 242 
National Vulenzd Fibre 

Co ae Poy EA re 161 
Neidich Process Co........ 201 
peemeem, CC. Be Oe WW. Bosecoese 242 
Nielson Supply Co. 242 


Noesting Pin Ticket Co....215 
Northwestern Paper Goods 
° 


a eehaeheed «odes wane 46 
°o 
Office Specialty Mfg. Co....175 
'§ = 2 eee 
Old Town Rib. & Car. Co..197 
Oliver Typewriter Co.. 239 
a Ee See 156 
Orthwine, R ee 
Oxford Filing Supply Co...160 
P 
Pacific Specialty Mfg. Co...180 
Peerless Car. & Rib. Co....212 
Peerless Key Co re 206 
Peerless Wire Goods Co.. 237 


Pelouze Manufac turing Co.2 
Peters—Morse Mfg. Corp.. 
Phillips Rib. & Car Co... 
Pierce, S & Son Co.. 
Pittsbur gh Tw. & Supply , 


Co 2: 


945 


.183 


Polar Manufac ‘turing ( ‘o. . 158 
ee a, ma Oe OO on. eaten 240 
Premier Metal Products Co.242 


Pressteel Engrg 


Corp ae 185 


Q 
Queen Ribbon & Carbon Co 227 
Quigley Furniture Co...... 184 





R 
tand Co., Divisior 
Ravenswood Office 

cialties Co. ; 
Regal Typewriter Co 
Reliable Tw. & Add 
a ae 
Remington Tw 
Republic Box 
Reynolds Env. 
Rishel, J. K., 
Roberts Numbering 
chine Co. .... 
Roberts, Weldon 
Co . 
Rockwell—Barnes Co 
totospeed Co. .. 
Royal Metal Mfg. Co 
Royal Typewriter Co 
Rush-—Eraser Co 
Ryan, J. F., & Co 


Ss 
(Ck 
Co 

Co 
Products ¢ 


Spe 


Co 
Sealer C 


Safe-—Guard 
Sainberg & 
Sanford Mfg 
Sanymetal 
The 
Schwab Safe Co 
Scripto Mfg. Co 


The 


Sengbusch Self-Closing Ink 


Mas 


Furniture C 


Writer ¢ 


stand Co. ... 
Service Products Mfg. ¢ 
Shallcross Co., The 
Shaw-Walker Co 
Sheaffer, W. A., Pen ¢ 
Sheppard, The C. E., Co 
Shipman-Ward Mfg. Co 


Shirley Pen Co 
Shuttle Machine Co 
Siggers, E. G 
Sikes Co 
Simonson, R. A.., 
Smead Mfg 
Smith, L. C., & 
Smith Premier Tw. C 
Smith Tw. Sales Co 
Smokador Mfg. Co 


& C 
Co., The 
Bro., T 


Snelling & Son 
Speed Key Mfg. Co 
Spencerian Pen Co 


Rubber 


Standard Mailing Maching« 
Co 224 
Stationers’ Loose Leaf C 


Stationers’ Specialty Cor 
Steel Equipment Corp 
St. Johns Table Co 
Storms, H. M., Co 
Superior Furniture C 


+ 
Desk Pad Co 2 


Telefo 
Tell City Desk Co 
Tenacity Mfg. Co Ine 


Tension Envelope Co 
Terrell’'s Equipment Co 
Thompson Time Stamp ‘ 
Tip Top Mfg 
Todd ee. . The 
Toledo Metal Furnitur 
Treiber-Cahill Mfg. ¢ 
Triner Sales Co 
Triner Scale & Mfg c 
Trussell Mfg. Co 
Turner & Harrison P eT 
ae writer Circle Co 
Typewriter Emporiun 


Ulrich Planfiling Equip 

Underwood Typewriter 
47, 54, Back 

Union ‘Ribbon & Carbor 

U. S. Envelope Co 

Lt. S. Lace Paper Co 

U Ss Pencil Co 

U SS. Tw Ribbon Mfe ( 

United Tw. Exch. Co 

Universal Index Tab ¢ 

. Vv 

Van Dorn Iron Works C 


Van Valkenburg, L. D.. ¢ 
Victor Adding Mach (Co 


Ww 
Wabash Cabinet Co 
Wagemaker Co 


Wahl Co 

Wales Adding Mac , Cc 
Waterman, L. E ‘o 
Watson Mfg. Co 
Webster. F. S., Co 
Weis Mfg. Co 11 
Western Furniture C 
Wholesale Typewriter C 


Wiggins, John B., Co 


Winnebago Furn. Mfg. © 
Woodstock Typewriter € 
Workman Mfg. Co 


W. & T. Metal Produ 


Corp 


os 
Yawman & Erbe 
Young Typewriter C 
Zz 
Zio Inst ions & 
tr = 














Page 5 OFFICE APPLIANCES For June, 1925. 





Eyelets 7 Bye Paper Fasteners. 
Bates . GR -acosssebaneunee 
Co : 252 IDL Mie’ ‘6 geet a eigen 


Elliott-Fisher Co . . 251 © e nd Eyeshades. 

Peters-Morse Mfg. Corp'n... 88 Chicago Eyeshield Co. ......243 
Todd Co , ke - 508 Featherweight Eyeshade Co...242 
Victor Adding achine Co, ‘ B tal 

Wales Adding Machine Co...207 File Bone, Matai. Oe. idknctice 





Adding Machines. 
Burroughs Adding Machine 




















Mie SS. eee Used. File Folder Mfg. Machines. 
teliable Tw. & Adding Ma : Anderson, C. F., & Co, ......240 
mae Cp —_ For the benefit of the subscribers the Filing Cabinets, Cloth Covered. 

a ¥ Paper. 220 lines advertised are here classified. Advance Paper Box Co. +e 5s ; 
Rockwell-Barnes Co ee Many of the requirements of the a als oy sod ethan a 
a Ss Pen rs Paper Co...236, 241 . modern business office are represented. oe a Co. reseed 
ing ypewriters. r > > y ace oy BOS wcccees eee 
Burroughs Aééing Mach. Co Should subscribers be interested i in any Solan & Co. Beek. 
Elliott Fisher . or article of office equipment not listed Stationers Specialty “Corp. «+ 215 
ee eet eee here, they are cordially invited to com- Filing Cabinets, Metal. ite 
Uaderweed typ yy oe, ‘ municate with the service bureau, ast teetah Dene Ge ee. 3 
ettecihins aie hy through which the information will ! Art Stoel Co. Gahacse eu 

ress cf ines 
“ition Os 48. 9 be promptly and cheerfully furnished Auto, File & Index ©o. ... 199 
Elliott Co., The . & with no obligation to you. Bentesn, Ete. SS. socposeveuaial 
Ad) : rger . ee 
Seo take Adhesives, etc.) Browne-Morse Co, ........169, 70 
Advertising. Canton Art Metal Co, ......158 
Campbell-Ewald oD Columbia Steel Bqu nt Co. 141 





Arch and Clipboards. 
American Mfg. Concern ....232 
Globe-Wernicke Co., The 134, 5 


Corry-Jamestown fg. Corp. I 
General Fireproofing Go. cece 
Globe-Wernicke Co. ......184, 5 














Office Specialty Mfg. Co 175 Chair Pads and Cushions. ka Desk-Pending cattens Holder, _ Imperial Steel Cabinet Co, ..178 
Rockwell-Barnes Co ° 247 . iinaae wee’ abt ‘ pd American Cilp Co ‘ e + naa — Furn, Co... 47 
Yawman & Erbe Mfg. Co. 126, 7 eatneredge op ‘ _ Desk Trays. Macey ” nese eeeeeees 
Ash Trays. Fox, Geo, E., & C 1s4 American Electric ( 212 Metal Office Furn. Oo, ...... 
Aldrich Mfg. Co 182 Irvin A. H., 195 Diamond State Fibre Co ..178 Office Specialty Mfg. Co.....175 
Bankers’ Note Cases. Polar Mfg. Co - 158 Fox, Geo. E., & Co 184 Presstee] Engineering Coup... 
Globe-Wernicke Co rhe. .134, 5 Chair Seats. General Fireproofing Co ..149 Shaw-Walker Co. ........+06+ 
Van Dorn fron Works Co., Diamond State Fibre (« 173 Imperial Methods Co 175 Steel Equi ment Corp. erga 
Rn 119 Chairs Macey Co., The 147 Terrell Ls uipment Co. .....182 
Billing Machines. Angle Steel Stool ( 242 Office Specialty Mfg. © 175 Ulrich Planfilin a. Co. 122 
Burroughs Adding Mach. Co. 252 Genesee Ge. 120 Yawman & Erbe Mfg. C 126, 7 Bg BR orks Co..... = 
Remingto “ypewrite: ‘oe a . ~~ Sg re 
ston ry i tO. + Conrades Mtg. Lo -iae Desk Work Diotebaters. i Yawman & Erbe Mfg. Co. 126, 7 
Underwood rypewriter Co. Crocker C Tk cx 146 oe Ww. ‘ 4 Bro. & Co , 243 Filing Cabinets, Wood, 
47, 54, Back Cover Derby. P.. & Co.. In 148 I - ts Pitt Mf ag Co an Auto. File & Index Co. ....179 
Binders, Catalog and Periodical. Gunlocke, W. H., Chair Co...181 setaie, hy e . 931 Boston Index Card Co. ...... 140 
Adams, Henry T., Mfg. Co. 212 Marble. The B. L.. Chair Co. 168 Sainberg & Co " Browne-Morse Co. .. 169, 70 
American Clip Co. . oscolt, @ Milwaukee Chair (« 166 Desks. Globe-Wernicke Co., The 134, 
Blank Books. Office Specialty Mfg. (x 75 Art Metal Construction C Imperial Methods bo. sneeee 17 
Boorum & Pease Co cecosde Pierce, S. K.. & Sor 183 130. 31 Macey Co., The ...... o6 eae 
National Blank Book Co. .... 82 Royal Metal Mfg. ( 239 Auto File & Index (C« 179 Office Specialty — Co. . +178 
Rockwell-Barnes Co ee 247 Sikes Co 144 Bentley & Gerwig Furn. Co. 174 Republic Box Co, ....... .. 180 
Zion Institutions & Industries 219 Superior Furniture C¢ 185 Browne-Morse Co 168, 70 Shaw-Walker Co, .......... -155 
Blanks for Bonds and Stocks. Toledo Metal Furniture Co...180 Byron Desk Co . .165 Ulrich Planfiling wep a Co. -122 
Goes Lithographing Co. . 201 Van Dorn Iron Works Co.. Clemetsen (x .168 Wagemaker Co. pe 
b a oe P a Card: 224 The ; 119 Commercial Furniture Co. 151, 2 } treo Go. 118 6 6, sb, 8 
oard Cutters, Paper ar Tot Corry-Jamestown Mfg. Corp’n. 18 ? r g. Co. 
Golding Press Division ‘ 219 —— Protectors and Writers. an oni — . w . M & pn = Filing Bupplics. 
Ideal School Supply C« ; 2138 ay tg : at ye oon Englewood Desk Co 159 Aigner, op: Gey edetebad 212 
Bond Boxes. Todd co The ae Evansville Desk Co 148 American Clip Co, ...... 57, 61 7 
Art Steel Co pee ee ere ss — General Fireproofing C 149 American Mfg. Concern ...... 
Corry-Jamestown Mfg. Corp'n.181 Check Sorters. Gunn Furniture Co The 167 Boston Index Card Co. ......140 
Erie Art Metal Co é 171 Koblhaas Co., The 211 Hoosier Desk Co. 146 Browne-Morse Co, ...... 169, 70 
eral Fireproofiing Co, 149 Checks, Stamped Metal Imperial Desk ( 138. 9 Dace Gales Ge cv css choccau 242 
Globe-Wernicke Co., The. .134, 5 Meyer & Wenthe 221 Invincible Met. Furn. (« 128 Dunleavy Co., The .......... 211 
Metal Office Furniture Co 183 Cl x Pp Jamestown Metal Desk (C« 23 General Fireproofing Co., The 149 
Steel Equipment Corp't 137 es. Pane, Cl Jasper Office Furniture Co 178 Globe-Wernicke Co., The . - 144, 5 
Book Cases. — ined — Leopold Desk Co 125 Imperial Methods Go sees eet 
Frowne-Morse (Co 169, 70 Coin Bags and Wrappers. Macey Co.. The 147 Invincible Met. Furn. Co. ....128 
Hlobe-Wernicke (x The 134. 5 Downey, C. L., Co rhe 241 Metal Office Furn. (¢ 183 Macey Os., Tee. ccrvscecsocvel 147 
inn Furniture (C« 167 Columnar Pads. Myrtle Desk Co 136 Office Specialty Mfg. ‘Co teens 175 
Macey Co coves 14T American Pad & Paper Co 258 National Desk Co 17 Oxford Filing Su y Co. ....160 
Office Specialty Mfg. C« --175 Copyholders. Office Specialty Mfg. Co 175 Rockwell-Barnes . verve s RMT 
Van Dern Iron Works Co., Allen Office Machines, I 198 Orpin Desk Co 156 Shaw-Walker Co, .......... . 155 
PRO cece iséevéhannentid 119 American Clip Co 57, 61 Quigley Furniture Co te Simonson, R. A., Co. ........248 
Weis Mfg. Ce 115, 6, 7, 8 American Electric C¢ 212 Rishel. J. K.,° Furniture Co Smead Mfg. Co., The “thse 
Yawman & Erbe Mfg. Co. 126, 7 Kobler & Co 240 Shaw-Walker Co Steel a Corp.. .137 
Book Ends. Line-A-Time Mfg. Co 218 Stee] Equipment Cory Ulrich lanfiling Equip. Oo... 122 
Ryan, J. F., & . 211 Premier Metal Products Co. 242 Tell City Desk Co Wabash Cabinet Co. ........ 142 
Bookholders. Copying Devices Van Dorn Iron Works Co Weis Mfg. Co. ...... 115, 6, 7 8 
American Clip Co ‘7, 61 Yawman & Erbe Mfg. Co. 126,7 Wagemaker Co Yawman EF Erbe Mfg. Co. 126, 7 
American Electric Co. ......212 Costumers. Western Furniture ( Folding Machines, 
Book Rings. Art Metal Construction Co Winnebago Furn. Mfg. ( Baum, Russell BE. .......... 237 
Adams, Henry T., Mfg. Co...212 130, 131 Yawman & Erbe Mfg Co. 126, 7 Fountain Pens, 
Carpenter, E. W Mfg. Co...238 Conrades Mfg. Co 172 Beaumel, D. W., & Co. ....2836 
Morden Mfg. Corp’n, The 227 Furnas Furniture Co 173 Directory Boards. Conklin Pen Mfg. Co. ...... x | 
Bookkeeping Machines Globe-Wernicke Co., The 134, 5 Davenport-Taylor ( 225 Eggens-Hambler Co. .. 
Purroughs Adding Mach. Co. 252 Premier Metal Products C« 242 ; Sheaffer, W. A., Pen Oo... cove ac 
Elliott-Fisher (« cooc cee Sanymetal Products (<¢ 176 Display Fixtures. ese Wahl Co, 2... .esesvessvevees 
Remington Typewriter Co. Cuspidors. Electric Window Salesm. Co. 243 Waterman, L. EB., Co. ...... 207 
44. 77. 93 Aldrich Mfg. Co 182 Duplicating Machines & Supplies. Gold Pens, 
Underwood Typewriter Co Cordiey & Hayes 87 Arlac Dry Stencil Co., Inc...232 Acme Gold Pen Co, .......... 243 
47 4, Back Cover Ireland & Matthews Mfg, Co. 144 Beck Duplicator (« 217 Gaydoul Gold Pen Co, ...... 242 
Business Shows. Cutters, Paper and Card Canode Ink Co 200 Greeting ¥ : 
Nt'l Assen. Stationers. 0. O Golding Press Division 219 Dick A B Cc xt Cincinnati Art Pub. Co. ....248 
& M . 75 Ideal School Supply (« 213 Heyer Duplicator Co 208 Greene, Stephen, Oo. ....... . 238 
National Business Show Co... 90 Nelson, C. R. & W. A., Inc 242 Rotospeed Co., The 243 Gold Stam . 
Busses Dating Stamps. Envelope Sealers. Aigner, G. 2., & GO. ivcceest 212 
Angle Steel Stool Co 242 American Numbering Machine Argus Mfg? Co 211 Gummed Cloth, 
Auto File & Index (< 179 Co 58 Elliott Co 67 Aigner, G. J., & Co, ........ 212 
General Fireproofiing (« 149 Melind, Louis, Cx 217 Reynolds Envelope Sealer Co. 240 Index Card Signals. 
Toledo Metal Furn. (« 180 Mever & Wenthe 291 Standard Mailing Machines Graff-Underwood Co, ........ of 
Calculating Devices. Desk Calendars. Co 224, 226 Moere Push-Pin Co. ........ 
Pittsburgh Tw. & Supply Co. 236 Defiance Sales Corp'r 235 Envelopes Yawman & Erie Mfg Co. 16, t 
Calculating Machines Telefo Desk Pad (« 205, 208 Ames Safety Envelope (< 220 Index Ta 
Allen Office Machines. Inc 198 Desk Pads. Blotter. Bushnell. Alvab. Cx 91 Aigner, G. S.. BOA Ness 212 
Burroughs Adding Mach. Co. 252 Boorum & Pease Co 249 Diemer. John F Co 219 Rand GR. sacécdvacdivtcacea 157 
Morschhauser, W. A 216 Fox, Geo. E., & ( 184 Natl. Fiberstok Env. Co 145 Universal Index Tab Co. 2283 
Calendar Pads and Stands Hoffman, L 228 Northwestern Paper Goods Co. 246 Ink Eradicators. 
Defiance Sales Corp'n ons, Irvin. A. H.. ( 195 Smead Mfg. Co The . 235 Collins Ink Bradicator Co..... 243 
Jersey City Prtg. 238 Sainberg & ( 231 Tension Envelope Co. ..... 143 Ink-out Mfg. Co. .......... 241 
Telefo Desk Pad (« 205 Stationers Specialty Corp'n...215 U. 8. Envelope Co. ....... 9 | Inks, Adhesives, Etc. 
Carbon Papers. Desk Pads, Glass. Canode Ink Co. ............ 200 
See Mibbens end Carbens Chicago Mirror & Art Gl. Co. 231 Envelopes, Celluloid. Commercial Paste Co. ...... 80 
Card Cases. Fox. Geo. E & Ce 184 farkil Co . . 241 General Eclipse a .tseepee 227 
Improved Boehner Binder Co. 240 Polar Mfg Co 158 Erasers Gorton-Pew Fisheries.........202 
Wiggins, The John B., Co.. .236 Ravenswood Office Spe Co...244 Argus Mfg. ( io eae Higgins, Chas. M., Co. ...... 210 
Catalogs, Stock, for Stationers. Sainberg & Co 231 Dixon, Jos., Crucible Co, . 78 Sanford Mfg. Co. ...... cose 
Buxton & Skinner Prtg. & Desk Pads, Linoleum Ink-Out Mfg. Co - 241 Inkstands., 
Sta. Co 209 Office Specialty Mfg. Ce 173 0. K. Mfg. Co ; 245 Bachrach Specialty Co. .....221 
Chair Irons, Polar Mfg. ( 158 Roberts, Weldon, Rubber Co. 237 General Eclipse Co. ..... : 
Bettcher Stp. & Mfg. Co 162 Wagemaker ( 181 Rush Eraser (« 228 Sengbusch 8-C Inkstand Co... 59 
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Inkwell Bases. 2 
Irvin, A. H., Co. ...... .195 

Labels, Law Book and Number. 
Aigner, G. J., & Co. ......- 212 

Leads for Mechanical Pencils. 
Amer. Lead Pencil Co. ...... 62 
Faber, A. W., Ine. . .239 
Scripto Mfg. Co. ........ 203, 4 


Letter Distributors. 
Bristow, Stanley R. 
Imperial Methods Co. 


Kohihaas Co., The 
Lists. 

Polk, RB, L., & Co. ....... 
Lockers. 

Lyon Metallic Mfg. Co. 


Terrell's Equipment Co. 
Van Dorn Iron Works Co., 
ME. edecenpnewoccevctes 


Loose Leaf, Books and Systems. 
Accounting Devices Co. ... 
Boorum & Pease Co. 
Chicago Binder & File Co. 
Irving-Pitt Mfg. Co. ; 
National Blank Book Co. 
Sheppard, C. E., Co. 
Stationers, L. L., Co. 
Tenacity Mfg. Co. 
Trussell Mfg. Co. 
Workman Mfg. Co. 


Loose Leaf Envelopes, Celluloid. 


“iva Co. 





Map Tacks. 
Graff-Underwood Co. 215 
Moore Push Pin Co. 241 
Matched Office Suites. 
Macey Co., The .. Teo | 
Rishel, J. K., Furniture Co. .-114 
Memorandum Devices. 
ae SS YE eee 184 
Argus Mfg. Co. --211 
Sengbusch 8-C Inkstand Co. fo) 
Numbering Machines. 
American Number Mach. Co. 58 
Bates Mfg. Co. ........ 20 
Roberts Numbering Mach. 
Co, BES SS ce beoncedt 66 
Oil, Office Machine, 
Clarotype Co. Dees a 
Defiance Sales Genp*n. 23h 
Morton Mfg. Co 245 
Pads, Figuring (Ruled or ‘ Plain). 
Boorum & Pease Co. : 249 
Paper. 
rown, L. L., Paper Co. oe 
Eaton, Crane & Pike Co 60 
Hampshire Paper Co. ..... 224 
Paper Clamps. 
merican Clip Co. ......57, 41 
Esterbrook Pen Mfg. Co. 247 
Noesting Pin Ticket Co, 215 
Van Valkenburg, L. D. 236 
Paper Clips. 
American Clip Co. . ST, 61 
Argus Mfg. Co. ; - 
Graff-Underwood Co 215 
Hoge Mfg. Co. 240 
IDL Mfg. Corp pe eee 219 
Noesting Pin Ticket Co 215 
ae * Ser ' 245 
Rockwell-Barnes Co. 247 
Tip-Top Mfg. Co. es 232 
Treiber Cahill Mfg. Co. 241 
Paper Fastening Machines, 
Acme Staple Co. 70 
Bump Paper Fastener Co. 222 
Compo Corp’n & Sales Co 214 
Defiance Sales Corp'n 235 
Pveready Mfg. Co , 7 
IDL, Mfg. Corp 


Irvin, A. H., Co 
Rockwell-Barnes Co 





Paste. 

(See Inks, Adhesives, etc.) 
Patents. 

ee 239 
Pen and Pencil Clips. 

Argus Mfg. Co. .. 211 

Deflance Sales Corp’ a. 235 

EE SST er eee 4) 

Van Valkenburg, L. D. 236 

Waterman, L. E., Co. 207 
Pencil Sharpeners. 

Collins Ink Eradicator Co. 243 

Graff-Underwood Co 215 
Pencils, Cedar. 

Amer. Lead Pencil Co. 62 

Dixon, Jos., Crucible Co. 78 

Faber, Eberhard 68 

U. 8S. Pencil Co. 235 
Pencils, Thin Lead ‘Magazine 

Autopoint Co........... 242 

Conklin Pen Mfg. Co.... 81 

ES . 240 

Scripto Mfg. Co sees. 208, 4 

ac ebbebedee oecks s9 
Pens, Steel. 

Esterbrook Pen Mfg. Co 247 

Hunt, C. Howard Pen Co. 76 

Shirley Pen Co..... 242 

Spencerian Pen Co........... 58 

Turner & Harrison Pen Co.. 243 
Pens, Shading. 

Kridgeport Pen Co. Mil 
Picture Hooks. 

Moore Push-Pin Co. 241 
Pine. 

Crescent Brass & Pin Co .228 

Deflance Sales Gorp'n. . 235 
Pin Tickets, 

Noesting Pin Ticket Co .215 





Platens, Typewriter. . ; 
Amer. Writing Machine Co.. 52 
Ames Supply Oo.......---+-- 74 
Bushnell, E. E. > 


Postal Scales. 
Hanson Bros, Scale Co....... ™ 
Pelouze Mfg. Co...... 
Shuttle Machine Co. 
Triner Sales Co...... 
Triner Scale & Mfg. Co. 


Publications. 
British Stationer. 
Mon Bureau..........- 
Punches, 
Roorum & Pease Co.... 
Chicago Binder & File Co. 
Defiance Sales Corp'n 
Gail Mfg. Co......- 
Nelson, C. R. & W. A., Ine 
Push-Pins. 
Moore Push-Pin Co. evvee 
Ribbons and Carbons. 
Allen & Co....... oe 
Amer. Manf. Products Corp. .208 
Ault & Wiborg Co St 
Puckeye Ribbon & Carbon Co. 5+ 
Columbia Rib. & Car. Mfg. Co. 50 
Cooper Carbon Coated Paver 
Co os , ° ese 216 


Ribbon & 





Crown Carbon Co. .222 
Little, A. P., Ime.......-- .231 
Manifold Supplies Co aesee Ue 
Mittag & Volger...... séoe 
Neildich Process Co 201 
Old Town Ribbon & Carbon 
GR cocecdcsr ccoceesscccos 197 


Peerless c arbon & Ribbon Co.212 
Phillips Ribbon & Carbon Co.245 
Queen Ribbon & Carbon Co.. .227 
Remington Typewriter Co 


saee ° 44, 77, 93 
Rockwell-Barnes Co. 247 
Shallcross Co. 2438 
Snelling & Son. ndtan dda. 
Storms, H. M., Co...........20 
Union Ribbon & Carbon Co. . .232 
U. 8. Typewr. Rib. Mfg. Co. .206 
Webster, F. 8., Co. re 

Rubber Bands. 
Faber, Eberhard.......... « 
Rubber Stamps. 
Medearis Moulding Co.... 241 
Melind, Louis, Co....... 217 
Meyer & Wenthe........ .221 
Rulers. 
American Mfg. Concern.......252 
Safety Deposit Boxes. 
General Fireproofing Co ~- 149 
Invincible Met. Furn. Co. 128 
Safes. 
General Fireproofing Co. 149 
Globe-Wernicke Co., The 134, 5 
Macey Co., The....... rer 
Mellink Steel Safe Co........171 
Metal Office Furn. Co........ 183 
Mosler Safe Co....... ccoce cee 
Office Specialty Mfg. Co 175 
Schwab Safe Co., The........ 121 
Steel Equipment Corp'n . 137 
Van Dorn Iron Works Co 119 
Yawman & Erbe Mfg. Co.126, 7 


Seals, Notary and -_ % 
Melind, Louis, Co..... oooh 
Meyer & Wenthe A .221 


Second-Hand Office Machinery. 


Chicago Safe & Mdse. Co. .242 

Reliable Tw. & A. M. Corp. .240 
Shelf Boxes. 

Diemer, John F., & Co : 219 

Hoffman, L........... eT 
Shelving. 

Pe Pe MD. csaceaccenuss 124 

General Fireproofing a 

Office Specialty Mfg. Co 175 

Terrell's Equipment Co.......132 

Van Dorn Iron Works Co. 119 
Sign Markers. 

Hellesoe, Hans H............238 
Signs. 

Davenport-Taylor Co..... > owen 
Smoking Stands. 

Pacific Specialty Mfg. Co. .180 

Smokador Mfg. Co......... .176 


Sorting Devices. 
Kohihaas Co . 211 
W. & T. Metal P rodu: ts Co. 182 
Stamp Affixers. 
Standard Mailing Machines 
a ss ‘ ere, =6—6[ 
Stamp Pads. 
Luther Ink & Stamp Pad Co. .223 
Meyer & Wenthe. ates 
Mun-Kee Products Corp'n.....224 


Peerless Car & Rib. Co.. 112 
Stands for Office Machines. 
Adjustable Table Co éealae 
Fowler-Manson-Sherman 177 
Premier Metal Products Co...242 
Stapling Machines. 
Acme Staple Co.............. 70 
Compo Corp'n & Sales Co....214 
Deflance Sales Corp’n........235 
Hotchkiss Sales Co........... 216 
, Se Ore 195 
Stationery, Embossed, Engraved. 
American EB ~“weeed Piiewes< 221 
OOO EEE a 
Wiegins, John ety ee 
Stationery Cabinets. 
General Firevrootine Co. 149 
Imperial Methods Co 175 
SS RR eee 147 
Terrell’'s Equipment See .182 


Van Dorn Iron Works Co., The.119 





Stencils. 
Meyer & Wenthe ee) | 
Stenographers’ Note Books. 
Boorum & Pease Co 249 
Rockwell-Barnes Co 247 
Stools. 
Angle Steel Stool Co 242 
Conant-Ball Co 20 
Conrades Mfg. Co 173 
Crocker Chair Co 146 
Milwaukee Chair Co 166 
Toledo Metal Furn. Co 1s) 


Stylographic Pens. 
teaumel, D. W., & Co 256 


Swinging Typewriter Stands. 
American Writing Mach. Co. 52 
Weis Mfg. Co.. 115, 6, 7. 8 

Tables. 

Angle Steel Stool Co 2 
Corry-Jamestown Mfg. Corp 1 


Furnas Furniture Co 
General Fire; roofing Co 
Office Speciality Mfz. Co 


pat pet ed et OD 
Lm mie ml Se 


Morton Mfg. Co 24 
Typewriter Cleaning Material. 
Clarotype Co 6. 
Orthwine, R =i 
Service Products Mfg. Co 208 
Webster, F. 8., Co 2 
Typewriter Cushion Keys. 
Lincoln Rubber Key Co 22 
Munson Supply Co ‘no 
Nielson Supply Co 242 
Peerless Key Co mY 
Speed Key Mfg. Co 05 
Typewriter Cushion Knobs 
Ames Supply Co t 
Azora Rubber Co OOS 
Nielson Supply Co ¥42 
Typewriter Parts and Tools. 
Ames Supply Co 74 
Pittsburgh Tw. & Supp Co. 238 
Typewriters, New. 
American Writing Mach. ( 
Corona Typewriter Co 
Hammond Typewriter Cor; 240 
Oliver Typewriter Co ; 2 











Premier Metal Products Co 242 Remington Typewriter Co 
St. Johns Table ( 185 F 7” 44 77 
Van Dorn Iron Wi Co Royal Typewriter Co 
The 119 Smith. L. C., & Bros ry 
Tablets. writer, In 
Rockwell-Parnes Co ‘ 27 Smith-Premier Tw. Co 55 
Tags. Underwood Typewriter ‘ 
Noesting Pin Ticket ¢ 215 ooecGs, OO, Back ( 
Telephone Accessories Woodstock Typewriter Co 2 
American Electric Co 212 Typewriters, Rebuilt. 
Bates Mfg. Co 20 American Writing Mach. ( = 
Colytt Laboratories 2i4 General Typewriter Exchange.209 
Hoban Receiver Holder Corp. .216 Regal Typewriter Co 79 
Telefo Desk Pad Co. . 205, 2u8 Reliable Tw. & A. M. Corp'n.240 
Thumb Tacks. Shipman-Ward Mfg. Co S 
Hoge Mfg. Co 2 Smith Tw. Sales Co 238 
Moore Push-Pin Co -..241 Typewriter Circle Co 242 
Noesting Pin Ticket Co 215 rypewriter Emporium SS 
Time Stamps & Recorders. United Typewriter Exchang 
Ajax Time Stamp ¢ ‘ 23 Wholesale Typewriter ¢ if 
Joslin, A. D., Mfg. Co coccean Young Typewriter Co 24 
Melind, Louis, Co 217 Ventilators, Office. 
Thompson Time Stamp Co 239 Chicago Mirror & Art Gl. Co.2 
Transfer Cases. Visible Index Systems. 
Art Steel Co . ' sianeanuee Globe-Wernicke Co 134 
meneer BEGe. Ce... .ccscecee 124 Rand Co. Division 157 
Browne-Morse Co. ssvece OO Wardrobes. 
General Fireprooting Co 14 Furnas wuraiture Co 7 
Metal Office Furn. Co 182 Terrell's Equipment ¢ 12 
Office Specialty Mfg. Co 175 Waste Baskets. 
Steel Equip. ane! "7 Diamond State Fibre Co 17 
Van Dorn Iron forks Co Erie Art Metal Co... 171 
6 xh os 119 General Fireproofing ¢ I 140 
Yawman & Erbe Mtg. Co 1 26. 7 Invincible Met. Furn. ¢ 128 
Trimming Boards. Macey Co., The 147 
Golding Press Division , 219 Metal Office Furn. Co s 
Ideal School Supply Co.......213 Natl. Vuleanized Fibre Co l 
Type, Typewriter. Office Specialty Mfg. Co 7 
Ames Supply Co chen ee eee 74 Peerless Wire Goods ( = 
Typewriter Cabinets. Shaw-Walker Co 1 
Toledo Metal Furniture Co. 180 Water Colors, 
Typewriter Cleaning Bn ishes. Cordley & Hayes 87 
Habn, Arthur W .239 Writing Sets. 
Morton Mfg. Co 243 Dixon, Jos., Crucible Co 78 
~ OB) q ae — 
ia Ber ¥ WANTS and = PLS) 
2A ey 
4 FOR SALE Ph ‘eil& 
SITUATIONS WANTED. 
TT WR ITE R MECHANIC desires permanent connection 
eigl ce ears’ experience on all makes, some on adding mact 
Re t of references Give details in reply Address O-2s 
Office Appliances, Chicago 
EXPERIENCED COMMERCIAL STATIONERY and Off 
Equipment man open for position with growing concern whe 
conscientious effort and energy will be appreciated Exper 
enced in both buying and selling Address K-26, care Offic 
A riences. Chicago 


AvAILABLE—An ambitious | 
rience in the Office Equipment 








young 
selling 


with 18 years 


man t 
will be avail 


game 


for a connection about July The 18 years has been s] 
with two organizations and covers personal handling of ter 
tories in different sections. Sales promotion work in the 
minacement of agencies, assistant sales manager, condu 
of sale smen's schools, and the writing of sales promot ) 
erature for house organs and. advertising department Addr 
N-51. care Office Appliances, Chicago 
STATIONERY MANAGER and buyer looking for new 
nection as manager of stationery or office furniture departr 
Twenty years’ experience Desires opening with a real fut 
which will be fully earned Address P-46, care Offices \ 
pliances, Chicago 

REPRESENTATION FOR EUROPE. 
SWISS BUSINESSMAN, 35 years of age, active and 
rienced sales—organizer, thoroughly conversant with Amer 
and European business methods, desires to represent Amr 
firm (or an association of American firms) on the basis 
salary plu: expenses or a salary plus eXpenses and a I 
sion Applicant represented well known British world I 
for seven years, acting as salesman, sales—organizer and br 
manager and traveling extensively in most European nt 
(including Russia) and in the U. S. A He speaks, wt : 
dictates fluently German, English and French, also quite 
Spanish and is fully acquainted with the various conditions 
business ways prevailing in European territories He 
valuable connections in many countries and is capable of | 
ing up a* lasting business for a first class firm with first 
products References and further particulars readily suy 
upon request Address enquiries and offers t Albert B 
a otthelfstra 36, Basle (Switzerland) 


"CONTINUED ON PAGE FOLLOWING) 
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WANTS AND FOR SALE, CONTINUED FROM PRECEDING PAGE. 





AGENTS WANTED. SALESMEN WANTED. 


gan ee a age Bs n SALESMEN WANTED—To sell the new SAVADRES (one- 
ws lnc Tied, tnapeper een nce gprs B piece window envelopes), direct agent or dealer basis. Eagle 
Universally advertised and distributed. ny. Co., 1322 Wabash Ave., Chicago. 





Write stating full qualifications = 


ng Machines Co., Revere Blvd., Everett ENVELOPE SEALER ng $4 seals 3,500 envelopes hour! 
Tremendous demand Exclusive territory. Big repeats. Write 








ontinuous fan fold lling today Free particula Red-E, 57 Colonial Bldg., Boston, 
okers, printer nd stationer “ urs Mass 
these forms along with present _— : : 
ssions for representing us in ) WANTED—City salesma xperienced in selling Office Supplies. 
ition of th ne with severa ther Good op] ! f right man Send references. Ken- 
rge orders and netting good co! drick-Be Stat Cc corner 16th and Stout Sts., Den- 
er lines as iN Tree entree t diz ver, \ 





ertising support W! we IE Ong ; nies SALESMAN WANT! : time or side line, who can sell 
7 on si ing details. .- nuous or get 2g nquiries 1 genuine steel die engraved and em- 
irk Ave rok dt Ae stat ry {ror ess and professional firms. P. O. 


FOR SALE. a -ae 





ore = aay Dear? oan Chicas . A NEW PAPER FASTENING MACHINE!—A New Opportun- 

= ity. Sell Neva-Clog Stapling Pliers direct to offices and fac- 

lodel F-1, motor drive with cabinet and tories in your town Sells on sight because of exclusive fea- 

Bargain Record—Era, Ida Grove, Iow tures. Guaranteed for f years. Exclusive peedibgy Fo full = 

. — . . men wenseannant tection ¢ t ords Three sales a day mean $4,500 yearly 

EN\ eLé PE k EI ING ATT AC HMEN I profit t Write ' e Neva-—Clog Products, Inc., Dept. O, 
\DDRESS ABEL, ROOM 4 W Bridgeport, Con 





Machines a I tt Fisher ight, ae = 
rypewriter S$ bk. gerd & New SALESMEN WANTEI Calling on commercial stationers, for 
the Newt Gravity Lett Seale (advertised in this issue on 
chines bought ld and rebuilt. Teeter page 239) Libera issior State your territory, lines 


handled ar en S} tle Machine Co.,'18 East li7th St., 
New ¥ 
multigraphs, duy ators, letter fold ; “es . a ‘ 
silometers. check writers. dictating ma SALESMEN CALLING upon stationery trade and handling side 
at about half the manufacturer's lines We |} ea go tem and considerable open territory. 
117 North Mar Chic ? Write stating companies and lines you now represent. Ad- 
f inces, 1701 Pershing Square Bldg., 


Arcade Milwaukee Wis 





dress G } e Of 


New York 


SHAW-WALKER dealers have openings in their sales force for 

mall business will admit energet part everal g | experienced filing cabinet salesmen. If interested 
expansion; knowledge f typewriters write us, g g salar expected and what part of the United 

bligations Sox L-34, care Off Ap States you prefe! Shaw-—Walker Company, Muskegon, Mich. 








: - AN EXPERIENCED office furniture salesman who can solicit 
R BUSINESS ir xcellent locatior th and sel . find al pportunity here to make more money 
eap n the fast growing cit f Oak than offered ther sales connection. Address Sales Man-— 











with | Shaw, 44 ith St., O and iger, Fr klin Desk Cor iny, 163 West Monroe St., Chicago. 
es we . SALESMEN vw are \ illing on office supply and furniture 
an annie ne lp ner — trade to cart mplet e of office desks (wood) made in 
-— atation¢ Lire ' ‘ three grades ghest ility at moderate prices-——-commission 
a = nga Fenn moey Pres. — basis. Apply T-32, care Offic Appliances, Chicago, 
development of vices. Fullest 
AC ess M-32, care Office Applia r Cc SALESMEN TO SELL HIGH GRADE OFFICE APPLIANCE. 
RETAILS $ SNA Y SELLER IN THE OFFICE AND 
BUTOR, individu: rporation. wanted HOME. MANY OFFICES BUY IN QUANTITY. FULL TIME 
d by large ar ! concerns . OR SIDE LINI NEW ENGLAND SYSTEM. FRANKLIN, 
hrough dealers ! tationer) ur ffics MASS 
ual repeater tle competitior vitl ae =< —- 
ished his is ry clean legit ate WANTED—A Furniture Salesman who now covers the states 
on and is o1 — inal re if Nebraska, Kansa nd Missouri for the highest grade line 
ess J-31, care Office Appliances, Chi of Office Furniture : This line is nationally advertised 
ind has a great dealer a consumer acceptance. Territory is 
Equipment susine Stock twenty-two now ope! ADI ant ist now be covering this territory with 
sand in good ac int Two typewriter i furnitur G ] details of past experience in first 
Good repair shop and repair isinesas letter Add s B-118 Office Appliances, Chicago. 
that made eleven tl isand last vear gross — = — — oa 
eventy thousand last year. Town popu- WANTED MEN WHO CAN SELL—Capable high pressure 
Reason for selling good Pr forty- experi ed spe ilty men all over the country to become 
stand investigatior Address Z-68. care State Managers rep! ting manufacturers of newly patented 
cago device f proven Vv é d saleability Must have car and 
travel. Those ng il knowledge of merchandising and ex- 


perience ga ition have wonderful opportunity for 


WANTED TO BUY. future ndepe ce Write in confidence giving full details 


irroughs Adding a Bookkeeping Ma and tert ' fer Sales Manager Dept. A, 137 Federal 
ress Los Angele Adding Ma ne Con St Bost Mass f I 
idway, Los Angel Cr 





WANTED—Salesmar erritory with over 1,000 active ac- 
unt makine Cl f headquarters. We are the leading 


REPRESENTATIONS FOR POLAND manufacture 11 e going to the stationers, office out- 


SMEN in the Off Applia : sta fitters, department st ardware and furniture dealers. We 
tor of a large busir s of the umé ne will mal t nouncement about June ist which will make 
i 











ill over oland ffers his present bus ir line re eas sold than ever before. No man considered 
le transacti to factorie« manufa without I f pr ability This is a real opportunity 
lass trade mark w h are terested for a bang lesm: \ddress B-119, care Office Appliances, 
on of this territory Terr event Chicae 

re requested t Pa Sch] ‘ 1. a 

©. Sahl) WA esta : ffice appliance and typewriter ex- 

ange tore : é securing the services of a pe 
~ netent wl roduce results with Corona and the 
LINES WANTED Portal ne An investment in the business 
reliable manuf ire! agent t ng ! ‘ f ‘ ave been shown that such sales—- 
rularly car ndle another e very an « Address R-27, care Office Appliances, 

Of ADI ( ‘ 
n page 8. 7 f , ewriting mac ‘ y 7,277 Loose leaf binder.—Harry J. 

: W. Cam Hartford. Con: in New York, N. Y. 

de up in Ju nderw Typewriter Cor ' New 68 Pencil.—William C, S. Mays, 

: : rpofatior f é n, R. I. (assignor to Mays Manu- 


ng Company, Inc., Providence, R. 
atinn. 2 bate! eaten A ? oration of Delaware). 

rk, N. Y. (assis tn Michaal 3 {. Loose leaf book and method 

npany, Inc N . re NY, Yor . mbly.—George W. Newman, Chi- 

of New Yor : , - lll. (assignor by mesne assignments 

ne W i i ynn—Jones Loose Leaf Company, 

nn. (assig : ‘ Ill., a corporation of Massachu- 
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No. 1,530,146. cay —»' cap eqnstrestion for typewriting ‘machines; 


pa conten by Joseph Sweeney of Indianapolis, Indiana. 
No. 1, 551,504.--fnvention pertaining to the back construction of loose- 
leaf binders, the system such that the mechanism is not rigidly pains 


te the cover at the back portion thereof; patented March 24, 1925, 
James McLaughlin of Chicago, Illinois, assignor to Steel Back File and 
Ledger Company of the same place. 

No. 1,528,379.—Fountain ain pea; patented March 3, 1925, by David J. La 
France of ¢ Cambridge, assignor by mesne assignments of one-half 
to Seth 8. Crocker of ache Mass., and one-half to Octavia B. 
Crocker of Brookline, Mass. 

No. 1,534,057.—Paper feeding and guiding mechanism and typewriting 


Comparative statistics of March exports appear on page 227 
of this issue of Office Appliances 


Typewriter Exports 
United States exports of typewriters by countries during March, 1925. 
In exports under this classification where the machine is driven by an 
electric motor, the value of the motor is included with the machine. By 
the Division of Statistics, Department of Commerce 
Standard, New Portable, New Used & Rebuilt 
No Dollars No. Dollars No. Dollars. 


Parts of 
Lbs. Dollars 


Austria 766$ 59,238 130$ 4,680 172$ 4,849 243 $ 15.651 
Atores & Ma 

deira Is.... ats ee ine : 2 55 a ane 
Belgium .... 128 8,949 72 2,520 63 1,552 291 757 
Ca-vakia .... 393 23,974 332 11,9652 2 550 160 5,933 
Denmark ... 149 10,470 20 00 5 2,313 159 914 
Esthonia .... 5 372 : . aime 
Finland .... 144 10,641 ah 1,960 38 1,718 22 112 
Framce ..... 2,139 145,602 442 13,554 126 4.511 5,957 32,600 
Germany ... 260 22,440 675 24,450 26 568 8,682 86,563 
Greece ..... 16 1,240 60 1,980 35 1,458 36 215 
Hungary .... 1 5,042 145 5,220 % 1,800 = a 
MT ¢¢eeces 1,200 86.776 329 11,158 277 8,206 1,431 4,081 
Latvia ..... 30 2,125 25 900 17 800 ‘ bee 
Malta, Gozo 

& Cyprus Is. ... — 7 2n4 . i've - ‘ 
Netherlands . 218 14,932 1=) 5.880 27 8,555 296 42 
Norway .... 144 9,968 i” 1,740 ‘ ; 51 325 
Poland and 

Danzig .... 269 18,333 350) =12,. 600 30 1,052 148 HOt 
Portugal ... hl 3,231 28 a0 sic - owe née 
Rumania ... 100 12,963 90 3,240 21 636 

Russia in Ev- 

| ee 619 57,998 13 MOT a 100 524 
Sy “séeede 549 36,572 175 i) 760 116 5,436 149 291 
Sweden ae 171 10,007 165 5.940 36 7 ie | 253 
Switzerland . 221 14,024 160 5,760 82 3,174 879 15,747 
Turkey in Eu 

Te. éasee 27 1,890 22 744 . dite - - 
United King. 3,429 232.3878 1,005 38,426 526 10,384 9,969 14,351 
Canada ..... 5 34, 808 147 4.960 258 7,926 29,235 17,812 
Brit. Hond.. 6 877 : ; o6n “. 
Costa Rica.. 33 2,139 10 60 4 198 19 “29 
Guatemala 35 2,182 10 see 4 


Honduras ... 11 912 lo 160 —_ aes 302 100 








patented April 21, 


signor to Royal Typewriter Company, Inc., 


1925, by 


machines—described particularly with 
Gustave 0. Degener of ——. Conn., 
of New York, N. Y. 


—— 





oO 


reference to Royal Typewriters; 


as- 


No. 1,532,721.—A machine of the Underwood t pe adapted to the writ- 


ing of many characters and described as app to 


Arabic 


in which 


there are four forms ef each alphabetical letter, -_ four forms being a 
single type-bar with three shift keys to bring the characters or forms 
7, 19285, by Burnham C 


desired to the writing point; 
J., assignor to the Underwood Typewriter Con 


patented April 


patented March 24, 


No Dollars 


Stickney of Elizabeth, N. 
pany of New York, N. ¥ 
No. 1,531,041.—Adding machine; 
8. Stinson of St. Louis, Mo. 
No Dollars 
Standard, New Portable 

Nicaragua 12 914 
Panama : 31 2,299 “12 
Salvador i 4,140 40 
Mexico ... 952 63,288 467 
Newfoundland 

and Lab.... 7 427 . 
Jamaica 21 1,386 5 
Trinidad and 

Tobago .... 7 466 
Other Brit 

W. Ind 5 352 es 
Cuba in 2 32,847 60 
Dom. Rep 48 3,741 5 
Dutch W.Ind ; 190 2 
French W.Ind. ; 179 6 
Haiti see 5 275 4 
Virgin Is. of 

CU. 8 , 1 5 5 
Argentina 648 43.564 306 
Bolivia 40 3,000 1 
Brazil 1,09 74,183 2 
Chile 129 9,802 180 
Colombia 142 11,158 175 
Ecuador : 28 2.086 5 
Brit. Guiana. . cane ee 
Dutch Guiana 1 100 ° 
Fr. Guiana.. 2 186 ‘ 
Paraguay 1 9&8 5 
Peru oe 56 4,211 1”) 
Uruguay ... 87 6,131 20 
Venezuela 69 4,872 34 
Aden —- 3 
Brit. India 380 26,764 526 
Ceylon 18 1.315 17 
Straits Set- 

tlements ‘ WR 3,797 10 
China .... 97 6.381 a6 
Chosen 1 
Java and 

Madura 79 5,260 no 
Other Dutch 

i Mh doce 5 433 
French Indo 

China 30 


New 
432 
1,420 
16,070 


198 
720 
1,27 
148 
540 


100 
1,176 


1,080 


No. Dollars 

Used & Rebuilt 
4 139 
6 331 


146 5,029 


2 101 
25 1,019 
“4 “16 
a 65 
"56 1,998 
"17 983 
13 744 
15 647 
3 132 

6 325 
18 6AS 


‘23 («1,064 


1925, by 


Harold 
Js Dollars 
Parts of 
an 68 
140 50 
450 1,217 
6 14 
229 125 
726 1,854 
965 ] REE 
10 a | 
563 78 
286 4 
15 269 
40 67 
518 752 
179 224 




















eg; 
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Standard, New Portable, New Used & Rebuilt Parts of Cash Registers. Parts of. 
No Dollars No. Dollars No. Dollars. Lbs. Dollars Countries Num Pounds. 
Hongk 30 2,390 i2 360 7 246 «= «159 529 Canada 55 5,960 69,437 49,364 
Japar 143 9, 655 70 2,424 i 294 48 50 Costa Rica 2 210 one ees 
Palestine and * cian : Guatemala 5 1,826 23 
enaie ' 7 0 a eee Honduras 8 840 eee eee 
ceiiin the ata 7 228 ° . 1 335 *° Nicaragua : 8 700 ess ees 
ie te ae ” 4.605 - = ‘ Panama ; 14 2,106 215 110 
Siam a lat cae” ee ee At ee 
istrali hon 2 9 7 38 5 > 59 7.3 MEXICO 50 ’ ‘ 
a , 8 ’ 4 - : ‘ . “aus . & Newfoundland and Labrador 1 175 eee eee 
New Zealand 89 5232 15 540 355 516 Bermuda 4 1,771 ees eee 
Brit. W. Afr , ; 22 612 < Cuba 66 14,642 453 283 
B S. Afr 50 17,056 46 1,600 f 195 100 827 Dominican Republik 10 675 39 87 
Br E. Afr 36 2.720 5 150 324 es Haiti 1 387 jas eee 
Canary Is 28 1,994 11 330 7 238 sgn Argentina 77 22,140 x eee 
Egypt 8 1,942 26 815 27 181 Brazil 112 20,975 206 470 
Algeria and 7 Chile 15 3,225 268 237 
unis ‘ 150 6 435 Colombia 27 7,112 19 79 
Other Fr. Afr l 80 Peru 10 2,725 3 27 
- ria a an I ) Uruguay 22 4,064 ey ane 
ag pe " Venezuela 11 3,350 57 165 
opie _ British India i Ext 65 176 
Straits Settlements 3 840 oan ee 
Java and Madura 7 9,300 98 311 
17,877 $1,238,934 7,438 $259,839 2.665 $ 83,683 65.346 $216.92 Hongkong 1 50 Ty ose 
Japan 89 21,274 1,925 274 
Typewriter Shipments from the United States to Non-Contigcuous Philippine Islands 10 74 os ay 
erritor Australia 111 18,244 9 44 
naam Territories st . p naa New Zealand 19 3,076 419 198 
Hawa sees wed ae . aan British South Africa 3 825 241 162 
Porto Rico ommaian es a9 Canary Islands l 193 a. bea 
' ’ — Algeria and Tunis ) 1,853 ‘ 
— — Tota 2.001 $447,561 78,364 $60,198 
Cash Register Shipments to Non-Contiguous Territories. 
Adding and Calculating Machine Exports Alasien ‘Ctumber) 6. ane 
f PETTESE ccc ccceccecbesesevisesciessanbeeenee eet 24 4,929 
ted States exports of adding and calculating machines, by arte Mheo .......sccccetccsiciecsess ¥usnse Le 71 11,065 
] s, in Mar 1925 In exports under this classificatior 
where the» machine is driven by an electr motor the value of 
the motor is oe with the machins Parts of adding and 
ilculating machines are not shown separately They are 
ided under a general classification. “Other machinery and Ribbons, Carbons and Office Form Exports 
par whict ot segregated for iblicatior By the D 
v f Statisti Department of Commerce: United Sta exp arbon paper, typewriter ribbons, 
( = .— "ee filing folders, index ca d other office forms in March, 1925. 
Austria 149 23,791|Trinidad and Tobago 1 100 By the Division of Stat atic s, United States Department of 
Belg 17 101,173}Cuba 18 52.665 Commerce : 
Bulgaria 1 39]}Dominican Republi 73 , 
Czechoslovakia 65 12,775|/Hait 69 — » —~ 
-. “¥ vate Viegin Islands of ; her Typewriter 
‘ ; , 4 nited States 70 ft Cart aper ribbons 
Fy 152,884/A Argentina , 1% 1e0 ‘ ice ~arbon paper. . . 
_ gn 229' 335] Bolivia 01; Countr forms Pounds. Pounds. 
Gre 10 1,360] Brazil 552 Austria eeeeee weeees 18 § 40 
It ih a5 336) Chile 742 Belgium $ ze 602 $ 394 509 853 
La } 728| Colombia 519 Czechoslovakia so. “eamen 35 159 
Netherlands 137 28,465) Ecuad 99  ##Denmark 1,634 1,485 1,118 1,842 
Norwa 116 13,588] Peru 4 224 Finland 3 5 32 208 
Poland and Danzig I 7,397/ Uruguay $235 France »00 297 889 1,439 
R i 354! Venezuela = On Germany 100 50 53 152 
Ri n Eu 1,694) Britis! India oe- Greece ; 25 71 
Spa ) 9,007|Ceylon = 1 Italy 3,710 3,828 3,881 6,241 
Sw ced 31,869/ China 690 Latvia os. meee 45 63 
Sw ind 19 5 561) Java ar Madura ‘ 79] Netherlands 143 392 960 1,976 
oe 7  30,256/Japar 673 Norway 664 460 191 320 
n Eu 1 346] Pa ae - ami diveke on Poland and Danzig 485 450 380 607 
1 i Kingd 97,553] Phi lippine Islands 70) Portuga 212 297 364 580 
( Rica 368) Australia Tt, Spair $7 385 530 437 969 
Gi i 57| British Ocea ’ 70 Swede! 1,837 1,663 597 868 
H s 2,300INew Zealand Q7 Switzerland 1,051 1,553 400 $18 
N gua 9 45 British Sout} A fy 97 United Kingdon 10 18,480 19,213 5,280 10,140 
P i ! 1,862iCanarv Island sor Canada 845 9,162 4,831 3,072 5,771 
S: t ; 420) Egypt 540 British Hondura 278 37 GS wehiee' =) eaanes 
if 27,671/ Liberia >= 9 Costa Rica 20 27 | ie 
N ndland Guatemala lho ae s eep ewe 276 599 
I idor ; 520 Honduras 158 39 61 18 38 
B i 20a) Tota 4 fQa0 9 Nicaragua id 14 18 5 ll 
Panama 40 603 400 59 80 
Adding and Czlculating Shipments to Non-Contiguous Salvador L235 26 15 62 178 
Territories. Mexico 2,140 6,180 5,070 3,624 7,656 
4 ‘ Newfoundland and L DOS. evtesh § peed 5 21 
= I : a1 Jamaica 17 41 47 4 10 
PY ‘384 =6Trinidad and Tobag 180 149 35 66 
5, Vol Other Brit. West Ir BS vests Seebee”. eee eee 
Cuba 2,839 3,295 3,924 790 1,699 
— Dominican Republ $ 397 347 78 149 
Dutch West Indies 3 . case See B “ 
. French Wes Indies SG 6(fOgb kee. aeons 
Cash Register Exports Haiti 6 § PE ee 
d State rta of hh hon nd ¥ Argentir 120 4,414 3,314 2,451 5,036 
MI "7095 " oath i an Pen a ngs solivia 107 102 140 413 
- ~ sa +o s pee set t : at ‘ the Brazil $00 3,666 2,073 2,207 2,534 
‘Tnchated witl pn tel ee tor Chile 680 32 419 447 738 
mat ot — so visitor Statistics, Colombia 5 1,066 1,059 185 465 
se US ‘ Peru 08 231 147 203 626 
. : 5 ‘ Uruguay 300 214 214 365 
. i Venezuela 237 155 229 197 361 
A ‘ $15.6 British India 3,228 2,741 1,609 2,346 
3 Straits S¢ { 71 GS ecsccee’. wtannn 
val 7é $5: China 758 816 437 §21 
De ‘ 82 Java and 193 217 269 528 
I l 2,499 Hongkong ; os” eee dee 
Fr 46,01 744 Japan 236 9.094 >, 067 198 424 
Gr 68.77 { 256 Philippine I nd } 1,024 760 1,043 1,567 
. 667 Australia 6,258 6,258 1,518 2,693 
it MZ ] New Zeala 6 419 588 268 571 
p ds } 15 Other Ocear 4 [? «esheets? Se 
f 46 British S \ 1,026 1,029 538 701 
d I $ 7 Canary Is 9 19 34 
Egypt 524 106.) «smog tte 
S » 206 Liberia 61 108 21 29 
S “ Portueg | \ 52 GO  ccvana*teeenne 
| Kir : 50 Tot ; $2.896 $71.424 45,224 $63,739 
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Metal Office Furniture Exports 


United weates exports of metal furniture by countries during 
March, 192 By the Division of Statistics, Department of Com- 
merce: 
Safety Other 
deposit office 
boxes, furni- Other 
vaults ture metal 











Filing cases Safes and and fix- furni- 

Countries No. No lockers. tures. tures. 
Belgium ; . 64 $ 4,623 703 $ 54 
Denmark 64 3,790 178 bi 
Finland . 24 1,255 413 
France .. 67 3,724 2,124 106 
Germany 124 3,392 5,024 64 
Greece .. 11 517 . 75 65 5, ORD 
ne ive 91 4,701 ey 557 55 
Malta, Gozo & 

- . Saar 162 
Netherlands . 52 2,218 93 166 
DEE -ceccese 27 1,439 218 
Portugal ...... 18 827 Tiads ieiuden 
Russia in E'pe ... + 4 100 
Spain ..... ba 26 1,489 2,777 3,700 
Sweden ....... 75 3,830 264 
Switzerland ... ... , i 35 pineaind 
United K’dom.1,310 32,275 5,976 5,750 
Canada ... 295 8,537 180 12,827 $ 1,030 3,496 21,560 
Brit. Honduras 2 30 930 9 
Costa Rica .... 16 536 2 $20 ie 329 
Guatemala con dus l } 1,001 2,181 
Honduras ..... 1 23 4 632 947 
Nicaragua - vies 1 40 194 1,055 
Panama .... 32 931 5 391 470 6,158 
Salvador ... , 8 91 ania 1,419 
Mexico eas 419 22 3.611 190 1, 19,803 
N'fdi'd & Lab. 15 16 99 1 ea 
Bermuda ...... l I 00 1,356 
Jamaica 9 7 23 54 1,056 
Barbados . , ; 18 
Tr'dad & Tob. } 100 
Other British 

in CD sce. , ; : 509 
Se: Yorpieeaace Cea 11,787 78 9,748 1,152 84,871 
Dom. Republic 18 987 197 1,858 
Dutch W. Ind 1 84 ; a 28 
Haiti .. : 29 1,291 l 50 Shenae 571 
Vv irgin. Islands 

of 8. 2 93 , 226 
Argentina : 171 6,346 13 687 85 2.510 9.069 
Bolivia ... : 5 258 — 922 
Brazil ... 120 5,404 2,439 740 
Ce ceccs &8 3.617 l 205 75 3.066 
Colombia 106 2.935 61 4.606 233 
Ecuador . 5 160 2 
Dutch Guiana : 
ne  sedsc 42 834 15 828 48 
Uruguay . : 16 576 
Venezuela . 62 2,610 62 3.692 32 
British India $ 180 
Straits Set'm't 2 58 
+ ee 11 726 ’ 4,144 4,628 
Chosen “et ; 47 
Java & Madura ... 55 a 
Hongkong +a } 45 145 
Japan , 41 2,133 93 12,289 1.535 29,560 1,035 
Palestine and 

Syria . ; 375 
Philippine Is 78 7,495 23 113 428 7 
Australia 23 or I 83 929 1 


French Ocean , i 
New Zealand 5 202 ’ 174 87 
Belgian Kongo 
Brit. W. Africa 





Brit. S. Africa ; 214 3,225 1.2 
Egypt . 4 100 4.5 
Liberia d : 10 
Port. E. Africa 
Spanish Africa 1 10 

Total 4,299 $139,309 646 $60,306 $ 5,840 $73.993 $222,167 


Writing Paper Exports 


United States exports of writing papers, papeteries and en- 
velopes during March, 1925 By the Division of Statistics, De- 
partment of Commerce: 

Papeteries 
(writing paper Writing paper. 
in boxes). except papeteries. Envelopes 





Countries Lbs Lbs Lbs 
Azores & Madeira Is. .. ‘ ‘ 90 $ 41 
Tt eek cs dee ‘ent ‘ 3478 $ 800 .. , 
I ns ok oces'nc ; 60 10 
Iceland & Faroe Is 200 $ +0) 
Italy . ; ‘ 
Netherlands 7,796 1,125 
Norway . +3 12 
Spain ... 71 50 
Sweden . 84 65 
Switzerland 39 a” poke nd °ebacet 
United Kingdom 540 203 3.46 743 
Canada . 10,767 2656 38.227 9,774 18,405 4,071 
British Honduras 850 213 542 109 
Costa Rica . 2.33 273 1,659 R54 
Guatemala 25 33 794 214 1,825 318 
Honduras .. 64 22 5.129 1,093 1,283 338 
Nicaragua 41 32 2,014 918 682 105 
Panama . 694 315 22 4,928 12,498 1,535 
Salvador 405 77 8.976 560 1,763 256 
Mexico 12,124 5,641 29.222 5.520 34.445 9,293 
Newf'diand & Lab : 15,683 1,775 8,714 1,316 
Bermuda . 415 155 eo 372 119 


Barbados , 47 14 


Papeteries 
(writing paper Writing paper, 


in boxes). except papeteries. Envelopes 
Countries Lbs Lbs Lbs 
SE ee Pia 4,311 960 3,807 
Trinidad and Tob : 986 192 915 L4¢ 
Other Brit. W. Indies : ‘ 2,987 43 1¢ 
Cuba ‘ . 6,363 2.066 17,705 5,621 59,163 f 12 
Dominican Republic 692 248 5,820 956 5,819 
Dutch West Indies.. 275 250 179 43 79 
Haiti i 670 304 3,472 542 1,09¢ 2 
Virgin Is. of | Ss 498 71 250 69 
Argentina 20,981 3,341 1,658 
Brazil 6 25 19,607 2,505 
Chile 763 103 1,0 
Colombia 26 14 2,695 1,020 6,567 
Ecuador 83 23 1,042 2 
Dutch Guiar 14 
Peru 985 539 1,484 292 
Uruguay eax 147 2 
Venezuela 8.974 1,617 4¢ Z 
British India 650 278 
Ceylon 53 31 
Straits Settlements eee 2,57 
China 217 65 »,600 99 4 
Java and Madura.... ..... ‘a 46 15 
French Indo-China : 290 25 
Hongkong .. ; , 40 25 
Philippine Islands 609 425 4,576 1,340 26,725 8 2¢ 
Australia ee 794 167 19,887 2,084 6,885 1,434 
New Zealand : 502 169 2,525 272 1,280 
British S. Africa ; ; 442 85 13,643 2,32 
Liberia 763 94 
Total iis . 35,477 $12,875 255,125 $50,091 220.978 $4 


Writing Paper and Envelopes Shipped to Non-contiguous 


Territories. 
Alaska ‘ ‘ an seheos ee $ 2 
Hawaii $1,463 2¢ 
Porto Rico 71,076 13,2 


The February tabulation of Writing Paper Exports appears 
on page 229 of this issue of Office Appliances. 
Miscellaneous Paper Exports 
United States exports of miscellaneous paper, by 


during March, 1925. By the Division of Statistics, Department 
of Commerce 





Tissue and Paper towels Blotting 
crepe paper. and napkins paper 
Countries Pounds Pounds Pounds 
Austria , 64 $ 
Azores & Madeira Is 247 : we « 7 ‘ 
Denmark : 70 $ 66 1,000 
France , 87 4 
Hungary 
Italy ie 144 
Norway as 515 285 3,460 
Poland an Danzig 
Portugal ‘ 570 
Sweden 181 ; 9 940 
United Kingdom 10,289 9,276 >,412 t 
Canada 41, 015 } 3,089 27,184 
British Honduras 14 36 
Costa Rica 638 201 
Guatemala 40 217 
Honduras 59 147 
Nicaragua 103 618 
Panama 1,150 3,889 
Salvador $4 240 
Mexico 3,288 4,048 
Nowf'dland & Lab 523 1,098 
Bermuda 275 00 1 
Barbados 14¢ 
Jamaica & 169 
Trinidad and Tol 410 18 
Other Brit. W. Indies 580 134 76f 149 
Cuba 84,164 6.037 28,008 3.394 13,732 
Dominican Republic 6,914 S14 1.943 218 
Haiti 114 1! 
Virgin Is. of U. S 45 
Argentina 111,939 12,371 2 
Brazil 10,600 1,099 1,228 251 t 
Chile 100,107 9,330 f R4 f 
Colombia 8. O83 719 1.00 17 99 
Ecuador 743 137 220 114 1, 32¢ 
British Guiana 298 42 
Dutch Guiana ‘ 228 23 
Peru . ‘ 550 61 
Uruguay 1,725 185 00 ’ 2 
Venezuela 5,770 642 41 2¢ 
British India 40,901 9,025 217 2 2 
Cevion 3,103 R64 
Straits Settlements 366 108 
Other Brit. East Ind ‘ 
China 11,690 2.088 28 5 
Java and Madura és wt 
Hejaz, Arabia and 
Mesopotamia 344 130 
Hongkong 691 99 2.563 690 
Japan f 
Palestine & Syria 195 28 ) 29 
Philippine Islands 7.415 1,132 6,906 618 
Siam sO 13 
Turkey in Asia 258 79 
Australia : 2.628 371 2,383 69 4 
New Zealand 7320 169 1.209 IT 4 
Other Oceania 244 1 
British S. Africa 645 211 8 21 RGF 
Total . : 532.914 $65,371 95,457 $17,014 209.993 $: 
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Principle is defined in the dictionary as the fundamental 
T tting these truths into consciousness, whereby 


ith principle. 


thoughts, words and acts are directed in accord wu 


] rue 


gives 

d pers 
erned y 
“onscit S 


1 hat 
Know tna 


“Say silet 


love rules 
witness to 
generating 
ts h 
“Ty human affairs the re efforts, and 
here are results, and the stre f the efort ideal is an omnipresent reality that endures the 
th; wwe of the result. Chance is not while everything else passes away. By keep- 
. : — -_ : r ‘ . ¢ . .t t] »s realty 
Gifts’ powers. material. iatellectu ing our eyes fix« 1 the reality (truth) and 
: ae FaP a] by affirming it thinking from its stand- 
spiriiu esstons are the fruits } . . 
cand 7 s snirit of it. w 
' a oint, ivi n the spirit of W - 
the \ are th moahts compl ted vhiects . y po t 1 I Cc 7 t it, e pe 
; 1 come inwardly changed. This is the royal 
ms Teaitced, hl ‘ ea 
road to att we become changed into 








MINTINGS 
A Page Dedicated to Progress 


Ts) 


progress consists im geliing 


love as pri 


trom pers 1 


} 


yusness behold 


\ 


nal 


When this 
our feelings 


ice and hat 


know divine ] 


»Te 


It 


- ope tor mans 


alize all that 


is his duty 


power of love. 


tree the cl : 
ations yuire | ist chained the wheel of 
st as i Chance shalt always drag her after thee. 
\ politi tory, a rise of rents, the recovery 
tt be i1 of your sick, or the return of your absent 
friend, or some other quite external event, 
raises your spirits and you think good days are 
Yn preparing Do not believe it. It can 
5 pg PRTREN BE se never be so. Nothing can bring you peace but 
1 igh 7 sitios. yourself. Nothing can bring you peace but the 


triumph of princi 


u understan shall ; rds d rs in making a garland: 
ts issolves sist Dey 3 \ : 
8 7 “ rirst est, and then dispose them 
if enmity. ou rt be , 
ae hI oo in ft p) r places, that everyone of 
ut your neignbor a nis s ( . 3 2 
ae them 1 t of its color and bright- 
ess our art » 10Vve ad 
11 ; S OV é ridge. 
impersonal love wins all causes , 
‘Right thinking in its highest aspects, is 
tly to < rr: *The principle of ae ; : : 
ve, Te anothet oe fer thinking from the standpoint that all, in a réal 
your mind and your heart.’ 5S cosmic sense, is g and that we do not have 
the transforming, redeeming, r¢ to change our objective life, but that what is 


Behold the magi 


influences.”—Unity Daily Word 


hat is called Fortune. Most 


: and charactet 


That is to say, the 


ler, and gain all, and lose all, as meditate, and by 
But do thou leave as vful thoughts I 
and deal with ¢ fi divine | 


| truth of all thangs. 


les.’,—Emerson. 


nage our thoughts as shep- 


necessary 1S an enti! 
the part of the individual. 


divine ideal upon which we 
the creative power of our 


Science of Thought Review. 








In the Will work and 


- inward change, in thought 


divine logos or the perfect 


yme remodeled upon the 
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FRANK C. MORSE EARLE S. IRWIN. 





MILO SCHIUTEMA 





WILLIAM H. KESSLER F. C. 


THE LOCAL COMMITTEE AT GRAND RAPIDS, 
MENT FOR THE VISITORS AT THE BIG ANNUAL 


STATIONERS, OFFICE OUTFITTERS AND MANUFACTURERS 


tographs of Mr. MecNiff Mr. McCarger and Mr. Idema 


Grand Rapids Convention Committees. 

The convention committees which will handle the 1925 
convention of the National Association of Stationers, Office 
Outfitters and Manufacturers at Grand Rapids on October 
12 to 15 inclusive are as follows: Convention committee— 
Ralph S. Bauer, chairman, Lynn, Mass.; Earle S. Irwin 
and Milo Schuitema, both of Grand Rapids, Mich. 

Special entertainment committee—Lee H. Bierce, Asso- 
ciation of Commerce; John H. Bushnell, general manager, 
Wagemaker Company; Frederick F. Gilner, salesmanager, 
Gunn Furniture Company; William H. Kessler, Kessler- 
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Davis Furniture 
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McCarger, president and treasurer 
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Hold Trade Marks Aloof from Grade Marks 
W seito it some private coun- 
sellor or self-constituted ad- 


who admonished the 
office equipment industry to keep 
grade-marks in their proper . and 
subordinate place, the trade might 
smile and pass on. But when the 
warning comes from your disinter- 
ested and paternal Uncle Sam, there 
is cause for pause. The Federal 
sounders of the alarm against grade- 
marks really have the welfare of 
the business community at heart, as 
well as a desire to bring about com 
pliance with the national laws. 

(his endeavor in high places to 
have the office appliance industry set 
its grade-marks apart from its trade- 
marks may be the means of bring 
ing to many tradesmen for the first 
time realization that grade symbols 
are stock marks to be kept at arm’s 
length from trade-marks proper, if 
the best interests of the line are to 
be served. Let it be quickly added 
that in this shooing of grade-marks 
away from trade-marks there is no 
assault on the grade-mark as a met 
chandising institution. It is a proper 
y of commodity designation 
and performs a valuable function 
Only, Uncle Sam feels that the time 
has come to emphasize that each 
species of mark should be assigned 
its particular work. 


Let us have a look at the sheep 


\ isor 


agency 


and the goats which the govern- 
ment desires to have herded apart 


Grade-marks are 
sometimes, as char 
fashion-marks, style- 
etc. The task of such a 
mark is to indicate to the trade, and 
perhaps to ultimate consumers as 
well, degree of quality, the class of 
Cf mposition, or scale of fineness of 
the article to which it is attached 


from one another. 
also referred to, 
acter-marks, 
marks, 


The carrying out of this idea sup- 
poses the use of several or a num- 
ber of different, graduated grade- 


marks in a given line or family of 
products. A trade-mark, on the 
other hand, is supposedly a lone, 


Written Expressly for Office 
pliances by Waldon Fawcett, 
Washington, D. C. 


Ap- 


Note.—The importance of avoid- 
ing confusion between marks indi- 
cating grade, character, fashion, 
style, etc., and trade-marks is well 
brought out in this article. Grade- 
marks are stock symbols indicating 
typ quality, perhaps size or 
feature characteristic of 

line, while the trade- 
is supposedly applied to the 
owner's product as a whole and does 
not indicate the type of any single 
urticle. Both qrade-mark and trade- 
mark may be arbitrary; but thet 
use ts different and the government 
at Washington is desirous that the 
distinction between the two be un- 
derstood and adhered to. 


é. stvle. 
some other 
t part of 


mark 


self-sufficient mark which is not 
assumed to indicate anything as to 
the make-up, ingredients, or prop- 
erties of an article of commerce but 
is supposed to supply an instanta- 
neous clue to the origin or owner- 
ship of the goods. Set over against 
one another in this wise, a grade- 
mark is an insignia of commodity 
rank while a trade-mark is a com- 
mercial family crest, bespeaking the 
pride and responsibility of the man 
who has made an article or who has 
selected it as suited to the needs of 
his particular trade. 

Reduced to dictionary dimensions, 
the two merchandise 
marks might seem to be separated 
by such a gap that there would be 
no danger that their simultaneous 
use could cause confusion in trade. 
In reality, however, in actual condi- 
tions of distribution it is possible 
for the two kinds of marks to come 
very close to one another. Indeed, 
this is true to an exceptional degree 
in the office outfitting trade. In va- 
rious lines in the business supply 


( lasses of 


+ 
( 


field grade-marks have been relied 
upon ‘to such extent as clues to 
source of wares that the rank and 
hle of tradesmen have come to look 
upon them as trade-marks, indica- 
tive of “the genuine,” or, at least, 
as brands. 

This is just what the government 
is anxious to avoid. The U. S. 
courts and the managers of Uncle 
Sam’s clearing house for trade- 
marks and labels at the U. S. Pat- 
ent Office have acknowledged that 
it is possible, under certain excep- 
tional circumstances, for a business 
badge to become, through long-con- 
tinued use, both a grade-mark and 
a-trade-mark. But such luck does 
not come often to markers of goods 
and the tradesman takes a risk out 
of proportion to the gain, if he tries 
tor it. 

(he hazard in allowing a grade- 
mark to do a trade-mark’s job is 
that grade-marks are usually trade 
terms and, as such, are open to the 
use of all members of the trade, 
even if some one firm did employ 
them, long before anybody else, as 
guides to size, weight, texture, 
toughness, or what not. In the of- 
fice appliance field it is, for exam- 
ple, the custom to indicate grades 
by means of numerals, alphabetical 
letters or combinations of letters, 
and other transparent code forms. 
Since the purpose of trade-mark 
registration is to reserve the regis- 
tered mark to the sole and exclu- 
sive use of its discoverer or adopter, 
it is obvious that a grade-mark of 
the kind just cited cannot be fenced 
off from the rank and file of the 
trade, all of whom have equal right 
to use it. Yet, there have been oc- 
casions when old-established firms 
in the office appliance industry took 
it mighty hard that Uncle Sam 
would not grant them monopolies 
in the use of alphabetical letters. 

Uncle Sam has several good and 
sufficient reasons, other than spar- 
ing himself trouble, for advising 
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members of the office appliance in- 
dustry to eschew grade-marks when 
there is trade-mark work to be done. 
One of these reasons is that if an 
industry leans to grade-marks or 
near-grade-marks as expedients for 
identification instead of sticking to 
the highest trade-mark ideals, the 
moral effect is bad and a chill is 
put upon the spirit of originality in 
the industry. Grade marks, from 
the very fact that it is usually nec- 
essary to recruit them in series, are 
apt to be conventional or common- 
place compared to trade-marks 
where the whole impulse is to hit 
upon something arbitrary and fan- 
ciful. 

Another reason for not allowing 
grade-marks to rise to the dignity 
of trade-marks is that it frequently 
becomes necessary, in the course of 
business readjustments, to revise 
layouts of grade marks. Inability 
to obtain materials formerly utilized 
in manufacture, changes in public 
taste, in short any one of a dozen 
contingencies may make it necessary 
to overhaul a grade mark in order 
that it may continue as a true indi- 
cator of commodity character. Not 
infrequently it is necessary to with- 
draw a grade-mark temporarily or 
even to discontinue it permanently. 
It goes without saying that under 
such circumstances any good will 
that is bound up in the symbol is 
apt to be lost. Very different from 
the situation with respect to a trade- 
mark which, being an institutional 
mark or line-mark, continues to 
work as a magnet drawing trade by 
the prestige of its owner so long as 
the house has anything to offer. 

No interested bystander in Wash- 
ington officialdom is so narrow-vis- 
ioned and foolish as to advise of- 
fice equipment tradesmen to discon- 
tinue grade-marks or refrain from 
their use. That would indeed be 
precarious in an age when the whole 
cry in business is for better stock 
keeping and more systematic stock 
keeping records, in all of which 
grade-marks have important parts 
to play. What the best thought at 
Washington does diplomatically 
suggest is that trade-marks be held 
aloof from grade-marks and that no 
grade or quality designations be 
drafted for double duty or as dou- 
ble-purpose marks. 

Talking to this text, experts on 
Uncle Sam’s staff have pointed out 
to the writer that many a regretable 


mix-up between grade-marks and 
trade-marks is due to the method of 
affixing the marks to the goods. If 
grade marks are larger in size than 
the trade-marks, have more promi- 
nent positions, or otherwise over- 
shadow what should be the major 
marks it goes without saying that a 
certain proportion of the public will 
mistake the grade-mark for the 
trade-mark or at least will form the 
habit of ordering only by grade- 
mark as though that was sufficient 
to command a given make of goods 
as well as a given style of goods. 

Some traders, with the best of in- 
tentions, have adopted the doubt- 
ful strategy of combining grade- 
marks and trade-marks or using the 
two vehicles in close relationship. 
Occasionally this is done with mal- 
ice aforethought, especially since the 
Supreme Court of the United States 
encouraged the idea that ultimate 
consumers are prone to identify 
wanted goods by the markings as a 
whole which they bear. Neverthe- 
less there is always a certain amount 
of risk that complications will en- 
sue if the public is left to figure out 
which portion of a composite in- 
scription is trade-mark and which is 
grade-mark. 

In a line such as office furniture, 
it is entirely practicable to select for 
model-marks meaningless names, or 
words that are merely suggestive 
rather than descriptive, with the re- 
sult that each pattern-mark has all 
the technical attributes of a trade- 
mark. Under the rule that admits 
use of two or more trade-marks on 
the same article at the same time, a 
supplementary mark of this kind 
may be admitted to the trade-mark 
register, provided the gate-keepers 
at Washington do not detect that it 
is in secret a grade mark. Even so, 
the theory holds that it is a case of 
safety first to divorce the trade- 
mark and the grade-mark so that 
whatever may befall the latter the 
former will stand pat as the under- 
lying endorsement of a store or a 
factory rather than the key to a sin- 
gle product. 

One of the interesting, latter-day 
developments in the field of mer- 
chandise distribution is the creation 
of a condition whereby a trade-mark 
on raw material may become, in ef- 
fect, a grade-mark on the goods in- 
to which the branded material is 
ultimately converted. We get an 
idea of how this works if we take 


the status of a well-known brand of 
imitation leather when used as cov- 
ers for a popular line of blank 
books, produced by an independent 
manufacturer. The material-mark 
on the cover cannot be said to indi- 
cate the make of the memorandum 
books. Yet its presence helps to in- 
spire the confidence of the pur- 
chaser who feels that it attests the 
presence of stock of known quality 
in the covers. 

According to the Federal special- 
ists who have been studying the sit- 
uation, avoidance of embarrassing 
mix-ups between trade-marks and 
grade-marks depends quite as much 
upon the use of distinguishing 
marks in catalogues, price lists, and 
advertising matter as in use on the 
goods. Many purchasers of office 
supplies, etc., depend, in ordering, 
almost wholly upon catalogue classi- 
cations rather than upon personal 
comparisons of stepped qualities. 
Another consideration in this same 
connection which makes it all the 
more desirable that trade-marks be 
of pure strain is that just in pro- 
portion as the movement for stand- 
ardization or simplification in in- 
dustry makes headway there will be 
more and more temptation in all 
lines to make common use for speci- 
fication purposes of trade terms 
and grade-marks which have come 
to be generally accepted as indicat- 
ing standards of quality. The re- 
cent action of the California legis- 
lature in passing a law requiring that 
“seconds” disclose their character is 
also evidence of a trend of the times 
that would put grade-marks to the 
more commonplace purposes of 
utility. 

In order to do its part in differ 
entiating between trade-marks and 
grade-marks, the Federal authority 
is enforcing the doctrine; once a 
grade-mark always a grade-mark. 
There have been instances in which 
marketers who had long used brands 
as grade-marks or piece-marks sud- 
denly became ambitious to have 
these promoted to the dignity of 
full-fledged trade-marks. Once this 
happened when a second party saw 
trade-mark possibilities in a name 
that the first user had employed as 
a grade-mark. The government 
has, however, a way of insisting 
that a trade-mark, to be valid, shall 
have started in life as a trade-mark 
and not as anything else. 
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IsGolden Rule in Business Becoming Tarnished! 


NE hears quit 
day ot the g1 
+ ’ +} 


business. and it is doubtless a fact 1s frequently coated with a baser 
tl generally speaking business metal. 
practices are « higher plane than To quote from a recent letter of 
the ere, S hity years ago. In Mr. J. H. Tregoe, the secretary 
the relations between employer and treasure: the Natiofial Asso 
en vee the business world has tion of Credit Men: “The funda 
m great progress, and the ag- mental element in salesmanship 
eressive work of the unions, while should be co-operation. The sales 
in effectiv not wholly re ind buving ends of the transact 
sp ble for this progress. Ther must be compared, and, if they do 
- present a still growing re not bear the proper relation, if either 
ion on the irt of the employer end tips he scales of influence, then 
he worker is entitled to his -operation does not control and 
tul ire of the product of his the value of the transactio1 in be 
lab [he need exists of a mort stioned 
oe desire to “Do unto others lhis is one point only of possible 
. ould others would do untO§ weakness in the sellers’ code, whi 
and it is the purpose of this llustrates the fact that the thing is 
rticle to point out some points yot altogether one sided 
the Golden Rule, 1f not Cie: the etlece tte een ote ae 
hed, has at least becom eening vhich though usually 
lusty from lack of use. Practi SE ee ge ee a en 
=| Smali il emseives, tend ti ut an 
of us are thoroughly honest aera on the pleasant rela 
Ns things or lite, but jane 10nSs whi re so absolutely neces 
gs, relatively small, slip into « ut saute tin tik tieteeeainicies waaaan al 
. ee ee whi we ur tremendous business machine 
whe carefully examined, fail to ©, af ined te tn cemmaesiod ath 
: the test we would like to have the cash discount. When a deale1 
a leducts this discount overtime, 
writer approaches this sub loes he stop to think that this ts 
ym the sellers’ standpoint, and just as much a breach of contract 
it be well to look first for the s if the seller should ship him 
be our own eye. How many _ eleven oranges for a dozen, or one 
g ywered lesmen are see hundred a rty base balls 
iys whose urge is for quart gross? It is surprising to note the 
ti quantity a more quantity number of business men who be 
Last week’s record must be beaten, yme ang when such a lapse is 
is ell as last month’s and last brought tft their attentior and 
ears record, d unless this is threaten to withdraw their buying 
do he salesman is called on the if the allowance is not made The 
pet by the sales manager, and _ seller is put in an embarrassing pos! 
he turn by the president or gen tion and usually makes the conces 
( anager, and the constant cry sion rather than risk the loss 
s more and more sales. Is not the ustomer This particular evil 
bes erest ¢ buyer sometimes seems to be growing and one w 
ght of in the transaction, and ders why so many prosperous and 
: verselling one of the causes respected bt ess men permit this 
( e many business failures? I to go or their accounting de 


By Don Quixote. 


uite frequently to do not for a moment claim this 
owing applica- practice is universal, but this 
Rule in direction in which our Golden Rule 


1s one 


Golden 


110M OF Lie 





partments. You frequéntly see a 
letter stating that the buyer pays his 
bills at a certain time, say the tenth 
or fifteenth or twenty-fifth of the 
month following date of purchase 
and if this is not satisfactory the 
representative of the seller need not 
call in future. Such a letter usually 
ignores the terms of sale, which are 
plainly stated on the order blank or 
invoice. The stability of the 
spoken or written contract is an im- 
portant foundation stone in the 
structure of our business, and this 
cannot be lightly regarded in any 
particular without a consequent and 
necessary weakening of the struc- 
ture. We would hesitate to claim a 

e on any item less than the sales 

\tract provided, and why should 
we deliberately and persistently dis- 
regard the terms of sale in connec- 
tion with the cash discount? This 
is a definite offer of a concession 
provided the payment is made at a 
ertain time, and if the seller does 
not get his money at the’ appointed 
time, should he be asked to pay for 
it by accepting less than is actually 
due him? Too often the merchant 
or manufacturer who is forced to 
this concession to his cus- 
turns around and makes a 
improper deduction from 
those who sell to him, and perhaps 
passes along the same peremptory 
demand for the allowance. 

Thus, this growing practice does 
not benefit anyone and simply re- 
sults in losses all around, and what 
is still more important, in more or 
less hard feeling. 

Other petty infractions of good 
business ethics on both sides might 
be cited, but space at this time will 
not permit and must be left for a 
possible later mention, 

lhe purpose will have been served 
if after noting the points mentioned 
he reader will carefully look to the 
‘+r of his own personal “Golden 


the 
Lilt 


] 
make 
tomers, 


similar 
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Snapshots and Sketches 


From Missouri and He Showed 
Them. 
ROM printer's devil to manager 
of a leading Western stationery 
house is the record of W. M 
Burns, manager of The Shaw & Bor- 
den Company of Spokane, Wash 
Walter M. Burns came to Spokane 
in 1889 from Lafayette county, Mo., 
being at that time one of a party of 
nine, including his father and mother 
and his six brothers and At 
that time Spokane was very anxious 


sisters. 





BURNS 


Ww. M. 


to increase its population and the tam- 
ily received a rousing welcome on its 
arrival, being greeted by no less a 
light than the secretary of the cham- 
ber of commerce, whose office was a 
few steps from the depot 

Mr. Burns approves of the decision 
of his father to give the children a 
growing place to grow up with. Ina 
recent biographical sketch published 
in the Spokesman-Review of Spokane, 
a reporter that Mr. Burns is a 
dark man, one of those persons who 
look like portraits of themselves in pen 
and ink. He is tall, with hands 
like those of a musician, an artist or a 
Mr. Burns says that he came 


said 


fine 


surgeon. 
into the printing business in the best 
age of the world, because when he be- 
gan, typesetting even for the daily pa- 
pers was done by hand. 

When the firm of Shaw & Borden 
was organized on July 1, 1889, John 
H. Shaw was the president and still is 
with the concern, but Mr. Borden left 
several years ago for Chicago. Walter 
Burns was the office boy and printer's 
devil. He used a pushcart in which to 
make deliveries. One time the Cres- 
cent Store, which had just opened up, 
ordered five hundred colored posters 
for a sale and it took the Shaw & Bor- 
den shop all day to do them. On de- 
livery, the manager liked them so well 


that he ordered five hundred more 


which was almost a calamity because 
it necessitated working the force six 
hours Jonger. The posters were got- 
ten out on a Washington hand press 
which young Burns turned, while the 
head of the concern fed the machine 
The same job can be done nowadays 
in half an hour. The Shaw & Borden 
Company have always maintained a 
good location and have always been 
on Riverside. Since 1914 they have 
been located at 325-327 Riverside and 
326-328 Sprague. 

When Mr. Burns first came to Spo- 


kane, Riverside was a row of tents. 
The Crescent block and one other 
building were the only brick struc- 


tures. As a boy he used to carry the 
Spokesman-Review to all the territory 
west of Monroe and north to the city 
limits. He carried sixty papers every 
day and was paid $10 a month 

Mr. Burns 
ously in the employ of the Shaw & 
At one period dur- 


has not been continu- 
Borden Company. 
ing his vacations from school he sold 
dictionaries, the 

kind at which he 
during the 
could working in the store for a year 
He bought an Indian pony at Fort 
Wright where the Indians had a camp, 
paying $20 for a nice looking bay ani 
mal. Then, with the big saddle that 
he had brought from the farm in Mis- 
souri on the pony, the boy got on and 
the pony promptly fell on him, break- 
ing one or two bones and putting his 
A day or two 
“Are 


dictionaries?” 


unabridged 
make 
than he 


regular 
could more 


vacation period 


shoulder out of place. 
later he saw Mr. Shaw. you 


asked 


selling 


through 





Mr. Shaw. “I never began,” replie 
Burns. So he sold the pony and went 
back to the office, “sticking to t 
bush,” remarked Mr. Burns, “is what 
gets you somewhere.” 


As a young man Mr. Burns att 


ed the old Methodist College a 
the river west of Monroe in Spol 
and there they gave examinations 
the navy. The only reason why Bur 


did the 
Robert Monaghan beat him in the 

he stat 
by the wa 


not get into navy 


amination by half a point. 


of Robert Monaghan, 


was that 


stands in a prominent spot in Spokane 


and in passing it Mr. Burns someti 


wonders what the result would have 
been had he been appointed to the 
navy and Monaghan had stayed at 
home 

Mr. Burns has side-stepped publi 


ity, but he has held several positio 


of trust, although he side-steps 
jobs as a rule. He was on the Y. M 
C. A. building board for twelve 

He is a member of the industria m 


mittee of the Chamber of Comn 


and of the advisory committee 
Spokane Manufacturing Associat 
He says that next to being b 


Spokane, the best thing is to ha 


a boy there 


George Ed. Smith at the Radio. 


The picture below presents George 
Ed. Smith, president of the Royal 
Typewriter Company, Inc., New York, 
N. Y., opening the first radio program 
given by the company’s orchestra 
This illustration appears on the 


page of the Royal Standard for May 
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Unusually Attractive Window Displays. 


How the Louisiana Stationery Company of Alexandria, 
La., fixed their window for Mother’s day. (Above.) 


Left—A striking loose leaf display of the National 
Blank Book Company’s lines in the window of George 
E. Cole & Company, Chicago. 


Below—A display of E. Faber pencil lines in the win- 
dow of Patrick & Company, San Francisco. 
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Impressions of a Traveler in California. 


By John A. Gilbert, Business Manager, Office Appliances. 

HIS spring I made my first trip to sunny California. 

My first impressions of the people of that wonderful 

state were made before I left the California Limited 
of the Santa Fe which took me to Los Angeles. Marvelous 
wide boulevards spreading out from Los Angeles in all 
directions, some of which are visible from the car win- 
dow, give an indication of the progressive spirit of the 
West which in a few years has snatched Los Angeles from 
a place far down the list of cities arranged according to 
population, and has placed it near the top. These boule- 
vards, sixty to one hundred feet wide, are in themselves 
an incentive to business activity because they encourage 
more extensive use of automobiles. They provide the nec- 
essary transportation to link Los Angeles with the sur- 
rounding territory and have had much to do with the 
development of that section. 

One of the first places visited was the store of the Pacific 
Desk Company. The top floor has a series of sample offices 
and directors’ rooms which surpasses everything else in the 
line of office furniture display which has come to my atten- 
tion. This elaborate layout which we expect to describe in 
an early number of Office Appliances represents a cash in- 
vestment of $200,000. I agree with Mr. Yeiser, president 
of the Globe-Wernicke Company, who just before I called 
at the store went through these display rooms and made a 
remark to the effect that considerable optimism and courage 
were required to put that much money into any furniture 
display regardless of location or condition. No one who 
knows Los Angeles will doubt that the Pacific Desk Com- 
pany is successful. 

Next I stepped over to the store of the Neuner Corpora- 
tion where the same spirit of progressive optimism pre- 
vailed. This company has shown a continued record of 
growth over a long period of time. Mr. Neuner and Mr. 
Thomas are planning for continued expansion of their busi- 
ness On sound progressive ideas 

One pleasing feature of this and other visits was the 
extreme hospitality of our friends in the trade. In some 
cases, when my time was limited, I called at stores of 
dealers without revealing my identity or connections be- 
cause I knew if I did, more time would be consumed than 
I could spare. I must say that all on whom I called were 
very much alert, which includes some new ones who have 
been operating only a few months. 

At the business show it was my pleasure to visit with 
most of the leading office appliance men in the city. I met 
personally all who exhibited and many others who attended 
the show as visitors and called at Office Appliances’ booth. 
The exhibitors were enthusiastic about the show, about 
Los Angeles and about their own outlook for the coming 
months. That wili apply as well to the visitors. 

Los Angeles and vicinity is the home of many former 
office appliance men who served the field as manufacturers, 
dealers, branch managers and in other capacities. Many of 
them called to renew old acquaintances at the business 
show. After a number of them had made their appearance 
and had explained that they were now in the real estate 
business, Frank E. Tupper, president of the National Busi- 
ness Show Company, remarked that when an office appli- 
ance man leaves the industry and moves to Los Angeles the 
only question is what branch of the real estate business he 
is in. 

Shortly after the business show was over. I journeyed to 
San Francisco to pay my respects to as many office appli- 
ance men in that metropolis as I could see in the few days 
still at my disposal. I made a trip across the Bay to see 
the Marchant Calculating Machine Company, where Mr. 


Gooch, the general manager, was kind enough to give me 
a forenoon to show me every detail of operation in the 
thoroughly up-to-date factory in which the Marchant cal- 
culating machines are made. Mr. Gooch and Mr. King, 


president of the company, were more than generous in 


their attentions to me. 
The large scale on which some of the stationers operate 


scif 


is a revelation to those who come to California for a vi 
from other sections of the country. Take the large Sa: 
Francisco store of H. S. Crocker & Company, for instance 
where Mr. Moench took me through every department; or 
the fine new store of the Schwabacher-Frey Stationery 
Company, where Mr. Crandall presides. One is impressed 
with the completeness of the institution, with the large 
amount of space occupied and with the fact that this space 
is none too much when you consider the extent of the busi- 
ness operations. These stationers handle everything one 
would expect to find in a modern stationery store, als 
office machines and systems which elsewhere are sold by 
specialty sales organizations under branch office arrang: 
ments. 

The Carlisle store, Isaac Upham Company, Dixon, Fish 
& Company and others seemed all keyed up for doing busi 
ness in a big way. 

At the office of Elliott-Fisher Company, Fred F. Wright 
district manager, had his sales chart on the wall, w 
showed that the San Francisco office was ahead of quo 
The remainder of his territory, which extends from Denver 
to the Pacific and from Vancouver to El Paso, was s 
ing comfortable results. 

At the Remington office I found the sales organiza 
known as the San Francisco Tots all ready for their annua 
dinner. This is a wide awake organization. 

Mr. Beemer, in charge of the Underwood office, had 
things moving in lively fashion and was arranging for 
special work among the schools, in which he was assisted 
by William Oswald, former champion speed operator 

W. N. Moses, district representative for A. B. Dick Com 
pany, reported increased sales throughout his territory 
which embraces everything from Denver to the Coast 

Although I made many calls, I was unable to see all 
which I wanted to call. Fred Wright helped me out by 
arranging a luncheon where, besides visiting him, I h 
chat with P. G. Peddicord, district manager for the Int 
national Business Machines Company, and O. L. Gagg, 


SO! { 


formerly treasurer and sales manager of Elliott-Fisher 
Company. This is just a sample of the hospitality of 
West which found expression along various channels 

E. L. Soister, San Francisco manager for Durbin Office 
Equipment Company which handles the Acme Card System 
in California, was kind enough to take me in his car 
nearly every place of note in the city, from the ferry 
the Golden Gate itself, through the Presidio to Golden Gat 
park, to the famous Cliff House, and up Twin Peaks, fr 
which one gets a wonderful panoramic view of the 


to 


the bay and the surrounding country. 
The spirit of the West is one of doing things in a big 
rt ? 


way. There are many things which we in other pa 
the country can borrow from our California friends 


advantage. 


Added Details Regarding Davids Receivership. 
Since printing the item on page 40e regarding the ri 
ceivership of the Thaddeus Davids Ink Company, 


additional information has been received. At the annual 
meeting J. W. R. Merckle sold his common stock, and 
severed his connection with the company. The following 


officers were elected: Henry W. Healy, president; Thos 
H. Dinsmore, vice president; Geo. I. Lowden, secretar 
treasurer; M. A. Kline, assistant secretary and treasur 
and general manager. The action taken to place the com- 
pany into temporary bankruptcy was taken at this meet- 
ing. It is expected that the temporary receiver will be 
dismissed in a short time. 
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WINDOW DISPLAY OF UNDERWOOD TYPEWRITER COMPANY, UNDERWOOD BUILDING, NEW YORK.—Electric 
flasher in center shows Albert Tangora, world’s champion typist, and Bessie Friedman, world’s accuracy champion typist. The 
sig louble-faced and shows each picture alternately The panel at the back shows eight other former and present cham- 
| teading from the top left, they are: William F. Oswald, former world’s champion Barney Stapert, world’s amateur 
cham] ! Arthur F. Neuenhaus, expert typist and demonstrator; Minnie Regelmeyer, former world’s amateur champion; top, 
right: George L. Hossfeld, four times world’s champion; Clarence D. Bills, former western states champion; Josephine Pitisan, 
expert typist and demonstrator; George W. Gaskill, former world’s amateur champior The cup at the left is a miniature re- 
production of the Office Appliances’ world championship trophy At the right is the regular Underwood standard typewriter. 

A Tribute to the Typewriter. Moreover, it was the advance agent of modern office equip- 
[o friend Underwood, vice president of the American m™ent, not only in the country of its origin, but in every 
Writing Machine Company, Newark, we are indebted for market of old earth Just the same we are glad to read . 
a clipping from the Dispatch-Herald of Erie, Pa., paying the Eric ers tribut 
the following tribute to the typewriter: ai 


“Typewriters.” Fine Catalogue of Chairs. 


isi Se ee , — uded as a means of = ct all . 
aio. aes has been lauded as a 1 The S. K. Pierce & Son Company of Gardiner, Mass., 


recently issued a catalogue of chairs that deserves praise. 
It is not only pleasing in its appearance and excellent in @ 


spreading civilization. .Why has not the 


and space jumping as the one which writes this 


been glorified? engraving and typography, but it is a useful exposition of 
“Without the typewriter your modern newspaper would chairs for the home, the office and for other piacés as 
not be what it is today A good reporter can write a col well. The cover is a capital piece of work. The lettering 
umn of 98 per cent perfect copy in an hour. Without his and central illustration are embossed, gold and blue being 
ty er he'd just be getting to the wife’s side of the the predominant colors. The rules forming the border are 
story when he'd have to quit so that the edition would go of gold 
te ss on t The catalogue, which is accompanied by a price list, con- 
‘Seriously, hundreds of good books that have been writ- tains twenty-five pages. It is known as Catalogue No. 46. 
ten would never have seen the light of day had not their \ Message to the Trade gives full directions as to order- 
authors been able typists. If you don’t believe it, try writ- ing goods, with key to numbers and letters. Several pages 
ng 40,000 words yourself this evening. are devoted to the presentation of different types of honse- 
“Courts and commerce, as well as literature, would bé hold chairs. Next comes a page showing four styles for 
delayed were it not for the nimble machine ise in schools, assembly rooms and cafes, followed by 
“And who shall gainsay that the ‘typical American several pages illustrating bedroom and living room chairs 
speed,’ at which our visitors marvel, is not entirely the and rockers, benches, etc. Five’ pages are given to the 
result of this subtle and subconscious influence of early presentation- of different types of office and typewriter 
and widespread use of pecked-at mechanism?” hairs, all of which are of interest to those who sell office 
[he typewriter, little brother of the printing press, has furniture [he final page gives diagrams and directions as 
come into its own. Its prestige is established. The world to how to order repair parts, all stated with concise and 
knows it as one of the factors of progress. It is ubiquitous understandable precision 








an ase 























WINDOW OF TRICK & MURRAY, MENTIONED BELOW. 


Window Display Shows Concentration. 

Many believe that it is most profitable in arranging a 
window display to concentrate upon products that make a 
single appeal. The photograph reproduced herewith was 
made from a window display by Trick & Murray of Seattle, 
Wash., and is a good example of the wisdom of doing one 
thing at a time and doing it well. It may not, to be sure, 
always be necessary to confine the display to the articles 
put out by one house as Trick & Murray have done in this 
case, where they have shown only articles from the house 
of Sengbusch. Indeed, not always are so many and such 
good display features supplied by any one manufacturer. 

The Sengbusch Self-Closing Inkstand Company has de- 
voted no little attention to showcase and window display 
cards, envelope stuffers and mailing cards calculated to pro- 
duce orders. Stationers who take advantage of the helps 
which manufacturers give them, find themselves gradually 
establishing a reputation for the possession of up-to-date 
merchandise. 


A crooked vision never led anyone to success.—The Webster 
Way (F. S. Webster Company) 











IMPRESSIVE WINDOW DISPLAY OF DIXON PENCILS IN 
THE WINDOW OF A WELL-KNOWN STATIONERY STORE 


A Clever Wall Display Idea. 


Seattle Firm Has Miniature “Stages” Illuminated for Spe- 
cial Interior Displays.—By Lillian E. Dickinson. 
Stages are more than placed for the spoken drama—they 
can be used for merchandise visualizations. They can be 
used in stationery stores. Lowman & Hanford Company 
Seattle, Washington, uses a _ series of electric-lighted 

“stages” set into the walls of the store premises. 

The first thing that catches the customer’s eve when he 
enters Lowman & Hanford Company is likely to be 
these “stages.” 

Each one is about the height of a man’s shoulder, s 


the visitor can easily see into it. The “stage” is a sn 
space about three feet long and two high, and is set in ths 
wall about two feet. An electric light, placed inside 
of sight, shines down on the display within. 
Sometimes the opening has velvet curtains drape 
around it. Inside, on a nicely draped piece of velvet 
harmony with the curtains, is placed the object or ol 
which are desired to be displayed, but it can be very eff 
tively presented. Trade marks are very effectivel 
on occasion: 
L. Ha 


of Lowman & Hanford Co. and has been as successf 


This idea was originated two years ago by F. 


yractice as it promised to be in theory. 
I : 





An Optimist with a Creed. 

H. A. Sperb, manager of the Woodstock Typ 
Company's San Francisco office at 300 California str: 
is a member in good standing of the International Oy; 
timists Club and also of the San Francisco Optimists ( 
He is als 


Managers Club of S 


of which he was recently elected president 
retary of the Office Appliance 
Francisco. 

The creed of the Optimists is as follows 

Promise Yourself— 

‘To be so strong that nothing can disturb your 
of mind. 

“To talk health, happiness and prosperity to every 
son you meet. 

“To make all your friends feel that there is sometl 
them. 

“To look at the sunny side of everything and mak 
optimism come true 

“To think only of the best, to work only for the best 
expect only the best. 

“To be just as enthusiastic about the success 
as you are about your own. 

“To forget the mistakes of the past and press 
greater achievements of the future. 

“To wear a cheerful countenance at all times 
every living creature you meet a smile 

“To give so much time to the improvement of 
that you have no time to criticize others. 

“To be too large for worry, too noble for ange 
strong for fear and too happy to permit the pres 
trouble.” 


Foreign Trade Conference at St. Louis. 
The second central Mississippi valley foreign trad 
ference was held at St. Louis, Mo., May 21-22, in the ¢ 
ber of Commerce Auditorium Exporters fron 
states gathered to discuss an increase in the exp: 
forts from the Mississippi valley. The speakers 
foreign trade experts, bankers and export managers 
aimed to increase trade with Latin America and the | 
East \ feature of the sessions was a “trade 


Mexico ( 


Havana, as well as commodity experts from Washingt 


service,” in which commercial attaches in 


were brought to the meeting by the Department of ( 
merce to give those at the conference an opportu 
meet with representatives of the Government best e« 


to give advice and accurate information 
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Mr. Everly Addresses New York Office Appliance 
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anagers’ Association. 
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1eeting was held of the New York Office 
rs’ Association at the Uptown ( lub 
yuilding, New York At this eeting 
SS was made by ( H I verly Eas 
Appliances, who t is his subj | 
he Office Appliat Industry 
attended by in t dozen 1! > 
presented an average about t 
fice appliance dustry Before the 
varie S Snvder Tor over t entv-five 5 irs 
Cash Register ‘ any; Harry Hur 
e years in the type er industt 1 
sb ks 4 Smith & Bros. Typ 
the Baker-Vawter Compat ‘ is 
if business for thirty vears ( es 
v is the king ing and k 
perators yw wit Elliott-Fishe 
ounting machine stry twent 
erris, for twenty irs witl Ad 
pany; Harry Sanders iear!l v 
an Multigraph Sales Compat 
years with Library Burea l 
er twenty , “rs wit! ce Is 
Recording Company and now assembly 
este County ] Noonat ‘ 1s 
e-Lox Company venty i and 
the American Sales Bo ( 
Other member tl ; 
this eld if its 
ote that M I s 
, 
oneers if ill ) e 
ry His ad is ut 
esent and in a 
ré if led is tr t if 
— ” 
g oO all 
Everly’s address A 
marks, the speak issured ers 
spellbinder, and elreve Tl nds 
it he was going to give ther 1 dose o 
he i story yt | \ who \ ip 
1 neighbor who asked, “Pat, what is 
hildren going school tall bout 
. 
ready and comprehensive Sure | 
It’s what they k eople w it the 
i out that the » befor re 
sale of over fittes ent tal 
lly in the offic pment the 
hese average s s heures w ade 
is of the leading panies field 
ajor groups The ires di it apply 
ular company t are the erage be 
low of percentages sé it n different 
are: Adding and calculating : nes 
pewriters, 10.4 er cent ( ash gisters 
roll machines, etc., 12.8 per cent; address 
ess machines and mailing ma ery 
red equipment, ) er ent lé S 139 
iters, pencil pointe ‘tc., 24.3 ent 
carbon paper, le pencils as 
' ~ 
er cent: loose lea es, 7 
iverage ot 15 3 er et 
that in this fie sé 
perspective rega he sa 
industry as 1e most nor 
nfusing the means with th Wha 
if we have a truckload of goods is the 
wagon In advertising, the end desired is 
¢ It is not fine unding w ; and 
layouts, for the yniy the s to 
In show windows, the end s ht is to 
| It is not artistic effect osity 


uld be the controlling element for they are 
6.3 } 


part 


members of the association are chiefly interested in, the 
ends sought should be to sell more goods where they ought 
to be sold and where they will stay sold. It is not simply 
to dispose of increased production capacity. The increase 
in production capacity is simply the means that permit us 
to make more sales, but should not be the governing 
motive and is i that should be desired. 

“In my judgment so far as selling is concerned, the say- 
ing that success is ninety per cent perspiration and ten 
per cent inspiration ts strictly true, the ten per cent being 
the vital element which makes the difference between 
mediocrity and success 

“Unless we learn to distinguish between means and ends 
and unless our ends are accomplished, we fail in our mis- 
sion. To accomplish these ends a broad vision is neces- 
sary and to a broad vision ideals are as necessary as ideas. 
The higher the ideal greater the inspiration, the higher 
we will rise, but more sales and more money are not all 


t 
; 
not the en 


there is in business lo get perspective an artist steps 
iway from the picture and sometimes I wonder how many 
of us stand too close to our field to understand it, I find 


too frequently a small realization of those actually impor- 
tant conceptions of the industry as a whole and its place in 
the business world. If I could focus the determination of 
every man in the industry on building up a better knowl- 
edge of its magnitude and importance and to become 
familiar with its remarkable development, I could render 
the field no better service 

“It is true we have some great sales organizations, but 
hink that too much thought is given to 


sometimes 





mechanics rganization and too little to the inspirational 
lines 

‘] it ires are available to prove the enor- 
mo s und remarkable importance of the industry 

is only still in its infancy. The tide of progress 
rt | sted his field or any other for we are 
beginning to demonstrate the enormous savings of 
in lal by f the well directed employment 
of suitable thee eq ment.” 

Mr. I t to his hearers a large mercantile es- 
tablishn tl esent day before and after opening, 
showing rderly array of desks containing machines 
ind devices just be e the opening of the establishment 
and the moment after. with each worker going in an 
yrderly iy to his appointed place and within five minutes 
the whole great force n active operation just as if there 

id beer interruption of the previous day's work. 
[here are rows on rows of typewriters humming, adding 
and ting 1 ines in action, duplicators and other 
devi turning out their volume of production; keepers of 


“vices; filing clerks at files, the whole 
irvelous story. Sudden elimination of 
ill these aids would paralyze business. 


How many me n this field,” asked Mr. Everly, 


upproa work selling office equipment with this 
sort of a tur efore them? This perspective of the 
importa f the goods they sell should go with every 
salesmat this industry and establish enthusiastic pride 
representing a field that covers the sale of constructive 
element ssential as to mean the very life of 


The speal then referred to some figures showing the 
growtl f mpanies now prominent in the field such as 
the Re ston Company, Burroughs Adding Machine 
Compa Underwood Company, all of which have been 

orporated and have had their growth within compara- 
tively Other companies mentioned as coming 
under tego omparatively recent organization 
include the Underwood Computing Machine Company, 
Royal Typewriter Company, the invention of the check 


protecting de es as at present understood, etc. The Yaw- 


facturing Company was incorporated in 
1898; the Monroe Calculating Machine Company in 1912, so 


that d not very ancient to have seen personally 
il development of this field. 

In concluding his remarks, Mr. Everly urged every mem- 

é Id te oyal to his industry and to take no 

back seat r any other industry. To be loyal to asso- 

ates i never t rget that an ounce of loyalty is worth 


1 pound leverness. Let us forget the desire to seek 

it t] is no more left, but to cultivate 
ry V tensively. Let the salesman sell 
what the customer ought to buy and not what he can per- 


suade pur It is poor business to sell a man 
that wl e does not need. Get the realization that this 
is al perial industry, that it is a robust one and can 
ravel ts own, needing no reflected glory. 
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EDITORIAL 





Mr. Allen Speaks to British Stationers. 
MPRESSIVE, sincere and eloquent was the speech 
delivered by Ivan Allen of Atlanta before the Sta- 

tioners’ Association of the United Kingdom at the 
annual banquet at the Hotel Cecil, London, on the 
evening of May 28, 1925. 

Mr. Allen appeared as the official representative of 
the National Association of Stationers, Office Outfitters 
and Manufacturers of the United States. He expressed 
his profound appreciation of the hospitality received 
at the hands of the stationers of the United Kingdom 
and of the honor which had been conferred upon him 
by the American association in making him their 
spokesman abroad. He referred happily to the visits 
of Mr. Barringer and other outstanding men of the 
British Stationers’ Association who had attended ses- 
sions of the American National Association in various 
cities of this country. He expressed the hope that in 
coming years no important annual meeting on either 
side of the water will be without some delegates from 
the association on the other side. 

Mr. Allen’s main topic was credit, which he defined 
as confidence that man will keep his word. The foun- 
dation of the English speaking life today is confidence 
and in no other industry is a man’s word more highly 
regarded than in the stationery world. The days when 
business was done in tented shops, when caveat emptor 
—let the purchaser beware—was the rule, have largely 
disappeared. The buyer no longer must in any reputa- 
ble store hold the merchandise in his hand to determine 
whether it is genuine or spurious, nor need the seller 
examine the money to see whether or not it is good. 
This much at any rate we have accomplished in the ‘ast 
few hundred years. The customer learned to buy from 
a sample and the merchant to permit him to pay on 
delivery. Finally, orders began to be taken without 
samples by salesmen on description only and terms 
were given as agreed upon. Today billions of dollars 
worth of merchandise are bought and sold on the writ- 
ten word and paid for with scraps of paper on banks 
across the ocean. 

The stationery business is one of confidence and 
credit helps to keep it straight. “We shall do for this 
industry,” said Mr. Allen, “what your Mr. Churchill and 
others have done for the financial world. We have 
no right to believe that the world has reached an ideal 


state of equilibrium, but a decided change for the 
better is taking place and fundamental conditions have 
improved. Civilized society serves itself by organized 
exchange and no group can market its products or 
supply its needs unless other groups are doing the 
same.” 

Mr. Allen referred to the advance in business ma- 
chinery whereby one can do more and better work in 
two hours than a man of fifty years ago could do in 
twelve. Efficiency has been increased five hundred 
per cent through the use of labor saving office devices. 
He expressed pride in the stationery industry, pride in 
the early history of that industry in London, pride in 
the fact that it has kept pace with the progress of 
the world. The story of its evolution is a romance 
of progress touching all fields of activity. The industry 
has often been a few paces ahead of the world’s devel- 
opment and in this sense it has been a leader in new 
fields. 

Concluding his remarks, he voiced the unanimous 
good wishes of the members of the National Associa- 
tion of the Unted States and the desire of that organiza- 
tion for closer relationship with the British Association. 


<---> 


The Present Number. 

HETHER or not we have succeeded 
proaching the ideal we set for this issue of Office 
Appliances cannot be determined until the finished 
result is examined. We have put in some hard work 
and now as always the beacon of hope shines brightly 
ahead with the suggestion that we have perhaps ac- 
complished a number that is a little out of the ordinary 
with the minimum amount of errors. This being our 
twenty-first anniversary number, we may be pardoned 

for indulging ourselves a little in the personal side. 
This number could not have been gotten up without 
the cooperation of members of this industry who have 
kindly contributed the results of their experience, par- 
ticularly in the office furniture section, so that the 
number is not wholly the product of the staff. For the 
unusual cooperation we have received, we are grateful 
to these contributors one and all and we trust that 
they will find their reward in better business and in 
better business methods from month to month and year 

to year throughout the field. 


in ap- 
I 


THE DAY OF NARROW MARGINS 


The day of large profits is past in most business operations. 


We have come 


to the time when success requires a man or a manager to figure closely. 

The retail merchant can no longer expect to sell goods at such a mark-up as 
will enable him to make money while doing only a little business. 

The manufacturer or the contractor no longer finds it possible under any 
ordinary circumstances to net a big profit on a single deal. 

Occasional large profits there will be for some few men who happen to specu- 
late fortunately, but the rule of business today is small profits and quick returns. 

Failure to get enough small profits will mean failure of the business. Attempts 
to get large profits are sure to mean loss of patronage. 

Competition is so keen that there will always be someone ready to do business 
on a narrow margin, and if others are willing to depend upon a small margin and 


rapid turnover, you will have to adjust yourself to that condition. 


You cannot 


ask larger profits than competitors ask—not and get the business. 

Even if there lacked that competition that would hold you to a narrow margin 
of profit, there is sufficient interest in profits nowadays to cause the public to scru- 
timize every man’s business affairs with a critical eye. 

In brief, there is so much light upon business methods now that a man cannot 


get away with large profits. 


You will have to make up your mind to accept the 


rule of the narrow margin—Frank Farrington’s Business Talks for 1925. No. 6. 
(All rights reserved) 
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We Attain Our Majority 


ITH this June issue O ffice 
nothing unusual in a 

this field it is a commonpl 
, which has passed 


; 
7 


Ls 


ner sca 


] 


ts f wrty-eighth vear, ant 


O fice Applian es { 


to friend 


4 teooreanrtn 
it twenty- 
1 


ry 


Appliances attains its twenty-first year. There 
urnal attaining its twenty-first birthday. In 
ace event. To our friend The American Sta- 


its fifty-first birthday, to friend Geyer's, which has passed 


Walden’s, which has passed its thirty-eighth 


me is juvenile. We are celebrating our major- 


1ot because it is important or even interesting to the field but because st ts an 
event in the family annals. So we toot our horns, put on our paper caps and get 
iy pictures taken. 
Yet a great deal happens in twenty-one years and in the seeming passing of 
(of course, it does not really pass) we accumulate the experiences, the sum 
ch is what we the personality of us—individually and collectively, for 
-called pers ty is precisely the sum total of one’s experiences. What 
1s said and thought and done. But that is gettin the subject. 
inyways, O ffi p plianc wenty-one years old this month. No one of 
present staff was with it “at the borning,” although four of them joined tt 
en years ago. 
George Patters then a typewriter salesman, started the publication in June, 
104, in New York City, as the Typewriter Trade Journal. Mr. Patterson was a 
, irkably enterprising young man, keenly interested in the field. In choosing 
ultimate name for his journal and working up to it gradually, Mr. Patterson 
f da well-defined plan to bring together what were then unrelated units in 
the production and distribution of machines, devices and supplies, stationery and 
furniture for the modern business office, and to unite them into an industry, At 


nese el a —. 
urna Was 


the end of a year the moved to Chicago and a partner taken in the 
business. In 1907 his partner's shares and a controlling interest in the publication 


purchased by the 


ner was at that time 


bresent presi 


engaged o1 


, ae 


The 
which he had been 


dent and vice-president of this company. 


“1 ; - y 
1 a Stationery journal, with 


‘ 


; 


; 
’ 


ssociated for eleven years ith present associate editor of Office Appliances 
} id started a movement for the establishment of an association in the stationery 
Chicago. The files of the stationery publication, beginning with the Sep- 
tember or October, 1900, numbers contain the record of those early efforts, which 
pplemented by the efforts of others directly in the field, had considerable 
ence in bringing ut an association in the trade. His experience and interest 
n the work made him responsi to Mr. Patterson's enthusiasm for his plan. 
Vr. Patterson died in 1908, but his vision of the industry became a reality. The 
unrelated units of twenty-one years ago are now closely related and the manu- 
ture and distribution of office equipment of every kind is a recognized industry. 
t p? yperly classified im governme nt records and ri ports at home and abroad, 
what is of greater importance is the recognition of the office equipment 
lustry by the publi Its activities are stimulated and supported by organized 
fort and co-operative action. It is arranged in divisions for concerted effort. It 
von prestige and recognition as one of the most important of the country’s 
stries. 

Through the ity-one years Office Appliances has had the good fortune 
tre in activities that have brought about these important changes. It has had 
high privilege mnouncing programs and expressing the ideals of the 
istry. It has shared in the prestige of products of the industry 

his country and the marke the world. 
There is a in looking ba ver the twenty-one years, 
it it is tempered with the rea that we might h done a good deal better. 
We are grateful for priz ave had, for the friends we have made, for 
the happiness that has come to us in the day's work, and for the wonderful co- 
ration that ha n the journal's friends, not only at home but 


(Continued on 


page 26.) 
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JOHN A. GILBERT BENJAMIN WALLSTEN DONALD C. MILLER CHARLES H. EVERLY | 
Eighteenth year on the staf. Sixteenth year on the staf. Tenth year on the staff Fifteenth year on the staff 
Business manager. Started Manager copy department. A Manager western advertising Eastern manager, the b in 
as stenographer three months sizeable job. Escaped from department. Covers the field which he started. Keen stu- 
before the next oldest mem- the 4 8S. 8.8. enadores in person. Sound in every dent of the industry Thor 
ber of the staff. Catches the when she went down in the way From “old Kaintuck.’ ough and competent Loyal 
point and gets the thing done Bay of Biscay, during the Knows the joy of carrying to the entire field, but strong 
and done well. Carries the war Started as office boy water to the elephant for a for the eastern di ’ 

message to Garcia Did every job well. Syste- ticket to the circus. 


matic, reliable 




















THYRA FOSTER 


NETTIE GROSS 


CLARA F. MALHOIT LEONIE CASEY 
Bighteenth year on the staff Tenth year on the staff. As- Sixteenth year on the staff Second year on the staff, 
Secretary and accountant sistant accountant and sec- Supervision of all cameer>- lakes anyone's Ediphone or 
There may be better secre- retary to the editor Does tion cards and _ stencils Dictaphone cylinders and re 
taries and accountants, but both jobs remarkably well Knows more names and ad- duces them to type with pre 
we don’t know them. Makes Operates three different dresses than anyone in the cision and dispatch. ¢ pe 
the nine numerals and the typewriters and gets perfect office. Heads reception line tent 
for all callers 


cipher eat out of her hand. results. 


Personal 


"The only valid reason we have for showing 
tures is that we want you to know that the nan zee 
use im the journal and in our letters re} 
sons and that there are actually nineteen of us engaging 
all of our time in the publication offices and o1 


aives less of his time but much counsel and sound ad- 





vice from his forty years’ experience as a pu 
. “ _ —————————— 

HOBART W. MARTIN OTTO KNEY ‘There are man\ others correspondents, tra} tors 
Sizteenth year on the staff Seventh year on the staf. . é : 
Associate editor. Best writer Assistant editor and reporter. and print rs who emplo, hut part of thew tim n the 
on the journal. Mind a store Best all-round newspaper ‘ ' . 
house of good stuff. Scholar man in the group. Knows production of the journa 
ly Easy picking for book the print shop from A to ’ . 
salesmen. Niz on system Zed. Spends more time on 

Lawyer. the job than anyone else } , : : 
Systematic through ..and ©The mera { which. a frequently the I Hat- 
through. ; 

All Photographs of Members of Office Appliances Staff on 


This Page by Moffett, of Chicago, Except Snap Shot of 
Assistant Editor 


Ce 











ee nee 
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DWIGHT BRIGGS GEORGE WHEELER WALTER LENNARTSON J. ALAN PALMER 
Sixth year on the staff. Sixth year on the staff. Ma» Sizth year on the _ staff Third year on the om Sub- 
issistant to New Yori ar ager service bureau Started Started as office boy issists scription manager. xrperi- 
16 Started in ¢ d as office boy. Capital corre n service bureau and copy enced.- Responsible for the 

his au to eas al spondent. Initiative Gets the department Looks ove the circulation. Says the job's 
pointment idvertising and informatio and puts t ground and knows how to easy. Good writer. Produces 
eportinga,. New York. Wide th ah. chart it. Uses no b ks 


capital advertising copy. 
without strau i? his sat 





FRANCES DECKER ESTHER HERSKOVITZ HAZEL DIXON JAMES LAW 
Sirth yea? on the staff. Fourth year on the staff. As Third year on the staff. Sec- Second year on the staff. The 
Secretar to business man- sistant to associate editor retary to New York manager youngest of the amily. 
ager Always knows where Holds the record for the Keeps the shop when man Looks after all plates on 
to find the thing wanted and amount of copy put on the ager and assistant are in the hand. Gets off the mail. 
find t Tho } machine. Gets it out on time field. Does well anything she Prompt, efficient. Coming 
undertakes strong and going up. 


[ ech { } not do ustice f rile C'¢ Ci} 
discloses that we are just average looking folks. 
7 , ’ J OS 
TV frecl nfess that none of us are brilliant, on 
the otl hand. deny that anv of us are dumbbell 
| may nsidered as across section of general 


We do not pretend to be dotna anything that 





hey ld not do as well or better. 
IP: no other group could be more qenuinely inter 
/ the field, more desirous of promoting its ad 
va) t nor more inclined to be useful 
qT) ire loyal to this industry, we belvwve ut a 1LBERT H. HITCHCOCK EVAN JOHNSON 
, ed ; Eighteenth year as vice presi Righteenth year on the staff. 
reat development and we have a pride nN dent i publisher of forty Vanaging editor. Does odd 
y jears’ experience. Wise jobs and gets credit for 
ited wut f sell Philosopher and ge nuch good work done by oth- 
tlemar Understane f ers. Ready to prove that hia 
es Not averse t hecl associates on the job can't 
the ' e te sheets be beat. 
@ hotos of H. |! Dwight Briggs and Hazel Dixon by 


Other Photographs on This Page 
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(Continued from page 23.) 


throughout the world. Out of our association with men of vision comes inspira- 
tion for the determination to give better account of ourselves in the work, in the 
future, 
During the last twenty-one years new standards, higher business ideals and 
better business customs have been established in the industry. There has come a 
better understanding of the idea of friendship in business and the principle of co- 
operative cffort. 

Improvement, new lines and new inventions of office furniture, machines, 
devices and supplies have carried the business along to forward positions every- 
where. Economy and convenience—more and better work for less money, less 
time and less fatigue—these have been the slogans which have helped most to 
advance the prestige of this industry—these, and a sincere belief in the mission 
of what we are selling. 

In the last twenty-one years typewriter construction has been revolutionized 
throughout the world by the influence of the Underwood visible writer. Light 
weight fire-resisting safes pioneered by The Safe-Cabinet Company have led to 
the development of a world-wide, new division of the industry. 

Steel furniture has become established throughout the world; propelling 
pencils with small leads, first commercially developed by Charles R. Keeran, have 
achieved an amazing distribution; adding and calculating machines have been 
brought to a perfection hitherto unknown, while bookkeeping machines have 
emerged from the realm of dreams into a reality. Loose leaf devices have advanced 
to universal acceptance. Self-filling fountain pens, first successfully brought out 
by Ray Conklin, have practically absorbed the market, making every person a 
We now have in the electric typewriter produced by the Woodstock 


potential user. 
In the two 


Company a new and interesting development, which promises much. 
last decades has come the development of the portable typewriter, pioneered by 
the Corona Typewriter Company, which has established a world-wide demand 
The duplicating machines, dictating machines and card index systems—visible 
index systems—many other things, which readers will recall have come to the 
front in this period. 

The great material gains in the industry during the past twenty-one years are 
apparent in the factories, the products and the prestige of the business. Less 
apparent but quite as real are the gains in higher conceptions and in appreciation 
of the real values of life. In these gains is rooted the inspiration for greater 
progress during the coming years. 
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Book Store Accounting—Department Records 


An Address by J. W. Sutton Before the Illinois Booksellers 
and Stationers Association at La Salle, Illinois, 


May 8, 1925. 


[r. S ecretary of thi nois B ell and Stationers A been elected to that office at 
Sa ntion. He conduct 1 Su ssful office uipme ner store at Danville, Ill., the home 
f Joe Ca inville is a prosperous city in the east central par ind taps a flourishing territory in 
Indias Mr. Sutton refers to himself as ok seller, but y. that books are but one department 
f § mbraces comme ne? ffi u é 
past two years we have all been greatly interested thousand. Th re all handled by one girl who 
the instructive talks presented by Prof. Littleto also acts as cashiet akes up all bank deposits and 
t U1 Illinois relative to the Bookstore balances the cash in vening. The general ledger ac- 
Surve cl nducted We all enjoyed his talks counts and accounts payable are all handled by another 
greatly and I regret that I am unable to present any sul girl who works ys. She also makes up the payroll 
ject, which follows along with Mr. Littleton’s, in s a and all remittances 
scholarly and interesting manner as he. We ust macl stem of controlled accounts 
One thing that Mr. Littleton called our particular att vhereby each day’s insactions are summarized on a 
tion vas the it a great number of our dealers journal sheet; the detail is posted with a Burroughs Ledger 
were sadly defi n their systems of accounti We Poster; the figures ved at once and the books bal- 
know and have all seen the store where the only records unced each day rt} stem eliminates the grind of the 
have bee 2 bu slips on a spindle representi monthly trial balance he statements being made at the 
charges or accounts receivable; another bunch of invoices same time that the accounts are posted, gotten out 
on al! er sj nstituting the record of accounts promptly, and a statement of the financial condition of the 
payable, these tw ipplemented by the check book stubs firm can be had in moments. While this system 
and k bool ng up the entire record of business. as some drawbacks have used it for five years and 
The nditions seem, no doubt, to some of you gentl found it very satisfas 
men to be overd: or exaggerated, but I assure 
that it is absolute! true condition that , Departmental Records Important. 
ber ces usiness today. These peopl Ne good g system of accounting the most 
no id f how 1 they owe, who they owe it sset ce in successfully operating a 
owes eir cost of doing ess bookstore to | id from a system of departmental 
I O ney to ( ecords t neral ledger information the man- 
C1 s ly on the ger tell ( ness as a whole is prospering; 
-_ st n the d ord he can locate the section 
rT) ¢ does thing it is ney for him, likewise he can lay 
t are imp ‘ syste han ( ner that is putting a damper on 
a e each ye orks ental record system is in reality 
W ( esti S disse usiness into small parts that 
cons f books n | eld g oked on from all sides and 
sé é ive scheme of things definitely 
te of our s — xed. 
( ‘ meet an t how best to secure a good 
t he e to fit in 1s tme involving a lot of extra 
é king, set of rec necessitating extra help 
tl S a glance l 
¢ hase unt sold ne is to create the various de- 
owed d from w ne by grouping together the 
g rrent store ¢ which are usually bought 
s ot Ss expenses t hich are grouped or located 
5 the nage se sales, purchase, and han- 
de ere going and ca he supervision of certain in- 
or “s se the s necessity 1 can only refer again to our 
te I s informat s g st ided so far into five depart- 
t } keeping uy s overhe er As we wish to learn more about 
pense dk er control ‘ ( diffe t nts will be created. Our first 
pt himself of t intages é tt ils, greeting cards, party 
I ts p slow a s off his le S and glassware, Dennison 
esst s informati be goods ¢ tems, and what we ordinarily 
d econon é gif department is composed of of- 
store st t of tl ( ( | artist materials. The third 
5’ a doubt t y é ely of wall paper; the fourth 
fi s. We rec é ctur es, and the fifth department 
é sa t é supplies. You will notice 
é the ¢ nent are all closely associated 


5 


page /).) 
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Echoes of Y & E Agency Sales Contest. 

On page 134 of the May issue of Office Appliances was 
a brief account of the Yawman & Erbe agency contest 
which closed March 31 and a list of the winners. After 
the contest closed Burt L. Owenbey & Co., winners of first 
prize in section one, were tendered a dinner by the Yaw- 
man & Erbe Manufacturing Company where they availed 
themselves of the opportunity of presenting the Owenby 
Company with a silver loving cup and a substantial sum 











Interior view of Burt L. Owenbey Company's store with 
members of the personnel 

Top picture, left to right, upper row J E. Ashe, 
auditor; Burt L. Owenbey, president and general man- 
ager; Delmar K. Osborne, salesman Lower row: The 
Misses Hilda K. Owenbey, secretary; Mary V. Owenbey, 
treasurer, and Jess F. Enloe, floor saleswoman 


in cash as a reward for winning. This dinner was given 
at the George Vanderbilt hotel, Asheville, N. C., on 
April 27 

Burt L. Owenbey says that the principal factor which 
brought them out on top in the contest were: The popu- 
larity of Y & E products; the wonderful cooperation given 
by the individual departments at the home office in Roches 
ter and by Traveler Jack Hallam, and finally, the enthusi- 
asm of the Owenby sales organization, which worked early 
and late. 

The Yawman & Erbe Manufacturing Company has re- 
ceived a number of pleasant letters from those who wor 
place in the contest, including letters from The Youngs 


town Office Supply Company, winners of third place in 


1°) 


division number one, and the Petery-Hedden Pt 
Company, New Albany, Ind., winners of fifth place 
sion eleven. 

Halsey & Griffith “Y & E” agents in West Palm Beach, 
Fla., won first prize in Division No. 2. This award 
cluded a cash prize and a silver cup. H. H. Bryant, Jr 
manager of the office furniture department of Halsey & 
Griffith, said that the conviction soon became fixed among 
the salesmen that they would win, and throughout the cor 
test they held no other thought. 

The other winners in Division 2 are: Second, C. F 
Maher Bookstore, Laconia, N. H.; third, Railey Printing 
Company, Wichita Falls, Tex.; fourth, C. G. Denzer | 
pany, Sandusky, O.; fifth, Petery-Hedden Printing 


pany, New Albany, Ind.; sixth, Owen C. Dunn Cor ny, 
Newbern, N. C 

Those who followed Burt L. Owenbey & Company as 
winners in Division No. 1 are: second, The Office Systems 
Company, Cincinnati, O.; third, Youngstown Office S 


ply Company, Youngstown, O.; fourth, Kilham St 











; 
Top picture—Interior of the Halsey & Griffit 
West Palm Beach, Fla 
Below—Personnel of the Halsey & Griffith ¢ 
Left to right, John L. Griffith, general manager 
Martyne, M. McCulloch, W. L. Halsey, president L, 
Waugh, A. E. Pearson, F. W. Klicker, A. G. Pullin H 
H. Ryan, Jr., manager, office furniture departme 
& Printing Company, Portland, Ore.; hit H off 
Brothers, Lancaster, Penna. 
Further ta cooperate between “Y & E” agents a tray 
elers and lend added interest, first and second 
awarded “Y & E” travelers. These were wor! H 


Shortlidge, first, and J. H. Hallam, secor 


Moore Pen Sales Manager Visits Middle West. 


=) 


J. W. Hall, sales manager of The Moore | 
of Boston, manufacturers of Moore founta 


cils, has returned from a western business 


+r 








- "5 
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Out of the Beaten Path. 


[The Chapman-Neal-Taylor Company of Louisville, Ky., 
represents The General Fireproofing Company in that mat 
ket. Feeling that they were not identified in the public 


mind sufficiently in connection with smaller items handled 
by the retail office equipment house, they conceived a plan 
whereby they issued a check for $5.15 unsigned to a list of 


the most desirable accounts in Louisville. The letter was 


mailed to the list with the check attached, advising the 
customer that if he would accept the check they would be 
glad to sign on the dotted line. If the addressee wondered 


was all about, the Chapman-Neal-Taylor Company 


call 


what it 


promised to explain fully if he would around within 


the next two or three day s. 


Following the delivery of the letter, the company called 


up the prospect, advising him that the check would be 
signed when he placed an order for a certain amount of 
office equipment and supplies. The list offered was made 
up of material used every office, which would not de- 
teriorate stored by the purchaser. 

It is stated that the plan was very successful It not 
only increased sales, but advanced the prestige of th 


Chapman-Neal-Taylor Company, establishing them as live, 


wide-awake office supply people in the Louisville market 


Ingenious Venus Pencil Display. 
The Auten-Matlick Printing Company of Kirksville, Mo., 
Venus 


who stopped to 


produced an effective window exhibiting 


Not 


+ 


examine ne 


recently 


pencils every one of the passers-by 


window suspected what materials were used 








EFFECTIVE WINDOW DISPLAY OF VENUS PENCILS IN 
KIRKSVILLI MO., STATIONERY STORE 

to sé the effe [he specifications included a stove 

pipe joint, part of 1utomobile casing and a few pieces of 

board and cardboard such as may be found in the packing 


room of any store [he arch employed as a central feature 
display gave the effect of 
ise appear to be a 


hich the display 


and distance to 


depth 


what would otherw shallow window It 


stands and 


proportions The rounded ar 


threw 


AiS< erved as a scale A 


ards rity more et. tive 


also served to make more emphatic the pointed tops of the 
giant Venus pencils at the same time centering the gaze 
upon the row of pencils in the background. The window 
was small, but extremely effective. Several illustrations of 
the product in use were placed in the foreground in such 
a way that they did not distract attention from the pencils 
themselves The general effect of the window was one of 
simplicity, a quality it always pays the dealer to secure in 


window or counter displays 


Guide to Higgins’ Products. 
An interesting booklet published by Charles M:. Higgins 
& Company, manufacturers of the well-known Higgins line 


of drawing inks, writing inks. and adhesives has recently 





CHARLES DANA GIBSON, for more than thirty 


years famous pen artist and now owner of Life, 
n which his first great work appeared, at work in 
his studio with Higgins American drawing ink. 


While this booklet is essentially a de- 
illustrating all of the Higgins’ prod- 
information as to the 


come off the press 


scriptive catalogue, 


ha wealth of 


ucts, it contains su 
orrect use of the vari items and the selection of the 
right item for each purpose that it may be regarded as a 
helpful guide both to dealers and consumers. 

[he frontispiece is an impressive illustration of Charles 
Dana Gibson, one of the foremost pen artists of the day 
shown at work in his studio with Higgins’ American draw- 


ing inks 


veral new items which have re- 


Che catalogue contains s« 
ce! tly been added t tne Higgins family of products. 
[hese include White waterproof ink, a product particularly 
useful to photographers and librarians as well as artists, 


and red writing ink, which like the Eternal black ink, is a 
high quality writing fluid for bookkeeping and office use. 

A copy 
to Charles M 


Brooklyn, N y 


booklet will be sent at once upon request 
271 Ninth street, 


or tne 


Higgins & Company, 





: 
- 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of this 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at the 


branch in charge of C. H. Everly at 1701 Pershing Square Bldg., Pershing Square, 42nd St. & Park Ave., 
New York, will be happy to be of any possible service. While the facilities at New York are not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 
facturers or their representatives, traveling abroad are cordially invited to call 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 
director of W.-M. Publicity Service, Ltd., Caxton House, 
Westminster, S. W. 1, England. Mr. Shore’s knowledge of 
office equipment business and its possibilities in 
Great Britain make his counsel valu- 
able to those desiring to cultivate 
the British Market. 


LONDON NOTES AND NEWS 


By W. T..-Shore, Caxton House, Westminster S. W. 1, London. 


has not fundamentally changed since I last wrote. 

The German Republic has a new president, and I 
am one of those who believe that Hindenburg will do good 
if the Allies will let him. Will they? But this is too 
strictly a political matter for discussion on this page. 
Also Mr. Churchill, Chancellor of the Exchequer, has 
introduced his budget and nobody yet knows what will be 
the outcome of it. In it perhaps the return to the gold 
standard is the most exciting thing. Perhaps you have 
not had the following bit from a speech of his fully quoted; 
it is interesting: 

“The first of the non-technical reasons why he thought 
we were bound to take this step was the position of this 
crowded island, which could not support its present popu- 
lation by the exertions of its agriculture, its manufactures, 
or even its shipping, if these exertions were not armed, 
aided and supplemented by its world-wide finance and its 
enormous control of finance. Our economic problem re- 
quired, above all things, close and continual contact with 
reality. We were often told that the gold standard would 
shackle us to the United States. The gold standard would 
shackle us to reality (cheers), for good or ill. He believed 
that was the only basis which offered any permanent se- 
curity for our affairs. The economic foundation of Great 
Britain must be, so far as possible, based on reality.” 

But the worry is that neither politicians nor business men 
want to be shackled to reality. They just daren’t face 
facts, and those who won't do so are likely to fall over 
them. 


T tes nc have happened but the commercial situatiot. 


<--> 


Then the end of this week the new British Empire Ex- 
hibition at Wembley will be opened and promises to be a 
much more live and lively affair than last year’s show. 
As indicative of the scope of the Exhibition and its likely 
influence upon trade and manufacture, in the twin giants 
of steel and concrete, the Palace of Industry and the Palace 
of Engineering, will be demonstrated the massed achieve- 


ments of Great Britain. The vast halls will afford in- 
numerable proofs of inventive genius, industrial power, 
energy and initiative, skill and craftsmanship. Of the in- 
dividual displays, perhaps the most interesting, because it 
is the most topical, is a great housing exhibit in the Palace 
of Engineering. This is designed to prove, mainly by the 


erection of actual full-sized houses, the economic and 
artistic uses to which many new materials and methods 
can now be applied in the construction of houses. Most 


of the houses will be furnished, so that visitors will be able 
to see the furnished effect. There will be buildings of many 
and varied types, from working class dwellings to coun- 


try cottages. The exhibit will occupy at least 60,000 square 
feet, and every foot of this great space will provide a prac- 
tical detail in the solution of the housing shortage. An- 


other topical feature is a display by the railway companies 
of Great Britain marking the centenary of steam transport 
in this country. This will vividly illustrate the wonderful 
progress that has been achieved in this form of transport 
in the hundred years that have elapsed since the first 
passengers were drawn along a railway line in what was 
called a train in those days but which, compared with the 
luxurious cars of today, was really a train of trucks. An 
important change has been made in the general character 
of the Exhibition in the Palace of Industry. This is in 
the direction of providing more “action.” That is to say 


there will be fewer show-cases and more working models. 
Many industrial processes are to be shown in actual oper- 
ation, so that there will be movement everywhere through- 


out the great halls and corridors of the Palace The life 


story of a loaf will be told in a bakery that never ceased 
; 


running since Wembley first opened its doors, and in sim- 
ilarly vivid manner will be unfolded the history in being 
of many other food-making processes, wool and flax, 
chemicals and pottery, the great gas industry in its many 
manifestations, and household devices. All this will interest 
not only the general inquisitive public but will come home 


to the bosoms of business men. 
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hat many of our American friends houses trading here. As it is, with many office appliances 
London this summer and I do hope that a good’ the salesmen do offer general and quite expert advice in 
will come along to have a chat—and perhaps_ office organization, but I believe that more should be done 
else—with me. Please do! I mean it and that it would be profitable to give out brief, well- 
written, thoroughly practical booklets on such subjects, 

for exampk ing of the Typewriting Depart- 

the last few weeks in the course of business I ment,” “The Post Room “Hints on Laying-out a Gen- 
eral Office Work Routine,” ete. Such a booklet to 


<*> 


nuch int ntact with two sets of folks, whose 
. vhos ews are always of interest to Office carry enough but not too-much-enough about the goods 
| s. Going ut among the stationers, in Londo1 of the giver 
hiefiv, I have of rse been handed out the usual grou: i ee 


rade is rotten.” in which stock should not be Printers in my experience, like farmers, are always 
less the grouse is supported by concrete facts grumbling, and I nearly fell over backwards yesterday 
went into detail. I found from the stationers when the chief 1 prominent firm told me he was doing 


also found among business that there is fine; and I know he was telling the truth, not bluffing. I 
ilmost universal. desire in all offices to cut dow! asked him how he managed it and he said, grinning, “By 
Oo man 1 new costs even for monev-saving hard work!” But the printers, many of them at any rate, 


to make with what is at hand. Caution a1 are having a pretty thick time just now-abouts; their story 
ost everywhere This may not bi is much the same as that of the stationers, business men, 

ut it is looked upon as safe, and security merchants, manufacturers, even advertisers, are eager to 

to be worth much in these troublous and ris] carry on as little printed matter as they can do with 
dentally. a further sign of the times is the and are keen to cut prices. This is a true indication of 
g il state of affairs in the business world, pretty 


now taken against here-and-there working of the genet 


of every kind, which is quite a new line for well all round. Money is tight, and hopes are not high. 
fice management here to take Indeed mucl Enterprise is sluggish We are all still wondering what 


y 


m done here in office organization, particular! : tomorrow will bring along And—as I’ve said till you 
labor te! graphers, tvpists and so fortl must be weary of hearing it—until the world of politics 


dvantage and to the utmost productivity. Many and finance settles down steady business will not surely 


ces badly need speeding up. And here, I think, there is and steadily improve Cannot. While security is lacking 
tack, a method of approaching prospects, whicl securities will t ris 
° , RY oe fF ,1 
be developed by the salesmen of American iff sax 


I 











SM PREMIE 2a PEWRITER DISPI AY AT LEIPSI EXHIBI OF RAPID ADDRESSING MACHINES BY 
\IR BY HANS STIELOV HANS STIELOW AT THE LEIPSIC FAIR. 


Germany and American Office Machines. high-grade A ffice equipment, first by the war, 
Business Review section of the Chicago Evening later by lack ol rchasing power during inflation and now 
' IT ‘ATOM by the syste f import prohibitions. It is authoritatively 
April 4 Vice Consul Erik W wwnuson cor : : ; , . ¢ : iff 
ra stated. however. that ut the adoption of the new tari 
the following article on the attitude of the Ger schedule ret being formulated, the system of 
regard t American typewriters, adding and import pr tions and licenses will be abolished. The 
shines new tariff rate li | rought before the reichstag when 
reco! ter 1 ection of a new president, and 
I (German market tor America! off e equipment unles un t | complications prevent action, 
to typewriters, adding and calculating machine: American ¢ ll t eafter be able to enter Germany 


bay 


devi 1 small miscellaneous articl it NS Ase etalk aid tong 
he question tor manutacturer f heavy 
he handicap involved Seek High Tariff. 
\t t me time a considerable amount German « equipment manufacturers are well aware 
eneer enter into the manutact of this fact i have be gitating for a prohibitive tariff 
on ture, while American yellow | to take the pl s port restrictions. A proposed 


tensively us ror the ter I rate of 500 x mart ! ighly $125) per 100 kilos has 

been s este It is re reported that the efforts of 

maasl d den 1 at , German 1 facturers to raise the rate above this figure 

srens nd adding 2: 8 nah estes ' have been de te 1 re are still some prospects that 


for ore The rate t f l rks will, however, be a serious 
tation. end sme te s f handicap to th les appliances. On a standard- 
Se size tyvpewrite that ghs from twelve to fifteen kilos 
Germanv has been cut of from from $15 to SI§ e paid, which will consid- 
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ENTRANCE TO THE STORE 
OF THE BUSINESS EQUIPMENT 
CORPORATION, 73 SZECHUEN 
ROAD, SHANGHAI, CHINA, show- 
ing a procession of coolies, deliver- 
ing an installation of Acme No. 86 
visible card cabinets to the Shang- 
hai Mutual Telephone Company, 
The last coolie in line totes two 
boxes of Acme cards and hinges 
which accompany the cabinets. Ob-— 
serve the sign, “Mah-Jongg Com- 
pany of China.”’ A. R. Hager, pres- 


erably increase the retail price of the American machine. 
Smaller portable machines, which weigh about four and a 
half kilos, will be much less affected, for the duty on each 
vachine will run only to about $5.50. Adding and calcu- 
lating machines will be severely handicapped. Accordingly 
some of the manufacturers have been endeavoring to get 
import licenses at present in order to anticipate the intro- 
duction of the new duty 

“The German tariff on office appliances is theoretically 
on the net weight. In the case of typewriters, adding 
machines and other similar devices it is the practice to 
arrive at this net weight by taking the total gross weight 
of the case and contents and allowing an official tare per- 
centage of 37. In other words, to arrive at the net weight 
for duty purposes, take 63 per cent of the total weight of 
the machine packed for export. 

Plan Fair in Berlin. 

“A thorough comparison of the competition which Ger- 
man manufacturers of office equipment are able to give to 
the American article can best be found by a study of the 
exhibits at the fifth office equipment exhibition scheduled 
for the beginning of May in Berlin. American manufac- 
turers who are intending to enter the German market 
should then be represented in order to take advantage of 
this public opportunity to demonstrate the great strides 
made by the American industry during the last ten years.” 

Paris Commercial Exposition Successful. 

The Exposition d’Organisation Commerciale held last 
year at the Magic City, Paris, was successful and did well 
from a financial standpoint, yielding a net profit of $46,- 
680.40. 

The next International Exposition of Commercial Or- 
ganization will be held in October or November of this 
year. It is beginning to be evident that this exposition will 
be better and better each vear. The object sought in hold- 
ing an annual exposition is to make possible each year at 
Paris a meeting of producers of and dealers in office appli- 
ances of the entire world 

This journal has every reason to believe that this exposi- 
tion, put on under the auspices of the Syndical Chamber 
of Commercial Organization and under the direct manage- 
ment of M. Ravisse, will achieve a success equal to any 
business exposition in the world 


Contin Typewriter Establishes British Branch. 

A company has been established in England to handle 
the distribution of the Contin typewriter in the British 
Isles. Charles H. Crabb has organized The Typewriter & 
Business Equipment Company, 11 Ludgate Hill, London, 
E. C., 4, to distribute this French machine. 


Hollerith Tabulating Machine Help to the Customs 
Officers. 

V. F. Boucas of Rio de Janeiro, a sales representative of 

the International Business Machines Company, says in a 

letter to S. G. Wharin, South American manager for the 





ident of the Business Equipment 
Corporation, is one of the company 
which introduced Mah-Jongg in 
America. if any of our home read- 
ers feel that they have an account 
to square with Mr. Hager they can 


address him at the above address 
Although he has been in Shanghai 
for about twenty-five years Mr 
Hager is a U. S. citizen He is 
president of the Rotary Clult n 
Shanghai and one of the leaders 
in the foreign group in that city 


company, that the use of the Hollerith tabulating machine 
has just been responsible for the discovery of the default 
of $15,000 in the Santos custom house at Santos, Brazi 
Mr. Boucas has made a study of the adoption of the Hol 
lerith machines to the requirements of custom houses and 
believes that the use of these machines will make the 
appropriation of funds without discovery exceedingly 
difficult. 
Watermans on European Tour. 

President Frank D. Waterman of the L. E. Water 
Company, New York, accompanied by Mrs. Waterman, 
sailed Saturday, May 16, on the S.S. Paris for a two months’ 
trip in England, France and other European countries 

Mr. Waterman will combine business with pleasure 
spending quite a little time in London visiting L. G. Sloat 
the Waterman Company’s representative there. 


Mr. Reckford Returns from Abroad. 

Louis J. Reckford, president, American Lead Pencil 
Company, returned to New York among the passengers o1 
board the Majestic, May 19th. 

Mr. Reckford has been abroad on this occasion for three 
months during which time he traveled in Italy, France and 
England. An important part of this trip consisted of visits 
to the European branches of American Lead Pencil | 
pany including Alpco, Ltd., London, of which he is chair 
man of the board. 

Business conditions abroad are considered by Mr. Reck 
ford to be very favorable for the higher quality Ame: 
products which enjoy established connections 
various trading centers 

Peerless Key Co. President Back from Abroad. 

QO. Kretchmer, president of the Peerless Key Company, 
Inc., 176 Fulton street, New York City, recently returned 
from a trip abroad. He was accompanied by A. L. Dixon, 


the company’s New York City sales manager. They were 
away a few days over two months. They organized a 
British limited company in London, Mr. Dixon remaining 
there while Mr. Kretchmer visited France, Belgium, Hol 
land, Germany, Switzerland and Italy. Meeting again in 


Paris for the return ta 


Uniform Through Export Bill of Lading. 


The United States Department of Commerce has bes e! 
deavoring to formulate a uniform through export bill of lading 
and has published a bulletin bearing on it Copies ma be 
obtained free of charge from the transportation divisior f the 
department While this bill of lading is not entirely satis 
factory, due to the lack of unity in interpreting its 
is felt that presentation of the divergent views of the question 


may produce helpful opinions and comments from export s 


pers 
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NEW MACHINES 


and DEVICES 











Oliver Announces New Model. 

The Oliver Typewriter Company of Chicago and Wood- 
stock, Ill, has recently announced the production and also 
the initial shipments, of a Model Twelve Oliver, designed 
particularly for the European markets. This model, like 
Model Ten, provides 
twelve additional characters. It also includes the improve- 
which have been made in the Model Eleven. 


its predecessor, the typebars for 
ments 
been received regarding a re- 
Oliver company, involving a broaden- 


Persistent rumors have 
organization of the 
the office appliance field. The off 
state that no definite information can 


le late 


ing of its activities 
cials of the company 


be given, but that some announcement may be ma 


in the summer. 


New Idea in Calculating Machines. 
\ merchant in California has invented a calculating ma- 
chine which is said to have broken a new trail 
old ide 


problet ] 


Abandoning 
1s of mechanical calculating, he has approached the 


from a new angle. Instead of devising a calculat 


ing machine founded upon mechanical addition, he has 


produced one which is primarily a multiplying machine 





LE 4 MACHINE, THI 
INVENTION OF A CALIFORNIA MERCHANT 


NEW E CTRICAL CALCULATING 


nstead of being merely driven by an electric motor 


functions electrically 


[he distinctive features claimed for the machine 


double kevboard. one beside the other and 


accomplished by setting the multiplier 


It has a 
ation Is 


+ 


one keyboard and the multiplicand in the other and press- 


said 


menta or 


Division, subtraction and addition are 
facility. No 


ing the button 


to be accomplished with equal 


effort is required on the part of the operator be 


‘ 


yond setting the proper keys in the keyboard, the result 


being obtained by simply pressing the button. The key 


irds are so constructed that the keys remain in a de- 
pressed position until the calculation is complete, pr 
ding a check on the correctness of the work 


[he machine is said to function instantly and noiselessly 


‘ 4 . , 
and s entirely 1utomatic after the proper Keys are de 


rressed The 


states that the possibilities as to 


capacity are practically without limit and claims that the 
number of parts required decreases in proportion as the 
capacity of the machine is increased. 

The inventor conceived the idea of this machine several 
years ago, it having occurred to him that multiplication 
could be performed automatically by the use of electrical 
circuits. 

The idea of the machine can be illustrated by a 
chart not dissimilar in appearance to a crossword puzzle. 
Nine lines represent nine primary cir- 
cuits from one bank of keys numbered from one to nine. 
Nine parallel horizontal lines cross them at right angles 
and represents nine circuits from the second 
bank of keys also numbered from one to nine. Depressing 
for instance, on one of the banks. of keys 
relay circuits at the nine points of inter- 
from the second: bank of keys. 
dials will function it is necessary to 
secondary circuits by depressing a 
If three is depressed on the second 

circuit is completed at the point 
circuit with the two circuit 
keys and the relay circuit flashes 
O register six. 
omplished by the simple means of 
circuit at zero which 


bask 


parallel vertical 


secondary 


the figure tw 
half closes nine 
circuit 


section with the 


However, before the 
close some one of the 
kev in the second bank 
bank of keys, the relay 
of intersection of this three 


from the first bank of 


through the dials 
The carryover is ac 
closing the 
next dial. 
covered by patent applications and 
plans for its manufacture are in process of formation. 
is represented by Frank Waterfield, patent 
attorney, 402 Masor Fresno, Calif. 


an electrical contact 
energizes the yne in the 


This device-is fully 


The inventor 

building, 

Dietz Center Drop Typewriter Desk Mechanism 
Changed. 





The J. F. Dietz Company, manufacturers of office desks 
and tables, Cincinnati, O., announce that they have com- 
pletely changed mechanism of their center drop type- 
writer desks so that this mechanism is much more easily 


fore and the appearance and prac- 
also enhanced. 


New Telephone Memo Pad. 

The Offic Department of Zion Institutions and 
Industries, Zion, Ill., have just completed a new telephone 
be known as the Simplex Telephone Pad. 
sheet metal formed with groove to hold 


Supply 


memo pad to 


It is made from 


pad, finished lack enamel, and it is said to be suitable 
for anv desk phon \ white bond pad, 2%4x3% inches, 
suitable r pencil is furnished with every pad. 


ote nis 


New Remington Portable Model. 

will 1 > in tl issue another new and inter- 
Remington typewriter product— 
rtable machine is now ready for sale. 


Readers 
j | ‘ j 
esting development in the 


a new Remingt 


This latest Remingt portable is a worthy successor of 
the machine which has already won well-deserved popu- 
larity. It has all the desirable features of the former Rem- 
ington portable model plus a number of important im- 


provement 

All of the fundamental features are retained in the new 
which in outward appearance 
its predecessor. The improve- 
its general effi- 


Remington Portable 
does not differ muci 


ments, how r, ha greatly enhanced 
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ciency, ease of action, and the quality and range of its 
work. 

The new Remington portable has a carriage of standard 
width, which takes a regular No. 10 long envelope, and 
the machine is now available for any kind of work which 
éan be done on any standard correspondence typewriter. 





NEW REMINGTON PORTABLE. 


It has a new line space and carriage return lever of simple 
but efficient design. The type-bars are amply protected at 
either end by type guards. The pitch of the bars has 
been slightly altered, and there are also improvements in 
the ribbon carrier mechanism, the net result of which is to 
furnish complete visible writing. 

The touch of this latest Remington portable is said to 
be remarkable for ease and lightness, and the quality of the 
work is said to be of the highest order of excellence. 

The Remington Typewriter Company says that this new 
machine has the longest writing line of any portable type 
writer and that it is the smallest and lightest of the port 
able machines having the four-row standard keyboard. 

The new Remington portable is the third in a chain of 
new Remingten mechanical developments, all of which 
have been announced in recent months. The other two 
namely, the new Remington bookkeeping machine and the 
new Model 6 Remington-Noiseless with four-row stand 
ard keyboard—have already scored such a success that the 
factories at Ilion, N. Y., and Middletown, Conn., respec 
tively where these two machines are made, have been con 
fronted with a real production problem in order to supply 
the increased demand. A similar increase in the demand 
for the new Remington portable may be confidently pre- 
dicted because of the value of the improvements noted and 


the growing popularity of the machine. 


New Hanson Two-in-One Postal Scale. 

Anticipating the change in postal rates, the Hanson Bros. 
Scale Company, 525 North Ada street, Chicago, have pro 
duced a two-in-one postal scale which is said to be meet 
ing postal requirements admirably. 

This scale is of five-pound capacity graduated by half 
ounces. Rates are shown for first-class or letter postage up 
to four pounds. The rates of postage on merchandise and 
on books, catalogues, seeds, bulbs, etc., up to eight ounces 
and newspapers up to eight ounces, up to four pounds, the 
scale is a parcel post scale showing correct rate of postage 
on parcel post packages up to four pounds capacity for all 
zones. The dial which is fully copyrighted is attractively 


produced in red and black and is extremely legible. 


[The Hanson Bros. Scale Company has also recently 
placed on the market a two-pound scale weighing by quar 


ter ounces which computes first, second and thi 
postage according to the new postal rates. This scale is 
so sensitive that it will automatically detect less t ( 


sixty-fourth ounce difference in weight 


Both of these scales are attractively finished 





NEW HANSON COMBINATION POSTAL SCALI 


inet green with brass platform and glass covered dials 
nickel plated rim. 

Full information regarding these scales will be sent 
request to the manufacturer 


New Van Dorn Bill File. 


The Van Dorn Iron Works Company, Clevela: 
has announced a new four drawer vertical bill file 


ard counter height, 41% inches, illustrated on this Lge 
The placing of four drawers in this file is accomplis 
cutting down the base 2 5/16 inches from the st rd 


height. This file will accommodate invoices, credit 


vouchers, clippings, etc., up to 10 3/16 inches wid y 





VAN DORN COUNTER-HEIGHT BILL FILI 


7 15/16 inches high. The file has a capacity of 2 

voices. This item is only one of the hundreds 

in the new 124-page catalog issued by Van Dort \ 
: . 


of this catalog may be had by addressing The \ 


Iron Works Company, Cleveland, Ohio. 
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New Elliott-Fisher Machine Mounts Four Sets of 
Forms. 

Not the least of the recent improvements in the Elliott- 
Fisher series of bookkeeping machines is the introduction 
Barrel Automatic Feed Machine upon which it 
to mount four distinct sets of continuous length 


of a Double 
is possible 


forms at one time, so that any of them may be written 


by the same machine without changing the forms or han 














ELLIOTT-FISHBER DOUBLE BARREL AUTOMATIC FEED 


MACHINE 


dling any separate carbon. The flat writing surface of the 


Elliott-Fisher machine gives it such a wide range of elas 


ticity that carbons in separate sheets attached to the 


machine or in continuous length rolls which are always 
held in place between the forms, may be used singly or in 
Added to this 


accumulate 


combination on the Double Barrel machine 


is the ability to combine machine units and 
column totals or cross computations, while securing all the 
advantages of continuous length records. 

The recent improved automatic feed equipments which 
have been placed on the market by the Elliott-Fisher Com 
pany represent the combined experience of thirty years in 
the office equipment industry. Continuous length forms are 
coming into more and more general use, wherever multiple 
records assume large proportions. The many flexible fea 
tures to be found in these automatic feed machines cover 


every known requirement for a larger number, a wider 


variety and a cleaner set of records than it has heretofore 


been possible to produce. 


“K. B.” Stock Certificate Blank No. 74. 





Kihn Bros., bank note engravers, 205-09 West Nine 
teenth street, New York, N. Y., have added “Other” stock 
certificate blank No. 74 to its oversize blanks. These aré 
adapted for use for stock certificates requiring unusual 
space for the “long stories” of various forms of securities, 
receipts, membership certificates, etc They are plate 
printed Crane’s bond, and carried in stock in the fol 
lowing six colors: Green, brown, blue, violet, orange, cat 
mine and old gold [The usual high grade steel plate 


engraving is evidenced in these blanks, with a geometrical 


' , P 
lathe order otf in 


posing design. 


Goodrich Office Chair Mats. 

The B. F. Goodrich Rubber Company, Akron, Ohio, is 
manufacturing office chair mats. These are placed under 
castered office chairs, and protect the floor covering against 
wear. The three colors furnished—black, green and choco- 
late—harmonize or contrast effectively with the floor cov- 
ering. The Goodrich mat is circular, so that the chair may 
travel equally far in any direction without rolling off. The 
diameters are thirty-six, thirty-eight or forty inches, with 
an extension for a foot rest eighteen inches wide and fifteen 
inches long. The standard thicknesses are one-eighth or 
three-sixteenths inch. 

When used on a wooden or concrete floor the Goodrich 
chair mat prevents wear on the casters and eliminates grat- 
ing sounds. 


Paper Doilies in Sanitary Packets. 


The U. S. Lace Paper Company, 163 Union avenue, 
Brooklyn, N. Y., have recently introduced “Certified” 
paper doilies packed in glassine envelopes. Numerous 


styles are offered in eight sizes from five to twelve inches 
in diameter. 

This company also manufactures the “Certified” adding 
machine rolls. They are increasing production and it is 
now possible to secure rolls in any size for any machine. 

Zwick & Fleischhauer are the eastern representatives of 
this concern. 

New Safe in Drawer Form. 

The Victor Safe & Lock Company of Cincinnati, Ohio, 
announces the fire-drawer safe—a safe that has a drawer 
instead of a door. It is designed for the executive, depart- 
ment head, secretary and others in an office for protecting 
work in process and permanent records of value that are 
kept in desks. It is a one-man safe and can be used on a 
desk or table or on a leg base with or without castors for 
desk height. The door operates like a drawer on a roller 
ball bearing suspension affording the convenience of a file 
and the protection and privacy of a safe. It has either a 





TWO PICTURES SHOWING THE USE OF THE 

NEW FIRE-DRAWER SAFE HERE DESCRIBED. 
combination or key lock, locking automatically when closed. 
The interior equipment is elastic, consisting of two metal 
partitions adjustable every half inch. An unique vertical 
filing device is provided known as the Librastile. The 
interior width is letter size and permits records to be filed 
and classified in letter folders. The safe bears a certifica- 
that it will a maximum temperature of 1800 
one hour and a fifteen-foot drop 


tion resist 


degrees Fahrenheit for 
while red hot 

The drawer opening is tongued and grooved and heavily 
gasketed. The safe has patented reinforced insulation. 


“Harvard” Letter File. 

Arthur Paulson & Company, 30 Church street, New 
York, N. Y., has developed the “Harvard” vertical letter 
file. Strength is provided by the use of wood at the bot- 
most needed. The back and both ends 
nailed to the wooden base. 


tom, where it is 


are of one pic € securely 
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A Foot Switch for Various Machines. 

The Commercial Engineering Laboratories, Inc., of 7511 
Kensington street, East End, Pittsburgh, Penna., recently 
announced the X-C.E.L. foot switch. This is an electrical 
device which is applicable to a large variety of machines 
It was intended originally for use on automobiles, but has 
recently been adopted as standard equipment by the Fed- 
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eral Laboratories of Pittsburgh, manufacturers of chemical 
protective devices to explode their tear gas bombs used 
in safeguarding banks, etc. The switch is also used suc- 
cessfully as a desk switch for one or two calls. The cir- 
cuit for these installations is shown by the diagrams which 
are shown in connection with the cut of the switch. 

It is stated that interesting tests are being conducted with 
this switch for short circuiting the telephone transmitter 
where the instrument is used in noisy places such as tele- 
graph offices where the operator is obliged to short circuit 
the transmitter with a hand switch. Doubtless many other 
uses will be found for this device. 


Swanberg Produces a Dollar Pencil. 

The Swanberg Manufacturing Company, 1219 Belmont 
avenue, Chicago, Ill, is offering “The Swanberg Pencil,” 
as an innovation in the mechanical pencil line. Among the 
prominent features are the friction tip, made to operate 
without clogging or jamming. The pencil is of the mod- 
ern breech loading type, with magazine for extra leads 
and a concealed eraser. This pencil is handsome in appear- 
ance, with a barrel made of a very light imported composi- 
tion. It has a hard, brilliant finish, and can be had in a 
wide variety of beautiful colors, ranging from a delicate 
coral to a deep purple. 


Rotary Card Container Patented. 

The Sarmood rotary card container is the name of a new 
device which was patented November 27, 1923, by Alfred 
Eusden Sargeant and Sydney Arthur Moody of Brisbane, 
Australia. Through Bernays & Anderson, patent and trade 
mark attorneys, 125 Adelaide street, Brisbane, the ir 
ventors of this device offer their patents in the United 
States and are prepared to consider reasonable offer for its 
purchase. The device described in the terms of the patent 
is as follows: 


The invention consists of a drum preferably octagona 


and divided into compartments to hold an equal predete 

mined number of cards. Means are provided by which the 
cards are held in the respective compartments until such 
time as it is desired to remove them. The partitions form 


1 


ing the compartments are made with a portion nearest the 
center curve to help hold the cards in and this curved por 
tion may be a spring or may have a spring behind it. Th: 
rest of the partitions may be straight. 

Sliding telescopic means may be provided to hold the 
cards in when, as the drum is revolved, the cards reach a 
point where they are inclined to fall out, or a fixed guard 
may be provided for the top edge of the cards at their 
ends to rest on during the period of their inversion as the 
drum revolves or the hinged flange at the end of each com 
partment may be provided to hold the card in and may be 
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SARMOOD ROTARY CAR 

AND DETAILS OF CON 
opened by hand and closed automatically when the drum 
starts revolving. 

A single drum may be used if the number of cards is 
small, or a number of drums arranged in a desk to revolve 
on a horizontal axis or a number of drums may be carried 
on horizontal axes on a revolvable frame also carried on a 
horizontal axis. The drums may be made of any suitable 
material, but sheet metal is recommended. The drum may 


run on ball bearings or roller bearings as desired. These 
drums may also be fitted with the revolvable frame into a 
desk and may be so arranged that only the top of the 
periphery of one drum is opposite the opening in t desk 
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“THE SWANBERG PENCIL.”—Breech Loading Type, with Concealed Eraser and Maguzine for Extra Leads 
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through which the attendant sees the card and through 


is desired with any one card or the 
on a common axis with the top 


nt only corresponding with the opening in the 


drums may be in one line 


compa . 

desk Means are provided on each drum for an index or 

drum for an index marker or reference as may be required 
Ir I illustration which accompanies this sketch, figure 

one is erspective view of a table fitted with one form of 

the inventior Figure two is a detail thereof showing a 

means holding cards while inverted. Figure three is a 


detailed view showing an alternative arrangement for hold 


ing the cards Figure four is a detailed view showing ar 
other alternative Figure five is a detailed view showing 
a further alternative, and figure six is a plan of the same, 


while figure seven is a sectional view of a table fitted with 


another form of the vention 
The Coles Copy Holder. 
The Coles Copyholder Company, 45 West Thirty-fourth 
street, New York, manufactures a device which holds sheets 
of paper, cards or a tebook in a position at a distance 

















THE COLES COPYHOLDER ATTACHED TO TYPEWRITER 
DESK. 


convenie! f the operator and at an angle suited 


to right conditions. An adjustable rule or line indicator 
lies across the page and indicates the line the eye is fol 
lowing The movement of this ruler is controlled by the 
root, I g botl inds free for other tasks. 

The copyholders can be furnished for hand operation 
stead « ot opera if desired. The price is the same 

The ruler indicating the line can be quickly adjusted for 
a movement of any fixed distance from one-sixteenth of ar 
inch to five-inch or the length of the movement can bs 


This line indicator is made 


material easy on the eves 


easily controlled by the foot 
transparet dark 


green 


and distinctly indicating the line the eye is following. B« 


ing s¢ transpar it permits the operator to tell wher 
she is approaching e end of a paragraph and single 
doubl ice, et e copy or note book can be held 
direct t he operator or at one side as pr 
rerre¢ he copy! Ider can be clamped to the back 
the desk directly back of the typewriter or to either side 
and the copyholder swung out and extended to the jf 
tion best suited to the individual operator 

When the day’s work is finished the copyholder 


individuality and greater 


model is 


yet it is always within easy 
A slight touch swings it into position and tilts the 
It takes up no space on the 
desk top and is said to speed up copying from ten to fifty 
Foot operation re- 
duces the necessary movements of the fingers and arm, a 
big item in a These copyholders, which 

adding and calculating machines, are 
sturdily built of the best materials and workmanship. The 
device is guaranteed for one year to be free from defects in 
They are finished in Duco, a 
and are priced complete at $15. 


folded back out of the way; 
reach 
plate at any required angle. 
per cent, saving eyestrain and fatigue. 
work 


full day’s 


are equally useful on 


material and workmanship. 
dark khaki color 


A New Line of Office Desk Chairs. 

of Sheboygan, Wis., are 
desk chairs known as No. 7646. 
manufactured by the company 
The new article is 
has just recently been placed on 


The Crocker Chair Company 
introducing a new line of 
Che same patter! has been 
in typewriter chairs for several years. 
patented, 


the market 


and 


howeve! 








TWO TYPES OF CROCKER’'S STENOGRAPHER 


CHAIRS 

onstructed as to permit the chair 
adjusted to any angle desired, permitting it to tilt 
This iron is adjustable in height 
and is constructed with a minimum of parts. It is strongly 
same hard service demanded of 


he patented iron is s 
to be 
without tilting the seat. 
made and will endure the 
any revolving office chats 


Number. 
Writer Company announces that 
heck protector which includes 

( heck. 


The Safe-Guard Check 
it is now specializing on a 


This feature adds both 


the serial number of the 





MODEL F SAFEGUARD 
CHECKWRITER. 


The 


protection to one’s checks. 
acco! a forgery policy. 


{ ont ed on page 53.) 
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in Every Section of the Field. 


Carter’s Ink Company Adds Fountain Pens and 
Pencils. 


Famous Boston House Buys Business of De Witt-La 
France Company, Makers of Fountain Pens and 
Propelling Pencils, and Enters Actively into 
This Field. 


More than passing interest is found in the recent brief 
announcement that The Carter’s Ink Company of Boston, 
Mass., has commenced the manufacture of a complete line 
of fountain pens and mechanical pencils. 

The Carter’s Ink Company has been identified with the 
manufacture of articles for the stationery trade since 1858. 
They started with a small but high-grade line of writing 
inks solely, extending their products to cover the growing 
needs of the office and home. One of the early achieve- 
ments of the company was the old combined ink that 
would write easily and give a letter press copy. With the 
march of progress, however, Carter’s writing fluid became 
the leader of the line because of the introduction of new 
methods of taking copies. Later still came Carter’s foun- 
tain pen ink to serve the needs of a fountain pen using 
nation. Along with this ink has been developed a line of 
inks covering every need of man, woman or child in the 
office and home. 

The same development took place in the manufacture of 
adhesives in the introduction of “Great Stickist” mucilage; 
Photo-library stiff white paste and finally Cico, the most 
recent product in the adhesive line. 

With the coming of the typewriter, The Carter’s Ink 
Company sensed the possibilities of growth and became in- 
terested in the manufacture of carbon papers and type- 
writer ribbons on a quality basis. The development of 
that branch of the business has been steady and consistent, 
the line now covering a large variety to meet every pos- 
sible need. 

For several years the directors have had in mind a still 
greater expansion of the business along logical lines, that 
of writing instruments. Realizing, however, that the field 
was well filled, the company refused to go ahead until it 
felt it had something that could join the long line of Car- 
ter’s Inx products as a quality article and give prestige to 
the line. It is, therefore, with no little pleasure that The 
Carter’s Ink Company announces the addition of a line of 
fountain pens and mechanical pencils to be manufactured 
The pen and pencil business of 


at its Cambridge factory 


the DeWitt-LaFrance Company, makers of Superite pencils 
and fountain pens has been purchased and the machinery is 
now being erected in the Carter factory. 

The well-known features of this line will, of course, be 
retained and the line will be improved. The company will 
put out at once a complete but limited assortment of both 
pens and pencils, the pens being in both rubber and metal 
It is the feeling of The Carter’s Ink Company that station 
ers are interested in a standardized line that will satisfy the 
customer as to quality and writing ability, rather than an 
extensive line of novelties with wide range and small sales 
possibilities. 

The Carter's Ink Company expects to be in production 
by the first of June and no stone will be left unturned to 
make this a line of interest to every stationer, and one that 
will take its place with the other Carter products. Par- 
ticular emphasis is laid on this because of the acquisition 
of David J. LaFrance to take entire charge of the produc 
tion end of the business. Mr. LaFrance has had over 
twenty-five years’ experience in the manufacture of foun 
tain pens, etc., and comes to the company with a thorough 
knowledge of this particular pen and the chance for im 
provement through standardization. Further complete and 
detailed announcements will be made later. 


Setter to serve the ever-increasing number of tomers 
the company has recently divided the business into three 
divisions--inks and adhesives; carbon papers and type 


writer ribbons; fountain pens and pencils, with a sales 
manager at the head of each, and a general sales manager 
functioning with all three sales divisions The advertising 
and service departments will serve all divisions as for 
merly 


Remington Wins a Final Suit. 


In March the United States Circuit Court of Appeals at 
Philadelphia handed down a decision written | Judge 
suffington, affirming the opinion of Judge Hugh M. Morris 


United States district judge for the district of Delaware, 
dismissing the patent infringement suit brought by the Na 
tional Cash Register Company against the Remington Arms 


Company in 1921. This suit involved three patents owned 
by the National Cash Register Company which they 
charged were infringed by the manufacturer of the Reming 
ton cash register which was placed on the market in 1921 
This is the fourth decision by the courts in this litigation 
each of which have been in favor of the Remington Arms 
Company. It is understood that this decision is final and 


that no appeal will lie to a higher court. 








— _—_—_ a 


Page 309 OFFICE APPLIANCES For June, 1925 








Cc. M. FARRELL 
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J B. IRVING 


Important Change in Irving-Pitt Company. 
J. B. Irving Buys Stock of William Pitt—New Officers 
Elected to Head Company. 


Under date of May 18 the Irving-Pitt Manufacturing 
Company of Kansas City, Mo., announced that J. B. Irving 
has bought that portion of the common stock of the com- 
pany heretofore owned by William Pitt It was stated 
that under Mr. Irving’s management there will be no devia 
tion from the well-established policies of the company. The 
following officers and directors have been elected: 

|. B. Irving, president; C. M. Farrell, vice-president and 
sales manager; C. M. Conger, secretary-treasurer; C. B. 
Irving, production manager, and R. M. Van Valkenburgh, 
superintendent 

lhe Irving-Pitt Manufacturing Company was founded 
twenty-one years ago to produce the price book of Mr. 
, 


by Junius B. Irving and William Pitt 


Che first factory vas in a second story loft. where the first 


I.-P. loose leaf binders were made The start was dis 
ging The idea was new and its pra¢ ticability had to 

be demonstrated 
[hese and the { llowing facts were relate d in a booklet 
issued a year ago last month by the company, entitled, 


Che First Twenty Years.” which said in part 


Che first small measure of success came in six months’ 
time when increased demand for the product made the 
first move to larger quarters necessary The next year a 

still larger quarters was mad The year 1907 
saw the Irving-Pitt Manufacturing Company housed in its 
own three-story building on East Eighth street. the site of 
ts present location This building was extended in 1909 
to t corner of Locust street, an addition more than 
( ge the flo ice 

January, 1910, the rights and patents of the 7 
lock Company « Cincinnati, O., makers of loose-leaf 
ledgers and heavy goods, were acquired, and the I: g 
Manufacturit Company commenced the manufac 
i complete line of loose-leaf goo: 
l additional building, considerably larg 
the rst, was mpleted, and branch offices and factories 
( established New York and Chicago It 1921 a 
iiding which again more than doubled their 
spa providing total of over six acres, was completed. 
g the pe domestic growth the foreign field 
\ neglect Investigation of Mexico and Soutl 
At I | showed need of loose leaf de ices Late r agzel 
e esta nearly all « Cif il ties I 
I d the |} East Their | S are rsall 








Cc. M. CONGER 





R. M. VAN VAL 
KENBURG 


WILLIAM PITT. 


The news of the retirement of William Pitt from the 
company with which he has so long been identified will be 
received with regret He has contributed much to the 
loose leaf field. He has a genius for mechanics and or- 
ganization, and made the Irving-Pitt factory a classic 
example of manufacturing efficiency. 

Mr. Irving is a business man whose abilities lie in the 
field of finance and organization. He combines a thorough 
understanding of the essentials of loose leaf with a keen 
perception of economic t¢ ndencies in their relation to busi- 
ness. 

The officers of the company are all men of experience 
who have been identified with the business for some time 
and have thoroughly absorbed the spirit and principles 
upon which the success of the company is founded. 


Paul E. Wirt Pen Plant Changes Hands. 

The Paul E. Wirt Fountain Pen Company, Bloomsburg, 
Pa., has been sold to a corporation which will re-enter the 
general market with a line of high grade fountain pens. 
The ownership of the plant has heretofore been in the 
hands of Paul E. Wirt, who invented the pen in 1880. It 
attracted wide attention and met an almost immediate 
demand Patents were issued to Mr. Wirt in the United 
States, England, Canada and France, and in a relatively 
short time the pen became known in almost every part of 
the world 

\fter the pen had become an assured success, Mr. Wirt, 
who is of an inventive turn, devoted his time to other me- 
chanical devices. For the last few years he has not mar- 
keted the pen in a general way, but has sold the output of 


I 


‘ 


the factory almost entirely to jobbers. 
The deal referred to above was consummated on May 1. 


Che facilities of the plant will be increased, the distinctive 
features of the Wirt pe be preserved, and from time 


to time improvements ll be made in the quality and ap- 
pearance or the de ce 

Many wl ive passed middle age will readethis an-~ 
nouncement with interest. The writer of these lines recalls 


with pleasure the possession years ago of a Paul E. Wirt 
pen—one of the first fountain pens he had even seen. It 


eventual loss was a source of 


Standard Specialty Company Shows Columbia Steel. 

TI ndard Specialty Company, New York City, is 
showing the complete line of the Columbia Steel Equip- 
ment Company of Philadelphia at their show rooms, 256 
Broadway. Monroe Goldman, for many years connected 


T he st 


with this field nager of this company. 
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Eaton, Crane & Pike Company Enjoins Imitator of 
Highland Linen. 

During the latter part of 1924, some boxed stationery 
was put upon the market under the name “Harland Linen,” 
which was packed and boxed in close resemblance to the 
well-known product of the Eaton, Crane & Pike Company 
which has been sold in great volume under the long estab- 
lished trade-mark “Highland Linen.” 

The manufacturers of the infringing product were Ben- 
jamin Schwartz, trading as Keystone Stationery Company, 
and later the Keystone Papeteries Company, a Pennsyl- 
vania corporation. 

Acting in the interest not only of itself but of the larger 
number of distributors who have been handling “Highland 
Linen,” and the consumers who have come to know the 
Eaton, Crane & Pike Company paper as an essentially uni- 
form and high-grade product, the Eaton, Crane & Pike 
Company brought an action in Equity in the Federal Court 
to procure an injunction, and on April 20, 1925, the matter 
came on for preliminary hearing before Judge Thompson 
of the United States District Court for the Eastern District 
of Pennsylvania. 

The defendants appeared by counsel, and the preliminary 
injunction was argued; exhibits of the “Highland Linen” 
product and the competing device were offered on the 
argument, and, without leaving the bench, the Judge 
ordered that a preliminary injunction issue. 

The preliminary injunction was later made final. The 
court, in granting the preliminary injunction ordered that 
the defendants, Benjamin Schwartz and the Keystone 
Papeteries Company, their agents, servants, representa- 
tives, etc., cease to put out, sell, advertise or offer for sale 
stationery identified by the trademark Harland Linen or 
Highland Linen or stationery or correspondence paper in 
packages or boxes substantially similar in decoration to 
plaintiff's; from using any other packing arrangement, 
decorating, dress, devices or contrivance calculated to 
induce the belief that the defendant's stationery is the prod- 
uct of the plaintiff and from advertising, offering for sale 
or selling stationery or correspondence paper not manu- 
factured or sold by plaintiff as and for correspondence 
paper and manufactured, offered for sale or sold by plain- 
tiff. 

Typewriter Wholesalers Exchange Credit Ratings. 

Several of the leading wholesalers of typewriters in the 
United States have arranged an interchange of credit in- 
formation, with the view of improving the status of the 
trade. In common with other lines of business there is a 
small percentage of dealers in the rebuilt typewriter field 
who do not guard their credit standing with the care that 
assures them good ratings among the concerns supplying 
them with machines, etc. Through showing poor credit 
risks the fallacy of their position, the entire typewriter 
business will be uplifted. 

The preliminary negotiations which led to the establish- 
ment of a credit interchange showed that certain individuals 
were transferring their accounts from one wholesaler to 
another as quickly as the first supplier terminated business 
relations on account of slow pay. As soon as one avenue 
of supply was closed another was tapped, and the rotation 
continued until these individuals were in bad standing with 
all the usual sources of supply. 

The operation of the new credit interchange is informal. 
Periodically the wholesalers transmit to each other their 
findings in cases where dealers had shown bad faith in 


ordering typewriters for resale. Should orders be received 
from such dealers, the wholesalers can safeguard the ac- 
counts by shipping the machines C.O.D., or any other 
manner which will protect the account. 


An educational angle attaches to the credit inter« 
plan. In many cases dealers are slow pay because 





customers are delinquent. Perhaps the dealer in re 
machines in not sufficiently careful in requiring references 
from his customers. That increases his list of delinque 
or hopeless accounts. Noting how the wholesalers safe 
guard their outstanding collections, the dealer will take« e 
lesson to heart, and be equally vigilant in taking on new 


customers 


General Monroe Conference. 

Jay R. Monroe, president and general manager of the 
Monroe Calculating Machine Company, has announced the 
plans to hold a general conference of its field organization 
next month at the Monroe plant at Orange, N. J 

Over two hundred of its star sales representatives from 
all sections of the United States will attend, besides Monroe 
distributors and leading sales representatives from Toronto, 
Montreal, Winnipeg, Vancouver, Calgary, Havana, Mexico 
City and London, England. 

The purpose of this convention, as announced by Mr 
Monroe, is to have the men come in close persot 
tact; exchange selling ideas; become acquainted with the 
men who are responsible for the building of Monroe 
adding-calculators and the various processes of manufac 
ture; mark the extensive additions and improvements tha 
have been made in the plant and machinery since the las 
convention; and above all, to promote those ideals of sery 
ice which the company is earnestly striving to cart 
all its relationship with the users of its machines 

Extensive arrangements are being made for the recep 
tion of the Monroe sales organization and an elaborate 
program of entertainment and recreation is being prepat 

It is expected that this will be one of the largest sales 
conventions ever held in the state and according to offi 
cials of the Monroe Company, will far exceed in scope 


and number any previous convention held by the company. 


Furniture Division to Meet at Milwaukee. 

The furniture division of the National Association of 
Stationers, Office Outfitters and Manufacturers will hold 
a meeting at Milwaukee, Wis, June 19. It had been hoped 
that President C. L. Mitchell would be able to attend and 
take a part in the program. Another engagement made it 
impossible for him to fulfill this date. 

The Milwaukee meetings will be held at the Milwaukee 
Athletic Club. The morning session will be devoted to 
organization, addresses of welcome, etc. The program for 
the afternoon session includes: Salesmen, by Mr. Hunn, 
H. H. West Company; Turnover, by H. G. Horder, 
Horder’s, Inc.; Displays, C. A. Netzhammer, Northwest 
ern Furniture Company; Methods, by C. J. Nachtigal, The 


Globe-Wernicke Company. Opportunity will be given at 
the conclusion of each paper for a full discussio Che 
evening session will be a dinner, with moving picture en 


tertainment or an address. 

The committee on arrangements for the Milwaukee mee 
ing includes Joel Isaacs, Chas. Eiff and C. A. Netzhammer 
An automobile ride for all guests is planned between the 


afternoon and evening sessions. Those guests who wish 
to remain over in Milwaukee may stay at the Milwaukee 
Athletic Club upon suitable notification to Mr. Isaacs. Mr 
Ryan will provide guest cards for visiting dealers and 
manufacturers who desire to play golf at the country club 
Saturday, June 20. The evening dinner was proffered by 
J. Isaacs. The noonday luncheon will be the offering of 
the Milwaukee dealers. Stafford Siekert undertook to take 
care of the registration, and to furnish badges free of 


charge 
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Brownlee Takes Atlantic District for Elliott-Fisher. 














Arthur C. Brownlee, formerly a divisional sales manage 
Elliott-Fisher Company, has been appointed At 
strict manager for that company He has been a 
the company’s sales organization for the last 
ten years and has a thorough knowledge of the office appli 
e field based on experience in various territories as a 
A. C. BROWNLEE 
salesman, then as a field manager and subsequently as divi 
sional sales manager in charge of the vholesale. retail and 
manufacturing divisions 
Mr. Brownlee will direct the sales activities of the Elli 
Fis] Company the five New England states and the 
province of Quebe Canada, this territory comprising what 


is known as the Atlantic District. His headquarters will be 


May Dinner of Stationers Square Club Outstanding 


Success. 
One hundred seventy stationers, all members tr the 
Mas fraternity, gathered at the Hofbrau House, TI 


first street and Broadway, New York City, on the evet 

May 20, 1925. Without doubt, this was on 

of the livest and most enthusiastic 
New York Citv for 


yatherit s or stationer’rs 
< ring i 


some time, and impressed every one 


present with the substantial growth of this organizat 
since it was founded, less than two years ago, by Harry 
G. Meyers and Jack Schwartz, president and secretary, 
resp ely 

M the success of this dinner was due to the ex 
t ettective ( inders that were sent to the members 
preceding the dinner. All of these announcements wer« 

sual riety, and much credit is due Vic Levi of 

os stadter & ( who had full charge of this feature, 
ut uch of the work in handling the other arrange 
S th the dinner and the entertainment which 
foll 

[The crowd gathered early and were admitted to the d 
ng hall which had been suitably de yrated, at about 7 


ests passed im. the vy were each har ded a 


o’clocl As the 


~ package of souvenirs which were donated 
owing co ¢ S 

e Wahl Company gave one of their new oversize 
automatic pencils The American Lead Pencil Company 
ga vo pencils, a black and a red, in a souvenir b 
Boorum & Pease gave a small pocket memorandum book 
with an extra refill. F. W. Anderson & Co. sent one of 
their attractive paper knives. S. S. Stafford, Inc., were rep 
est d with a bottle of their famous “office mucilage 
The Carter’s Ink Company sent a bottle of ink in one of 
their mpact traveling cases. M. Ratner & Son Pen Cor 
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1925 
pany, Inc., donated a fountain pen. S. & M. Vernon 
sent a supply of their leather bound telephone indices, and 


Ralph Halper apped the climax by sending over a supply 


of handsome leather w ets 
At the conclusion of the dinner, an impromptu birthday 
party was tendered W. C. Hambler, of the Eggens & 


Hambler Fountain Pen ( It was discovered that 
his birthday fell on the evening of the entertainment, and 
ls got together and donated a small 


ompany. 


a score of his ends 
present, which we are sure will be treasured by Mr. 
Hambler for many a day 

The entertainment was up to the usual standard that 
always prevails whet 1 Gash and Vic Levi are on the 


committee 

Affairs su s this ike one glad to be in the station- 
ery business, and at ilified to become a member is 
overlooking an opportunity if he does not affiliate. Harry 
t, and Joseph J. Arnold, the secre- 
ord in their administration. 


yvonne que 
} } 
Jonas, the new preside! 


tary, are Making a fine r 


Buswell Twenty-five Years with Elliott-Fisher. 

R. B resident of the Elliott-Fisher Com- 
pany and manager of the central western district with 
headquarters in Chicago, last month celebrated his twenty- 


Buswell, vice-]| 


fifth year of continuous service with the company, having 
started with the company in Cleveland in 1900, as a young 
man 


Underwood Quarterly Report Shows Gain. 

three months of 1925 the Underwood 
Typewriter Company west ne $2.73 per share, according to 
New York papers last month. Net 
prohts tor the quartet! amounted to $1,155,842, which is 


During the first 


reports pul lished in the 


equivalent, after taking out preferred dividends, to $2.73 
per share $10,000,000 common stock of $25 per share 
par value 

This showing compares with earnings of $841,000 or 
$1.94 a share in the first quarter of last year. 

[he income statement for the first quarter of this year 
ind the first quarter of last year presents some interesting 
figures 

1925 1924 
Net Earnings -$1,121,643 $810,497 
Other incor 94,831 95,452 
Total incon 1,216,474 905,949 
Depreciatior 60,632 64,020 


Net incon 1,155,842 841,929 


The Guest Book. 
FRANK E. TUPPER, president of the National Busi- 
pany, was a visitor on April 27. 
A. L. KUGEL, New York, N. Y., called on Office Appli- 


inces ot! AY T } 
M. WADA and R. NAMIKI of Tokyo, Japan, spent a 
short time if our oft ‘ O! May 5. 


M. V. FOLLIN, Browne 
ids, Mich., inscribed his 

WILLIAM H 
New York City sper 

HARRY W. WAYNE, of | 
House, 296-302 High H 
visitor on May 20 

W. D. M. SIMMONS 


derwood Typewriter Company, 


Morse Company, Grand Rap- 
ame in the Guest Book on May 8. 
representing the Solo stamp pad, 
t a short time in our office on May 19. 
Harris & Co., Ltd., Lincoln 
lborn, London, England, was a 
advertising manager of the Un- 
New York, N. Y., was a 
recent visit 

HENRY W. BUSSE, Remington 
New York, N. Y., called May 20 

E. M. HAWES of Marietta, O., 


Typewriter Company, 


spent a few minutes in 


the office « Ss jt i May 21. 
\. H. BARKERIN(‘ Mittag & Volger, Park Ridge, 
N. J., inscribed his name in the Guest Book on May 22 
JOHN DORNETTE, JR., Cincinnati, O., spent a short 
time in our office on May 27 
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Warren Hoagland Joins L. C. Smith Organization. 
L. C. Smith & Bros. Typewriter, Inc., Syracuse, N. Y., 
announces the appointment of Warren L. Hoagland as for- 
eign sales manager, succeeding the late Edgar K. Stephen- 
son, whose death occurred January 25. 
Mr. Hoagland comes to his new work from the Bureau 
of Foreign and Domestic Commerce of the Department of 





WARREN L. HOAGLAND. 


Commerce in Washington as chief of the Specialties Divi- 
sion, he has made an enviable record. He brings to the 
L. C. Smith organization a thorough training and long ex- 
perience in foreign trade matters. 

Mr. Hoagland was born in Elizabeth, New Jersey, April 
13, 1876. He was educated in the grade and high schools 
of Newark, New Jersey, afterwards going to Wesleyan 
University, Middletown, Connecticut, from which he was 
graduated in 1898 with the degree of A. B. From 1898 to 
1901, he was a student in the school of Political Science, 
Columbia University. He was University Scholar in So- 
ciology in 1899, and University Fellow in Sociology in 
1900. In 1899, he was granted the degree of A. M. 

Mr. Hoagland was assistant librarian of the St. Louis 
Public Library in 1905. From 1906 to 1911, he was secre- 
tary and assistant general manager of the Universal Add- 
ing Machine Company. From 1911 to 1924, he was for- 
eign manager for the Burroughs Adding Machine Company 
of Detroit. He was prominent in foreign trade activities of 
Detroit for many years, having been chairman of the De- 
troit Foreign Trade Committee, and having represented 
Detroit at National Foreign Trade Conventions. He was 
president of the Exporters and Importers Club of Detroit 
and member of its Advisory Committee on Foreign Mails. 

He has traveled extensively in Europe and South Amer- 
ica in the interest of markets for adding machines. 

Mr. Hoagland entered the services of the Bureau of For- 
eign and Domestic Commerce March 29, 1924. 


Tampa Stationer Heads Exchange Clubs. 

Leo F. Johnson, president of the Florida Office Supply 
Company and a charter member of the Tampa Exchange 
Club, was elected president of the Florida Affiliated Ex- 
change Clubs at the third annual convention held at Tampa 
on April 30. Mr. Johnson for the past year has served 
as vice-president for the state organization. He was 
elected president without opposition and assumed his new 
duties at once. Mr. Johnson presided over the sessions, 
which were of much interest to Florida business men. 
Nearly one hundred and fifty delegates registered. 


Gannon Takes Controlling Interest in Telefo Desk 
Pad. 

T. G. Gannon has purchased the controlling interest 
the Telefo Desk Pad Company at 203 South Dearborn 
street, Chicago. This company is incorporated under the 
laws of Illinois for $100,000. It manufactures the patented 
Perfect Peerless desk calendar lines sold to dealers id 


jobbers throughout the world. This line is made of cold 
rolled steel with round wire attachment which is snapped 
on instantly and is furnished with genuine bond trimmed 
paper pads. The company has sold the federal government 
for the past two years and has been established for more 


than eight years. 

Mr. Gannon was formerly general sales manager 
Velie Motor Corporation of Moline, Ill, with which 
cern he has been connected for the last fifteen years. He 
has a thorough knowledge of merchandising and adver 


tising. 


A New House in Los Angeles. 

The firm of Harrison Systems, in Los Angeles, Calif 
a newcomer to the field of loose leaf systems and steel 
equipment for offices and banks. The new concern manu 
facture and sell the Harrison steel ledger tray (patented) 


which has been on the market for two years and is also 
now manufacturing a new postless ledger. They are open 
to consider up-to-date dealers in the East for the sale of 


these articles, also certain Western territory 
Investors’ Paper Compliments W. H. Foster. 

A recent number of the P.-O. Investors News, the organ 
of the Pennsylvania-Ohio Power and Light Company, pre- 
sents a portrait and sketch of William H. Foster, president 
of The General Fireproofing Company, Youngstown, O., 
and one of the directors of the Pennsylvania-Ohio Pow: 
and Light Company. He is described as a keen, critical, 
hard-working director who never approves major policies 





WILLIAM H. FOSTER. 


until all the facts are at hand and clearly understood. He 
has a surprising knowledge of the multitude of minor de- 
tails of operation as well as a clear grasp of the major 
essentials. 

Mr. Foster has been connected with The General Fire- 


proofing Company for twenty years. Before that he had 


pioneered in the sheets steel and tin plate manufacturing 
business with the old Falcon Iron and Nail Company and 
the Falcon Tin Plate and Sheet Company of Niles, and 
with the United States Steel Corporation. He is a director 
of the First National and Dollar banks of Youngstown and 
of the Perkinswood Company of Warren, O.; he is also 
president of the Youngstown Country Club. His favorite 


recreation is golf. 
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Hawes Leaves Safe-Cabinet. 
Ed. M. Hawes 1922 


tisinge of The Safe-Cabinet 


education und 


Marietta, O 


since director of 


Company, 


esigned on May 1. He had been with the company about 
eight years, starting with the organization in Cleveland in 
1917. In 1918 his record was such that the company pro 
n im to th anagership of the Chicago office, wher« 
he d ab years. In 1922 he was made dire 
education and advertising and moved with his family 

t M ta 
Mr. Hawes has vet made definite plans for the futur é 


Woodbridge Heads Associated Advertising Clubs. 
C. K. Woodbridg: 
t is elected president ot the Associated Advertising 
Cl f the World at the annual convention in Housto1 
Mr. Woodbridge has been prominent in 


pre sident of the Di taphone ( orpora 


‘ tivities of 1 nternational organization, a past presi 
dent of the New York Advertising Club, and a speaker an 
lecturer before meetings of advertising men and students 

advertising courses in many educational! institutions 

Mr. Woodbridge sailed for England May 23 on the “Levi 
thar to visit all the principal points from which supplies 

Dictaphone are drawn, and investigating the pote 
lit representation in places abroad from which appli 
cation has been received for agency privileges 

It was about a year ago that Mr. Woodbridge made a 


ip to England for the specific purpose of organizing rep 


resentation of Dictaphone products in many of the 
ean cites He 


ng that time visited practically all of the large cities in the 


‘ 


remained in Europe three months, and dut 


ifferent countries This tour resulted in cementin 
lished connections abroad, and opened 


1j 
ll 


relations with estal 


hannels for the distribution of the Dictaphone 


Among the beneficial results of the war activities is the 


terest manifested in almost every country in 


modernized methods in business Labor saving 


practice 


and office appliances are eing investigates 
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Trick & Murray Absorb Allen Business. 

important stationers of Seattle have 
consolidated, due to the inability of one concern to find a 
Pliny L. Allen Company was obliged 
to abandon the store in the Hinckley block, as that was 
building. Desirable 
Negotiations between Trick 








oa 
Iwo commercial 


place to do business 


wrecked to make way for a new 


vacancies were not to be had 





PLINY L. ALLEN Oo. D. TRICK, 


& Murray and the Pliny L. Allen Company resulted in the 


consolidation of the two interests, which now operate as 
[Trick & Murray, 1005 Second avenue, Seattle. O. D. Trick 
is chief executive, and Robert Allen will be the active rep- 
resentative of his father, Pliny L. Allen. 

Pliny | \llen is actively interested in a large public 


devote his energies to that 


garage at Seattle, and will 
business 
New York Stationers’ Association. 

On Monday evening, May 18, the Stationers’ Association 
of New York held a meeting known as amateur night. 
Officers for the ensuing year were elected by the directors 
They are as fol- 
Thomas Hill of J. Thomas Hill, Inc., 
Brooklyn; first vice president, Lewis E. Giels of Corlies, 
Macy & Company; second vice president, Fred R. Tilton; 
Mortimer W. Byers; treasurer, J. I. 
William C. Siegert. 
tainment was given by home talent 
numbers: Charles MacMillan, 
John Ward & Sons, bagpipe; Leonard A. Matthews, A. H. 
Denny Company, entertainer; Anthony Wayne, Kiggins & 
looker, entertainer; the Hicks brothers, E. V. Brokaw & 
Messrs. Smith, Ebel, William 


Brother, violin and pian 
Smith and Fred Stockman of the H. K. Brewer & Com- 


in the afternoon preceding the meeting. 


lows: President, J. 


third Vice 
Kilbourn; secretary 
The evening’s enter 


and included the following 


pany, p e banjo, banjo guitar, entertainer 
und erst G Gray, respectively; J. Ring, 
George | Hurd & Company, tenor; Miss Lillian Gilbert, 


and Miss K. 


Company, soprano. 


1. Meyer Stationer Ce 
Penders, L. E. Watermar 


mpany, 


soprano, 


Eddie Gash deserves considerable praise for his efforts in 
getting up the prog Harry Armstrong was the song 
leader and the mmunity singing from song books 
urnishe M Stationer. 

School Board Lists Office Appliances. 


Office Ap} es ext its compliments to the library 


ymmittee district of Kansas City, and 
cknow the publication of Office Appli- 
ances ! file at the Kansas City Public 
Library a1 g the ted aids for school business officers 
elected ference of the N. A. P. S. Busi- 
ss Office ty, Mo., 1925. 
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Horder’s Opens Ninth Store in May. 

Horder’s, Inc., Chicago, Ill., opened the ninth store of 
this comprehensive organization May 5 in the Burnham 
building, northwest corner of La Salle and Randolph 
streets. This store is in charge of John Rauen, formerly 
at the La Salle street store. Many floral tokens manifested 
the interest of manufacturers in this beautiful store. Two 
deep display windows afford excellent scope for the artis- 
try and merchandizing of the Horder window trimmers. 
An island showcase in the entry permits display of printed 
forms, etc. 

The walls are lined with cases, and an island arrange- 
ment of display cases permits an unusual expanse of visible 
merchandise under glass. The store arrangement permits 
the salesmen to care for customers quickly, and without 
undue fatigue to the employees. The store is practically 
square, thus reducing the “footwork” incident to waiting 
on trade. 

The equipment of this store includes steel drawers for 
small items—a new standard of the Horder organization 
which is to be installed eventually in all the stores. These 
drawers are labeled, and a signal system tells instantly 
when supplies are low. Broken packages are stored in 
these drawers, while full packages are placed on the shelves 
above. The customer for one pencil or a gross, for in- 
stance, receives the same prompt service. 

« * * 

Just twenty-four years ago, at the northwest corner of 
Washington and La Salle streets there was being operated 
a small retail store known as the Washington Shirt Com- 
pany. The quarters were smal! and the business was 
limited. 

Alongside this retail store one September morning the 
doors of another painfully small enterprise opened as a 
stationery business, known by its display signs as “E. Y. 
Horder, Stationer.”’ 

The Washington Shirt Company moved away from that 
corner not long after to larger and finer quarters and 
started the expansion of that company which has followed. 

The Horder stationery business has continued during the 
intervening twenty-four years in the same building—but on 
the La Salle street side instead of Washington street— 
where it started. 

It is interesting to note that with the opening of the 
ninth Horder store in the Burnham building, Randolph and 
La Salle streets, that again the two original neighbors of 
twenty-four years ago are neighbors once more. The 
Washington Shirt Company has opened its sixteenth store 
right next door to the latest Horder establishment. 

Washington shirts and “Order from Horder” have thus 
in a few intervening years developed businesses which are 
well known throughout Chicago—and in many other cities 
by reputation—and destined, no doubt, to further growth 
and development in a neighborly way, inasmuch as good 
retail locations are frequently sought by progressive mer- 
chants, even though they may be in very different lines of 
business. 

ee 4 

As one enters the new Horder store an oil painting of 
E. Y. Horder, the founder of ‘his business, greets the visitor 
from a column in the center of the store. This is a wel- 
come from the guiding spirit of the business. The painting 
had occupied place in the general offices for several years 
and has now been brought out where the general public 
can meet E. Y. “face to face 

The stocking and arrangement of the new No. 9 store 
was effected in record time. Partial possession was given 
Saturday noon, May 2. The linoleum layers were still 
working at that time, and other craftsmen were engaged in 
putting the finishing touches on the equipment. By Tues- 
day, May 5, the store was in running order, functioning 


+ 


smoothly, and every clerk familiar with the stock layout 
A. J. Krelle, superintendent of the Horder stores, requisi- 
tioned and scheduled the stocks from the warehouse, and 
even though the delivery trucks worked at top speed, the 
store force was always ready to place each load on receipt 





No Ground for Consolidation Rumors. 

W. F. Battin, comptroller of the International Business 
Machines Corporation, New York, stated recently to an 
Office Appliances representative that there is no ground 
for the rumor that his corporation was to ‘absorb one of the 
leading adding machine companies and one of the cash 
register companies, nor is the International to be taken 
over by any concern either in or out of this field. 


Stanley Bristow in New Factory. 

Stanley R. Bristow, manufacturer of the Bristow Dis- 
tributors, recently moved into a new and large factory at 
22-24 Central avenue, West Orange, N. J. The new fac 
tory is a modern, reinforced concrete building. Mr. Bris 
tow was formerly at 171 Washington street, Newark, N. ] 


Chicago Underwood Staff Plays Golf. 


Forty members of the Underwood Typewriter Com- 
pany’s Chicago staff played an afternoon of golf at the Oak 
Hills Golf club May 23. This club is located twenty-six 
miles from the business district, and the trip going and 
coming was made in cars belonging to Underwood met 
A chicken dinner appeased the inner man after a happy 
afternoon in the open. While golf was the major attra 
tion, other diversions entertained the men—such as barn- 
yard golf and African golf. Among the conspicuous a¢ 
complishments of the day was the championship won by 
George Petsche, of the machine bookkeeping department 
Despite the fact that he was not at his best, Mr. Petsche 
displayed admirable form, disregarding the enervating 
heat. H. E. Cripe won universal acclaim as the most not 
worthy demonstrator of technique. J. A. Hexter, manager 
of the machine bookkeeping department, dazzled the play 
ers with a sartorial creation that would have won the laurel 
from, St. Andrew himself. 

The Chicago organization of the Underwood Typewriter 
Company holds ‘golffests twice a year—in Spring 
August. The men have an opportunity to fraternize under 
the stimulating influence of the wide outdoors, and Ik 
to know each other better than they do in the usual inter 


course of business. 





Miss Marion Foulks 
Leads Milwaukee Rem- 
ington Sales Force. 


Miss Marion Foulks, of the 
Milwaukee sales force of the 
Remington Typewriter Com- 
pany, had the honor of lead- 
ing that local organization 
for the year 1924 in standard 


machine sales, in supplies and 











in repairs. 
> - Ss a¢ 6 sth 

Miss Foulk has been with MISS MARION FOULKS 
the Remington Typewriter 


Company since 1913 Her 
first position was in the capacity of employment 
giving her spare time to assisting on floor sales. In 192 


Miss Foulks was assigned to the city territory, si 
time she has had the honor of leading the Milwaukee 
force three times out of the four years, an a 


ment of which she can justly be proud. 
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Veteran Desk Manufacturer Joins 
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—— 
Brothers in Retail Field. a 
rew 1 he desk field | et ' 
it siness are better k1 A al 
( Ke He was with Cutle 
D al Buffalo for thirty-th1 ears 
c . of that comy whe 
( tion with it last n I 
i ow into partnership w his 
Neal H. Keller and George A. Kell 
' ype he Keller Office Furnitt ir 
( at i2 Z Franklin street, Buffalo, 
f eig] years. In future, Mr. Kellet 
v e his to the company which 
he st join he retail and contract end 
falo fie 
ogan e Keller Office Furniture CHARLES L. KELLER. 
( s “everything for the offic Chey 
t such well known lines as se of AT LEFT—STORE OF - 
rl yeneral eproofing Company; Doten- Touma , Conoe FURNI- SS 
1) Desk pany: Standard Fu ture ~ = = = 
( \ a Marble Chair ( any oa = —- 
Macey ( any ee 
on sated & ade ok a aaa 5: est engaging in the treatment of the sub- 
, sali et. eh ies ati "ie ;, ject. WI embership is representative, there are 
a of with encelient Ghost wiedew inoliiiee ri i a number ( ig rms which are not members. Sta- 
F ne we dieslay room att web teil tioners interested bettering the functioning of their 
e a ieabiieniin aol ; \pat c credit departments y communicate with Charles Zisk, 
ae se ts wieen wees display oF og Stevens, } ey & Company, regarding membership. 
st ged lete, showing tl re to sple l 
a ge. Th floor is a warehouse and s Guy Fulton Again in Office Furniture. 
| Kelle shment is a re der te G Fult fice furniture man of experience, has 
( ture th display a1 k-carry cil lecided ent the office furniture business in In- 
ti e bes dianapolis as taken rooms 229 and 230 in the Lemcke 
( App extends its he od W S building show some samples, using a ware- 
Mr er « val of his co witl house i ex sive location. 
tt » he ears ago to ent work W he He w tw three men on the street who will 
Desk ¢ His brothers rg - supple own efforts. He aims to circularize both 
fi S é ness with then e gre ow as culat 
I er | liance with their — » Mr. Fult sn usy securing lines and will appre- 
te suggest f fice furniture manufacturers. 
Hansell Acquires Globe-Wernicke Agency. ae 
Hansell & Bro., Ltd., 404 elet street, New Ink House in Temporary Receivership. 
Or La ile stationers © eq ' On M Feder ize Goddard appointed Kenneth 
de e | d the stock and g ill « call Spence ‘a ( W. Healy receivers for the Thaddeus 
G v\ ke | any at 417 Camp street. The stock Davids | mp: Inc., 95 Van Dam street, New 
Ww red at $100,000 The deal s consumma York, N. \ e re ‘ gave a joint bond of $20,000. 
| sell, Si nd E. Z. Blagg e-president © Acc a re in the New York World of May 
G Verni npany of Ne Lin bal 14, Willi H. Ste ho filed the complaint, estimated 
- e to } Orleans the last of April t ing ot the lial tl pany at $34,000 and its assets at 
tl ster. $60,001 I y also owns the building at 95 Van 
Gas} ger of the Globe-Wernicke New Or- Dam st th $175,000, bearing a mortgage of $63,500. 
I store, W in in that cay at the ent Mr. Ste s¢ m is $3,045, stated that he thought 
é ( et. The store will be operated as a the rece e only temporary. 
br f the F. Hansell & Bro., Ltd., the formal oc- Th ( tbove show the company’s assets 
n by t users having taken place M IS ext ( liabilities by a little more than 
al is regarded by The Globe-W ke $137,000 é the real estate holdings. Ex- 
‘ S al successor Ne Orleans se cludi c the value of the real estate and 
I nsell & Ltd., were t fth firt the the re tgage thereon, the assets of the company 
States econ distribut re VW ke exce¢ t itic $26,000, which should more than 
S bo F. F. Hansell & Br Ltd e take gs allowing for shrinkage. It would 
ears se S the financial condition of the com- 
( e-W ke Company S Wy Or : lved. 
t ago ( D nk Company, Inc., is one of the 
oldes nited States. The house was 
Chicago Credit Body Functions Well. ounde tury ago—by Thaddeus Davids, 
tationet printers of Chicago | subdivisior ( een active in the business during 
on A tion of Credit M A les most mpany was incorporated in 1915, 
O the handling edits. )} thly J). W. R. M - ide president. A history of the 
. lata acces te ' dis n ently in these pages. 
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Meetings— Dinners—Conventions 








CONVENTION AT LA SALLE, ILL 1 Officer i Re 





SOME PICTURES TAKEN AT ILLINOIS BOOKSELLERS AND STATIONERS 
tiring Officers and Banquet Toastmaster Left to right—-Harry Murdoch, Irving-Pitt, Toastmaster; J. W. Sutton, Danville, Il Secret 3 
L. Mitchell, Topeka, Kas., President National Association; Frank Simmons, Springfield, Ill., President I. B. & 8S. Association: W. ¢ M 
McComb, Lil... Betiring President; C. White, Rand McNally Company, New Member of Executive Committee Harry Chumley Peoria New 
Blected Vice President Illinois Association; W. C. Jacquin, Peoria, Retiring Secretary. 2. Harry Murdoch and J. D. Pryor of the I.-P. Co., a M 
Garland of Champaign. 3 Readers Will Recognize in This Group C. J. Nachtigal, Second from the Right, Governor of the Sixth District: Mrs Vv. { 
Miner, C. L. Mitchell and W H. Greenleaf of The Carter’s Ink Company 4 A Furniture Man With the Loose Leaf Bunch Left to 
A. R. Frey, The Globe-Wernicke Company; C. B. Horr, The Sam’l C. Tatum Company; H. 8S. Towne, National Blank Book Cor 
Castle, The Sam’! C. Tatum Company; R. A Notman, National Blank Book Company George Cormack, Wilson-Jones Loose Leaf 
and A. J. O'Connor, also of Wilson- Jones 5. James Lacey and E. Trussell at the Westclox Factory, La Salk 6. Waiting r the 
the Steps of the Western Clock Company's Factory After Going Through the Place and Finding Out How “Big Ben and His Lesser R 
Are Put Together 

Illinois Booksellers and Stationers Association. Chis factory is a few miles from the business 

The tenth annual convention of the Illinois Booksellers LaSalle. The factory is an enormous place and th 
and Stationers Association was held at LaSalle, Ill, on ¢sses, while mostly automatic, require the help « 

May 5,6 and 7. The sessions were held in the Knights of ©°f men and women and constitute a most interesting 
‘ ee ‘ . on -o . ; ‘ nee ‘ ~~ 
Columbus building at Second and Gooding streets. The In the evening the annual banquet was held é 

. 4 : > 7 tl t ) > € SK | lz 
social headquarters were at the Hotel Kaskaskia. An in- ‘oom of the Hotel Kaskaskia. 
teresting display of various lines was shown on one of the Tuesday’s Session. } 
floors of the Knights of Columbus building and was freely Che business sessions of the convention opened 
examined by all of those present at the convention. Among day morning, May 5, those attending registering the 
those exhibiting were the following: National Blank Book and paying the fee at the Knights of Columbus 
Company; Moore Pen Company; The MacMillan Com- The session opened at ten o'clock in the morning 
pany; Grosset & Dunlap Company; Glenside Art Com- _ invocation was pronounced by the Rev. G. S. McClar 
pany; Wilson-Jones Loose Leaf Company; Blackwell- after which Mayor Peter E. Coleman presented 5 } 
Wielandy Company; Henry Holt & Company; Rand-Mc- of welcome which was responded to by W. C. M 
Nally Company; Automatic Pencil Sharpener Company; Macomb, president of the association. After the 
Oxford Press; Sheaffer Pen Company; Modern Stationer’ the secretary-treasurer, various working committ 
& Bookseller; University of Chicago Press; Acorn Press; appointed including nominating, resolutions, 

The Wahl Company; The Parker Pen Company; The Vol- means, membership, convention and exhibition 
land Company; The Osborn Paper Company; E. P. At 12:15 there was a lunche for men at the 
Dutton Company; Hunt Pen Company; The Buzza Com- grill in joint session with the Illinois Valley Man 
pany; Dupuis-Rickman Engraving Company. Club. From one to one-thirty the exhibits 

The social events of the convention included a luncheon open and at one-thirty the convention aga 
for ladies on Tuesday at the Illinois Valley Manufacturers sessions, listening to the ré of the n : 
club, followed by a bridge and five hundred party. On the ninth annual convention and to the president's 
following day at 4:00 p. m. there was a most interesting This was followed by discussion of the subj 

trip to Starved Rock by auto and bus. Dinner was served table Operation of a Retail Office Supply Bus 
. at the Starved Rock hotel after which there was a moon- H. G. Horder of Chicago, Ill. This was a most 
light boat ride, dancing, et interesting paper and was freely discussed « 

On Thursday the men and women of the convention the conventior John F. Carroll of Gales [] 
visited the works of the Western Clock Company, manufac- discussion “Free Text Book Problems f 

Schools.” W. C. Jacquin, Ps 1, Ill., led 


turers of the Big Ben and other lines of clocks and watches. 
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state prior to the annual conven- 
with the request that he wear it 
came to the convention so that 


the reception committee and thus 


here is no way in which a 
unless the committee asks every 
ection and this is obviously em- 


vill aid the reception committee, 


is more than ready to do its part. 


s registered, his white ribbon is 
adge is substituted. 

committee was unani- 
secretary was instructed to cast 
for the officers 


the association 


dent, Frank Simmons, Springfield, 


Chumley, Peoria, Ill; secretary 
»f the Woodbury Book Com- 
member of the executive com- 
Rand-McNally Company, Chi- 


thanking the people of LaSalle 
the hotel for its many 
ficers and committees, ladies’ 

rts to make the convention 


ent 


lution providing for a two- 
luncheon on the 
installed the day before 
mmittee is to be on hand the 
visitors from every 
to be held on the evening 
sessions are to be held in 
its are shown and luncheon 
resolution was adopted. 


and 


< ssions 


} 


e 
greet 


' 


ill was now before the IIli- 
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elected officers successively, each of whom responded briefly. 
During the dinner an excellent quartette entertained with 
songs and the diners themselves responded to the com- 
mands of the master of ceremonies by singing popular 
songs from booklets supplied by The Modern Stationer. 
Gene Greene, known as the king of song, who was to be 
the musical feature of the evening, wired early in the day 
that he would be unable to get to LaSalle on account of an 
automobile accident, but despite this misfortune the pro- 
gram was sufliciently long and very interesting. 

The principal speech of the evening was delivered by 
C. J. Nachtigal, Chicago manager of the Globe-Wernicke 
Company and governor of district No. Six, who talked on 
Creative Salesmanship, opening up with a reference to the 
coming convention at Grand Rapids, where an entire floor 
in the Klingman building will be devoted during the con- 
vention to office equipment and furniture exhibits. He then 
described the four subjects which will be presented by the 
office furniture division as already outlined in Office Appli- 
ances and made an earnest plea to stationers to go them- 
send one or more of their responsible 


selves or at least 


men 
Nachtigal em- 
estimated 


Speaking of creative salesmanship, Mr. 
phasized the educational 
that a high school education is 
the increased average earning power of the educated over 
Married men are to be preferred to single 


Someone has 
worth $35,000 because of 


factor. 


the uneducated 
men because of their greater steadiness and determination. 
It is estimated that a married man is worth twice as much 
as a single man in the average position. This, of course, 
does not apply in all cases, nor does the same degree of 
value apply, but the general rule is that the single man is 
less reliable. 

Mr. Nachtigal out that 
be called negative salesmanship. 


there is too much of 
what might The 
man sells a desk with the promise that the house will repair 
Chis instantly starts the mind 
whether or not 


pointed 
sales- 


it if anything goes wrong 
of the customer on the question as to 
something is likely to go wrong, which is not a good thing 


for the sale. What we want is positive and not negative 


salesmanship. 

The salesman should understand the psychology of his 
able to fathom his motives for 
do is actuated by some mo- 


customer sufficiently to be 
buying. Everything that we 
tive. We cither wish to put up a better appearance, obtain 
greater ease and convenience, perform more work or may 
have any one of a hundred other reasons which may be the 
underlying motive of a desire for something new. It is 
well too, to find out a man’s hobby. The speaker said that 
salesmanship is a wearing down process. The first time 
we hear something offered, we are indifferent. The next 
time it is offered we listen until finally we become inter- 
Little can be 


ested, examine the object and purchase it. 
enthusi- 


accomplished in salesmanship without thorough 


nobody can put the 
able to put life in it. 


message 
salesman 


sales 
across unless he its The 
should have the same enthusiasm as that of a new father 
telling the pranks of his first child. Make the customer 
Do your best to make him 


asm, because proper 


see himself using the goods. 
visualize the equipment in his own office. 

It is well for dealers to let their clerks know the traveling 
salesmen who themselves understand the goods better than 
anyone else outside of the factory and are in a position to 
points that will be of value in selling 
a knowledge of brands and pub- 
a large. 
dealer 


teach clerks many 

Publicity has created 
licity will work on a small scale as well as on 
should be emphasized and a 
should 


Educational publicity 
with an established 
that he must keep himself constantly before the business 
anything 


business recognize the fact 


who succeeds in business or 


community. He 


else is the one who does not give up. He 
point by telling of an experiment with a bat 
was confined in a room one partition of which was made 
of clear glass. The bat attempted to fly out throug! 
partition and bumped against the glass. He circled around 
several times each time being brought up against the g! 
The was 
be a prisoner in 


there No 


barrier Finally he gave it up glass then re 
moved, but the bat continued to 
because he still believed the obstacle to be 
salesman can know when an obstacle has been rem 
therefore, he should keep on trying. 

Price cutting is no help to business. The de 


building good w 


cuts prices loses profit without 

every salesman understand that he must stick a mn 
price. To be sure, it takes moral courage to refuse to 2 
the easiest way, but with no choice at all and : 


net, the salesman will be obliged to use his bra 


make the sale 


The first speaker of the evening was President Mitchell 
who was obliged to leave early to catch a train l " 
He spoke briefly on the National Acsociation, the subject 


nearest his heart. 
The final event of the evening was an illustrated reading 


ttleiohr the 


by Milo Winter in cooperation with Mr. Lit 
Rand-McNally Company. Mr. Littlejohn recited the em, 
“Darius Green and His Flying Machine,” and Mr. Wit 


after a preliminary talk on engraving processes int 
ing, etc., illustrated the progress of the poem by f 
crayon as Mr. Littlejohn recited it The audience listened 
to the metrical version of Darius’ determination t ind 
the making of the machine and the subsequent attempt 
seeing at the same time the picture of Darius on 1 iri 
as it grew under the nimble fingers of the artist 

Following the dinner a dance was given whic! ed 
until an early hour of the morning. 

The Souvenirs. 

At each plate the diners found a pile of int ind 
useful souvenirs. These included three Venus pen: 
the American Lead Pencil Company; Blue Jay note book 
and several novelties, including a toy airplane, from the 
Blackwell-Wielandy Company, St. Louis: a booklet giv 
ing the latest engraving styles, by Dupuis-Ri E1 
graving and Embossing Company of Chicago; a Bosto1 
pocket pencil pointer and a Boston knife sharpener from 
the C. Howard Hunt Pen Company, Camden, N. J 
bearing the imprint of the poem “Make Me a Man” from 
H. L. Cremer, representing The Acorn Press of Omaha 
a handsome framed motto and a card from the P. F. Vol 
land Company, publishers, of Joliet, Ill.; a booklet, Chara 
ter in Handwriting, from the Spencerian Pen Company; a 
poem in booklet form entitled “Friends,” by Edgar A 
Guest from The Reilly & Lee Company, Chicag tablet 
of fine paper from the Osborn Paper Company, Marion 
Ind.; a Junior Auto Trails Atlas of the United States from 
the Rand McNally Company, Chicago; a copy of the book 
Madame Sans Gene, from the publishing house of Grosset 
& Dunlap, and a box of engraved Christmas gr cards 
and envelopes from The Boston Line. 

The committees in charge of the convention are to b 
congratulated upon its success, also the officers 1924 
1925, who gave freely of their time and energy t lvance 
the cause of the association Special thanks are due t the 
local committee and to the ladies committee 
esting time enjoyed by everyone. These committees were 
as follows Local committee W. J. Clancy, J. | Ark 
Al. Frizol, W. J. Formhals, J. E. Malone, W H 
mann, G. N. Alderson and E. Snow Ladies ( 
Miss Ann Clancy and Mesdames G. E. Barnes, ( N 
Alderson, W. F. Hermann, W. J. Formhals, Joseph Chase 


Arkins. 


Eldred Snow and J. E 
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DINNER AT SAN ANTONIO APRIL 22, DURING THREE DAY ‘¢ 


ONFERENCE OF NINTH DISTRICT.—Present at San Ant 


L. KR. Horton, General Fireproofing Company, Youngstown, O0.; H. B. Elmer, Eberhard Faber, New York, N. Y.; C. L, Mitchell, Cra 


pany, Topeka, Kas.; L. J. Pues, Joseph Dixon Crucible Company, Jersey 


Antonio. Paul Anderson, J. D. Linton, W. J. Pieper, Floyd E. Jett, G. 8 


City, N. J.; and the following from cities and towns of Tex 


Thorn, Emory Dugat, Epifanio Lujan and W. F. McBrearty 


the Texas Bine Print Company; Julius Tengg, E. G. Gervantes and Thomas Tenge of Nic Tengg; Samuel M. Gom of the Samuel G 


tlonery Company; Robert Haye, I. M. Howells, A. L. Reichert, William 


T. Stuart of the American Stationery Company; I. M. Melihenny, W 
C. Garza, Marvin T. Warren, Amos ( Grimsinger, Rudolph F. Ramiriez 
Schwegmann, and Charles Schmidt of the Standard Printing Company; | 


of the Maverick-Clarke Lithographing Company; W. J. Fume 


Cc. Clegg, L. B. Clegg, Dan R. Flores, L. C. Green, Herbert Hus 
Harold A. Helm and Ross J. Sibert of the San Antonio Printing Company A. D. Whitehurst, R. E. Robb, Roger T. Davis, P. H. Moo 
I 


Meclihenny, Edward G. Seng, W. E. Milligan, Francisco Maizuni 








H. Bradford, A. W. Landrum, D. ¢ Powell, L. G. Wigbels 


Grabenheimer of the National Printing & Stationery Company; B. C. Reber 4. B. Hardin of Stowers Furniture Company Dallas I 


Eberhard Faber; N. M. Stewart; T. J. Tanner of the Nmploying Print 
John H. Tobin, Tobin Bros 


ers of the District to Exchange Orders and Dispose of 
Overstock,” and “The Cost of Doing Business.” 

In every one of these discussions the dealers not only 
showed a keen interest but took a very active part. In San 
Antonio, the last subject on the cost of doing business was 
led by Mr. John Tobin of Austin, who brought out actual 
figures from his records to show how much it actually cost 
him last year to conduct his business which, he stated, was 
a gross of $150,000. 

There was quite a variation in the figures of the various 
members present due to various conditions in each in- 
dividual business. However, when an average was com- 
puted, it. was found that the figures found were very close 
to those found by the Harvard Business Bureau. 

In the exchange of orders, it was found that this was 
being done to some extent, but a great variety of dis- 
counts was being allowed, these figures varying from 5 
to 25 per cent. All readily agreed, however, that the ex- 
change of orders was a thing that should be practised, as 
it created a neighborly feeling and better harmony among 
the trade 

Governor Stewart discussed the advantages of a plan to 
enable the dealers to dispose of stock which did not move 
rapidly enough. It was his plan to keep a card index in 
his office and send out monthly lists of those goods which 
were listed in his files, giving the names where the goods 
could be obtained, a description of the goods, the prices 
for which they were offered, and other necessary in 
formation. 

The Dinner. 

The banquet at Houston, which was held at 6:30, was 
well attended by both the employers and their salesmen 
It was very gratifying to Mr. Mitchell and to Mr. Stewart 
to note the manner in which the men turned out It not 
only showed the strength of the stationery industry, but 
it showed the willingness of the men to attend and take 
interest in any event which would tend to better their 
business 

Following the dinner, President Mitchell again talked 


to the members, telling them how important it was that 


rs Assn W. N. Stewart of the Stewart Office Supply Company 


they should know their goods, their prices, and W 
stock was kept. He further stressed his point 
those present the number of forms necessary for 


up a retail coal business, for installing a complete 


system, the correct filing system for a dark corner 
other questions which got under the skin and brought 


points about the business that the men should kn 
suddenly realized that they did not know. He als 
a discomfiting question of the employers when hi 
them how many went up to their salesmen every 
while and asked the salesmen to give a sales talk 
particular item 

The educational film shown through the courtes 
Dixon Crucible Company was greatly enjoyed 
H. B. Elmer’s talk on salesmanship, Mr. Elmer 


ant manager of Eberhard Faber, and illustrating 


in his talk by experiences of his own 


[hese conferences were valuable to the Texas 
in more ways than one. They brought then 
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greatest value of these conferences was the 
were very timely. Texas is experiencing a long 
It has been many moons since a good rain has 


since much of the industries in Texas are dep¢ ( 


the cotton and truck crops, the dealers were gett 
couraged. These meetings, however, filled ther 
courage and made them ready to go back 


vigor to take up their duties. 
Che val 1¢ of Presidet t Mite he ll’s mspi! 0 


something which will probably never be ful 
He brought to the stationers of Texas a message 
good will, and courage at a time when they sor« 


it: and he sent them away ful! of hope and 


termined to keep their business to tl 


High Lights of the Conferences 
President Mitchell and Governor Stewart r¢ 
ton on Tuesday morning and were met by H 


Eberhard Faber and H. J. Pues of the Josep! 





























































REGIONAL CONFERENCE DINNER, DISTRICT NO. 9, DALLAS, APRIL 23.—Present at Dallas were ( L. Mitchell, Crane & Company, To- 
pe Kas M. Pilot, Buxton, Inc Springfield. Mass L. J. Pues, Joseph Dixon Crucible Company, Jersey City, N, ; A. EB, Stuker, Rand- 
McNally Company, Chicago, I Eldridge B. Allen, The Globe-Wernicke Company, Cincinnati, 0.; H. B. Elmer, Eberhard Faber, New York, N. Y.; 
und the following ties and towns of Texas—Dallas: S. P. Simpson, R I Morrison, Dan Morgan, Charles C. Todd, G. 8. Whiteman, 
Bernar M Hinghes. Charles D. Whiteman, E. A. Morrison, B. L. Covey, all of the Simpson-Whiteman Company; Sam Hargreaves, H, F. Yearger, 
i H. Goodwin, W. V Armstrong. James A. Todd, George A. Ritchie, Lovie H. Black, Kenneth C. Humphrey, Frank mesay, and J. BE. Holloway 

e Hargreaves Printing Company; F. ¢ Mills and E. G. Marlow of E. G. Marlow Company; Tom Van Winkle, J. D. Van Winkle Company; 
( W. Davis, H. Dors Douglas. D. C. Martin, Reaford D. Rogers, Tracey B. Cash, Jerry N. Hawkins, R. Hoyt Phillip, Frank Gray, . EB. 
Irvir LG tohertson, O. H. Eisenlohr, D. D. Dunn, A. B. Eisenlohr, and R. ¢ Seamste of The Dorsey Company; E. M. Stewart, John A. 
Monroe Ir., Scott R. Warren, John ( Wall, W. Neil Stewart, Douglas B. Suggs, W I Clark and William F. Crider of the Stewart Office 
Supply Company: ¢ M Walton of the Walton Book & Stationery Company; F. W. Buck and A. E. Jones of Parker Bros. Library Bureau; E. 
H. Martin. Martin Stationery Company: J. D. Van Winkle and G. J. Van Winkle of the Van Winkle Book Store; J. M. Salmon, Martin Sta- 
tionery Company; Harry B. Finer, Robert Douglass, L. E. Askew, J. B. Harpold and J. ¢ Kirkland of the Askew Office Furniture ae ng A. 
ss al Abbey Brothers R > Lohse. Joseph Dixon Crucib! Com pany Wacx Loraine Saxon, J. 8. Barnett Fort Worth: Jobn hite- 
hurst and W. ¢ Northern. Stafford-Lowden Company: Lee Coleman, E. L. White & Company; L. H, McDaniel and Liston Jackson of the Type- 

t Supply Compa Paris >. Robertson of the Bent Printing Company 
cible Compar The morning was spent in going er luncheon and Mr. Mitchell was called upon to give some 
plans the meeti and visiting local stationers of his experiences as retail dealer. 

meeting was called to order at 12:15 for the noon The afternoon session convened at 2:30 o’clock. 
li ‘ 1 bv | ( Wilson of the Wilson Printing & Sta Round table discussions ensued on the following sub- 
6; Company. The first business meeting was called Jects he Reciprocal Advantage of Exchange Orders, 
to order at tw lock by Mr. Wilson a room on the led by Frank Bradford of the National Printing & Station- 
: e floor of the Rice hotel. Ed. J. Hussion « the ery Company, San Antonio; The Educational Advantage 
' § Sales Talks, led by Ed) 2. Se serick- 
~~ d Print & Lithographing Company, Houst of Sales Talks, led by Edward E. Seng of the Maverick 
address of welcome, after which Governor W Clarke Lithographing Company; The Cost of Doing Busi- 
\ Stewart took charge of the meeting as governor o ess by J] Tobin of the Tobin Book Store, Austin, Tex. 
t listrict a ficiated as chairman. Addresses were It was brought out that the cost of doing business in San 

. » Preside Mitchell. Governor Stewart and H. B. Antonio approximates 3/% per cent. 

lene Ther: re round table discussions on 1 Cast A dinner and educational program was given at 6:30, 

» Business led by H. B. Forem, secretary the L. B. Clegg acting as toastmaster. Remarks were made 

H Galves nothetae: The Recip al Adv oe by President Mitchell, Mr. Elmer and the educational film 
ige Orders led by Henry Hamblen of the Teoly S t Mr. Puce 
ill Comp ational Advantage of Sale Talks : 
‘ ae “se al Advanta i The Dallas Meeting. 
E. C. Wi of the Wilson Pri ig & St ery a ; Sd ee i a : 
D \ ; The part ed at Dallas at 7:45 Thursday morning, 
( y 1 these discussions it was g out ‘ da "1 
- \pril 23. at vent directly to the Jefferson hotel. The 
r ta aoing 1 1 ~ ous ers : : , ‘ 
; eeting alled to order at ten o’clock a. wn. in the 
T ¢ oot oO tOrTty Dé ce a e 
: junior ball room of the hotel. Sam Hargreaves of the Har- 
’ , ees wee 9 = s gvreaves Printing Company welcomed the visitors and dele- 
{ | é { y oO ) \ ioust W ‘ . . . 
s Compa ; gates, a ram as given at San Antonio 
me ‘ ade by Me rs Mit ‘ ‘ : : oy 
“I — : M nd Houston was followed out. Charles Whiteman, presi- 
| dt ‘ Dixon ( ( ‘ . . , : . . 
:, , aires dent of the Dallas Stationers’ Club, presided at the 
The M the P A M 
i | cne 
The aft was again devoted to round table 
San Antonic Meeting. discussi Richard Morrison of the Simpson-Whiteman 
Mf Governor Ste Me é Compa! 1) is ke on The Cost of Doing Business; 
S S Ante Ww. C. N Stafford-Lowden Company, Fort 
| vere met Wort pok« e Reciprocal Advantage of Exchange 
, d escorted t G he Orders, 1 the t, Educational Advantage of Sales 
rde at t | egg Talks \ vas tI . een led by Cecil Bush of the 
S ay P gy C Haregrea Print Company, was thrown open for gen- 
wa W. E. M \ ‘ eral dis nt of the absence of Mr. Bush 
Company \ ses ( ¢ 
"e Stey presi sal Charl W hiter pt ed at the banquet and talks were 
en at Hi \ Messrs. Mit ind Elmer and the educational 
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Connecticut Valley Stationers Hear Interesting 
Speeches. 

The May meeting and dinner of the Connecticut Valley 
Stationers Association was held at the City Club in Hart- 
ford on Monday evening, May 18, where the stationers 
listened to some addresses that provided considerable food 
for thought. 

Willard B. Rogers of Manchester, vice-president of the 
Hartford Advertising Ciub, made a strong plea for sup- 
port of the New England Co-operation committee, whose 
slogan is, “Forward New England and turn tradition into 
trade.” He pointed out the advances being made in other 
sections in insurance, mechanical industries, cotton manu- 
facture, etc., and warned New Englanders to get busy or 
they would lose their pre-eminence as manufacturers. E. 
P. Blanchard of Bridgeport, district chairman of the com- 
mittee, represents Connecticut in the preliminary work of 
the New England inventory the plan of which involves 
first, a general industrial economic survey; second, the 
New England power situation; third, transportation; fourth, 
promotion of mercantile interests; fifth, publicity; sixth, a 
speakers’ bureau; seventh, contact with financial institu- 
tions. 

Clarence Hubbard, president of the Hartford Advertising 
Club, gave a thoughtful address on “Advertising Discrim- 
ination.” Advertising, he said, is no longer of the hap- 
hazard poster and pretty picture variety, but has become 
intricately scientific. He suggested as an association slo- 
gan “People are known by the stationery they use.” He 
asked the stationers to support the establishment of a bet- 
ter business bureau in Hartford. 

The third speaker, who talked in a lighter vein, was Harry 
L. Horton. 

Plans for the annual outing at Holyoke, June 24, are well 
under way and committees reported on the events on pro- 
gram. New Haven delegates arrived late with a 100 per 
cent. membership and were applauded. 

In addition to those already mentioned there were pres- 
ent, Vice-Presidents J. E. Feeley of Springfield, E. W. 
Pape of New Britain and E. A. Kramer of New Haven; 
Secretary John C. Newman of Middletown; Auditor Ed- 
ward Granfield of New Haven; A. O. Washburn, S. F. 
Chidsey, R. I. Cowles, E. A. Kramer, C. L. Howell, A. C. 
Eddy, G. F. Mulford, E. E. Smith, M. H. Davidson, and 
P. R. Jacobs, all of New Haven; A. C. Shearman, Kansas 
City, Mo.; W. H. McGrath, H. J. Honey, J. J. O'Sullivan, 
A. McKay, H. W. Shorpshire of Holyoke; L. Lehman, 
New Haven; Lewis Stonehouse of West Haven; C. H. 
Sears, G. A. Latimer, P. Joseph, Lewis Foster, James San- 
sabrino, J. E. Hardis, E. S. Pronce, Ralph Newell, A. Dix- 
on, H. J. Finn, J. J. McDonald, F. C. Shepard, W. H. Pease, 
all of Hartford; J. E. Feeley, G. E. Vinton, G. Nelson, Jr., 
of Springfield; W. J. Driscol, Boston; A. Bengsten of New 
Britain, and J. T. Molloy, Meriden. 


Mr. and Mrs. Bauer White House Guests. 
Ralph S. Bauer and Mrs. Bauer of Lynn, Mass., were 
luncheon guests of President and Mrs. Coolidge at the 
White House recently. The Bauer’s were spending some 
days at Washington, where Mr. Bauer had some business 
matters to attend to. While he was governor of Massa- 
chusetts Mr. Coolidge was several times the guest of Mr. 
and Mrs. Bauer at their home, “Bauercrest.” They re- 
ceived the rather unusual distinction of being invited to 

luncheon at the White House on two successive days. 
Mr. Bauer invited the President and others to attend a 
“good time” to be given at Bauercrest on July 1, where it 
is reported a baseball game will be played with the Presi- 
dent, Senators Butler and Gillett, Governor Fuller and 


other notables as players. 


Carter Addresses Connecticut Valley Stationers. 
Richard B. Carter, president of The Carter’s Ink Com 


pany, addressed the meeting of the Connecticut Valley 


Stationers’ Association on April 22 at the Kimball hotel 


Springfield, Mass. Mr. Carter said in part: 


What is our job? I say our job because it is a joint one 
Of course, both the stationer and the manufacturer expect 
to make a living, but that is incidental. No one can per 
manently do that in any line of work unless it has its 
economic justification. Our job is to provide the consumer 
with the small tools of business and with his domestic needs 
of similar character. It is a joint job of important servic« 
which, however, we have been doing only indifferently well 

We often lose sight of the fact that when all is said 
and done, both manufacturer and stationer must recognize 
the consumer as the big boss. If he is both able and 
willing to spend his money we prosper; otherwise, we don't 
Normally he is not only willing but anxious to buy—for his 
necessities, his comforts, his conveniences and his luxuries 
He is willing to buy and to pay a good price, which inci 
dentally supports both the stationer and the manufacturer 
But reasonably or not he demands more than a chance to 
spend his money blindly. He expects his stationer to have 
a well selected stock of quality merchandise, in well-known 
brands that don’t oblige him to depend entirely on the sta- 
tioner’s assurance. At the same time he wants his sta 
tioner to understand his needs, and to suggest what items 
will best meet them. He realizes that the stationer can 
often anticipate his wants because after all that is the sta 
tioner’s business. In a word, he expects the man to whom 
he gives his trade to be a real expert in stationery and he 


appreciates that kind of service far more than delivery to 
his office or a cut in price. 
Manufacturer’s Duties. 
The manufacturer’s end of this service job is first to find 


1 


out what the consumer needs and then make it—if he can 
For instance, we knew years ago-that there was a real 
need for a semi-liquid paste that had more sticking power 
than mucilage but would not dry out like Photolibrary. We 
put it up to our laboratory staff and they made 1,376 differ 
ent experiments over a series of years; (that by the way 
cost a lot of good money and helps to explain a manufac- 
turer's overhead). The difficulty of that problem is shown 
by the fact that no one else has solved it yet. Finally our 
chemists developed Cico. We tried it out in export terri 
tory all over the world to make sure it would stand any 
conditions of transportation and climate It filled the 
bill and stood the tests. 

“Then we put it on the market in this country, and 
second part of our job began. That was to make it known 
and explain its character, its merit and the enormous 
variety of its uses. We spent a lot more money in adver 
tising, and I venture to say that Cico is the best known 


adhesive of its kind in the world today. But is the job 
done? By no means. Thousands of people hardly know 
the name and millions don’t know why or whet 
serve them better or more economically than other types 
of adhesive. The manufacturer has done about all he can 
do directly, and here the stationer’s part of the service 
job begins 

In general, the best recipe I know for avoiding obstacles 
to good relations is liberal doses of personal contact. That 
is the great use of the association movement, local s« 


and national. You have the best possible proof in the ¢ 
necticut Valley association, which is the livest, most ha 
monious and most generally useful group of its kind tl 
I know. One evident reason for your success is that the 
effect of your local contacts and annual gathering is re 
enforced by your monthly sectional meetings. Another is 
that you have enjoyed such exceptionally hearty co-opera 
tion from the Holyoke manufacturers. But whatever the 
reason, the results are plain, and co-operative f: hij 
has gone on from strength to strength. 


Gustave Fischer, president of the Connecticut Vall As 
sociation, spoke on “Link-Up with National Advertisers 
Other speakers included George F. Maginnity, presid 


the Rhode Island Stationers’ Association; George Burl 
vice-president of the White & W yckoff Manutactu 
Company, Holyoke, Mass.; C. A. Chase of the Amer 
Pad & Paper Company, Holyoke; James Feeley 
Springfheld Office Supply Company; E. W. Pape, president 
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UNDER THE CHAIRMANSHIP OF NATHAN SALZMAN, GOVERNOR OF DISTRICT NO. 4, THE STATIONERS OF THE 
SECTION COMPRISING THE SOUTHERN DISTRICT, HELD A LIVELY MEETING AT CHARLOTTE, N. C., THE MIDDLE 
OF APRIL. HERE THEY ARE IN PANORAMA.—Cut by Courtesy of Geyer’s Statione: 

\dkins ig Company, New Britain, ( and __ following report at the organization’s meeting held at Char- 
| |- Mol Meriden. Con! lotte. N. { on Apr 17 
e annual g will be held June 24 at the Canoe Club Our former position, that of a Southern Division, is 
voke. R t Gillette of the Hampshire Paper Com- quite ible to the position that our original thirteen 
South H atte was cl = ; the Colonies held before the forming of the Union. One might 
‘ hn } } ey “Allis, as cnose cnairn . own . 
: : say that our maj problem was the same: “Taxation 
ee ge John McDonald of Har rd wil Witl Representation.” 
a =" 1, . f ) . . . 
1 s and Mr. Feely ll have irge Ol By our new plan of Regional Districts we have: 
*h ] sm the afternoann and di ‘ ‘ he : 
kets. The i be sports in the a na a . 1. Dire representation on the National Council 
é e Mt. Tom Hous¢ through which to espouse our cause. 
ies 2. We have the advantage of National exchange of 
leas. I: Ss way we get a slant at National problems, 
g Ss - 
Governors of Cieage Purchasing Agent's Body. and through these are able to avoid many pitfalls and solve 
\t ( of the Pr nasing \g nts of Chi mat of the questions that baffle us. 
wo s field were elected to the | d of 3. W w have direct contact with the Chicago head- 
. eT. I. Kuetth he Add sograD quarters e through which we are able to ascertain the 
ad W. K. McClure jb ' ) : «eo _-Feiliabilit formation. — Je) 
y, 4 K. McClure W 4 Accura legal advice through the National legal 
T | 4 ] 
counsel, M er W. Byers 
5 Through t lientenant-governor of the District, a 
Report of District Governor at Charlotte Meeting. 4" ©! ie interchange of over-stock items 
ae ind bala 1 sto e more easily maintained. 
in S governor of District No. 4, ma ne f We e t tional co-operation of the traveling 
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salesman. This feature can not be stressed too strongly, 
for, after all, the salesmen are our House of Representa- 
tives, and it is they who understand our needs more clearly 
than those who remain at home directing. 

The following salesmen deserve special mention for con- 
scientious effort and attainment in the building up of this 
District: 

E. F. Perry, representing Saml. C. Tatum Company; 
J. B. Stites, representing Esterbrook Steel Pen Manufac- 
turing Company; Roy Simpson, representing Sanford Ink 
Company; Harry L. Frater, representing Wilson-Jones 
Loose Leaf Company; Paul McCollum, representing Globe- 
Wernicke Company; B. C. McGinty, representing Yawman 
& Erbe Manufacturing Company. 

I herewith submit the following plan of organization for 
this District: 

1. A Governor selected by the District and elected by 
the National convention at the annual meeting. 

2. Eight Lieutenant-Governors, to be appointed by the 
district governor. 

3. Adjutant-Governors to the number necessary, ap- 
pointed by the Lieutenant-Governor, subject to the 
approval of the Regional Governors. 

4. Auxiliary Governors consisting of the Presidents of 
the local organizations of the District. 

5. Visiting Governors, to be selected by the Regional 


Governors from the field members. 
Conventions. 

There shall be an annual Regional convention, date and 
place of meeting to be determined each year before ad- 
journment. 

There shall be annual district conferences presided over 
by the Lieutenant-Governor of each District, the time and 
place of the conference to be selected by them. 


. . ae 
Stationers’ Association of New York. 

At a meeting held on Monday evening, April 20, at the 
Drug and Chemical Club, the Stationers’ Association of 
New York elected five directors as follows: Fred R. Til- 
ton, Edward Gash, William C. Siegert, L. C. Giels and 
J. Thomas Hill. 

One of the guests at the meeting was J. Henri Petetin, 
auditor of the National Association, from New Orleans. 
President Ward introduced him to the meeting. 

At a board meeting in the afternoon, the Wallace Pencil 
Company was elected to membership. A report from the 
Office Commodities Committee was read by Henry Frank, 
chairman. Clarence F. Smith, chairman of the Paper Com- 
mittee, also reported. J. Thomas Hill, chairman of the 
Employment Committee, stated that twenty-seven sales- 
men and two saleswomen had been placed through his 
office without expense to the association. 

President William E. Ward outlined the work the asso- 
ciation had done during the two years of his administration. 
He said in part: 

“The work has been directed along several lines. 

“First: To improve the conditions by educational work 
for the sales people. In this direction we have had splendid 
co-operation on the part of manufacturers. We have had 
sales talks by sales representatives on items which our 
retailers sell; illustrated lectures showing processes of 
manufacturing; and sales and advertising talks by repre- 
sentatives of the College of the City of New York and 
New York University. 

“Second: Through the employment department worthy 
men and women have been placed in suitable positions 
thereby raising the standards by the employment of mort 
efficient help. 

“Third: Conferences of retailers for discussion of costs 
and overhead and general accounting practice; systems of 
handling credits and collections with our customers; best 
methods of handling our sales organizations, and sales 
problems arising from unfair methods of distribution of 
merchandise by manufacturers 

“These retail conferences I believe are of great value to 
the association, for they give our members opportunity t 
meet on closer terms of friendship and makes a far better 
competitive spirit. 

“On the problem of unfair methods of distribution o 


merchandise by manufacturers over which the retailers 


; 


+ 


have no control, we must depend on the manufacturers to 
take the initiative to correct. 

“Realizing that most of the troubles of the New York 
Stationers were caused by low credit standards, improper 
distribution and price discrimination on the part of man 
ufacturers, I called together a few representative retailers 
and we discussed trade problems from every angle, with 
the result that I had personal interviews with the principals 
of leading manufacturers of staple items, pointing out the 
necessity of action on the part of manufacturers to rais¢ 
the credit standards in this industry. 

“The result of these interviews was an informal meeting 
attended by five representative retailers and twelve of the 
principals of the larger manufacturers of loose leaf, blank 
books, pencils, pen and inks. 

“For this meeting careful preparation was made vi 
dence presented showing the imperative need of intelligent 


constructive work on the part of manufacturers to rais« 
credit standards, because the unwise granting of credit 
in notable instances, had resulted in several failures which 


had demoralized the stationery business in this city, to 
the detriment of both manufacturers and distributors. 
“A definite plan for this work was presented by one 


of the manufacturers and two others expressed their will 
ingness to co-operate. 

“The retailers present requested that the manufacturers 
present confer on the matters brought to their attentior 
and in the near future meet again to further work out 
plans for improvement in conditions. 

“This meeting was held a year ago and no report has 
been made by manufacturers present as to what they are 


doing to correct conditions 
“The stationery trade in New York is in great nee 


of a standard of credits which should be followed by all 


manufacturers selling the stationery trade. The industry 
should be put on a bank credit basis. The distril 

of merchandise is made without regard to the effect the 
sales have on credit conditions and most of the manufa 
turers are selling along the same lines they did several 


generations past. 

“I wish to pay a tribute to a few manufacturers 
individually trying to intelligently handle the situa 
unfortunately for them and for us the full co-oper 
of all the manufacturers is necessary to improve the ge 
eral situation. 

“This association has had for twenty years an honor 
able record for effort to help both retailers and manufa 
turers and I know that with the heritage of the past, the 
future promises greater achievements and better business 
conditions.” 


+; 


Rhode Island Stationers Meet. 
A meeting of the Rhode Island Stationers’ Asso 
was held on April 27 at the Westminster tearoom, Pr 


dence, R. I. There was a good attendance. 

William B. Freeman was appointed delegate from the 
Rhode Island Association to the Connecticut Valley Sta 
tioners’ Association outing this year. 

It has been decided to hold the outing of the | le 
Island stationers on July 11. The regular entert t 


committee with Mr. Brady as its chairman, has a 

bracing a cruise down the bay and a dinner at some shore 
resort afterward. The charge will be $3.00 a head. Ds 
mand for tickets and inquiries for the date of the 
indicate a large attendance. Plans similar to those carrie: 
out last year will be followed this year. 


Conditions in Tri-Cities. 


Daniel S. Hansen, secretary and treasurer 


Cities Stationers’ Association of Moline Rock 

Davenport, says that the members of his organi 
elated at having the national convention at Gra 
this year. Preparations are being made to set 


delegation from the association to the conve: 


Hansen is a member of the Hardware and Glassy 
tail Committee, which is hoping to make up a 
report. 
He says that industrial conditions in the 
. — ‘ 1 Seen tt ] ’ ; ] Te} ‘ 
m oved gracaduaily and art now 1 a eaithy s§ ve 
tioners are looking forward to a better fall S 
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George A. Payne, Oscar J. Besser, and Albert Elsaesser. 

DINNER STATIONERS CLUB OF BUFFALO IN HONOR Sports—William |! Carpenter, chairman; Frank B. 
OF CHARLES L. MITCHELL.—Left to right—Merle Henr Hoole. Fred O. Dennis. and Richard B. Lockwood. 
American Lead Pen Company; Oscar J. Besser Rick urd B : ‘ 
Lockwot Irving C. Besser, Donald J. McKinnon, William |} Program—Fred O. Dennis, chairman; Richard W. Eaton 
Smith, Shelby Sale I k Company; Richard Eaton, W ur ‘t 
L. Carpenter, Dent n Manufacturing Company; Fred O and George A. Payne. 
Dennis, Charles L. Mitchell, John A. Condit, Joseph Dixor Deak ) ; | : i 
Crucible ¢ pany, | Whiting, George A. Payne, Frank 1 Publicity—R ird W. Eaton, chairman; Lloyd M. Whit- 
7 : - F L. Whipy H ing, George A. Payne, and Richard B. Lockwood. 


While the first outing of this kind held last year was a 

Gala Dinner of Buffalo Stationers. remarkable success, Mr. Dennis pointed out that it was 

iy - was held on Monday evening, May 4 lanned to make the 1925 outing much better; something 

sr nsed Statler by the Stationers’ Club of Baffalo. N. ¥.. is f real value in building good fellowship within the trade 
a Charlies 1. Mitchell. oresident of the Natios nd something that would come in time to have a national 


" ee a er <a. Office Onutitters and Maan significance in the stationery and office outfitting business. 


The genera mmittee has already chartered an excur- 
tant be se of the fact that sion steamer t ng this year and the trip will be 
ead €). Denis ; lent of the Buffalo orgat tior made down 1 Niagara River and around Grand Island. 
some interesting announcement \ stop will be made at Edgewater for the athletic con- 
egar the 1925 ting of the local cl vhich v tests. This outing wil le all stationers and employes, 
Rated 11 as well as any travel sentatives of manufacturers 

MI eee ee ek cat eos ee oe oe nd others whe pper in Buffalo at the time. 
ioe y to make the events of the Mr. Dennis introduced Mr. Mitchell as “the next gover- 


lohn A. Condit. Buffalo manager of the J ph nor of Kansas [his troduction and the guest of honor 


ttee. and William | rpent Mr. Mitch pli ted the club on its activity and 

Dennison Manufacturing Cot n his adds first t ip the subject of harmony 

the t Hi ted weekly meetings of the 

sports committe: crievance mmitt rged that all differences be 

W. Eaton. Lloyd M. Whit thrashed out imm«e ting out that either real or 

Albert | e are @ ’ fancied wrons re ecome exaggerated if kept 

tting all complaints before 

; ® , ao de . the erie tt t the earliest possible moment 
ge sa eas: settled. 


17 ( . ry ame in for considerable dis- 
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cussion, and Mr. Mitchell insisted that the up-to-date mer- 
chant was the one who kept a systematic account of the 
cost of merchandise and overhead, including interest on in- 
ventory and invested capital, insurance, wages in and out 
of the store, heat, light, delivery expense, advertising, and 
administrative expense. 

Investigation, Mr. Mitchell said, had shown him that it 
cost six stationers with an average gross of $125,000 a year 
a percentage of 38.41 on the gross to do business, from 
which it was perfectly plain to be seen that it was impos- 
sible to make money on any 35 or 40 per cent basis. 

Mr. Mitchell also presented the proper arguments to ob- 
tain municipal, public utility and industrial business, advo- 
cating that emphasis be put on the fact that the local sta- 
tioner is a taxpayer and that he is the employe of taxpayers. 

The discussion of the value of window displays also came 
up. Mr. Mitchell told of various examples of window dis- 
play which he had seen in visiting different cities. He 
warned against overcrowding and spoke of one window in 
which there were more than 300 different articles. 

Mr. Mitchell said he considered it to be of great advan 
tage to have the price tickets plainly showing on each 
article in a window display, believing that the public exam 
ined the articles with greater interest and that direct sales 
were often made more quickly than if the price were not 
shown. Often a person would enter a store to buy a cer- 
tain article in the display and end by buying several other 
articles before leaving. 

The matter of training of sales people came in for con- 
siderable attention. Mr. Mitchell said that his experience 
had proven that the best way to train ‘sales clerks was to 
start them in the shipping department first and promote 
them gradually to laying out orders, packing merchandise, 
checking merchandise from invoices, marking goods, put- 
ting merchandise in its proper place, teaching how goods 
should be wrapped to arrive in proper condition, how to 
properly keep stock, etc. 

Mr. Mitchell stated that he believed it was always in- 
advisable to hire any person for work in a stationery store 
who has not at least an eighth grade education and that 
more education was desirable. 

He advocated the holding of a school for employes at 
least every two weeks, from 8 to 8:45 o'clock in the morn 
ing. He believes that there should be someone within 
twelve feet of the main entrance of the store to greet enter- 
ing customers by name if possible and with a smile at least, 
saying that sort of thing was a great help in establishing 
a big store business. 

Mr. Mitchell said he had found that the best outside 
salesmen are made by a year’s preliminary work inside, 
starting in the shipping room and working them rapidly up 
to selling, 

The need of going after business was emphasized, Mr. 
Mitchell telling of incidents which had come to his atten- 
tion of business men complaining about business when they 
could have found plenty of it by going out after it. 

This dinner was confined to department managers and 
store owners. Mr. Mitchell asked those present, at the 
end of his address, to ask any questions they cared to. 
Most of them took advantage of his offer and the dinner 
did not break up until nearly midnight, when Mr. Mitchell 
had to catch a train for St. Louis. 

Mr. Mitchell's visit was the result of negotiations which 
Mr. Dennis had had with him for several weeks. He came 
to Buffalo especially for this affair which had been planned 
far in advance and was designed to open the activities of 
the club for the spring and summer season. 


The names of those present at the dinner are shown 


below the accompanying group photograph 








District No. 8 of National Association Meets at 
St. Louis. 

On Tuesday, May 5, and Wednesday, May 6, the first 
annual convention of the eighth district of the National 
Association of Stationers, Office Outfitters and 
turers, comprising Arkansas, Missouri and East St. Louis, 
was held at the Statler hotel. Registration started at nine 
o'clock Tuesday morning. Not so many stationers from 
out of town were present as were expected and thi 
did not come missed an opportunity of gaining valuable 
information. A number of important papers were read 
on various subjects all interesting from the standpoint of 
the dealer. Useful papers were also read for the benefit 
of salesmen. 

Following the reception and registration of visitors, the 
session got down to business at 10 o'clock with an ad- 
dress of welcome by A. B. Lewis, president of the George 
D. Barnard Stationery Company. This was followed by 
a roll call which in turn was followed by an address on the 
National Index by William Schmiederer, governor of 
district No. 8. 


The morning session adjourned at 12:30 for luncheon 


and at two o'clock Jewett Smith read an address on “The 
Value of Advertising,” and Martin Wolff of St. Louis 
spoke on “The Training of Salesmen.” This address was 
followed by questions, answers and discussion \ smoker 


dinner was held at 6:30 p. m. 

In the absence of Col. Martin J. Collins, H. A. Van 
Derslice, St. Louis manager of the Joseph Dixon Crucible 
Company, officiated as toastmaster. 

Charles L. Mitchell, president of the National Associa- 
tion, spoke on association topics. An address on Orgar 
ization was given by Robert E. Lee. Music and other 
entertainment was supplied during the evening by a colored 
quartette. 

On the following day the session was opened by son 
remarks by Mr. Mitchell and speeches on out of tow: 
business by Gerry Manning of Joplin and on salesmanship 
by C. J. Nachtigal of Chicago, governor of district No. 6 
Mr. Nachtigal made a very interesting talk and covered 
the subject thoroughly. 

The second day's session closed at noon on Wednesday 


and after luncheon the delegates were taken to see the bal! 


game where the Detroits beat the Browns bv a score « 
eleven to four. 

Much credit is due the St. Louis Stationers Association 
for their untiring efforts to make the convention a success. 
All committees worked hard 


Des Moines Recriprocators Club. 
The Des Moines, Ia., Reciprocators Club has ju n- 
ished a course of twelve lessons in character analysis, 
under the tutorage of Mrs. E. L. Morgan, a prominent 
speaker and character analyst of that city This course 
of instruction has been of great help to the various met 


bers and has given them an insight into human nature 


which enables them to judge the people with whom they 
come in contact while in their sales work. Owins the 
realization of the value of such a course, the Des Moines 
Reciprocators have engaged Prof. Schonnichson to give a 
series of ten lectures on psychology and the psychology 
pertaining to salesmanship, this course to begin the first 
week in September and last for ten weeks, an hour being 
given each week for this study. 

The annual election of officers was held Saturday, May 
16, and the following were elected to serve for the com- 
ing year: President, H. T. Gates, Kardex Compar vice- 


president, H. R. Anderson, United Autographic Register 
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Good, Better, Best! 


In view of the extensive advertising that is being done in so many lines 
of industry, the user in reading over these advertisements, must often be con- 
fused in the fact that each manufacturer is pushing his product as being the 
best. In the final analysis, therefore, it is up to the consumer, himself, to 
decide which one really is the best and, sometimes, it represents quite a prob- 
lem. There can be no question concerning the difference in quality, which 
difference is represented by the price paid. The consumer should never de- 
lude himself in the fact that some article sold at a lower price is equally as 
good as the one higher in price, for such is not the case. The price, there- 
fore, in every instance must largely be considered in connection with the 
quality of the goods because it is an established fact that we cannot get 
something for nothing and every manufacturer is compelled to charge a cer- 
tain percentage of profit on his products in accordance with the actual qual- 
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ity of the goods that he is selling. E 

These arguments very strongly apply to typewriter ribbons and carbon papers and Ss 
largely because of the fact that there is an unseen quality in these articles which time and sz 
practical use can alone determine. The general run of ribbons and carbon papers, on the = 
surface, look very nearly alike—then how is the user to determine? Largely he must de- = 
pend on the reputation and the standing of the manufacturer and this is so very true of this = 
industry lake our own case, for example; with a record of 35 years of experience, each = 
year showing an increasing business; it certainly means that we have incorporated into our = 


goods unusual properties and those properties which constitute actual quality in a ribbon or 
a sheet of carbon because, against the large mass of cheap ribbons and carbon papers now 
4 on the market, it has been necessary to make our goods so distinctive that the user will = 
HE recognize that our products represent a quality proposition throughout 


i 





Then, there are the other niceties to be considered which only a high class manufacturer can render— 
primarily SERVICE, prompt adjustment of claims and the willingness to give advice as to which carbon or 


HULU tGSUOATTOES TAL 


ribbon may suit a certain purpos« [hat particular kind of service is becoming of growing importance, con- 
idering how many new uses are being found for inked ribbons and carbon papers. New systems are bein 
continually developed which require either a ribbon or a carbon sheet and each one requires something dif- 3 
ferent [herefore, as we have described it, we have a ‘“‘kind for every purpose” and are prepared to give 
skilled advice wherever needed 
In addition to the standard lines of Typewriter Ribbons and Carbon Papers, we manufacture inked rib- 

bons for any device using them and in any degree of inking required. We make a carbon sheet for every 
possible purpose for which carbon paper is used, also in any weight, in any finish from the soft finish of the 
pen carbon to the extra fine hard finish of the higher grades of Typewriter Carbons, yielding the maximum 
number of copies per sheet—a character of copy that is appreciated by the most discriminating user. Copy 

our price list, which we will gladly mail to anyone, will quickly show the larg« riety we are making in 
ill of our rious lines = 
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The trade mark 
that makes ‘‘come 
back’ customers 








M. & V. Lines 
give the service 
that satisfies 








nie | 











MITTAG & VOLGER, INC. 


Principal Office and Factory, PARK RIDGE, N. J., U.S.A. 





NEW YORK BRANCHES: SAN FRANCISCO 
261 Broadway BOSTON 591 Mission Street 
CLEVELAND 160 Congress St. LOS ANGELES = 
326 Erie Building CHICAGO Tajo Building = 
MINNEAPOLIS 205 W. Monrce Street ST. LOUIS =: 
711 McKnight Building AGENCIES ALL OVER THE WORLD Merchants Laclede Building = 
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Company; secretary, R. C. Osborn, Elliott-Fisher Com- 
pany; treasurer, Mort Asher, Comptometer Company. 
These succeed H. R. Anders, president; H. D. Benner, 
vice-president; O. D. Hale, treasurer and A. J. Binsfeld, 
secretary. 

R. C. Osborn, manager of the Elliott-Fisher Company, 
is a new member, having joined since their last report. 

The Reciprocators have again become active in regard 
to their monthly demonstration plans. 


Baltimore Guild Stationers Meet. 

The Guild stationers of Baltimore, Md., met on Wed- 
nesday, April 15, to discuss important matters. A. Pomer- 
antz of Philadelphia, chairman of the governing board of 
the Middle Atlantic Division and president of the Guild, 
presided, assisted by T. A. Steinmueller of Lucas Bros., 
Inc., Baltimore. 

Guild members were. enthusiastic over the results of 
the work and the growth of the Guild idea. The Guilds- 
men present were pleased with the announcement that an 
illustrated catalogue covering the entire line of Guild 
stationery is now being prepared and will be ready for 
distribution in the near future. Several of the Guild sta- 
tioners have subscribed for ten thousand of these cata- 
logues and approximately two hundred thousand or more 
of these catalogues will be printed. 

After the Baltimore meeting Mr. Pomerantz and Mr. 
Steinmueller left for Richmond where a Guild meeting was 
held on the following day, where the announcement of 
the catalogue was also made. The catalogue has been 
created as an individual advertising medium for each Guild 
dealer and to fulfill the need of a catalogue which can be 
distributed among consumers. 

After the Richmond meeting, Mr. Pomerantz accepted 
the invitation of John M. Cooper, president of the Southern 
division, to attend the annual convention of the division 
at Charlotte on April 18 and 19. Mr. Pomerantz accom- 
panied Sam Iseman and Woodson P. Waddy of Richmond 
to Charlotte where the Guildsmen had a very attractive 


display at the New Charlotte hotel. 


Eighth District I. S. M. A. 

The meeting of the eighth district of the International 
Stamp Manufacturers Association was held some weeks 
ago at the Hotel Oakland, Oakland, California. The at- 
tendance exceeded expectations, many being present who 
had never before attended a district meeting. Two days 
were given over to round table discussions on various 
subjects, particularly those relating to costs of production. 
Clarke Dennington of the Los Angeles Stamp Company 
read an interesting paper on “Strategy.” 

Several dinners were given at the Hotel Oakland, a 
theatre party at the Orpheum and a dinner dance at the 
Pergola in Hayward. 


Pittsburgh Office Appliance Managers. 

On Friday, May 8, at 12:15 in room B of the Chamber 
of Commerce, Pittsburgh, Penna., a regular meeting was 
held. A nominating committee was appointed to nominate 
officers for the ensuing year. The election was held at 
the regular meeting on May 22 on account of the fact 
that there would be no meeting on May 29, the day before 
Memorial Day. 


Wisconsin Filers’ Exchange 


The exchange held a meeting on May 22 from 6:45 to 
7:45 p. m. at the Medford hotel, Milwaukee. This was not 


a dinner meeting 


Chicago Typewriter Dealers’ Association. 

On Tuesday evening, May 12, the Chicago Typewriter 
Dealers’ Association held its regular monthly meeting 
the Hamilton club. 

After the dinner, President Shipman called the meeting 
to order, and, on account of the fact that mucl siness 
was to be transacted, the reading of the minutes was dis 
pensed with. After a song by those present accompanied 
on the piano by “Bill” Albright, whom “Billy” Holbrook 
chairman of the entertainment committee, introduc: s his 
star salesman, Dr. William |! suehler, member the 
ouncil at Giencoe, where he lives, and chairmar 
Dever’s committee on safety, was introduced by \ H 
brook. Dr. Buehler gave a most interesting | 
mobile speed regulation and the reduction of acci t H 
paid a tribute to his chief, Mayor Dever, and 
suggestions about the regulation of traffic, exar tion « 


1 


drivers, strict obedience to the regulations, the educatio1 


of the pedestrian, etc. He said that moonshine and driv 
ing with one hand are not the worst things in autor ling 
but that the larger percentage of accidents is 

sheer speed mania. At the conclusion of Dr. Buehler’s 
speech he was loudly applauded, given a rising te « 
thanks and made an honorary member of the ass 

\. R. Ames made a few remarks on some of t topics 
which Dr. Buehler had touched upon. 

The president called on Arthur Froehlich. Mr. Froel 
lich reported for the membership and attendan« mit 
tees. He said that there is a good attendance and that no 
new members have been recently elected. Practically all 
of the dealers of prominence are already member 

Mr. Froehlich also responded to the request that he give 
a report for the publicity committee on the emble: Phe 
emblem suggested at the previous meeting for transfe1 
signs on windows, etc., was adopted and a hundred or 
more will be ordered to be purchased from the secretary by 
the members. A discussion is to be had at the next meet 
ing as to the size of the smaller signs intended for use on 
cards, letter-heads, rebuilt machines, etc 

Before the meeting adjourned, notice was g¢ 
change to be made in the bylaws, to go into effect ninety 
days from May 12 his change provides for the iyme! 
of an initiation fee of $50 for joining the associatior All 
those who wish to join now can get under the wire for the 


present fee of $10 


Kalkhursts Entertain O. A. Managers. 

On April 30, the Office Appliance Managers’ As 
of Chicago was entertained at dinner by Mr. and Mrs. E 
\. Kalkhurst at their home Evanston. After dinner the 
regular matters of business were aken wy I g 
lengthy and valuable discussion on divisior t territories 
illustrated by maps. 

Mr. Kalkhurst is district agent for the Burrous \ 
ing Machine Company. He passed through a 
ness during the spring, and it was a real pl 
association to find him so much improved 


The Texas Apela Clubs Elect Temporary Officers. 


he following temporary officers have beer 


the Fort Worth and Houston Apela clubs, respectiv: 
Fort Worth, F. M. Fillingim, Burroughs Adding M 
Company, president; R. E. Winger, National Cas g 
Lompany, vice pre sident R i Nelson, Tod 


graph Company, secretary-treasurer. 


Houston Walter Mever 


Burroughs Ad g 


Company, president; William Ryan, National (¢ f 
Company, vice-president; Mr. Andrews, Amet M 
graph Sales Company, secretary-treasurer 
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ON PAPERS 
oanin ER RIBBON 


The Line that can’t be matched" 





A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN station t 2) N, Y., U.S. A. 
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Try out the New Remington Standard 12 in your 
office. Put it to the most exhaustive comparative 
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ington Standard 12 is today’s greatest typewriter 
value among standard machines, we don’t expect 


tests that you can think of—in speed, in quality of | you to keep it. 


work, in touch, in ease of operation, in versatility, 
in time-saving—in fact everything that a standard 


typewriter should do. 


Then if you are not convinced that the Rem- 


Isn’t this the fair way to judge typewriters? 

Ademonstration will be gladly given at any time 
in your own office. Just call the nearest Remington 
office. Easy terms if desired. 


REMINGTON TYPEWRITER COMPANY, 374 Broadway, New York—Branches Everywhere 


Remington Typewriter Company of Canada, Limited, 68 King Street West, Toronto 


“New Yemington ) 


WE BEL EVE WE 


MAKE 


THE 


BEST TYPEWRITER RIBBON IN THE WORLD—AND ITS NAMI PARAGON 
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Dictaphone Sales Conference at St. Louis. 
4 sales conference of managers for the Dictaphone 
mpé vas held at St. Louis, Mo., May l¢ K. Wood 
bridge. president, and A. V. vice-president in 
lacturing, were present. The managers in 
H. Best, Kansas City, Mo.; A. E 
Blackstone, Chicago, Ill.; F. L. Louis, Mo.; 
E. N. Brown, Atlanta, Ga.; F. K. Creson, Memphis, Tent 


Sales 
Bodine, 
tendance were J 


Scott, St 


International Stamp Manufacturers Association. 


The attention of all stamp men ts called to the fact that 
the annual convention of the International Stamp Manu 
acturer's Association will be held at the Hotel Traymore, 
Atlantic City, N. J., during the week beginning June 22 


Office Managers’ Assn. to Meet at Akron. 


[he sixth annual rerence of 7 he Nati nal Asso iation 
Office Managers will be held at the Portage hotel 
Akron, Ohio, June 11-13. Some of the sessions will be 
held in the club rooms of several of the rubber manufas 
turing companies at Akron. A number of business and it 
spirational addresses will be given by various executives 
f Akron industries The formal program includes the 
low titles 


Office Management, a Profession,” by Wm. H. Leffing 
vell (Leffingwell, Ream & Company); “Effective Plant 
‘ ce Bi Harry H. Hopf (H. A. Hopf & Con 
pany); “Wage Incentives for Office Workers,” Paul Wil 


S & Kni Manufacturing Company); “Devel 
| Assis ts Ourselves,” T. G. Woolford (Reta 
Cre ( iny ciency in H lliing the O é 
Call O G3 La Salle Extens Univers 
i ble ci ere es will be held oll \ i 
topics, the individuals named being chairmen of the re 
spective « erence ‘Meeting the Personal Emerget 
r. R. Houston (T. Eaton & Company Work Reports 
Their Possibilities and Limitations,” Orri Shermai 
(Metropolitan Life Insurance Compar “Reducing 
Waste,” John Mitchell (General Electric Company 
Trainit Employees Harrold ® Pennicke (America! 


Central Life Insurance Company); “Are Employees’ Clubs 


Rowland (Lincoln National Life 


Insur Com] “Office Communicating Systems 
W. H. M on (American Rolling Mill Company 
The program includes musical numbers ncheons an 


ugh the factory of The B 


renee ' Rggmeaee Managers of Pittsburgh. 


At the 1ual meeting of the Office Appliance Managers’ 
Association of Pittsburgh held in the rooms of the Cham 
ber of Commerce on May 22, the following were elected as 

the ensuing year: President, C. J. Woosley 
distr nager Yawman & Erbe Manufacturing Com 
pany; vice president Harry Weitzel, district manager 


Baker-Vawter Company; secretary-treasurer, C. V. Shoup 


istrict manager TIM Calculating Machine Company 
I 


Directors: George L. Cooper, district manager, Ditto Sys 
ns; E. W. Curry, vice president, Stevenson & Foster 
John K. Shutts, district manager, Elliott-Fishe: 
Ea f the new officers and directors promised an active 
ess é ratior i d one iti 
embe e roster is ex ible witl 
. ext i m«¢ 
res t W ad conside é zation ex 
perience 
1 ihe ving é ere furnished by C. V. Shoup, se 


irer of the association: 
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Poin ts 
Salability 


found only in the 









PRACTIBILT 


FLEXIPOST 
BINDER 





Utility 


a 

| Flexible disappearing posts and auxiliary post 

unlimited capacity for ex- | 

pansion in the Flexipost—the binder will 
grow with your customers’ business, 


Efficiency | 


2 By direct screw compression in the Fiexi- 
post every sheet is securely loeked, whether 
A turn of the key 


sections provide 


one sheet or a thousand, 
instantly releases them. 


Accessibility 


Flexipost provides two inches of ex- 


The 
kK pansion, insuring ample finger space for in- 
serting or removing sheets without removal 


of cover. 


} 

} 

Ei | 

Absence of protruding posts in the Flexipost 

facilitates handling and stacking. Saves 

time and costly vault space. | 

i 

| 


ales points is a very 
s to specialize on the 
Write for our 


There’s a 


FLEXIPOST | 


for every purpose 


Stationers Loose Leaf Co. | 
New York 


Chicago Milwaukee 
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The Rubber Key 
of Quality 








The convenience, the comfort, 
the durability and the economy 
of Munson International 
Rubber Typewniter Keys 
are firmly established in 
thousands of offices. 

They secure new 








customers and 





keep old 





ones. 


x 


Y 












Write for descriptive folder 





Munson Supply Co. 


The Largest Rubber Key Factory in the World 
DEPARTMENT D 


23 City Hall Place a Vek | 
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The month of May has been an active one for the Pitts- 
burgh Office Appliance Managers’ Association; develop- 
ments among the membership have caused some heartbreak- 
ing scenes, due to the fact that an unusual number of very 
active members have been transferred to other cities, pro- 
motions being the order of the day. 

The consolidation of the Kardex-Rand Company locally 
resulted in the appointment of Floyd Wassell as district 
manager of the new combination, while our active mem- 
ber Russell D. Van Houten, formerly district manager of 
Rand Company, Inc., was assigned to the home office, 
Tonawanda, N. Y., as a special representative. Keen re- 
grets were generally expressed at his removal from us. 

Howarth D. Beaumont, district manager for the Dicto- 
graph Products Corporation’s Chicago office, is sadly 
missed by his fellow members, who were delighted to learn 
that “Beau” is making good in the Windy City 

Everett F. Heaton, former district manager of the local 
Addressograph Company office, introduced his successor, 
Jack Harrington, who hails from Montreal, Canada. We 
will all miss Everett’s companionship and advice, and wish 
him success in his new endeavors, extending to his suc- 
cessor a hearty welcome. 

E. F. Fisher of the Rand McNally Company announced 
that their local office had been discontinued as a branch, 
but that he would continue to represent this company 
locally. 

R. L. Stevenson, district manager of the Powers Ac 
counting Machine Corporation, was admitted to member 
ship and extended a hearty welcome. 

A number of the members will maintain 
hibitions at the Duffs-Iron City College anniversary cele- 


booths and ex 


bration at the college rooms June 8th to 12th \ large 
attendance of students, alumni and business folks is ex 
pected. 

George R. Dorman, president of Stevenson & Foster 
Company, which concern is represented in our association 
by Vice President Eph. W. Curry, was elected to the 
Board of Directors of the Pittsburgh Chamber of Com 
merce. So far as we can learn this is the first time that the 
office appliance industry has been represented on this 
board. Mr. Dorman will truly represent our lines of en- 
deavor and deserves the support and co-operation of the 
entire industry. 

Among the guests attending the meetings during the past 
month have been the following: Geo. R. Muncaster, audi 
tor, Pittsburgh Office General Motors Company: F. H 
Martin; A. J. Richwine, divisional manager, Elliott-Fisher 
Company; George C. Gilbert, Nash Motors Company; 
W. H. Smith, American Sheet & Tin Plate Company; G. ¢ 
Funk, National Fibre Reed Company. 

Murray S. Stedman, former president, delivered a very 
interesting address at the meeting of May 15th on the sub 
ject of “Ethical Salesmanship,” bringing out the important 
thought that too many devote their time to trying to replace 
equipment of either their own make or others, which really 
constitutes but about five per cent of the possibilities, neg 
lecting the fertile field, estimated at 95 per cent of depart 
ments not yet equipped. Mr. Stedman is now with the 


Boston Stationers’ Association. 
The Boston Stationers’ Association held a meeting on 
Monday, May lI, at Cortrell’s, Boston. Joseph C. Stout, 


purchasing agent for the United Shoe Machinery Com 
pany, gave an interesting talk showing the viewpoint of 
the fellow on the other side. Guy Hart gave a brief synop 
sis of the events to be scheduled at the annual outing to 
be held on June 20. Three new members were elected to 
the association: R. H. Baxter, Mortimer Shute and Her 
bert Farrier. 


— 
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Speeding Accounting of Great Industries 


Wherever the Underwood Bookkeeping Machine 
is used it proves itself to be the foundation of the 
Accounting Department. 


. Some use it for Accounts Receivable, some for 

‘ Accounts Payable, some for the work of the Billing 

€ Department — and still others for Stock Records of 

$ never-failing accuracy. In every case the result is 

; shown in comprehensive records, always correct, and 
consistently up-to-the-minute. 


‘ At your convenience, a representative can show 
how your own industry has solved its accounting 
problems with the Underwood Bookkeeping Machine. 
) Such an interview, of course, does not obligate you in 
y the least. 


UNDERWOOD TYPEWRITER CO., Inc. 
Underwood Building New York City 


UNDERWOOD 
| Bookkeeping Machine 


‘It took Industry out of the Shadow of the Pen 
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8 Distinct Uses 
i a aes ale dis RIBBC 


letters, circulars, house organs rice 
lists, etc., to buyers, salesmen PRIN 
Recording—Quickly, accurately imprint 
shop and office records. 
Shipping—aAccurately addresses 1 tag 
a minute—labels, invoices 
Collecting—Gets out statement n 
time’’ when collection chances best 
also collection letters, forms Reveals 
inactive buyers. 


ry. = 


> 


Disbursing — Lists names, nu 
amounts, etc., on Pay and Dividend 
sheets. Imprints COMPLETE ta on 
checks, etc. 

6 Routing—Lists drivers’ sheet uddresse 
° Factory and Publication routing for 


ut 


Straight Addressing—Al! forms, put 
e cations, et 15 times faster than har 
100% accurate, neat, legible 


” Identifying—Embosses brass tags or name 


plate for machinery rea in 
shrubs, etc. Imprints woos r oth 
labels. 





Sales and Service Everywhere! 








Alddressc¢ 


TRACE MARK 


PRINTS FROM TYPE, 





903 W. Van Buren Street, Chicago 


Factories: Chicago— Brooklyn— London 
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‘SPEED Spells Success forYou 










) Outstrips 20 Typewriters— 


O satisfy the never-ceasing demand for speed, the 1925S 
Automatic Addressograph outstrips 20 typewriters. 15 
times faster —100% accurate —Its work looks like the best 


typewriting! 
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Used by Typewriter Makers— 


“REMINGTON, ” “Underwood,” and other 
manufacturers use the Addressograph. “ og 

you say, “That typewriter manufacturers should use 

Addressographs to do work their typewriters could do.” 

But Typewriter Officials know that copying names, 

etc., over and over is illogical and unprofitable—as illogical 

as handling correspondence with quill pens! 


2 Things You Want— 


OU want less expense—and you want more sales! Be- 
cause, that combination means bigger net profits! Are 
you willing to be convinced that an Addressograph might 
help accomplish this result? Without risking a penny— 
es obligating yourself— 


Will You Try It FREE? 


O matter how skeptical you may be, you owe it to yourselt 

to find out why over 5,000 firms accepted our 100% 
FREE TRIAL OFFER last year—and why hundreds more 
are using FREE TRIAL Addressographs while you are 
reading this. 
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PRINT 


Simply mail coupon below— 


¢ 
/ WITH 
/ YOUR LET. 
/ TERHEAD 


ha 
4 To Addressograph Co. 
Ka 903 W. Van Buren St., Chicago 


45 Send FREE book “Does Your 
W pig Pay ?” 
[ Send PREPAID FREE trial Hand 


oO Machine. Will return COLLECT unless 
a we buy 600-8.88 


Prints Thru a Ribbon— 
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COLUMBIA’S 
RIBBONS and CARBONS 


Serve the World 


HERE’S meaning in that: 

. . » Could we possibly build 
an international business, earn 
a world-wide reputation for 
quality, and control an enor- 
mous distribution of product— 
if Columbia typewriter ribbons 
and carbon papers gave un- 
worthy service? 


Hardly! 


We'd rather attribute this 
growth to the almost limitless 
satisfaction which we try to 
tuck into every box of Colum- 
bia Carbons—to the almost 
limitless service woven into 
every Columbia Ribbon —and to 
what we feel is a sincerity of 
co-operation with every Colum- 
bia dealer. 


We are ready at this time to 
assign additional territory to 
responsive representatives .. . 
both at home and abroad. Your 
inquiries will command prompt 
attention, for there is good busi- 
ness ahead for both of us. 


Columbia Ribbon & Carbon Mfg. Co- 


INCORPORATED 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 


Branches Throughout United States and Abroad 
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William H. Hoskins Company to Expand. 
One of the leading items of news in the Philadelphi 
tionery trade during recent weeks is the announcem 
the purchase by the William H. Hoskins Company of the 
warehouses at 1517 Chestnut street. It is understood that 
the purchase involved a sum approaching $600,000 
new property is in the heart of Philadelphia at Fifteent 
and Chestnut, and occupies a lot 22x173 feet. The building 
is six stories high and will be altered and improved to take 
care of the various lines carried by the Hoskins Cor 
and will also be used by the manufacturing, printing 
graving and loose leaf departments. The company will 
move from its present location at 904-906 Chestnut street 
to the new building as soon as the alterations are completed. 
The William H. Hoskins Company is one of Philade} 
phia’s oldest, largest and most progressive stationery 
printing, engraving and office outfitting firms. The houss 
of Hoskins was originally founded by the late Raper 
Hoskins in 1856 at 921 Spring Garden street, as a stati 
ery store. A branch was opened at 27 South Fourth street 
in 1865. In 1867 the business had progressed and grow: 
to such an extent that the two stores were consolidated 
and moved to 913 Arch street, where business was 
fined mostly to stationery, printing and engraving. Find 
ing the Arch street property inadequate for his needs, Mr 
Hoskins moved to 821 Chestnut street in 1887, and was 


the pioneer at Ninth and Chestnut streets for the last 


forty years. 

In 1900 the firm was incorporated by William H. Hos 
kins, a son of Raper Hoskins, who was the first president 
of the company. At his decease, Charles H. Marshall took 
over the development and organization of the company, 
which has for the last twenty-seven years been located at 
904-06 Chestnut street, from where they will move to their 
new location, where it is believed that the character of 
service of the Hoskins Company together with their con 
servative methods of doing business will supply a long-felt 
want in that locality. 

The present officers of the company are: F.O. Marshall, 
president; Charles J. Paist, vice-president; Arthur B. Eato: 
secretary-treasurer. 


New Store in Newark. 

Henry Leek has opened a store at 448 Broad street, New 
ark, N. J., where he will specialize on bank and office 
equipment, with desks, chairs, filing cabinets and supplies 

Mr. Leek has been twenty years in Newark, twelve of 
which were spent as manager of the furniture department 
of the Baker Printing Company. It is suggested that 
manufacturers of office furniture send Mr. Leek thei 
logues and price lists. 


Everybody’s Month. 


May was everybody’s month in the organization of the 
International Business Machines Corporation, 50 Broad 
street, New York. Everybody at the factory and home 
office put forth extra effort to help each member of the 
sales organization make May business a compliment to 
himself. All salesmen were urged to make May the best 
month of the year. 


Zion Conducts National Campaign to Help Dealers. 


The Zion Institutions and Industries of Zion, IIL, are 
branching out into all parts of the country on the 
Simplex duplicating books which enjoy a wide range ot 
sale on account of the forty styles and special features \ 
national advertising campaign is being conducted in several 


large publications for the purpose of creating demat 
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The envelopes in the fore- 


ground of the picture are a 
dead loss—a loss of material, 
time, labor! The stamps will 
have to be removed; the ad 


wii nave to de done 


dressing 
iL ] 
over; the mailing will be held 
| } 
up u hile these envelopes are 


} lou 


] } 
envelopes slow up your 


replaced much do im- 
perject 


mailings and add to their cost? 
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a perfectly good customer 


ERHAPS you have known a case 
like this: A customer buys a 
thousand, or five thousand envelopes. 
He plans his mailing for a set time. 


The envelopes are addressed, 
stamped—ready? When his clerks 
begin to insert the catalogs and close 
up the envelopes, they find that a lot 
of them don’t “close” because the hole 
in the flap doesn’t line up accurately 
with the clasp. 


Crediting or replacing these defec- 
tives doesn’t ‘let out” the printer or 





Improved COLUMBIAN | 
CLASP ENVELOPES 


fully inspected to maintain their 
high quality They are made by the 
United States Envelope Company, the 


ire care 


world's largest manufacturers of en 
elopes 
Eleven divisions cover the country, and 
assure g i service to distributors. These 
divisions are 
Division 
Worcester. Mass 
I Swift & Brigham Envelope Co. 
Rock. Conr White, Corbin & Co 
Hartford, Conr Plimpton Mf. Co 
Springf Mass Morgan Envelope Co 
Waukega ill National Envelope Co 
Springfield, Mass P. P. Kellogg & Co 
Worcester, Mass Whitcomb Envelope Co 
Worcester, Mass W. H. Hill Envelope Co 
‘ Indianar« Ind. Central States Envelope Co 
San Francisco, Cal Pacific Coast Envelope Co 


Philadelphia, Pa Monarch Envelope Co 











stationer. The addressing and stamp- 
ing must be done over; the mailing is 
delayed— somebody has to pay. It is 
pretty sure to be the man who sold 
the envelopes, and the price he pays is 
the loss of a perfectly good customer. 


You need never have any concern 
about the proper line-up of the hole in 
the flap, and the clasp, when you sell 
Improved Columbian Clasp Envel- 
opes. Accuracy in manufacture is a 
feature of Improved Columbian 
Clasps. Careful inspection before ghip- 
ping is another. 


This precision in cutting, folding, 
punching and gumming, plus the un- 


This is the Improved Columbian 
Clasp Envelope, of tough paper, ac 
urately cut and folded, and strongly i 
ummed. The Improved Columbian 
Clasp is of malleable steel. It can be 
ened and closed repeatedly with 
The prongs don’t 
clasp is firmly 


ul breaking 
cut the fingers. Thé 
inchored at four points. 





usually strong paper from which they 
are made, makes ImprovedColumbian 
Clasp Envelopes the best for your 
customer to buy—and the best for 
you to sell. 

Sturdy boxing, in containers rein- 
forced at the seams with kraft—or, in 
the case of the larger sizes, with 
cloth—brings these envelopes to your 
shelves in perfect condition. 

Good material, good workmanship 
and good put-up combine to prove 
the good quality of Improved 
Columbian Clasp Envelopes to the 
eyes as well as to the fingers. 


You can get these Envelopes in 31 
useful sizes from your 
_4 regular paper merchant. 
“A His stocks are backed by 
‘ the eleven manufacturing 
divisions of the world’s 
largest manufacturers of 
envelopes. 
United States Envelope 
Company, General Offices, 
Springfield, Mass. 





Improved COLUMBIAN 
CLASP ENVELOPES 




















52 OFFICE 


APPLIANCES Ju 


“INVINCIBLE” Quality Products Make 
Steady, Satisfied Customers 





“INVINCIBLE” Rebuilts 
The Standard of Rebuilt Typewriters 


These machines are as carefully rebuilt as expert 
workmen and special machinery can make them. 
You can recommend and sell “INVINCIBLE” Re- 
builts without the slightest hesitation. 
include an assortment of Rebuilt, Fixed-up, and 


Rough Remingtons and other standard makes. Ex- § 
ceptional service on delivery because of our con- 


veniently located branches. Write for latest price 


list. 


PLATENS Re-covered' ; 


Our stocks 








24-Hour Service on Typewriter Platens and Exchange Service on standard 
makes at our conveniently located branch stores. Best materials, 
absolutely true diameters and perfectly smooth surfaces guaranteed. 
Send us your next order and compare results. 








‘28 aiais 


THE HOME OF “INVINCIBLE”? PRODUCTS 








“INVINCIBLE” 
Typewriter Supplies 


Everything for the typewriter—tribbons, carbon paper, 
transfers, transfer sizing, oil, enamel, brushes, pads, etc. 
“INVINCIBLE” supplies are uniformly excellent and 
our prices are right. Send for complete new price list 
today. 

“INVINCIBLE” Typewriter support is a handy space 
saver in any office. Easily attached to desk, wall, table, 
or filing cabinet. Strongly built, with black japanned 
support and revolving top in oak or mahogany finish A 
ready seller. Send for prices and further details. 


Rubber Covers 


for all makes of typewriters, adding machines, check 
protectors, multigraphs, addressing machines and other 
office appliances. YOUR NAME PRINTED FREE 
OF CHARGE ON ORDERS FOR 100 OR MORE. Let 


us send you sample cover and price list. 


Resident Salesmen Wanted 


American Writing Machine Company 
Branch Stores in Principal Cities 
Home Office and Factory: 449-4558 Central Avenue, Newark, New Jersey 
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Pinzit Company, In 3 West Twenty-ninth street, New 

York, N. Y. The machine is made of pressed metal and AND Spencerian Steel. Pens are cer- 
is in use in a number of large banks. The machine drives tainly better because of it. Seven hand 
1 bank pin through any reasonable number of papers just processes make them the smoothest 
as one would pin them by hand. When properly used, it writing, longest lasting pens that you 


can sell. Tell your customers about 
this hand-building and the special 
Spencerian steel that’s used. A single 
trial will convince them that any one 
of the fifty patterns and sizes is worth 
two ordinary pens. 

You should have our convenient 
counter display No. 349. This con- 
tains in separate compartments one- 
quarter gross each of College—No. 1, 
Capitol Dome Point—No. 20, Bronze 
Falcon—No. 30 and Falcon Stub— 
No. 34. All are popular numbers. 


Write for illustrated catalog and free samples in- 
cluding booklet, “What your handwriting reveals.” 


SPENCERIAN PEN CO., 349 Broadway, N. Y. 





THE PINZIT MACHINE 








bi S point of the pin between the papers 
harm’s way. The pins feed automatically from a maga 
zil holds seventy-five. They come in boxes ot five Fine, Medium, 
hundred and one thousand, held together in strips « Stub and 
twenty-five [The price of the machine is $10 with a box Doi Pointed 

we | fred pins 

A Sorting and System Container. 

The W & T Metal Products Corporation, manutact 

metal office systems at 5110 Stanton avenue, Detroit 
Mich., are just now specializing on a line f sorting and 
system containers made of steel and finished in olive gree 
or mahogany as preferred. These containers are mad 

T. SORTING AND SYSTEM CONTAINER 

sizes to suit every department of almost any kind of bust 
ness or protessio1 [he trade name W & T Sorting and 
System Container is registered in the United States Pate 
Office 

[These containers are produced with special corrugations 
at the ttom and are made from high grade cold pickled 
shee el Chere are four embossed knobs to prevent 
desk scratches and the handles are polished brass or nickel 
plated [The standard letter size is 7%4x12 inches at the 
bottom and 11x12 inches at the top. The legal or cap size Dorsona 
measures 74x15 inches at the bottom and 11x15 inches at 


the tol 
The mpany manufactures cards, guides, etc., for the e e ens 
use of tomers wl vish them 


New Machines—-Continued from page 39 ° 
Machine for Inserting Bank Pins. ‘ } I } d b Uu 1 | { 
[he Pinzit is the name of a new device made by The cf 
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Duplicatir 
Dollars- 


HE Underwood Revolv- 

ing Duplicator has been 
installed by many firms be- 
cause it eliminates the many 
little printing bills which 
accumulate during the year. 
The Duplicator not only re- 
duces overhead, but its “low 
cost operation” encourages 
more sales letters, bulletins, 
and other forms, resulting in 
a closer personal contact with 
customers and dealers, and 
therefore, increased good will 


and Jarger sales. 


This little machine, with its 
great capacity for work, will 
turn out from forty to sixty 
clean-cut duplications per 
minute— 2400 to 3600 per 
hour! In time saved and in 
actual returns, it is in reality 


“Duplicating Dollars”. 


We shall be glad to send you 
further information about the 
Underwood Revolving Dup- 
licator showing how itcan be 
B used in your business. Just 

; ‘clip the coupon below. 


' Revolvinp 


. Duplicator 


~UNDERWGDD 











‘per a 
UNDERWOOD TYPEWRITER CoO., Inc. 
30 Vesey Street, New York City 
Gentlemen: 
[] Please send me further information about the Under- 
wood Revolving Duplicator showing how it can be used in 
my business. 
Name 
Firm 
Address 
* 1? 1 














Underwood in New Offices at Alexandria, La. 

After eight successful years in the Commercial Bank and 
Crust building at Alexandria, La., it has become necessary 
for the Underwood Typewriter Company to seek larger 
premises. These they have found at 317 De Soto street, 
next door to the office of the Postal Telegraph Company 


Alexandria is a thriving city, up-to-date and progressive, 


and the growth of the Underwood business is a logical 
result of the progressive spirit of the people and the value 
and variety of the Underwood lines, which cover not only 
the typewriting field, but that of bookkeeping witl jually 


practical thoroughness. 


Earle Appointed to Monroe’s Chicago Agency. 
John Earle has been appointed agency manager at Chi 
cago, Ill., by the Monroe Calculating Machine ( 
He reports directly to the factory sales organizati 


Orange, N. J. Mr. Earle succeeds W. L. Harmon, wl 1s 


resigned from the Monroe service 





- 














JOHN EARLE 


Mr. Earle has had a long experience in adding l ca 
culating machine work. He served the Burroug rgan 
ization through a period of years. Since joining M 
roe forces he has produced consistently good reco: His 
familiarity with the needs of Monroe users, as well as the 
territory, fits Mr. Earle particularly well for s new field 

ft activity 

Bushnells Increase General Office Space. 

The Alvah Bushnell Company, 925 Filbert street, Phila 
delphia, Pa., manufacturers of Paperoid e1 l l 
ng containers, are altering and enlarging the ‘ ral 
otfices the better and more quickly to h 1] 
ness They are likewise providing for a 
tional advertising through periodicals and 
direct mail circularizing 

Che company reports an encouraging increase 
ness, particularly in the “Vortex” expanding 
which has become a popular item among de rs 

Time Stamp Company Moves. 

Che Thompson Time Stamp Company, I: 
turers and distributors of Thompson’s new 
stamps, have removed from 106-108 Fulton street, Ne 


York, to 96-102 Church street, northwest 
and Barclay Streets Here the company W It ; 5" 


eral oftiece ind fac tory combined 


Wards on European Tour. 
William E. Ward, president of the New York St 
Association, with Mrs. Ward and their daughter 


April 22 on the steamship Mauretania. They plan to take a 


two months’ trip through England and the ‘ 
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Advertising 
Well 




















Directed 
ES—the Realtor is the creator of cities, but who created the 
Realtor? “Realtor” is a coined name. It was coined to identify 
only the members of the National Association of Real Estate Boards. 
But like all coined names, “Realtor” depended—and depends— 
for its success and popularity largely upan advertising. For 
the word is more effective when sufficiently advertised — when 
Tae Comanett Beate a great majority of the people become familiar with its meaning. 
1rganization of 160 
people, owned entirely The task of making “Realtor” a familiar word—a word with 
ite if, with a volume a special significance—to all Detroiters was entrusted to the 
ae Campbell-Ewald Company— 
ugencies in the coun 
aa fa-at sour catvies with the result that each day a larger share of the immense realty 
mall accounts. At any business of America’s fourth city is being handled by—Realtors! 
de a : 1 seetventtinn vi 
I St. Elmo Lewis, Vice-Pres. Guy C. Brown, Vice-Pres. a ]. Fred Woodruff, Treas. and Gen. Mgr. 














0A uae Well Direéted 


General Offices: DETROIT, MICHIGAN 


New York Chicago Toronto Los Angeles San Francisco 
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CORONA 


The Pioneer Portable 
still leads the way 


CORONA FOUR 


HIS latest edition to 
the Corona family 
is an office typewriter in 
portable form—with full 
size standard keyboard, J™ 
12-yard, automatic, rib- ; 
bon, 10” carriage, self 
spacing carriage return 
and perfect visibility. 

















CORONA TYPEWRITER COMPANY, INC. 


GROTON, NEW YORK 
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Buse Gives Radio Talk. 
Chicago radio fans, who listened in on the evening of 
the twenty-first, heard Harry W. Buse, special 
representative of the domestic sales department of the 
['ypewriter Company, give one of his type 
writer radio talks over WLS. 

The Philadelphia North American refers to Mr. Buse as 
“Philadelphia’s champion broadcaster,” who has “been on 
the air more than seventy times” in Philadelphia and 
throughout the country. 


Mr. Buse has four typewriter radio talks: “The Golden 


Anniversary of Typewriters,” “The Sholes Memorial,” “Th 
Age of Communication,” and “The American Inventors.” 
He is also a broadcaster for the Government Citizens’ Mili 
tary Camps at stations in the cities that he visits in his 
travel 

For twenty years Mr. Buse has specialized on railroad 
contract work. He has made a special study of railroad 
typewriter requirements and has been successful through a 
long al 1 energeti career. 


Some Recent I. B. M. Company Appointments. 

E. D. Brackett, salesman in the Boston scale office for 
the last four years has been made sales agent at Jamaica, 
Long Island He has always been among the leaders in 
the four years he has been associated with the International 


Business Machines Corporation. 


W. H. Hinds, who has been a salesman in the Dayt 
scale agency since January 1, has been made agent at Ir 
dianapolis He made fine record as a salesman while in 
Dayt 

F. S. Timme, for the last few months temporarily in 
charge of the Harrisburg scale agency, has been made sales 
agent at that point. He is a veteran of the scale divisio1 


having been in the set 


Philadelphia and 


ice of the company for ten years at 


eral years before that at the Dayton 


factory 

H. B. Barnett has been appointed sales agent for scale 
agency of the International Business Machines Corpora 
tion at Greensboro, N. C. He has been with the company 
twelve irs. He was at one time sales agent in Baltimore 
and later at Wilmington, N. C 

W. B. Stockton, for the past nine years with the Dayt 
Scale Compat has been made sales agent at Oklahoma 
City 


H. | Woodburt vho since last Septem! 


International Business Machines Cor 


' , 
i Saies il tor ti 

] 1 > TI! 1 
porati ! scale 1\ wr at Rockford. | . has heer 1 cle 
sales ent at that t 


Rogers Sails for Europe. 


] Xogers, vice-president of the International Bus 
ess M ines ( ration, 50 Broad street, New Y 
sailed on the pland, April 28, for a visit to the « 
yal ctories Paris, France, and Sindelfingen, Ge 
mar d als t the company’s offices in Great Brit 
ain at Continental Europe During his stay abroad hk 
expects to hold se conventions of the company’s sales 
staff at different headquarters and work with Mr. Jet 
nings in organizing for bigger business in Europe 


Syracuse Typewriter House Celebrates Second 
Birthday. 
[he Guaranteed Typewriter Exchange, 102 Madison street, 
Syracuse, N. Y., recently celebrated its second anniversary 


in business. The company recently opened a new grout 


7 Po 
floor store and has taken the agency { 
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A few Acco Products 
that are popular 


It is obvious through the years of service that 
have tested the popularity of Acco Products that 
they are designed primarily for smoother, more sat- 
isfactory office operation. Below we are listing a 
few of the items that have been tried and found 
worthy 

















Acco Fastener 


Many industries have found Acco Fasteners 
invaluable as a permanent or temporary binder 
for letters or valuable papers. Acco Fasteners 
securely bind papers together and compress 
them so that they occupy the least possible 


space The broad base assures rigidity and re- 
enforces papers at the perforations, preventing 
tearing They will bind thin tissue paper as 


tightly and securely as heavy bond or ledger. 


Here is a 
real aid to 
smooth busi- 
ness opera- 
tion. Acco 
Distributers 
guard the 
“Live” cor- 
respondence 
against being 
misplaced or 
lost. The mail 
clerk simply 
fastens let- 
ters that go 
to the differ- 


ent execu- 
tives in sep- 
arate Acco 


Distributers 
and comes to 
them safely 
and concealed 
Beare fer cevvice, from inquisi- 

Queviees Clip Cs. tive eyes— 
—an ideal 
binder for 
important pa- 
pers held on 
the desk. 


rd 
@leh-coting, etreng etesi wire 
ecchenion thet aewer gute out 
ef order. 





Acco Distributer 





Acco Steno Book Holder 


AC ps are scier The Acco Holder doubles 
tiflea nstructed rhey the efficiency of the stenog- 
are designed to hold the rapher. It permits her to 
P ie transcribe more rapidly and 
a” See easily and affords at all 
- . times a cover for the pro- 
vad rhe aws have turned tection of the note book— 

ve gripl acts as a stand or easel ef- 

axim l expa fecting rapid and easy read- 

sion—with 1 k on and ing of notes. Equipped with 
to hang t né a page mark. 


Write for om plete nformation regarding the 
at e products so prices and discounts togeth- 
I r t regarding other Acco products. 


American Clip Co., Long Island City, N.Y. 


a 
| rr the Neostyle 7 V7T™ ) yi ’ / 
, , = ‘. 2 J b iF | 
Duplicator and the Barrett portable adding machine. Like Fae 4 F ) JX 
! } 4 J } 7 


3arkis, they are “willin’” to consider still other proposals 


from non comipeting lines. 


4 
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AMERICAN VISIBLE 


NUMBERING MACHINES 





cI il 


Model 41 Automatic—6 wheels, 3 movement, con- 
secutive, duplicate and repeat. List $15.00 


Model 21, Automatic—6 wheels, 9 movement. 

List $20.00 
Model 71—Lever movement—6 wheels. List $15.00 
Model 81—Dating Machine—Capacity 20 years. 

List $8.00 


DEALERS—tThe American Visibles are the 
only visible numbering and dating machines. 
The advantages of being able to see what you 
are stamping before the impression is made, 
are obvious. 





Every user of the old style “blind” ma- 
chines is a prospect for American Visibles. 


Have you ever given this matter serious 
thought? 
AND 


There is a solid, substantial profit in each 
sale. 


Folders imprinted with your name bring 


orders—They are furnished to dealers with- 
out charge. 


American Numbering Machine Co. 


General Offices and Factory 


Shepherd and Atlantic Aves. Brooklyn, N. Y. 


Branches—123 W. Madison St., Chicago, III. 
66 Houndsditch, London, England 


Caribonum Societe Anonyme, 
10 Rue de Seze, Paris 
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New Orleans Plans Comprehensive Trade 
Exhibition. 

The International Trade Exhibition, Inc., is the 
of an organization with executive offices at 1104 Hi 
Bank building, New Orleans, La., which is perfecting 
extensive plans to establish a permanent trade ex! 
in that city [he exhibition is headed by C. L. Wall 
president; H. K. Avery, vice-president and general 
ager, and G. H. Deckert, secretary and treasurer 
exhibition will be housed in a splendid building 
is planned to reserve one entire floor of the ex! 
building for the exclusive use of exhibitors in t 
appliance industry, on the understanding that reset 


shall be made promptly for space assigned to 


The cost of space In the nternational rad 
bition is $3.00 per square foot per year and the ex! 
company promises that almost two-thirds of 


charge will be used for advertising the benefits the 
exhibition, their plans being such that they w 

they believe. over 200,000,000 buvers throu 
world This rental charge includes heat, lig 
service, limited telephone and stenographi 


the use of interpreters and translators for twent 


The city of New Orleans is one of the world 
ports and is the South gateway of the Mississij 


[The International Trade Exhibition above describe 


be open all the year round It will be extensivel) 
tised and it is believed by those interested, wil I £ 
from all parts of the world, but particularly from M 
Central and South America and the United States 
seeking to learn about the world’s best merchandis« 
ufacturers will save selling expense and perhaps 
to sell at closer prices 
The exhibition building is on the left ban! 
Mississippi river and adjoins the new _ indust: = 


recently constructed in the city of New Orlear 


ing the Mississippi river with Lake Pontchartt 


building belongs to the United States governn 
of the finest modern construction, built of 
steel and cost about $5,000,000. It is on the 1 
railroad and is connected with all steamship lines 
city and is served by a public wharf availabl 
steamship lines 


New Orleans, because of its location, is the cent 


great trade between the Mississippi valley and Mex 
the Central and South American countries Siti 7 
near the Panama Canal a large trade with 
also being developed. 
The exhibition has not only the endorsement 
United States government, but has available 
shape of the building which the government let \ 


special bill was passed by Congress endorsing 
ment and giving the building rent free to the cit 
Orleans for the purpose of the exhibition 

The project is fostered by Dr. L. S. Row 
general of the Pan-American Union and also S« 
Commerce Hoover and Dr. Julius Klein, dire 


Bureau of Foreign and Domestic Commerce, have g 


their endorsement It is supported by many set 
congressmen and by chambers of commerce 
sissippi valley 

The International Trade Exhibition, Inc., call 
to a proclamation by the president of the United St 
under date of March 13, 1925, whereby the pres 
compliance with a joint resolution approved March 2 5g 


invites, the states of the Union and all foreign 
participate in the proposed permanent exhibition t 
by the International Trade Exhibition at New ‘| 


beginning September 15, 1925 
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The Sengbusch No-Over-Flo Sponge Cup 
Two New Numbers 


made of 


Colored Composition 


No. 10 No. 11 
Maroon | Green 
Composition S - Composition 
Complete with ae ae Complete with 
Red Rubber Sponge : Red Rubber Sponge 


Also REDUCED PRICES On 


No. 1 Crystal and No. 5 Opal Sengbusch No-Over-Flo 


No. 1 Crystal Glass No-Over-Flo No. 5 Opal Glass No-Over-Flo 


with Rubber S81 Zz $ Price mplete« vith I er Sponge 
Cup only Price t \ 
Rubber Spong nly Pr f Red R ber 5S] 


The New Numbers are smaller in size \ four-page colored supplement to Cata- 


than No. 1 and No. 5. Attractive in design log No. 20 is ready to be mailed to all the 
and make a neat appearance on the desk in Trade, listing the following new items with 
any office Made of composition, they are prices: 
practi ally unbreakable. 1. New Supe ylonial Inkstand Sets finished in 
Mahogany and alnut, massive and dignified, 
fit closely, with just enough projecting just the thing for Executives’ Offices, Bankers 
' . 4 ; a. Desks and Directors’ Tables 
above the well to make them handy to use . 
= HE a . } ao Lo ei . 2. New Daily, Perpetual Desk Calendar Sets. 
The red rubber, of exceptional fineness of 7 ‘ , . ier 
wo styles especially suited for Executives 
texture, retains the moisture and reduces Desks; one larger style, single or double face 
evaporation to a minimum. with Perpetual Calendar, finished either Oak, 
- ' Mahogany or Walnut, and intended chiefly for 
A New No-Over-Flo Mailing Card No. 9, im- Public ( ters in Banks. etc ; 
printed for the dealer, is ready for distribution. pia 
When used freely it will help to increase the de- 3. New Composition No-Over-Flo Sponge Cup; 
mand for this new item. No. 10 Maroon and No. 11 Green. 


Self-Closing 
Inkstand Co. 


615 Stroh Bldg., Milwaukee, Wis. 


rhe Sponges are a special size, made to 
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State Championship Events 
Amateur (Advanced Students) 


State Name of Student 
Arkansas Miss Pauline Grossman 
Colorado Miss Ruth Fleming 
lowa Mr. Weston Rogers 
Michigan Mr.W.E. Vander Meiden 
Missouri Miss Jean Orr 


Nebraska Miss Dorothy Reuss 
New Mexico Miss Helen Taylor 
Oklahoma Miss Irma McKelvey 
Washington Mr. Randall Williams 
Wisconsin Miss Tirzah Caldwell 


Wyoming Miss Louise Newell 
Novice (Beginning Students) 
California Miss Jessie M. Derr 
Colorado Miss Marion E. Hall 
lowa Miss Fern Van Etten 
Minnesota Miss Esther Lindahl 
Missouri Miss Margaret Strahle 
Nebraska Mr. Clarence Schulz 


Washington Miss Virginia Whitman 


All of the above State Championship 
winners used an L. C. Smith. 
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L C Smith Operators 


Win 


State Championships 


Amateur and novice typewriting 
contests, to which only bona fide 
students who are taking typewriting 
courses are eligible, are now being 
held in a number of States. 


According to the rules, an ama- 
teur is a student who has taken 
typewriting for two years and a 
novice is a student who has taken 
typewriting for one year. 


No professional typewriter speed 
operators are eligible. 


In the Spring contests, eighteen 
students using L. C. Smiths, have 
won State championships. 


The L. C. Smith, ball bearing 
throughout, has a light touch and 
is easy to operate. It is capable of 
far greater speed than any human 
being can develop. 


For these reasons and because of 
its adaptability to many kinds of 
typewriting, the L. C. Smith enables 
the operator day in and day out to 
produce more and better work. 


Our free illustrated catalog tells 
why this is possible. It is yours 
for the asking. 


LC Smith & Bros Typewriter Inc 
(Established 1903) 
Factory and Executive Offices Syracuse N Y 


Salesrooms and Service Stations Throughout the World 


rare 
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Ramsay Retires from Newcomb to Start Own 


Organization. 
R t E. Ramsa author of “Constructive Mer 
dis E ffe« e Direct Advertising” and “Effective 
House Organs,” who for the last four years has been vice 
pres l I Ja ¢ [ Newcomb & Co., Inc., of New Yorl 
City announces is retirement trom that oncer!i as 


August 1, 1925. Shortly after that date Mr. Ramsay 


head s own organization, specializing in the planning and 


production of direct advertising and house organs 





ROBERT E 


RAMSAY 


Ce lerable attaches to this announcement be 
cause Mr. Ramsay is for nine years been a member «| 
the Board of Governors of the Direct Mail Advertising 


Association, and during his incumbency the Newcoml 
staff has jumped scratch to one of the leaders 
this specialized field of sales promotior Prior 

entry into advertising agency activities Mr. Ramsay was 


a successful adve y manager and has been well know1 


in the field of office equipment for a number of years 
Aside from the further statement that his new 

would ( cate New York City idditi i 

could be learned at this time. Mr. Ramsay has many 
friends and well wishers among office appliance men and 
me eT ¢ 


Von Ladau Now Chicago Manager for Elliott. 
K. A. von Lad 


formerly manager at Cleveland, Oh 
| 


for The Elliott Addressing Machine Company, has been 
transferred to Chicago, where he succeeds Rodney J] 


Ludlow Mr. Ludlow has undertaken work in another 
line of business 


Mr. von 
Machine Company 


Elliott Addressing 
about fifteen years. He was appointed 
1 in 1917, and continued in that capac 


to Chicago 


Ladau has been with The 


manager at Clevelan 
ity until his transfer 


What Apela Means to You. 


The national headquarters of the Apela Clubs 





an eighteen-page booklet of information concerning 
Apnela isa ( hoc 


neaning to co-operate, aid, 


sued 
the objects of the Apela club movement 


taw Indian word 


This is the key ught of the Apela organization which 
has been formed into a national association, | d | 
Clar EF Page f the Safe-Cabinet Compan Okla 
[he Apela clubs have adopted a sound code 
of et s consisting of eight paragraphs 

lustries in which the clubs oper i 
equipment, banking service, direct mail lvertising rint 
ing, lithographing, insurance, statisti et 
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SHORT DRIVE ~ GREAT POWER ~ REAL GAUGE 








First a Better 
Punch—Then 


Popularity 


We had but one thought in 
mind when we designed the 
Acco Punch. That was, to 
make a better punch. In 
order to accomplish this, we 
were compelled to take every 
feature of every punch into 
consideration. How well we 
accomplished our purpose 
was evidenced in the popu- 
larity that immediately fol- 
lowed the introduction of 
this product. Some of the 
points of superiority found 
in the Acco Punch are— 


First 

areal gauge. The gauge on the 
Acco Punch is designed to simplify 
measuring. It is both broad 
enough and strong enough to sup- 
port the paper; is easily adjusted 
and permits quick action. 


Second 

the short drive. The stroke of 
the handle is barely three inches. 
This means speed and ease of 
operation. 


Third 
its great power. The handle is 
practically unbreakable. A 250 


pound man can stand on the 
handle without harming it. 


Fourth, etc.— 
its broad base with rubber feet; 


its neat, attractive appearance and 
its unbreakable cutters. 


if you are not acquainted with the 
No. 10 Acco Punch, write us imme- 
diately for full particulars. 


American Clip Co. 
Long Island City, N. Y. 


ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 














62 OFFICE 


he Finest Penal 
with the KinestRubber 


ee cs the originally to meet the high stand- 














ards of the architect, engineer, artist, etc., the 
VENUS Pencil is now also accepted as the most 
satisfactory and economical pencil for general use. 


The addition of the high quality tip and rub- 
ber to the famous VENUS Pencils has greatly in- 
creased your market for this finest of pencils. 

2 


Be sure you are supplied with the No. 3820 
VENUS with tip and rubber, in all 14 degrees 


American Lead Pencil Company 
220 Fifth Avenue New York 


and London, Eng. 


ENUS 
PENCILS 














No. 3820 
VENUS 
with tip 

and rubber 


14 degrees 

3B to 9H 

Nationally 
Advertised at 
$1.20 per doz. 
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Ritter Takes Woodstock for New England. 
Philip J 


through his many years’ experience in the business 
W oodstock Ive 


Ritter will be district manager 


Ritter, well known in the typewrite: 


joined the selling staff of the 
Company, Chicago. Mr. 
ior New 
branch in Boston, and will make 
headquarters. For part of 1912 and ‘13 Mr. Ritt 


England, with the exception of the com 


his office at the Cl} 














RITTER 


PHILIP J 


managing director of the Royal Typewriter Com, 
the United Kingdom At one time he was branch managet 
for the Victor Company in Chicago. He holds 

of selling the second Underwood typewriter which 

in the State of Pennsylvania. His experience 

qualifies him to make the most of the opportunity 

new connection presents. Ofhce Appliances extends 
good wishes for his success 


Newton & Hoit Company Established in Loop 


Store 
The Newton & Hoit Company, formerly at 1018 S 
Wabash avenue, Chicago, IIl., is now operating at 221-25 
South Wabash avenue, in the loop district. This address 


includes a three-story and a four-story building, 
will be occupied entirely by the Newton & Hoit Cor 


as soon as one tenant’s lease expires in about 

year. The company is now selling both commer: 

household furniture—originally office furniture was handled 

exclusively ; 
The office furniture department occupies the second S 


‘ 


floor of both buildings. Here Space is afforded 
mass and suite displays. A complete line of desks, chairs 
tables and filing equipment is carried. The commercial 
furniture department is in charge of H. R. R¢ 
large display windows on the second fioor permit showing 
commercial furniture where it will be visible from 
vated trains, which stop at this point for the Adams 
transfer. Mr. Root is very happy in his new locatioz 5 
it permits him to display the commercial lines 
viently for customers who are located in the lo 

The household furniture line of the Newton & 


Company occupy part of the two buildings not uss 
the commercial lines. The building was remodeled ex 
tensively for the occupancy of this business, and 
new features of display are provided. Th 
warehouses at 519 N Union avenue 
are é t 51 orth ni avenue Mi 
—— — nou 
Uni 
Cup Company Changes Name. eas 
The | ( up Company, Ine 217 North D 5 es Inte 
street, Chicago, has been succeeded by the Tulip | Star 
, ‘ a4 S 
poration of Illinois and the mpany has moved t 9-51 “~ 
West Roosevelt road [his is merely a reorgat at t Roc! 
management of the company remaining the same Eas 
{ 
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f. o. b. Chicago 
On Monthly Payments 


*110 


June 13th Saturday Evening Post, in full page 
space announces the new Victor $10.00-down plan! 


We carry installment accounts for our dealers 


This brings Victor within reach of thous new $10-down offer and the financing plan 
sands, who before could not be considered that accompanies it 
prospects for a full-size, standard adding 


machine Victor thus becomes an even Get the ‘‘ Franchise Book’’ 


greater profit opportunity for the office ; ; : 
1t dealer Write today for bool “The Victor Fran- 
equipmer aealer ; yer , : 
chise for 1925 It describes the fairest, 
And more than ever before there is reason most profitable adding machine proposition 
for your becoming a Victor dealer. Victor in existence Write to Victor Adding 


has been making money for 2000 dealers Machine Co., 3900 North Rockwell Street, 
Investigate Victor now—learn about the Chicago, III 


More than 75,000 

now in use by such firms as 

United States Government F R E 
City of New York FE 
International Harvester Co 

Standard Oil Company TRIAL 
S S Kresge Company 

E. 1. duPont deNemours & Co 


Rockefeller Foundation 


gna Standard Adding Machine 


Quincy R. R. 
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‘ORDER YOUR | ss 
FALL SUPPLY Loose] | F 























LEAF DELAY 











SPECIAL LINE 
With Embossed Monogram in Two Colors 


Student Note Books 


“The Student Body” of every College or High School takes a personal pride in their school colors and monogram. 





The caePum Student Note Book with a monogram in the school colors creates the same pride with the student as a 


touch down in a tie game, and is just as welcome. 


Bound in black imitation leather—a serviceable, practical and durable student cover, with a two color monogram 


SQ 2 | 
\tuden 


set in an attractive embossed design, in the upper left hand corner. The cost is nominal. 








9000 and 8000 Line 9300 Line 9200 Line 


So well known and liked by educa The binding is of flexible black imitation leather. The Covers are attractively bound 
cover is all one piece, double finish levant grain, with 


~ ~ see : binder cloth, with an embosse« 
skiver lining finish, and can be rolled to carry in the pocket. ptitces 


tors, students and the trade that it is 


unnecessary to go into detail concern giving an appearance of imi! 
ing their construction. In appearance, leather. Well made, durabk 





durability and utility they are unsur price and neat in appearance ex 


passed. tensively used in grade schools 
COVER LIES FLAT 

The e=}Pum Note Book lies abso 

lutely flat on the desk, and affords a 


SHEETS EASILY REPLACED 

Sheets may be taken out and re 
placed in the shortest possible time 
perfect writing surface. without injuring them in any manner 

Every inch of every page is available 
for writing as the cover does not curve 
at the binding point, and the back acts 
as a convenient base for writing 


IRVING-PITT MANUFACTURING COMPANY 


Chicago Kansas City New York 


a feature that is of great import 
is it is customary for teachers re 


move sheets for correction 
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Recent Visitors from Japan. 


Captain Masao Wada and Mr. Ryosuke Namiki of Toky« 
lapan, passed through Chicago early in May on their way 
across the United States to Europe. While in this country 


they stopped over at several points gathering information 


once! fountain pens, propelling pencils, efc. They 
re letters of introduction from Mr. Fukui of Osaka, who 
vas time and perhaps is now president of the Sta 


tioners’ Association of Japan. 
While in New York they stopped at the Hotel Pent 


sylvania, where they had a number of interviews with m« 
‘a the trade. They will probably return to Japan by way 
f Italy and the Orient route. 

They spoke of business conditions in Japan as being satis- 
factory, but not extraordinary. The country has recovered 
well from the fire and earthquake, and has gone throug! 
much the same post-war experience as the rest of the 


ilized world. 


Twelfth Foreign Trade Convention This Month. 


Che nventio1 f the National Foreign Trade Coun 
will be held on Jur e 24, 25 and 26. O. K. Davis, secretary 
the Foreign Trade Council, New York, has prepared 
some resting figures for presentation at this convention. 
Ar exports and imports require the daily service of 
in fifty 2g 1 sized ocean going steamers averag 
9 eight thousand dead weight tons each. New 


York is the leading port, but the showing there is typical 


of t y other | ted States harbors. 
month of February, 745 vessels entered and 
cleared the port of New York with cargo. The total net 


tonnage was 3.548.016 tons. The total foreign trade of the 
United States for 1924 exceeded 92,000,000 tons, including 
imports as well as'exports. Of this amount approximately 


rt and about 46% per cent was 


The National Foreign Trade convention will bring to 


Seattle eading inkers, manufacturers, exporters, 1m- 
porters and business people generally. A fine list of speak- 


[he presiding officer of the convention will be James A 
Farrell, president of the United States Steel Corporatior 
general chairman of the National Foreign Trade Cour 
cil [he headquarters will be at the Seattle Chamber of 


Manning Joins L. C. Smith Organization. 


DI department of L. C. Smith & Bros. Type 
Svracuse, N. Y., has been augmented by the 
additior Ray Manning, who will become bette 
] | employees in a short time, as hk 
ext ¢ ‘ meet thet personally in the interest of the 
- supply business 
\ I ing was born in Sioux Falls, S. D., a1 
tered t employ the Smith Premier Typewriter C« 
pany in St. Paul in 1909. He has been in the typewriter 
business nce that date, acting in various pacities. 1s 
plies and he ( side 
posted men in this line in the untry 
I 
\ g the L. C. Smith typewrite 
ossibilities afforded by the sale of typewrite1 
th for its own sake and on account of the 
} < ce on the le ew 
tant to get I ( >» 
S¢ ed of pany’s ribb sup] 5 
will « s eff that end. 





remember— 


the advantages of 


THE WONDER TYPE CLEANER 
does not 
evaporate 


on your 
shelves 


NO BRUSHING 
SPATTERING 











You may be confused with all the claims 
put forward for various substances designed 
for cleaning type. Each year you are offered 
imitations which go off the market and leave 
dead stock on your shelves. 


Bear in mind that CLAR-O-TYPE is the 
original product in this field. It has been 
nationally advertised for years and its leader- 
ship in quality and sales is unquestioned. It 
brings steady repeat business. 


Doesn't that answer you? You don’t experi- 
ment with CLAR-O-TYPE. It’s a tried 
and proven product that gives satisfaction 
and makes friends for you. 





We co-operate fully with our dealers. Do you want 
some advertising aids that actually bring in orders? 
You don’t have to wait until you need goods; and it 
doesn't matter if you buy direct or through a jobber. 
Just let us kaow you're interested and we'll do the rest. 


Write us today 





THE CLAROTYPE COMPANY, Inc. 


16-G Hudson St. New York 
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Here is one of the most 
popular of Roberts Num- 
bering Machines. It is suit- 
able for most office uses 
and is built to the high 


Roberts standard through- 
out It is light and speedy 
low priced for easy sell 
ing-—capacity 1 to 999,999 
You can now obtain No. 
49 with the “Big Six” As 
sortment in several actions 
numbering automatically 
as follows: ; 
1. Consecutive, duplicate, 
repeat, $7.50. 
2. Consecutive, triplicate, 
repeat, $8.50. 
3. Consecutive, quadru- 
plicate, repeat, $8.50. 
4. Consecutive, duplicate, 
triplicate, repeat, $10.00 





J 


wucludeO in 


ROBERTS 


“BiG S1x”’ 








Assortment 


idea back of the “Big Six” Assortment of 


HI: 


Roberts Numbering and Dating Machines is a 
simple one. It is based on the assumption that 
since must have a variety to make the most 


you 
possible sales it will pay you to buy a variety in- 


stead of a quantity of just one or two models. 


In the Roberts “Big Six” Assortment you have a 
numbering or dating machine to meet every or- 
dinary requirement of your customers. These six 


models have been chosen because of thetr popular- 
They you to otter 


for 


ity and universal appeal. enable 


a well rounded assortment customers to choose 


from and still keep your stock low. 


Reorders of the “Big Six” may be assorted as you 
wish. Reasonable—yes, low—retail prices make 
Roberts Machines easy to sell. And with the Spe- 


cial Discount at which the “Big Six” Assortment is 
sold your profits are larger! 

Write for the folder describing each machine in the 
Roberts “Big Six” Assortment. 


and you ought to have the details NOW. 
THE ROBERTS NUMBERING MACHINE CO. 


694-710 Jamaica Avenue Brooklyn, N. Y. 


It’s a special offer 
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Hampshire Paper Company Adds New Pupeteries. 


Of particular interest to the stationer 1s the stey 
recently by the Hampshire Paper Company in 
new lines of stationery at prices designed to influe 
ume business 

The first of these new products to rea 
Haddon Hall Vellum, a_ vellum-finished pap 
quality and smart appearance, cut In a variety 
boxed to meet the needs of tl Stations 


ag — 


/ A hen n Hall 
< 






“HADDON HALL VELLUM A NEW OLD HAMPS 
PAPETERIE 

The bex in which this new Vellum sta é $ 
is extremely effective It displavs a cut of the 
of Haddon Hall in England and the lettering 
stvle of the period with decorations ased up ! 
Rose Altogether it makes an eye-arresting pack 
the stationer’s window and its value is still furthe 
by the tact that it 1s covered with ssue papt 
serves e freshness ot the papel wht the 

Che Hampshire Pape r Company will send S 
this ne Hadd Hall Vell i full « 
dealer t, thus giving an opportunity 
be re e offered to the onsumet! 

The nev icking in Old H umpshire Bor | Ol 
shire Vellum and Old Hampshire Lawn ot sixt 
to the box has been well received by the dealer 
gives them an opportunity ot having in stock 
papers at prices so popular that O Hampshire 
been much increased 

The Royal Club Bifold, fittn as it does 
Roval ¢ lub folded sheet envelope has taken so we ] 
is one of the leading items in the line and is s¢ 
close second to the popular Imperial size ‘ 
creased sale ot the Reg rent and Royal Clul SI1ZCsS 


the smaller unit packing has given the dealer a fast 


over on Old Hampshire papers as a whole 


It is too early as yet to make a definite ant 
but there are rumors from the Old Hampshire Mil 
second new stationery will be forthcoming short] 
will be a somewhat more novel style than the H 
Hall Vellum and is designed to sell at a moderate 


Whitehead Recovers from Motor Accident 
William WI t , 


1itehead, sc: ile agent for the Inter 


Business Machines Corporation at Jersey City, N 
cently returned to work after irrow escape 

in a motor accident. He was so badly injured 
obliged to spend five weeks in a hospital He had 
turned from delivery of a scale when a heavy 
skidded and struck his car amidship, wrecking 

erv nearly wrecking Mr. Whitehe 


A Big International Business Machines Contest. 


The sales force of the International Business Ma 
Corporat New York. N. \ is now 1n the 
Ng contest 

The race is on for the Watson $10,000 trophy 
previously been won by several different offices, sot 
the othces havil y, won the trophy three times 


LWice 
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A NEW PROPOSITION 


STATIONERY STORES 
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with 
aiiinenindemell 
This is unquestionably the best Envelope Let us send you TWO of these little 

Sealer on the market at ANY price. Because machines, with two Display Cards. Put one 
of its superior speed, sureness and simplicity, of the Sealers and one of the Cards in your 
it has won out in competitive trials with window. Put the wiped Sealer and Card on 
sealers costing as high as $200.00. There yourcounter. At the end of ONE MONTH, 
are thousands of these “ELLIOTT” Envelope return the two Sealers or mail us your check 
Sealers now in use. You should be able to for $60 

i sell a lot of them. And, every time you sell This proposition is open only to satisfactorily 
one, you make a lasting friend as well as a_ rated concerns having a street-floor store with 
liberal profit display windou 

Write Us at Once For Special Contract Form. 





The Elliott Addressing Machine Company 
140 Albany St., Cambridge, Mass. 








—_ 
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WHICH HAS EARNED FOR ITSELF AN ENVIABLE REPUTATION 


MONGOL 


“IN A CLASS BY ITSELF” 


IT SELLS 


MADE IN FIVE PERFECT DEGREES 


NO | VERY SOFT 
N° 2 SOFT 

NO F MEDIUM 
N° 3 HARD 

N° 4 VERY HARD 


REMEMBER-EBERHARD FABER PENCILS ALWAYS LEAVE AGOOD IMPRESSION 


‘Yhe Oldest Pencil Factory in Ameriéa 








NEW <>york / 
r 
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— Taft Directs Lexington Pageant Publicity. 
riends of Fletcher W. Taft, advertising manager of Tl 
Ink Company, Cambridge, Mass., will be inte 
at he has been appointed director of pub 
the pag t “Lexington” to be given 11 
Mass 
g ‘ al itere the 
ment ot Am« | erty 
Idie of Le é 
e pre 
S Howard a 
S e, pror 
States 
es en 
I *h ha r 
five y 
300 feet in width and 200 feet in deptl 
York Hippodrome stages 
en hard at worl 
‘Battle of Lexington and (| 
L.exingtor nd Concord on April 19th and 20t! 
1 par 


Freeman Company Opens New Store. 


.. Freeman Company on May 2 opened a new 
) Main street, Woonsocket, R. I. The company 
erates three stores—one each in Providence, Paw 
nd W ket, with the largest bindery and print 
the state located in Central Fall 
ew store is in an ideal situation in the center e 
is hitteen teet \y i d t 
The line rried are duplicates of those carri 
iS tar as poss 
nd H. Shaw, who is secretary of the Rhode Island 
S Ass n, and who was buyer for the Provi- 
fhce of T] reeman Company ew manager 
Woonsocket store 
mat nce re 
itd gue i eS i r ew 


Shaw-Walker Men Join in Florida Business. 


Nolet rmerly manager of the Shaw-Wa 
ge, Mich., and eg [vlet 
Ss r the i pany, | 
inder the nar f the N 
fice outfitte Fort I 
1 in the B build 
c nd price t il i 
kind 


Devereaux Takes Cincinnati Territory for 


Sundstrand. 
een appointe " 
Sundstrand Addi Machine Cot 
live wire and has been with the I Ange 
ye hich n the 
‘ oft ea hi 


ncla Car Company, u 
nd street, New York, N. Y., moved t 
py tw floor ++] 
before It ) 
the | ( ip 
In : 
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‘They Come Back 


Purchasers of Berkshire 
Typewriter Papers will 
come back to you again 
for more. When they 
know that they can get 
typewriter papers for 
every use under the Berk- 
shire brand, and that you 
carry them all, you can 
count on asteadily grow- 
ing business. 





Berkshi tof 
ote Papers 





Eaton, Crane & Pike Co. 
225 Fifth Avenue, New York 


Pittsfield, Mass. 


Sponsors for Correctness 
in Correspondence 


BRANCHES: 


BOSTON, MASS....633 Washington St. 
CHICAGO, ILL. .363-371 West Erie St. 
PHILADELPHIA, PA., 1024 Filbert St. 
SAN FRANCISCO, CAL., 770 Mission St. 
TORONTO, CANADA. 


SERVICE STATIONS: 


DENVER LOS ANGELES ATLANTA 
MINNEAPOLIS KANSAS CITY 
rTLE DALLAS CLEVELAND 


SEA 
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Here’s the whole line—a range of 
staplers for every office requirement. 
Some offices may need only one style; 
in other offices more than one, or even 
all models may be desirable to handle 
the work efficiently and economically. 














Thus the Acme Staplers, covering 
all stapling needs, afford a profitable 
line for you both from new and re- 
peat business, plus the sale of supplies. 

x THE ACME FAMILY x 

The Acme No. 1—a heavy duty machine. 
A powerful toggle forces the heavy staple 
through thick documents, carpet samples, 
roofing, etc. Holds 100 staples (X or XX). 

The Acme No. 2—a utility machine for 
general purposes. It drives a broad, flat 
staple through thick, tough stock, yet holds 


thin paper equally well, without ooge of 


mutilating. Holds 50 staples (No. 18). 


The Sure Shot—an old favorite. It stands 
a world of abuse and is suitable for a wide 
range of uses. Holds 100 staples (X or XX). 


The Midget—for medium heavy and light 


work. Especially useful for fastening 
papers and light fabrics. A popular num- 
ber for lawyers, insurance offices, telephone 


exchanges, etc. Good for stapling samples 
of braid, lace, clothing and the like. Holds 
100 tinned steel wire staples (A or B) and 
is automatic in action. 

The Simplex—a_ handy 
Neat, strong and efficient. 
stapler for personal desk use. 
staples (A or B). 


desk machine. 
The sort of 
Holds 100 


If you do not have recent literature, 
and prices, a post card request will 
bring complete information. Ask for 
it today. 


ACME STAPLE CO. 


1643-47 Haddon Ave. CAMDEN, N. J. 
Established 1894 


LONDON Kado Ltd 35 Ely Place, Holborn 
Circus E. Cc l 

CANADA Ernest J. Scott & Co., 417 St. Peter 
St., Montrea 

HOLLAND Richard Weiniger, Singel 276, 
Amsterdan 

AUSTRALIA & NEW ZEALAND Excelsior 
Supply Ltd Svdney, N. S. W ind 
Wellington, N Z. 

TAPAN Maruzen Co Tokio 

AUSTRIA Czecho-Slovaka Jugo-Slavia Prog- 


ress Co \ nna 
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New Salesmen on Wahl Staff. 


The Wahl Company recently appointed two new sales 
men for the Chicago territories which lie outside the looy 
North and Northwest sides 


Gavin will take care 


Riley will cover the 
and John W 


and Southwest sections. 


George A. 
of the city 
tailers in the South 
Riley is a brother of Vic. Riley, well-known dis 
The Wahl 
was associated with The American Sales Bool 
Wahl sales force 
Haugen, who made an 


which Mr 


Indianapolis territory 


Crer rere 


trict superintendent of Compan Mr. Gavin 


before joining the 


Harold 


territory 


enviable 
Riley ill now cover, has been 1 ved 
up to the 


Additions to Marchant Sales Organization. 


Che Marchant Calculating Machine Company of Oakland, 





Calif., announces the following list of additions to its sales 
organizations 

W. J. Crowley, formerly with the Elliott-Fisher C 
pany tor tourteen years, is now district manage: t the 
Marchant at Milwaukee. 

Herbert M. Sparks has recently been appointe listrict 
manager of the Buffalo territory, operating under the New 
York division. 

E. L. Lefever is now associated with J. M Marti dis 
trict manager, as sales representative in the Cleveland 


territory. 
G. A. Jensen and R. H. Halmage 
staff in the New York district 


have joined the sales 


General Typewriter Exchange of Des Moines 
Expands. 


The General Typewriter Exchange of Des Moines, Ia 


hased the Typewriter Supply Company of Fort 
operated by H. N 
store, and in addition to 


all makes, w 


has pure 


Dodge. Petersen, and will operate it as 


a branch handling rebuilt and 


used machines of ill handle the new Remington 


and Corona portables, also the new Royal typewriter in 

the Fort Dodge territo ry « 
The General Typewriter Exchange has made rapid prog g 

ress in the five years of its existence and feels that, by h 

taking ona branch at Fort Dodge it can serve its customers y 


in that section better and more promptly. 


Office Supply Company Takes New Quarters. 


EO (nA 


Che Mackie Office Supply Company of Gardner, Mass 
on Monday, May 11, opened Gardner's newest 
and office equipment store at No. 86 Main street ; 
Chis store is in the new Post Office building Altera ¢ 
tions and repairs were made to accommodate the new , 
stablishment, formerly located in the Hatton Pres 


ing at Main and Emerald streets 

Coincident with the change of location, Manag 
P. Mackie announced that Walter H 
ars with the Davis 


Stearns, for 


fifteen ye Hardware Company, wil 


charge of the store and the retail selling end of tl isiness 


Mr. Mackie, 


who started the Gardner Paper Hous 


a year and a half ago, will have charge of the outside work 
The new concern will have the exclusive Ga 
agencies [ofr several well kn makes or 


equipment and will conduct a general business 


appliances and supplies 


New Marchant Offices. 


New offices have ypened by the Marchant ( 


Company at Baton Rouge and Mont 


been ( 


is in charge sales at Bat I 


\. \ Breard at Monroe 
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Twins! A surpassing pencil, team mate 
for a now world-famous pen 


You'll find it easy to sell them both in one handsome 
set. Built by standards that measure the world’s 
finest craftsmanship, Sheaffer's jade pen and pencil 
are producers of quick profits and permanent suc- 
cess. Beauty that compels attention, quality that 
defies hard usage! The pen is Sheaffer's Lifetime, 


7 “4 
with iridium nib, Zuaranteed without hmit. And <3 
the pencil is a twin masterpiece, with triple lead con- P 
trol—propel-repel-expel. Both are made of Radite, 5 
with its radiant color and imperishable strength. A 
They're backed by the Sheaffer policies—which are » 
bound up with the dealer’s right to prosper—and iy 
they carry the endorsement of unparalleled demand. 0 

10) 
“Lifetime™’ pen, Jade or Jet, $8.75—pencil, $3.75—,uaranteed. Others lower FS 
Usual Sheaffer discount to dealers v 


PENS* PENCILS: SKR 
W.A. SHEAFFER PEN COMPANY 


FORT MADISON, IOWA 


SHEAFFER'S 


yi Cae ea eho: 


LSS OE 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 


Charles L. Mitchell, President, Topeka, Kas.; Charles P. Garvin, First Vice-President, Boston, Mass.; Fred P. Seymour, Second 
Vice-President, Chicago, Iil.; E. H. Sell, Third Vice-President, Columbus, Ohio; A. H. Childs, Treasurer, Chicago, Jll.; J. Henri 
Petetin, Auditor, New Orleans, La.; Fletcher B. Gibbs, General Manager, 403 Conway Building, Chicago, Ill.; Mortimer W. Byers, 


Secretary and Counsel, 41 Park Row, New York, N. Y. 
REGIONAL GOVERNORS 


James T. Towhill (The Cc. C. Carpenter (The Sam’! 
James T. Towhill Com Cc. Tatum Company), Cin- 
pany), Boston, Mass cinnati, Ohio 

G. 8. Hice (Roberts Num 
bering Machine Com c. J. Nachtigal (The Globe- 
pany), Brooklyn, N. Y Wernicke Company), Chi- 

W. P. Waddy (The Everett eago, Ill. 

Loutenitie. _— oae rr A J. Walker (Farnham 
Printing & Stationery 


Nathan Salzman (The ! . 
Hirschberg Company) VESny ?. Minneapolis, 
Cincinnati, Ohio Minn 


Next Convention at Grand Rapids, 





REGIONAL GOVERNORS 


William Schmiederer (Bux- W. J. Ortel (Shaw & Bord 
ton & Skinner Printing & en Company Spokane, 
Stationery Company), St. Wash 
Louis, Mo 

Edward E Crandall 

William Stewart (Stewart (Schwabacher-Frey Sta- 
Office Supply Company) tionery Company) San 
Dallas, Tex Francisc« Calif 

H. E. Bellamy (Kendrick- Charles F. Dawson (Charles 
Bellamy Company), Den- F. Dawso Ltd Mon 
ver, Colo, treal, Canada 


Michigan, October 12 to 15, inclusive 


SECRETARY'S OFFICE—41! Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago 


Fifth District Men to Meet. 


On June 3, 4, and 5 regional meetings of District No 
will be held at Toledo, Indianapolis and Louisville respec 


tively, one day for each city. The Toledo meeting will be 
at the Secor hotel; the Indianapolis meeting at the Clay 
pool and the Louisville meeting at the Brown hotel. A pro 
gram of real value to every one in the stationery business 
has been prepared and all stationers are requested to come 
and join in the forward movement and get acquainted with 
each other and with men of national prominence from all 
parts of the country. The speakers will include Charles 
L. Mitchell, president of the National Association; Charles 
P. Garvin, first vice-president; Edwin H. Sell, third vice 
president; Fletcher B. Gibbs; general manager; L. B. Busse, 
“Creating Sales Through Store Arrangement”: L. C. Be 
Gole, “Sales Development”; C. M. Marshall, “Methods and 
Application of Compensating Salesmen.” 

There will be round table discussions, educational mov 
ing picture lectures and other speakers nationally known 

Luncheons and a banquet will be held in each city Che 
committee issuing the call consists of C. C. Carpenter, gov 
ernor of District No. 5: C. C. Cobb, vice governor: Edward 
| ‘Little, vice-governor and H. H. Hughes, vice-governot 


Regional District No. 7. 
The stationers from the five states in the seventh district, 
including dealers from Minnesota, Iowa, North Dakota 
South Dakota and Nebraska, met at Minneapolis on April 
10 in response to an invitation from District Governor Ar 
thur J. Walker. The meeting was one of the most largely 
attended and successful gatherings ever held in that vicin 
ity. Twenty applications for membership in the National 
Association were 
the keen interest of the stationers of the district in 


filed at this meeting and this fact indi 
cates 
the National organization’s new method of functioning. 

The meeting, held in one of the spacious audience cham 
bers of the Minneapolis Athletic Club, was called to order 
in the afternoon by Governor Walker, who made a brief 
but snappy address expressing his gratitude at the remark 
able response of the dealers of the district to the invitation 
to the meeting He cordially welcomed all visitors to 
Minneapolis. 

At the conclusion of his remarks, Mr. Walker introduced 
President Mitchell, who spoke on the subject of the Na 


tional Association 


\fter impressing upon his hearers the i the 
National Index and other features of the N \sso 
ciation work, Mr. Mitchell said 

‘Art Walker and the Minneapolis and St. 1 
have a right to be mighty proud of the sho 
today Your attendance here not only refle 
the Mirneapolis and St. Paul stationers bu 
ers trom other cities as well 

“IT had a letter from Art saying he was 
fear he would only have a handful of stat 
with us and I know from experience just how r | 
worked three years to get a gathering of tl 
the five states in our middle western country 

After working three years I called a meet 
City and six stationers attended I then ca 
meeting and sixteen attended and the third 1 t lle 


brought sixty. 


“Your presence here reflects just as much ers 
selves as it does on the hard work and effort rt ry 
\rt Walker, your Regional Governor, to g 
here to talk over your problems Che su 
ing 1s not going to depend on me nor M 
going to depend on you and the interest t the 
conterence and ‘part that you play in ma re 
Success We are here for the purpose ol ser taiking 
over our problems, and as a bunch of business eay 
oring to analyze these problems. We _ ha ha these 
wondertul meetings in different sectio1 f ntry 
ilready and have gotten a world of good o 


Pacific Northwest Stationers. 


(Attention 1s again called to the fact that the acific 
Northwest Stationers Association will hold its sixteenth an 
nual convention at Tacoma, Wash., June 24, 25 ( nd 27 
it the Winthrop Hotel. President Charles L. Mitchell, 
Will J. Ortel, governor of Regional District N ames 
S. Ball of The Kilham Stationery & Printing Company 
Portland, Ore.; Howard T. Lewis, dean of the College 


Business Administration, University of Washingto1 Hal 
Clarke, Clarke’s Book Store, Walla Walla, W 

O. J. Bayless of the Lowman & Hanford ( 

Seattle will deliver addresses 


west distri >. 


very stationer in the Nort} 


at this meeting 





ae of 
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| WINGS FOR WORDS 


The flying wheels of this simple, sturdy, low- 

priced device take the power that sparks today 

i in the minds of business men or educators and 

; give to it the magic wings of fast communica- 

( tion. Aremarkable machine geared to the high- 
speed demands of a strenuous day. Its hourly 

/{// output is measured in thousands—clear, clean 

copies of letter, chart, bulletin or design, any keen 

message that needs of the moment may require. 


‘ 
This money-saving, speedy and private process of 
duplication is brought even closer to perfection by 
the new Mimeotype stencil paper, which is used with- 
out moistening. If you have not tried the new stencil 
sheet, you do not know the best work of which the 
Mimeograph is capable. A. B. Dick Company, 
Chicago, will gladly send, without cost, booklet “‘T-6,” 
giving timely and complete information about the 


MIMEOGRAPH 
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The Importance of this Consolidation is 
obvious to the friends of both companies 
Everywhere: 


The Ames Supply Company becomes the dominant 
leader in this field. Its enviable position in the good- 
will it has created will be augmented. 








The present merger offers to the trade in the United 
States and other countries an increased line of parts, 
platens, tools and supplies, complete in every single 
detail of its thousands of items —a line without 
comparison or parallel. 





Through systematized organization, a betterment in 
Service—an even greater promptness—and the thought- 
fulness that the dealer's interests are our interests 
will become increasingly evident. 





Our executive staff is being augmented by men of 
the highest calibre and training, and nothing will be 
left undone to make this institution your best money- 
making friend. 


AMES SUPPLY COMPANY 


564-572 West Randolph Street 


CHICAGO, ILL. 


Depots Throughout the World 
New York City Branch and 


New London England Depot: Export Department: San Francisco Branch: 
79-80 Queen Street 50 Lispenard Street 507 Mission Street 





Ped 
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bos tow Acomg Coon"). First Exhibition in 


irds e Sale Se a 


ex gestion whch ares hw rec America for 


“—<—" <=] «ae 
mane" BUSINESS 


t whi At GRAND RAPIDS, MICHIGAN 
aaa * is ; ‘‘The Furniture Center of the World’ 
ese Systems: work out sa October 12-13-14-15, 1925 


Distribution of Expense. 


Under the auspices of the National Associa- 
sea, eed -e the proner tion of Stationers, Office Outfitters, and 
Some exp n be charg Manufacturers, and in connection with their 
_ ['wentieth Annual Meeting and Convention. 


hler 


poate Aart sien oc Here—for the first time—will be gathered 
idvertisit w t ( the largest number of distributors and manu- 
' no | facturers of those products that tend to make 
in & EC “BETTER BUSINESS HOMES” more 
o the amount goods sol comfortable—efficient—and economic—to 

Sue ee operate 
si agi ; a bes “9 ily Whether members of this Association or 
gras cat not, they are welcome to come, AND THEY 

WILL BE THERI 
d syste r store 

pent mple at No concern that believes in selling the 


tal year's figures were put to- idea of “BETTER BUSINESS HOMES” 

tear inet ge nce” to the American Business and _ Industrial 

t of the office with 1 ra World can afford to stay away. ‘THE 

ee ee ee KNOW HOW” will be shown you at Grand 
tay tu Rapids, October 12-13-14-15, 1925. 


EVENTUALLY you will agree to this— 
WHY NOT NOW 


\s ‘ 

for particulars address 

tn alan te be lk, B RALPH S. BAUER, Chairman, 
* sted Pesiganleasss ee 35 Central Square, 


Lynn, Mass. 
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valance was divided imong the depar me 


vear's purchases 


with their total ye 

In our case getting the sales was very simpli Che tat 
goods and book departments use individual regist 
[he daily readings were entered in the department's s 


14 T] HARP, record by the person in charge and to t 
’ added the total of each day’s charge sales he 
ind wall paper departments from the pe 


their business find it necessary to make a ete 


| 
+ 


ot every transaction tor reference so the 





easily gotten trom these The otmce s§s I 
is the only one which did not have its « { regist 
or make a record of every sale, so they t n thet 
selves to jot down the amount of each sale I ng 
foot it each day and record the total 
Under these systems the sales were a 
$2,000, which was prorated among the dey 
rtion to their sales. 
me To distribute the expense without g g 
Mode! KS has black enamel stand, : . ; 
nickel chip receptacle, and new 4- trouble was a bit of a question, so we a 
hole size adjuster. 1 TY ; 1d ] a 
following idea The payroll could be t re “ 
This beautifully finished, practical sharp- the department as everyone was placed in a pee ane Ss 
ener has a place in every home, office, . és ; cine E 
: . rtmen ur r was about /53% f total ex 
studio, etc. Can be attached to desk, wall, pas een Ee . ’ 
table, sill. Will sharpen any size pencil pense, so by charging the payroll direct it left only 25 ¢ 


quickly without breaking lead. Automatic- of the expense to be distributed. After caref nsidera = 
ally ceases cutting when pencil is sharpened sae tea Ee es Sc ane Lele 2 
no waste. Made in several models — two ee ee ee ee ee ee 90 . 
finishes, nickel and black enamel. Very according to the amount of the sales ra vee 
durable and practical in construction. Re- pavroll was charged to each department in a tely 
movable transparent chip receptacle. Spe- record book and the wunaccounted-for « 
cially heat treated knives insure long life ry 4 
and satisfactory cutting surface. An orna- ne 
mental, utilitarian necessity. Profitable ind sales. The expenses and totals receiv 
article to sell. ures were put together were kept private 


y records ke pt ou in the store vere 


Model L—Black enamel, $1.00. omeers 
Model KS—Black enamel stand, new 4-hole size N 
adjuster, $1.50. ‘ 
Model KA — Nickel stand, chip receptacle, universal keeping this record We learned 
size adjuster, $2.50. which, dhacel o wale te ethos aad o deci 


Model B— All nickel finish, $5.00. — rétenemael- 
he previous year of which we had no det record, 


C. HOWARD HUNT PEN CO. showed a profit of but a few hundred dollars. We learnee 
Camden, N. J., U.S.A that another department which occupied a 
Owners of BOSTON SPECIALTY CORPORATION 8 A RE ARR ET RN I 


to maintain it, not to mention the time 
showed a loss of one hundred and thirt 
. ninet two cents. 


hese were bitter facts to face We ] 
ROUND POINTED PENS Pe ee cs te 
SILVERINE PENS ee et ek at. Thay tend shetiing 
SPEEDBALL PENS ee 
SPRING PENCIL CLIPS or d dey ied that they sl ald I 

BULL DOG CLIPS two millstones along with them. 

DUAL-USE CARD CLIPS [J 71 = 2 sestion to us that the departmental recor: 


i iireaqdy Saved and i 


PEN HOLDERS money Through it and it alone weré 


ww, gentlemen, \ may ask w 





—_ 


A425 














the sore spots in our store some may 
nding it anvhow, but we don't thi Ve 
did suspect something was not right 
ma reasons tting in the « 
We ere Ss tishe our t il gures | 
‘ th what we earned ( 
that we will make the look bette 
I e tried, in my w tell y 
cle is S ple i( uNnting t will iss 
operating a book and stationery stor I 
ored you But this ng | uid S 
on you Do not cheat yourselves by keey t 
or inaccurate records Get the figures on y ! S 
and above all split your store up into some ki Iles 
units and keep some sort of record of each 
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REMINGTON 
OISELESS 
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PRELELESERREREE EER RREEEDeDeeeDeeeeee 


_ WITH G ROW STANDARD KEYBOARD 








HE New Model 6 Remington-Noiseless, with four-row aren ard keyboard, 
is the triumph of twenty-seven years of un ceasing effort o produce a 
noiseless typewriter that would meet every requirement of Owner or opera- 
tor. It possesses every standard feature and every conceivable modern improve- 
ment, plus that boon of silence—an exclusive quality that is in ever increasing 
demand by typewriter users th world over. It is unquestionably the master- 


piece among writing machines. 


The New Remington-Noiseless will be sold and serviced by all Remington 
branches the world ov er—your guarantee of a service hich 1s prompt, expert 
and universal. 


tm justice to yourself you should know the many advantages of noiseless 
ty — riting. We will gli idly demonstrate the New No. 6 Remington- Noiseless 
in your office with no obligation to you. 


REMINGTON TYPEWRITER COMPANY, 374 BROADWAY, NEW YORK 





So 











io 


~ 


; INEVITABLE TYPEWRITER _ 


*;, nail 
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Original made by 
Earl Horter with 
Diron's Eldorado 
‘‘the master drawing peneil” 


Your technical customers—which means artists, draftsmen, archi- 
tects, engineers: and those who buy for large organizations of these 

your technical customers can tell you how they warm up to these 
fine drawings which appear frequently in our ‘‘ Eldorado” advertising 
campaigns in art, architectural and engineering magazines. 


They bear the mark of 
DIXON'S O 
ELDorAD 
the master drawing pencil” 


Made in U.S. A. by the Joseph Dixon Crucible 
Company, Jersey City, N. J. 
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Superior Type Company Rearranges Plant. 
hrough the release of space formerly required f 


es, the Superior [ype Company, 3948 Ravenswood 


venue, Chicago, Ill, has been enabled to rearrange its | REGAL REBUILT ROYAL 


and shipping facilities to better service to its 


Seen Tis veranonl eae sneee a a TYPEWRITERS 


St hoot Phe have been moved to the first 
vulcanizers is arranged in a 
eT T convenient at hand A grinder 
wy piebhen ees eke oe Authorized Regal Dealers are featured in 
eniently with respect to the vulca: our Nation-Wide Publicity Campaigns. In 
One hydraulic accumulator serves the battery of addition, they receive posters, counter 
rs, al red pressure being delivered to th displays, folders, display cards and other 
advertising literature together with cuts, 
_— ; , mats, electros, etc., all free. 
t Natural S ; 
x visialee m Office Equipment Dealers and Commer- 
rag cain = nag anal Cue y cial Stationers find the Regal Rebuilt 
ut to active use Royal—trade-marked and nationally ad- 
\ \\ salted of thee Geecsted Sunn Cn vertised—a profitable addition to their 
1 Western trip. through territory lines. 
\ ifs hil ri 
ntage t oO} unity te tend regional eet 
the International Stamp Manufacturers’ A i 
Wild taveed to Portland and Seale an ROUGH 
oc teates Go eek a TYPEWRITERS 
ty ; tT vaccin itor! + ‘ *v107 ] << ' + ‘ 
States. Mr. Willard’s last experies r ALL STANDARD MAKES 


A revolving stock of 10,000 machines 


fs i es Mr. Willar various makes) always available. No 
previous to t riwatinn de retail stores—no retail sales—no rentals 
pleasure t e how the intr t f water had no direct mail orders—therefore no 
e di esert imto a fertil nd prod ct culled stock. We do not compete—we 
I e and other garden pi co-operate. 
North 


Wholesale Exclusively 


Anderson Now Manages Elliott at Detroit 


. ( ike 1 cl irge¢ the Det 
Machine Company. Hi i , san 
, " Shipment from over 80 Cities 
I i a \ 1) 
it Detroit pre sly, 1 en Warehouses in New York and Chicago 
kK] I 
17 ( 


New Price-List No. 80—just out—shows the 

way to increased summer business 

Miller Heads Advertising Department of Oklahoma 
Paper. 


ie. teeny SS ee REGAL 
) er of the Oklahoma Farmer-St TYPEWRITER COMPANY, Inc. 


Marcus Harwitz, General Manager 


Ces t Detroit. After serving « 314 Broadway 12-14 So. Jefferson St. 
th t 7 on sere —" New York City Chicago, Ii. 


ceeds |} ell as advertising manager ' Cable Address: REGALTYPE, N. Y. 
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ET) Straw Hats Gladden Munson Sales Contestants. 
. A lot of people in the trade have been as g 
was that all the Munson Rubber Key salesmen startec 
right in on the 16 of May wearing brand new straw hats 
Che explanation was furnished by Service Manager J. J 
Brady, of the Munson Supply Company, New York, wh 
promptly declared that it was because all these ys are 


live wires and they got the hats for nothing 


The simultaneous blooming of new, shiny lids among the 
entire Munson sales force on the first day of the haber 
dasher spring was but another evidence of Mr. Brady’s 


genuity in inspiring sales through contests 


The straw hat contest began on April 20 a: 1 end 
on June 13, but to make it more interesting a $5.00 hat 
was awarded on May 16 to every man who at that time 
had made fifty per cent of his quota. The first man t 
reach the fifty per cent mark before May 16 rec: $10.00 
in addition to the hat, and the second man in the race got 


$5.00 additional. 


At the conclusion of the contest on June 13 the wl 
exceeds his quota by the greatest percentage will receive 
$25.00, and the one who exceeds it by the se rgest 
percentage will receive $10.00. To all others v Kcet 


their quota $5.00 each will be awarded 


New Dietz Catalogue and Price List 


The J. F. Dietz Company, manufacturers of of desks 
and tables, Cincinnati, O., have issued a new cat e and 


price list dated May 15 





a as 
ANUFACTURED re . 
Several titles of grades have been changed \ grade 
| om ae > . 
now Bankers; B grade is now Executive; C grad now 
Peerless; D is now Winton and E is now Mercant Che 


I [he company has added one grade in com 
IPA STE a2) IN JARS nut having genuine walnut writing beds, panels ; slides 
. [his is the Peerless grad They have also added six new 


5x34; No. 266, size 66x34 


THE | 
COMMERCIAL IN TUBES ; grade has been eliminated, as it is very ¢ st ; \ ; : 


vs table sas follows No. 255 size 
ye OLY a aA , number 336, size 36x26 
//O HiIiO, ° . | { 


They are making high-grade typewriter 


iA AA ttt ttttthh Bankers’ grade, taking Nos. G 20 and G 30 


1 


\ll writing tops are of even thickness, the Bat 














Executives’ grades being ven-ply and the balar eing 
ame - ' 
= ene eee five-ply 
—_—_—__S=_==_—_=_== 
EXACT SIZE) Linoleum tops are carried in stock in popular s eat 
to be finished in green or brown Any other s liste: 


in the catalogue are made to order 
Several other changes and additions will be not tl 


catalogue, all made with a view to improvit 


GLUEY PASTE] * "= 


It pays Dealers to sell Gluey Paste because Eveready People Enlarge General Offices 
people who use it once, come back for it, time , a ' 
end eaela. Che Eveready Manufacturing Compar 
. 1 whose general sales offices are at 50 Church str 
Gluey Tubes come in ultra-attractive counter Tals 2 OT fees onl > diaale nem 
. - . rK, 4 < - eCniarged nel remises at t a ve 
display cartons. They attract attention to the : = 
Gluey tubes and SALES result. address he offices are in the Hudson Terminal bu ng 
: ‘ a here fortunately the compan as able to obt add 
Gluey is a pure, creamy white, sweet smelling aR re ely om ee ee eee 
vegetable paste that will fast win the favor of tional space in which to accommodate increasing _— 
your customers. The big handy tubes make it and a larger stock. The added space also provides " 
ideal for use in home or office. In its various room wherein to exhibit the new standard models of per 
size jars it is just the thing for school or library. fasteners, not only in hand machines,. but als —s 
Sell Gluey Paste to everyone—all are pros- machines, electrically driven. The latter macl the 
pects. Write for our attractive prices to Dealers. way, are built for heavy and rapid work, particular! : 
concerns whose work requires the stapling of lars al 
THE COMMERCIAL PASTE CO. J {2227 224 otter pater ao for fasion 
= board boxes, bags, fabrics, et¢ 
MAKERS OF 67 DIFFERENT ADHESIVES . , - . > = , 
[The New York office is in charge of F. A. Burnha gel 


Dept. 75 Columbus, Ohio eral sales manager, who extends a cordial invitation to the 


dealers to call at any time 








OFFICE 


APPLIANCES 


Keep Your Eye 





Every day 

is somebody’s 
birthday— 

a year ’round 
gift occasion. 
Meet it with an 
Endura. 


TOLEDO 
BOSTON 
CHICAGO 








Right now is the time when 
your pen and pencil profits are 
exactly measured by the effort 
you make to get them. 


Cease to think of July and Aug- 
ust as “off” months in writing 
instruments. The best reason in 
the world for the purchase of a 
fountain pen or pencil is to get 
something to write with And 
this reason doesn’t take any “lay- 
off” during midsummer or any 
other time. 


The Conklin Endura is the pen 
that makes two sales grow where 
only one grew before. Have 
plenty of Enduras. Put them 
where folks will see them. Say 
something about them. Make 
those sales to the people who 
buy a pen because they need it. 


CONCENTRATE 
on CONKLIN 


r] SAN FRANCISCO 
LONDON 
BARCELONA 


Pencils . Pens . Sets 


THE CONKLIN PEN MFG. CO. 


TOLEDO, OHIO 
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National 
Loose Leaf 
and Bound Books 


To Increase Your School Sales--- 


© line in vour entire school stock ts 
more sure to sell—and sell more 
National 


rapidly, than Simplex 





Covers 


Low price—Big value—Proven salabil 
itv—are the three big reasons why Sim 
plex Covers bring increased sales, year 
after year, to thousands of dealers. 














Binding of serviceable Black Cloth, 
with strong hinges; heavy, non-warp 
able board covers; rugged ring metals; wide opening, smooth rings—give buy- 
ers the best possible value for their money. 


Cash in on the salability of these Simplex Covers. Order a supply now 
For prices and description, see page 2, Series 3800, 1925 National School Catalog. 


Are You Taking Advantage of This? 


ea: | Dealers everywhere are enjoying increased sales 
| on National School Fillers, now made of the 
widely known Hammermill Writing Paper. Here 
| ae aes again, users are quick to see the added value 
National Fillers of Hammermill Writing, excep 
t 


o 1 . °° 
— tionally strong for writing paper, with a smooth, 
RECORD NO. 53 | even writing surface, excellent for pen or pencil 
} 
| ba i an — . 
These National Fillers not only swell sales of 


} themselves, but they will draw buyers for many 
1 others of your school line. 
- . e a " ’ 
Prove this for yourself. Order a supply. Put them where they can be seen 
ind see how quickly they sell. 
For prices and description, see Series 3770, page 8, National School Catalog. 


And Remember! 


Backed by strong consumer advertising in the Saturday Evening Post, 
—Nationals” are the easiest to sell. 








Over 40 other National School Items are stocked i.oose Leaf Not 
Books, Ring Books, Ring Binders, Fillers, Bound Composition Books, et 
(See National School Catalog) 


Order your “‘Nationals’’ now, at today’s low prices. 
We will hold goods to ship at your instructions. 


NATIONAL BLANK BOOK COMPANY 


112 Riverside, Holyoke, Mass. 








This 1925 National Sch 


New York Chicago 
626 W. Jackson Blvd 


dollars and cents value t Boston 


you. 
today 


Catalog has some impor 56 Duane Street 
tant features that are (\ NATIONAL /) ; : 
\ 2 Philadelphia 


Writer for your copy 


161 Devonshire St. 1001 Market Street 
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“i 
William A. Morton. 
\. M father of Mrs. ¢ | Mit 
fopeka and for forty-six years a resident ot th 
die s home there on May 15 of heart diseast Mrs 
ind her father’s body in the morning 
earner t t he had not beet it his om 
‘ ch his home had been unsuccesstu 
to! was injured some veeks age 
e acc th Mr. and Mrs. Mitchell, had de 
Long | h. California, in order to haste 
of | She was reached 
Albuquerque early Saturday, returning 1 ediately 
te ent Friday evening at the Mitcl 
‘ \fter e remained f g 
d or home ‘ ‘ } 
Le P dently durit Or s 
M I came t Tope ‘+ ( t 
18/' 1 ised a \ sé 
r d ] ‘ 
\ ale ' 
horse! d for vears was ;% member of P 
Athlet a He Was a | i 
( ( ds 
+ - + 
Charles H. Kline. 
eneral Fire] ohne Company f \ ingstow ) 
ece ( ith sorrow the deat! f Ch H{ 
Kline the ompal! agent in York, Penna Deat! as 
used by an abscess on the brain. Mr. Kline 
ftv-three vears old, was ill but a sl 
1] S t of the State Ass ation I S 
ane iste /eredetha Lodge N« 451, A. | ras 
A.M H vas mber of Gethsemane Cor and 
5, Knig ir: Zembo Temple of the Myst 
Shrine and the Hart ire Commandery; York Lod 
cj. 3 e Odd Fellows He was a 
( Kd [. R Camp, No 33, Sons of Veter 
I the Rota Cl N Yorl 
+ + + 
Mortimer Preston. 
Mortimer Pres ecretary and tre sane ot tn CO 
ovra ()t e Ss pply C ¢ WW i 
iv « 24 as e re ] i 
r ght atte he " ‘ 
( ‘ ¢ Preston was t' 
c ne ers¢ al appe e] 
c pre ma He } . 
whe rev early manhood He ( é 
OT ¢ he d Vi is I 
hoes 
\ Prestas ¢ vith the Weste ] g & 
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MADE TO 
MEET THE DEMANDS OF 


BIG BUSINESS 
NOTE SOME OF THE USERS: 


NEW YORK CITY 
National City Bank 
Lawyers Title and Trust Co. 
Chatham and Phoenix Bank 
Chase National Bank 
Federal Reserve Bank 
Mechanics and Metals Bank 
Fifth National Bank 
Bank of United States 
International Banking Corp. 
West Side Savings Bank 
Irving Bank Columbia Trust Co. 
The United States Savings Bank 
Bankers Trust 
Fidelity-International Trust Co. 
Bank of Manhattan Co. 
American Trust Co. 
Title Guarantee and Trust Co. 
Staten Island Savings Bank 
Shultz Bread Co. 
Cheney Bros. 
Radio Corporation of America 
Interborough Rapid Transit Co. 
National Lead Co. 
Diamond State Fibre Co. 
New York Edison Co. 
National Surety Co. 
Johns-Manville, Inc. 
Brentano, Ine 
The New York Times 
Manhattan Storage and 
Warehouse Co. 
J. M. Horton Ice Cream Co. 
General Motors Corp. 
ATLANTIC CITY, N. J. 
Atlantic City National Bank 
WILKINSBURG, PA. 
First National Bank 
BROOKLYN, N. Y¥. 
Peoples Trust Co. 
Williamsburgh Savings Bank 
Bay Ridge Savings Bank 
Lawyers Mortgage Co. 
Long Island City Savings Bank 
Manufacturers Trust Co. 
The Dime Savings Bank of 
Brooklyn 
The National Bank of Bay 


Ridge 
The Prudential Savings Bank 
ROCHESTER, N. Y. 
Central Trust Co. 
SYRACUSE, N. 
Salt Springs National Bank 
NEWARK, N. J. 
City Trust Company 
ST. LOUIS, MO 
Salvation Army 
International Shoe Co. 
WAUKEGAN, ILL, 
Waukegan Generating Co. 
TOPEKA, KAN. 
The Atchison, Topeka and 
Santa Fe Ry. 





DETROIT, MICH. 
Detroit Aerometals Co. 
Morse Chain Co. 

E. C. McCrone & Co, 
Water Office, City of Detroit 
National Bank of Commerce 
General Casualty Co. 
City Treasurer 

CLEVELAND, OHIO 
Union Mortgage Co. 

WILMERDING, PA. 

Westinghouse Airbrake Co. 
SOMERS POINT, N. J. 
First National Bank of 
Point 


PHILADELPHIA, PA, 
Franklin National Bank 
Third National Bank 
muvee | ee >, eax Ce. 
Centra rust an Vv 
Guarantee Trust & Sate Deposis 

Co. 

Peoples Bank and Trust Co, 
Lancaster Ave. Title & Trust Co. 
Western Savings Fund 
Tradesmens’ National Bank 
Germantown Trust Co. 
Wharton Title and Trust Co. 
Pilgrim Title and Trust Co. 
Fairhill Trust Co. 
Franklin Trust Co. 
Cobb’s Creek Title and Trust Co. 
Thornton Fuller Automobile Ce. 
John J. Grittin Co. 
The United Gas Improvement 


Co. 

Ins. Co. of the State of Pa. 
Electric Storage Battery Co. 
Lick Run Coal and Coke Co. 
Fraternal Home Ins. Company 
American Gas Co, 
Budd Wheel Co. 
Penn Mutual Ite Ins. Co. 
Public Ledger Co. 
Johns-Manville, Inc. 
Aberfoyle Mfg. Co. 

ITHACA, NEW YORE 
First National Bank 
Ithaca Trust Co. 
Cornell University 
Rothschild Bros. 

ITALY 

Italian Government 

































ADDING MACHINE. 


PETERS- MORSE MFG. CORP. 
ITHACA, N.Y. 


U.S.A. 











84 


71C 



































Quality is not 
enough these days 


Other factors are required 
to insure the Ribbon and 
Carbon Dealer's Success 





Established Incorporated 
1878 189] 
A & W. Service is dependable. Nothing 


* less than quick action when orders 
and inquiries are received. 


tT A. & W. Line is complete in every 

detail—Inked Ribbons of every de- 
scription—Carbon Paper for every pur- 
pose. 


A & W. Co-operation means additional 

* business. We work closely with the 
dealer on large business, where help is 
required. 


HE Appearance of A. & W. Products 
is good. Favorable first impression is 
strengthened by the quality delivered. 


HE Sterling Quality of A. & W. Rib- 
bons and Carbons is recognized by 
consumers and dealers alike. These 
goods are salable against any competition. 


A & W. Policy—we do not compete 
* directly against the dealer, nor do 
we expect the dealer to order more goods 
than he can sell. Frequent shipments 
keep a stock in prime condition and we 
both benefit thereby. 


HE A. & W. Line of Ribbons and 
Carbons is essentially a dealer’s line— 
developed entirely to meet the dealer’s 
requirements. 
CQ” Salesmen are calling on the trade 
regularly—order through the one who 
calls on you, or by mail. 


CINCINNATI, OHIO 
U.S.A. 











| 


] CO%e AULT &? 
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Ottice Supply Company about twelve 
considered one of the est accountants in 

| Kansas The Internal Revenue office at W 

vear that the report whicl Mr Prest 

company was a finer document than any 
sibly that of the Sante Fe Railroad 





























His friends and ass s keenly feel 





+t + + 
James G. Strean. 
James G. Strean, The General Firepro 
branch manager at Minneapolis, died sudd 
death being due jaundice witl 
is only twenty-hve vears old 
JAMES G. STREAN 
He was a student of the W. & J Colleg 
vear 1917-18. Later he went to Princetor 
graduated in 1922. He had been in the et 
General Fireproofing Company and had g 


weeks ago from Philadelp| 


' &F +$ 
Albert S. Puff. 
Puff, 77 Cooper Brookly1 
He 


ompany twenty-three 


apolis only a few 


Albert S 
cumbed to pneumonia a few weeks ago. 


Waterman & ( 


street, 


with L. E 


Puff was a veteran of the world war. Sur\ 
father, six sisters and four brothers. 
Mr. Kline Returns from Abroad. 
F. J. Kline, president the American Clip | 
Long Island City, N. Y., returned from a bu 
Europe on Thursday, May 14. His visit abroad 
interest of the American Clip Company a1 


Limited, London, their British organizatior 


Mr 
the 


Kline reported a pleasant and successt 
Vernon Speke, manag 
Mr 


improving somewhat, but he does 


guidance of Gerard 


of the British Company Kline says that « 


England are 


to be particularly encouraged with the outl 
many. Heavy taxation and lack of money 

tions is producing a condition of a decidedly 
favor He visited the great German expositio! 
held under the direction the manufacturer 
found many interesting things. It is hoped to g¢ 


later number a review of Mr. Kline’s visit t 


EXCUSE US, PLEASE! 


Inadvertently We Rechristen Mr. Billman 


P. H. Billman is manager of the Royal Typewrit 
pany’s office at Seventh and Commerce street 
Worth, Tex. Two or three months ago in the 
news section of this journal Mr. Billman, throu 


astonishing typographical disarrangement, was refer! 


as Mr. “Billneken.” Since the publication of the 
Billman has received several pieces of mail addré 
P. H. “Billneken.” There is no person of that nar 
nected with the Royal at Fort Worth, and, s 
Mr. Billman knows, there is no one of that name 

in the Southwest. He suggests that in future 
preter to be addressed bv his correct name 


Office Appliances regrets the error 


Mr 
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MAKE MORE MONEY THIS SUMMER! 


PRICES SMASHED 


To Bring You More Business 


COMMISSIONS RAISED 


To Bring You More Profit 


DEALERS 


You Can’t Beat Our Proposition On 


UNDERWOODS 


IT’S THE BIG PAY PLAN! 
REMEMBER— 


Full Commission at Once! 
Retail Prices Reduced $10.00! ! 


Commissions Increased to 25%!!! 










No Investment On Your Part—All 
You Do Is Get the Order — We 
Do the Rest and Pay You A 
Big Profit. 


SHIPMAN-WARD SERVICE is the only complete UNDERWOOD SERVICE 


We sell Rebuilt Underwoods to Dealers at Wholesale. Rebuild your 
old Underwoods the Shipman-Ward way. Recover and grind platens. 
Do Nickel Plating, Enameling, etc. We also sell Underwood supplies 
and parts. 


The Proof Is in the Trying 


WRITE FOR THIS NEW 1925 SALES PLAN NOW! 


Ewabished SHIPMAN-WARD MFG. CO. ™#zitien 


shite “Typewriter Emporium” Underwood 


1776 Shipman Bldg., Montrose and Ravenswood Aves., Chicago 
Take Ravenswood Elevated to Montrose. Plant is one block East 
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HE “touch” of the Smith Premier 60 is distinctive. It is so 

easy and light that it feels as though the keys were cush- 
ioned. There is no shock of an abrupt stop which progressively 
increases the nervous tension. The operator can type on hour 
after hour without fatigue. 


That is another reason that the Smith Premier 60 soon becomes 
the favorite with operators. 


SMITH PREMIER TYPEWRITER COMPANY 


376 Broadway New York, N. Y. 
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nn Stationer Breaks Into Rotogravure Section. 
gravure section of the Boston Traveler of Sat 


} it 


da v ¥, bore among its interesting pictures a striking 


Ralph S. Bauer, head of the R. S. Bauer Cor 


| Mas rormer president of the National 
\ Stationers, Office Outfitters and Manufa 
t or the exes ( ( l ( 
. is publish am 4 ¢ 
Sit the Men's Fe s] ( ( 
( greg ul Church of | the largest S 
g en’s class in the or Gove 
e a membe l S 
a 1/ 
W. A. P. John Joins Campbell-Ewald Staff. 

[. Ewald, president of the Campbell-Ewald Company 
es the appointment of W. A. P. John to the Detroit 
sta his company Mr. John, well known in and fo 
ve filiated with Detroit advertising circles and until 

e-president of the Dunlap-Ward Advertis 
g | pal Cleveland, will assume his new duties early 
il Tay 
\ s a Michigan University graduate, and during 
s Det connections has won a wide reputa 
ti erchandiser, advertising plan ind ¢o 
wi In addition, he has achieved a national reputatio1 
4 pecial writer for national publications and periodicals 
Pres to joining the Dunlap-Ward Company, Mr: 
with Brooke, Smith & Frencl Detroit, where 
riting at merchandising ideas received mucf 
f nent ‘rior to that he was with D 
Miss Stock Comes to Chicago. 
D. Stock, who started with The Noiseless Type 
pany in February, 1915, as an office assistant 
al ad charge of the systems and accounting de 
partments of the company until its merger with the Re1 
ng she went into the executive offices of the lat 
to Chicago and has ned the ( 
ff \mes Supply Company. During her connec 
t1 he typewriter field, Miss Stock has developed 
‘ rstanding of the requirements of the business 
nstrated unusual abilities as an executi 
Chicago Stationers Complete Bowling Season 
The Stationers’ Bowling League of Chicago completed 
it 124-25 sea several weeks ago, displaying during 
reat deal of interest This league was orga! 
vear f and has inculcated good fell 
, anship among the stationers of Chicagi 
Season Record of Chicago Bowlers 
Per Hig 
‘ I Cent Ave ( " 
D ‘ 7 , ‘ 
v 1 Q ( 
M { 28 e540 ) 
< { a0) “ ) 
‘ 44 { 44 if 
~ { | {8 ) 
‘ 4 4 4 ; 
I I x 
S Mal ~w ( i 
‘ the 
¢ ) Ty t i] ) 
[} i re I eve ) tl 
se ~ i a o!1 the teéa i i i 
le riled 702 tor the eve 4 i o 
Somme r. a dt, | Kane a 
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This Book Shows the Way 
to Summer Profits! 


It’s free to progressive Merchants. 
Send the coupon for your copy. 


HOT WEATHER PROFITS” is 
f the few books ever written 
shows in a clear, inexpensive 

iy how hot weather can be made 

yay dividends to the progressive 


nor a price list 
and il- 
experienced 


not a italog 
ut a briet well-written 


rated volume by 


I paragra is the result of 

a al work on the part of dealers 

t yhout the country, and any 

ZTessive erchant can—with 

t 1id—add nsiderably to his 
~ : eT é . 


‘nt free on receipt 

yUpoO! velow. The edition Fo 
Send for yours / 

ind i n on Summer's / 


4 


4 
4 Cordley 


4 & Hayes, 
12 Leonard St. 
New York, N. Y. 


4 
Cordley & Hayes Lo 


12 Leonard St. P Please send me a 


complimentary copy of 
‘‘HOT WEATHER 


New York, N.Y. / proms” 
4 


4 State 
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CARBON PAPERS 


Made to a Purpose 


The Dealer who wants his service to be 
exact in meeting the requirement, and 
economical and efficient in getting the 
result, will be pleased with Bucki Car- 
bon Papers. With this quality product, 
we give full co-operation—write us. 























BUCKI 


Supreme Typewriter Ribbon 


Finest grade of imported fabric, in connection 
with highest quality of colors are combined in 


this remarkably durable ribbon. Special grades 
for billing and elite type machines. 


The BUCKEYE 


RIBBON & CARBON CO. 


Factory and Executive Offices 


CLEVELAND - - 


ESTABLISHED 1896 


OHIO 


Chicago Stationers Move. 
Amberg & Ci stationers, printe 
blank book and loose leaf manufacturers, for ma 
located at 163 West Randolph street, Chicago 
moved to 732-740 West Van 


a cordial invitation to the pul lic to visit them at 


Lamerol! 


Buren street Phe 


address 
heir improved facilities in the new, modert 
quarters will enable them to serve their customer 
than heretofore. 11 departments are so arrange 
lated that the 


racy in filling orders 


company can promise speed as we 
Telephone and mail 


organiz¢ d det 


promptly taken care of by a well 
competent and experienced salesmen who 
and varied stationery stock so arranged that 


at essible 








VIEWS OF NEW OFFICES OF THE L. C 
TYPEWRITER, INC.. At CHICAGO Top Vie ms L 
ward Entrance at Left: Salesmer Desks in F* 1 
tom View Looking from Ent: ce Toward Street H 





peonggia ad & BR 











spent 











bert, the Bran h Manager Can be Discerned in the Le 

ground The Employment Department is in the Right - 
ground The Service ange sage Housed in Space a 
the Row of Demonstration Ma nes at ~ Middle R I 
the Picture These Offices We _Equippe Throughout h 
New Furniture The New Lecnt is on the Fourth | f 
the Garland Building, 58 East W: ishington Street Forms 
They Were on the Second Floor of the Same Building 

Greenleaf Speaks on Salesmanship. 

The Last Mile in Salesmanship was the topic dis ed 
by W. H. Greenleaf of the service department ¢ 
Carter’s Ink Company, Boston, on Friday, May & é 
the Friday Forums weekly meeting of the Young 
Men’s Association at the Central Y. M. C. A 
Chicago 

Mr. Greenleaf spoke half an hour to a full auditoriut d 
held the attention of his audience to the close of his speec! 
He made a capital talk in which he emphasized the nt 
that the final effort wins, using many apt illustrations r. 
Greenleaf’s talk was of an inspirational cHaracter all 
those who heard him felt that their time had be: ell 





apeiarre: ~ 
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The test proves Wahl Pen has 


greater ink capacity 


HE ink capacity of fountain pens 
has been a matter of indefinite talk 
for mManv years. 


It has become customary to say of 


any pen that it has “‘great’’ ink capac 
itv, or that it will write—or has written 
—so «many thousands of words at one 
filling. Of course any experienced pen 
man knows that a pen may have great 
ink capacity, considering its construc 


tion, but not ‘‘great’’ or even accept 
able in comparison with other pens 


And he knows also that the number of 
words a pen will write at a filling de- 
pends upon the nib used and the writing 
characteristics of the user, as well as 
ink Capgcity. 

The real ink capacity of a pen is the 
amount of ink it can take up and exp ) by 


77 , 
f »peration of its own fi ing mechanism. 


The above reproduction of an unre 


touched photograph of the results in a 


careful comparative test of Wahl Pen 
and four other well known makes—all 
of which are so-called ‘‘oversize’’ pens 
—shows that Wahl modern design does 
the work 

Our representatives will be glad to 
demonstrate comparative ink capacities 
in your own store 

Wahl superiority in other features 1s 
just as marked as in ink Capacity. 

Wahl Pen is pt actically indestructible. 
2 

C18 lignt and we l balanced. Ic has a 
I ligt { 
perfect-acting feed. The nibs are the 
finest product of the jeweler’s art. And 
it is beautiful 

Wahl Pen is ten years ahead in every 
pen quality. It is a pen with which you 
can build a bigger and a permanent pen 
business 

Wahi Evershbarp and Wabi Pen 


Made in U.S. A. by THE WAHL CO., Chicago 


Made tn Canada THE WAH sy Led., Toronto 


“he New WAHL PEN 


INE'3°1O 
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NATIONAL BUSINESS SHOW 
America’ Efficiency Exposition 
It’s the 


Personal Contact 


that counts 


when the exhibitor's ‘‘customer calls at the exhibitor’s booth to renew 
acquaintance, discuss results obtained, secure additional information 
about new uses for equipment already purchased, or check up on the 
need for additional equipment. 

when the ‘‘prospect’ now in process and yet undecided as to where to 
place the order calls at the exhibitor's booth to see an actual demon- 
stration of the methods and equipment which the salesman has already 
talked about. 

when the ‘‘potential prospect’ calls at the exhibitor’s booth to see and 
to learn about the most desirable methods and devices for expedit- 
ing the routine of his business. 

“Tis the personal contact that counts when the progressive comes where 
he is sure to find the leaders in progress—at the National Business Show. 


National Business Show 
in New York 


at the 
69th Regiment Armory 
October 19th to 24th inclusive 


National Business Show 
in Chicago 


at the 


New American Exposition Palace 
November 16th to 2Ist inclusive 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President James F. Tate, Secretary 


50 Church Street, - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 
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Wright Says All’s Right With the “Electrite.” i 


Wright. sal 


OFFICE MANAGER 
NATIONAL INCOME TAX 


manager tor ti VV ooadSstTOK i Vi _—- 




















il i i 1! erview t 12 ¢ C i MAILBAG Zz 
sitors fro t t r 
SALES MANAGEMENT 
eres ovDtaining ! maa oe 
aeileait ate \\ BURROUGHS CLEARING HOUSE 


M1 Vright admitted that tl great p! MAGAZINE OF WALL STREET 


t t this model—which | been s start 
ne at to the typewriter industry is tl great a 


be out: duak elaine tn eeeic a BUSINESS | 
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I le tr é 
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Chicago Steel Furniture Company Moves to ; 
Michigan. 

—— 4 ’ 
ago Steel Equipment Company, W. O. G ie 





: e P . 
va neral manager, until recently at 91 


r 
. 
2S ei oe 








American Multigraph Moves Chicago Branch 








! of The American Multigray S 
has be moved from 14 East Jackson boul d 
h Michigan avenue Practically the « Pees 
ue a ; rhe index tabs of a completely- 
oor 1s occupied the oft 7 





filled Vertex File Pocket are 


‘ F. M. Bought thie i g “ just as visible as those of pockets 
irrange the de Ss 4 that contain but a few letters, 

> ; This efficiency of operation un- 

oa wan ' der all conditions is true. of all 

¢ en’s desks are ated é 4 other distinctive construction 


nd the entire West wall P features found in 


Business School Partnership Dissolved. 


| | 
ee ee FILE POCKF~ 


' 6. Sn nfed j bos al | 
ere i DiacKDOara whicn ne 
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c Sting betwee! hulta icGsuigal and 
, ‘ : Thev always stand uprie’ 
{ ¢ ame ofr ragan SC! oO! | cabinet, permittin 
| 1 finding. Thear« 
Sup Was ISSO y 1 . the efficient ao 
A nril it; 1QO 75S thirty ort 
me tree 
il \Nchor l ot Business at Ma t " | front ‘ 
\ ; 
3 ( i N. J é ond 





- Continuous 
“Offe ‘cue neg a wore digs - Advertising 


‘ «al ,s i 

they enclosed a little anniveres: to more than half a million business men, is creat- 
= ing buyers and user f Vertex File Pockets. Those 
idvertisements tell the complete story—they sell 
clud ( é Vertex Pockets and as a final argument carry the 

G. K red C. Colyer, Mort P. Reed, Wil offer of a free sample to every interested person. 

- | S ert nd Mere Perri: ' , o,e . 

ait There profitable isiness waiting for every 
" = dealet » will tie up to this national advertising. 


Oxford People Move. Write today will tell you how it is done. 


sacl Dine ure | ALVAH BUSHNELL CO. 


925 Filbert St., Philadelphia, Pa. 


ew as 
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She LA DCO 


Visible Record Binder 





r - gual 
5 . 


The mechanism of the @D@ Visible Multiple 
Prong Current Binder ts the strongest, yet most 
simple on the market. Note the sturdy construction 
in the above illustration 

The metal part itself is made of cold rolled steel, 
a die to the proper shape. The heavy 


formed 1 
prongs are all properly concaved and are fused to 

Chis makes it practically 
Nickle plated 
end caps are provided to keep the sheets neat and 
clean and in addition they add a handsome finished 


the back by spot welding 
impossible for a prong to become loos« 


appearance to the mnaer 


Also note the shape and the rounded surfaces of 
the steel back. This is a great improvement, as the 
binding fits up close to the metal and cannot become 
cut or torn The hinge ire of the “piano” type and 
ar¢ made extra heavy t inmsure long lite 


Another important feature of the G@D@ Visible 


Multiple Prong Mechanism is due to the improved 


manufacturing method which reduces the outside 
thickness of the book without sacrificing the inside 
capacity This result nm a great saving of space 
when a battery ot hooks are used together 

In a severe test made recently in the city of New 
York, the G@D@ Visible Multiple Prong Current 
Binder proved its durabilitv and strone construction 
Out of a number of de es used, the Visible 
Multiple Prong Current Binder was the only one 
that Was service ible nd good shape atte the 
rough treatment ge ( | o the test 
an on eae 

, 8 the ADCO 
\ ble M 5 } ; 7 p 


Accounting Devices Company 
Makers of the CADCO “A” Flexion Expansion Chain Binder 


564 W. MONROE STREET CHICAGO, ILL’ 
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A Remarkable Steel Furniture Catalogue. 


The Art Metal Construction compar 
catalogue No 764, bound in green, brow: 


embossed lettering and design Che catalos 
128 pages. It is printed on highly finis 
of the plates having color backgrounds t 
effectively the illustrations emploved 

: striking wash drawing of the Art M 
{ s plant it posite 

Met plants all located lamestow 
cellent conception of the completeness 
Art Metal facilities lhe next page give 
I ices of tl ( il arnt 

re a tew tacts about Art Metal Che hist 
which was organized in 1888 as The 
Company of Jamestown is reasonably 


It is pointed out in the introductory p: 


logue that Art Metal quality Starts with tl 


sheet steel used is of high grade stock 

scribed as an open hearth, cold rolled ste: 
sel . ‘ 1 
thstand sharp bending; patent levels 


remove scale and all impurities; resquared 
to prevent rust All sheets must 


surface which when finished requires littl 


Che steel must be ductile enough to bend ff 


without showing signs of fracture and must 
he strip steel used in Art Metal dr 
stampings 1s ninety-five per cent, dead soft 
highest grade steel that can be bought Every 
steel that enters into an Art Metal drawer 
either cold ro led or cé Id draw! Che S 
exactitude of requirements are demanded 
materials that enter into the manufacture 
ucts such as the enamels, oils, varnishes, et 
The succeeding pages picture some t 
inufacture of Art Metal steel furniture 
trating the many interesting processes throug! 
goes before it is turned ont as finished 
ire some teresting pictures of installati 
t s, files, et 1 number the ree 
the country All these tures are r 
back iking the bl te tones 
ly e influen« of steel in red ng ( 
Iso give careful attent d ery s 
presented with illustrations 
| r \rt \ etal equip! ( r ( 
t! tells of is t vl} rel 
t rect layout for i nere é 
Vo ed t tables she 4 £ t elect the ¢ 
ne d | TX lhe \ i less té 
des pt of the differs trict ; 
Met es Sanitary MAS C ste 
\ \T« shes re ( eS 
s. Some striking : 
T t aqucts 
I tio ple 
 » P e side 1 ‘ ‘ 
‘ ‘ ¢ ] +4 il , f thy, 
ovet 
te ens ft « ‘ 
=f ? Tre ~ 
, 
a ‘ 
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We believe we make 
the best typewriter 
ribbon in the world 
—and its name is 


PARAGON 
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Lightest—Most Compact—Most Complete Portable 


With 4-row Standard Keyboard 


OUR years ago Remington announced the portable typewriter 

with a 4-row standard keyboard—the keyboard universally 
adopted by business as the best. In this comparatively short time 
the Remington Portable has become the leading personal writing 
machine t™roughout the civilized world. 

The New Remington Portable is fundamentally the same tried 
and true typewriter, with several improvements that make it un- 
equaled in general efficiency. 

It is the lightest and most portable Portable vith 4-row standard 
keyboard; it is the most compact Portable; it has the longest writing 
line of any Portable; it accommodates full width paper and long 
envelopes; it has the finest touch and action; it does beautiful work; 
its durability has been proved; and a// the writing is always visible. 

The New Remington Portable is sold by Remington offices and 
dealers everywhere. It is backed by a service that is universal. 

Be sure to examine the New Remington Portable, or write for our 
illustrated For You—For Everybody.” 

REMINGTON TYPEWRITER COMPANY 
374 Broadway, New York — Branches Everywhere 


Remington Typewriter Co. of Canada, Limited, 
68 King Street West, Toronto 


emington Portable 


ADER-—-IN SALES AND POPULARITY 


RECOGHiIz£s Dv 


L 
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oe screenees Weddings and Birthdays 


Wheeler-Spencer. 
George Colvin Wheeler, for about six ye e1 
of the home office staff of Office Applian 


manager of the Service Bureau of this journa 





ried on April 15 at the Methodist church, Ma r, ( 

cago, to Miss Sarah Adelaide Spencer, daught Mr 

and Mrs. George R. Spencer of Mayfair 

friends of Mr. and Mrs. Wheeler extend 

tions 

McClellan-Zeit. 
Putting poor paper in a good binder George W. McClellan, Jr., youngest sor VA 
is saving at the spigot only to waste McClellan, Chicago manager for the Und pe 
at the bunghole. writer Company, was married May 16 t M Sit 
. Zeit, daughter of Dr. Robert Zeit, professor or. 

Loose-leaf pages receive severe han- at Northwestern University. The younger Mc‘ rh 


dling. There must be quality inthe  0t of the Chicago Underwood office as a 
J, ; a machine salesman. Office Appliances joi 
paper as well as in the binder if your 
: : of good wishes. 
books are to withstand constant 


handling A Silver Wedding Anniversary. 


Mi and Mrs. r. F., Webster: ot San Ant 


- : heated 41 es » , nniwerant 

For 76 years Brown's linen ledger brated their silver wedding anniversary 
, ; 3) Their home is at 527 West Magnolia 
papers have been the standard of 
national, state and municipal govern- os e 
7 (ttc \p] ances conegrat ites | nt 

ments and business interests every- upon this happy event and hopes that they 
where Not once during this time celebrate the golden and diamond annivers 


have we known of a single sheet to , ; : 
- Matrimonial Multip 


fade or lose strength because of age, lune weddings are the 


licity at Childs Store 





aert the mont 
handling or atmospheric conditions of S. D. Childs & Company, Chicago. Miss | 
mond will be married to Abraham Sy hapir 
Grevlock Linen I edger with Brown's Redmond is employed in the billing depar ‘ 
new Flexible Hinge is standard for moon will be spent at 3759 West Fifteenth str 
] iss hel ZO te v™hone Op tor ll 
loose-leaf pages. It has a remarkable M Mabel Kalzow, telep! peracor, 
Klimmie at Hinsdale, Ill, June i3 Che 
for surface for pen and ink or machine * wy 
if -o e spent in northern isconsin 
BOUNDBOOKS entries, and unusual strength to er ei eae Ra ee eee 
>) 0 s . ) lf? fe ics Willi CO 1! ] 
and loose leaf resist tearing at the binding edge establishment, returning to work after a m 
voks th ~ 
books that must Pages made of Greylock Linen 
last for generations, —— Parker-Hanford. 
Ledger lie absolutely flat when the : , “eae : 
Use 5 Miss Juanita M. Parker and Lauron N. H 
binder is open, thus giving greater married at Seattle April 8 Mr. Hanford is 


BROWN’S mang? , 
writing area of the Lowman & Hanford ( ompany and a son ¢ ‘ ‘ 


A +l Hanford, one of the founders of this business 
Like good binders, Greylock Linen 


' ; Bates- Douglas. 

The oldest and | edger costs more—but it's worth it . , — 
highest grade ; Miss Maude Bates and Raymond W. Dougias, S 
ledger and record YOur regular printer, stationer or cisco, circumvented their friends by a very q 
paper made. Con- binder can supply it ceremony, attended only by immediate re { 
sists of 100°) new D ; : -oO'C ' 
white linen and / OUgIaS 15 Sales manager i Connell & Da E 

If you haven't seen the new flexible = worked up from errand boy. 


cotton clippings 
Retains its color hinge, we'll gladly send samples on 


and strength per- Master “Lifetime” Sheaffer. 


manently Send request Mr. and Mrs. Craig Sheaffer welcomed their s« d 
for specimen book Mav 10 at Gi : hi i. Thi 
and samples — at Grant Hospital, Chicago, III i 
oF Os BROWN PAPER COMPANY weighed eight pounds and promises to be a lifet 
Adams Since 1849 Mass. to his granddaddy, W. A. Sheaffer, president of the W. A 
Sheaffer Pen Company. Craig Sheaffer is treas 


New York Chicago San Francisco Los Angeles re . y : 
company Mother, child and father left Chicas 
, Fort Madison, Iowa, where the young ma 
ens] 


us home until the business world calls 


. c > SP act a —_ 
%C Ledgers.finens | 
and bonds Greetings to Miss Goodrich. 
—— ~f®. ; On May 14a girl was born to Mr. and Mrs. | 


™~™ — ——-- -_- — ™ 
i U . pe P ° ’ , 
Reces> Apvanst es . ee . me ~s Peow~ — ee rich, 119 West Kingsbridge re ad. New York Cs 
me eatin 2 Beayy : nem Goes tiemawe Gy Mr. Goodrich has been connected with the Be 
a in eat cee Treewerns - ewerres Parse @ , 5 
Spam — i — ¥ ) tor Company for the last five vears 
& Z 
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New Postage Rates! 





HANSON 





2-in-1l 


Postal Scale 


p tes (in effect April 15th, 192 e 
s demat r postage scales with the nev 
age of this opportunity, Hi: 1S 
! llustrated above (No. 1509) hi 3 
postal s e ever offered at anywhere near pr 
veighs Ist Class mail up to 4 Ibs.; 2nd and 3rd Class up to 8 
1 t rate tor all zones up to 4 II 
writer costing $100 re n 
haps S¢ ral hundred dollar sealers idd machine 
should really good | n now | 
: s 
$7 5 
A, ce manager has 3K) letters to g out He igh , 
| s | stage accordingly lf the scale | used 
htly off, he may have wasted $10 postage his one 
matling Hanson Scales are so sensitive that the ll we 
this “Dime Test” on every postal scale 
Following are the popular numbers, all handsor 
inet en with brass platforms and_ glass- 
ft t 
No. 1508. A 2 S weighing by % of an ounce sitive 
; 1 ¢,4¢} + 9 ¢ r 1 ] 
164th of ; r Weighing Ist Class Mail up ] 
( nd weighing 2nd and 3rd Class Mail up to 8 es 


No. 1509. A 5-lb. S weighing Ist Class Mail up to 4] 
nd and 3rd Class up to 8 ounces, and 4th class up t 


Pr ce £7 i 


No. 1512. Parcel P Scale of 20-pound capacity. | 
rrect postage, 4th Class matter, for all zones 
No. 515. Parcel Post Scale of 50-lb. capacity. Compute 
I : tage 41 ( ] s matter. for all nes. Price. S9O 


Hanson Brothers Scale Company 


Established 1888 
539 North Ada Street, Chicago 






See this ad in July 
SYSTEM. Get free 
electro to run in 
your newspaper. 
FREE,—Liberal sup- 
ply of folders show- 
ing the new post- 
age rates. 
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H. C. McePIKE \\ E. BOLTOS 














E. S. PIERCE HOWELL D. MELVIN ALLEN RANDALL 





THOS. 0. JONES THOMAS C. HOLMES A. G. DUNHAM 
’ 


HOLMES of MISSISSIPPI 


SOME OF THE MANY WRITERS WHO HAVE 
CONTRIBUTED ARTICLES FOR THE 
SPECIAL FURNITURE SECTION 
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A SPECIAL SECTION FOR 
THE MONTH IN WHICH— | 


CHARLES L. MITCHELL, president of the National Association of - 
Stationers, Office Outfitters and Manufacturers and secretary of Crane & 
Company, Topeka, Kansas, tells what he would do if he were a furniture 
manufacturer. 

W. E. BOLTON, manager of the office equipment division of the 
Baughman Stationery Company, of Richmond, Va., says, “Sell from stock 
and follow your manufacturer’s specifications.” 

EDWARD L. LITTLE, of the Wabash Cabinet Company, Wabash, 
Ind., tells what he would do if he were selling filing supplies at retail. 

THOMAS B. JONES, manager of the office furniture department of 
the Dameron Pierson, Ltd., of New Orleans, La., tells what they do when 
they go out for a big contract. 

WALTER C. BIENEMAN, sales manager of the Imperial Desk Com- 
pany, Evansville, Ind., writes about dealers’ success. 

ALLEN RANDALL, manager of the furniture department, Thorp & 
Martin Company, Boston, Mass., speaks right out about certain kinds of 
competition. 

FRED VALLEAU, sales manager, of the Commercial Furniture Com- 
pany, Chicago, suggests that certain dealers overlook the big opportunity. 

HOWELL D. MELVIN, Melvin, Roberts & Horwarth, tells the qual- 
ities of “the local salesman.” 

M. A. BREDESEN, of Bredesen Bros., Beloit, Wis., writes of the 
methods of smaller dealers. 

H. C. McPIKE, general sales manager of The Weis Manufacturing 
Company, Monroe, Mich., tells what he would do if he were opening a 
retail furniture department. 

E. S. PIERCE, president, Pierce, Inc., Hartford, Conn., and chairman 
of the furniture division of the National Association of Stationers, Office 
Outfitters and Manufacturers, writes on “Better Offices.” 

FRANK C. MORSE, secretary, Browne-Morse Company, Muskegon, j 
Mich., tells what he would do if he were “a retail salesman.” } 

JERRY SPROTT, sales manager of The General Fireproofing Com- ; 
pany, Youngstown, Ohio, comments upon steel furniture. 

C. R. AMOTT, of the Pembroke Stationery Company, Inc., Salt Lake 
City, Utah, writes of “Developing Office Furniture Salesmen.” 

THOMAS C. HOLMES, “Holmes of Mississippi,’ speaks for used 
furniture. 

RAY FROST, manager of the Roberts Office Supply Company, Port- 
land, Me., gives a capital scheme for keeping stock records. 

A. G. DUNHAM, president of the Dunham Office Appliance Com- 
pany, Miami, Fla., writes about store space and explains why his stock is 
“Packed Like Sardines.” 

B. H. PRENTICE, of the Sikes Chair Company, Phiadelphia, tells 
what he would do to interest a retail chair buyer. 

ASHTON P. DERBY, president of Derby & Company, Inc., Gardner, 

Mass., and president of the National Association of Chair Manufacturers, 
comments upon the good outlook in the chair industry 

FRANCIS J. YAWMAN, general sales manager, of the Yawman & 
Erbe Mfg. Co., and president of the National Association of Stee] Furni- 
ture Manufacturers, expresses optimism regarding the future of the business. 

D. A. RAGGIO, president and treasurer of the Clemetsen Company, 
Chicago, approves the movement for standardization of office desks. 

JOHN DORNETTE, widely known desk man, speaks encouragingly 
f business outlook 

In which also will be found some interesting pictures of installations 
lealer helps, store arrangement, as well as some novel uses for furniture. 

TO ALL OF WHICH IS ADDED THE ADVERTISE- 
MENTS OF PRACTICALLY ALL OF THE BEST FURNI- 
TURE LINES 


; 
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NEW YORK CITY 
furniture made by the 


GREENWICH SAVINGS BANK, 
An interesting installation of steel 
Van Dorn Iron Works Companys 


President Mitchell Tells What He Would Do If He Were A Furniture 


facturer.—He intimates that—but read his article. 


that you would do about the same. 


OU have put me up a stump, but the easiest way to 


answer your question is that | would do just exactly 


the same as the furniture manufacturers are doing. 


They are all of them big, broad-gauged business men. 


Most of 


them are intensely human 


them are human and as a matter of fact, some of 
The manufacturer is obviously 
the only one who knows all the angles of his business. He 
is the fellow who is operating a factory and creating a 
product for the market 

He maintains a purchasing department to buy the best 
for the price the market affords. 

He has a manufacturing department to produce at the 
least cost a quality such as is demanded by the public. 

Then, he has a selling department whose job it is to dis- 
pose of this manufactured product and this department, by 
Market 


been 


the way, has had its troubles the last few years. 
conditions in different the country have 
different and the selling market in the district which has 


sections of 


heretofore been a good distributing field becomes a poor 
distributing field on account of unsettled conditions in that 
section. 

But the product is coming through the factory just the 
same and it is up to the selling department to get into a 
field where conditions are better and establish a new mar- 
ket What Che that 


already lined up as representatives of competitors. 


section are 
There 


happens? dealers in 
is a good demand for this manufacturer’s product in that 
territory, but every dealer is lined up for the competitor 
what is our good manufacturing friend going to do 
Just think it over 

If he is a manufacturer, he relies upon the dealer for his 


and 
about it: 

distribution and what is he going to do? Is he going to 
simply sit back and not enter the field where there is a 
good outlet for his product? What would you do? What 
What do most of them do? Are the dealers 


this 


would I do? 


going to tell manufacturer that he must not sell in 


this territory because every dealer is already lined up with 
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MILWAUKEE CHAIR COMPANY CHAIRS |! THI 
BEAUTIFUL NEW LIBRARY, UNIVERSITY Ol 
MINNESOTA, ST. PAUL 

Manu- 
We are inclined to believe 

a competitor? Is his selling department eg gy to tell | 
that they will have to close up the shop because he cannot 
get a distributor in the territory where the market is good 
Are the retailers of that good business sect going t 
expect the selling department of our manutfact r friend 
to do that? Are the stockholders in the com f our 
good manufacturer going to be satisfied with t selling 
department when they learn that he has ordered the fac 
tory to close down and become non-productive because 
they cannot get an outlet? Is it up to the retailers of a 
certain district to see that our manufacturer friend give! 
an outlet or are they going to tell him that he annot 
come to church because the membership list is full Chat 


he cannot play golf in their city because the met 


of the golf club list is full What do business men do 
when they find they cannot get into one golf clul hey 
generally organize another golf club, don’t they 

his is a nectarine of a subject you assigned me, but | 
have answered it the best I can, and let me ri it, that 
you and I like to believe we are human and our furniture 


manufacturing friends are human. I acknowledge that | 


don't know their business problems and possibly they 
don't know mine, but all of the manufacturers I have met 
are more than willing to listen to reason and I have found 
every single one of them anxious to play the game. O 

of our own weaknesses is that we retailers do not play the 
game in an organized way as we should. We have thin 
our own association a field for better distribution if we 
would but organize it. When the distributors in the offi 


furniture business will get better acquainted a: ly 
this distribution program more closely, they will find it is 
within the power of combined efforts very materially to 
increase distribution and handle a large percentage of it 


which has heretofore been sold through jobbers 1 di 


rect selling channels. Let the retailers co-operate 
more closely and work out this distribution program not 
from a purely selfish, but from an organized st 
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W. E. Bolton of the Baughman Stationery Company Says; ‘‘Sell from stock and 
follow your manufacturer's specifications.”’ 


ERHAPS or1 f the most used and practiced phrases the much dreaded ordering from the factory of some 
ve know of is doing something along the line of least items before you can complete the installation is elim- 
istanee loo. many of us practice this in selling inated 


juipment [| have been told more than once by Often the salesman is not aware of the fact that he is 

R our salesmen of the order they lost which was doing himself more harm than good by selling his cus- 
la ith some other dealer, and I have afterwards tomer what is asked for rather than what the customer 
ind that these orders as a rule consisted of equipment should have or such items as are adapted to his stock. 
suggested bv the other dealer and were designed to suit In most cases the customer will appreciate this service 
his stock and manufacturer’s specifications; and should ind, of course, will feel that the salesman is taking a par- 
sman have been successful in getting the business, ticular interest in his requirements; and I need not men- 

the ances are we could not have pleased the customer tion that such a salesman will be well repaid for his efforts 
by giving him just what he thought he wanted in the way as his employer fully appreciates this kind of co-operation. 
of immediate delivery. He will develop enthusiasm, and fact, both prime essentials. 
Now experience teaches me that it does not always pay Cherefore, is it not much better and perhaps just as 


to sell a customer what he honestly thinks he wants as to easy to be a leader and not to follow? By doing this you 


size, grade, efc.; but to sell him your items and such items will reverse the situation and in a short time will find 
as are in your stock and specifications. By doing this you that you have the other fellow following you, and the 
are f course, in a position to render a real service, and results of vour efforts will be more sales. 
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URN Ee SHOWROOM OF THE BAUGHMAN STATION EXAMPLE OF SMALL OFFICE INSTALLATION.—Photo- 
IMR COMPANY OF RICHMOND, VA oto by Met graph ourtesy of the Metal Office Furniture Com- 
Office Furniture Co., Grand Rapids pan) Grand Rapids, Mich. 


Edward L. Little of the Wabash Cabinet Company Tells What He Would Do 
if He Were Selling Filing Supplies at Retail. 


- | re charged with the selling of ling supplies in a division was so apparent that no argument was necessary 
| store vould give verv close attention to two to sell the larger set s display was selling guides and 
things satisfactior 

Display Supplies as a general thing are not displayed and the 
Keeping a careful record of users above is just one of innumerable interesting examples that 

Both are ieepertent and heck ave Sroqueatiy seaiecied are possible. A record of the users of filing supplies 1s of 

. extreme importance Each drawer of a vertical file is 

upplies are displayed in a way to show their use, worth about $7.00 per year for transfer supplies. Mis- 

much easier for the salesman to outline the proper cellaneous and special name folders, also the transfer 


naterial. I think the m worked thing in the rld 
materia think le most overworked lung in the work led 


<a ; cases are needed each year. If I were responsible for the 
s a set of 25-division A-Z guides Thousands of sets of 


sale of filing supplies in a retail store, I would feel that 


25-division guides are doing the work of 50, 75 or 100- I had done less than my best if I did not have a com- 
sane plete record of dates of transfer together with the detail 

vere charged with the sale of supplies in a retail of their requirements 
ae eee oe nonest effort to learn just what He vould attain success in selling filing supplies 
Ls pected of a set of guides. I know it would pay. for must understand fundamentals He is selling cards, 
ther day I was in the store of a retailer who had folders. et quite incidentally to the work they will per- 
1at he was selling 25 guides for a list that needed torn He selling that which will save labor, prevent 
et. He had a duplicate list of sacapsertaie typed frayed nerves, stop leaks and losses of time. He is selling 
rs,—one set was filed with nlignidings 29 guides and 4 potential result which must manifest itself through cer- 
ist was indexed with a 50-division set tain physical equipment. The real sale is intangible, and 
rospective stomer was shown both examples and is successful only if and then the physical equipment sold 


t s¢ vith 1 folder could be found in the 50 produces the effect the purchaser pays for. 





100 OFFICE APPLIANCES June, 1925 














INSTALLATION OF GF ALLSTEEL DESKS AND OFFICE STRIKING WINDOW DISPLAY SHOWING THE «* 
EQUIPMENT.—Photo from The General Fire- STRUCTION OF A FIVE-PLY DESK TOP.—A dealer h 
proofing Company, Youngstown, O. the Leopold Desk Company, Burlington, la 


Thomas D. Jones, Office Furniture Department Manager, the Dameron-Pier- 
son Company, Ltd.—Tel/s what is done ‘‘when we go out for a big contract.” 


impressing them of the reliability of 


IG CONTRACTS for office furniture usually follow lines of 
manufacturers that he represents, and 
handise, and hx 
} 


new construction. A very large percentage of the and the 


large contracts are for equipment to be used in new construction features of his meri 


have every opportunity to visualize as nearly as possible through mount 
graphs, etc., how the rooms will look when completed 


The salesman with some knowledge of interior dec 





buildings. Dealers, however, 
observe the progress of the construction, and to keep in 
touch with the owners or architects, as equipment is rarely 
bought until the building is at least seventy-five per cent ing usually has an advantage because he can form a 

completed. in his mind as to how this particular equipment will 


Large contracts are usually purchased by a committee and through this he will be able to impress his 


appointed for that purpose, with the assistance of an archi- more forcibly that he ts selling equipment that the 


tect and at other times the matters are handled entirely by and that he is the man to give them the servic: 
the architect who prepares a set of plans and specifications, expect. 
which are distributed to the different dealers, and under Office furniture salesmen in working on a big ¢ 


' 


these circumstances the letting of the contract usually will find that his knowledge of color schemes, office 
ter into the finished 


becomes a matter of price. ing and other items that will e1 


Where the proposition is handled direct 
committee the office furniture salesman has quite an oppor- 


by a building (but which he does not sell) will be to his adv 
For example—a committee will during the proceeding 


tunity to sell his particular goods The deal should be his opinion about wall colors, draperies, or rugs 


handled by one salesman, and he should make it a point to 


keep in close touch with the members of the committee, 


salesman can help them make an intelligent select 


one which will help the appearance of the finished 


making the many number of submissions, sketches and he has a better standing in the eyes of the purchasing 
floor plans that will be required and try to incorporate in mittee, than the salesman who knows nothing | 
} 


large equipments the features that appeal to all, or to indi- own goods 
vidual members of the committees. This is most impor- In conclusion, a large contract offers a salesmat 
tant. If a member of a purchasing committee is presented opportunity to become a better salesman. If he s 
with an estimate, or a layout that incorporates some of his contract, he will gain valuable knowledge, which w 


own ideas, he would be much more kindly disposed to him to secure and handle other large contracts. If 
that estimate, even if the price is a little more. the order he should accept it with good grace 
The matter of price should never be discussed in the as quickly as possible the time and labor that 
preliminary stages, if possible to avoid it. On the other wasted. The salesman should never antagonize a1 
hand, the salesman should quietly find out, if possible, the “ber of the con ittee or architect because he has 
amount of money available for the furniture, in order that particular jol He should bear in mind tlh 
he may keep his estimates within the money available; but architect could, if he so wishes, help him or hurt 
the preliminary work with the ommittee should be along many tuture ontracts 
Don’t spp] Sé I] more goods Se l] cA hat } ! ) I } |) r 

a desk sell ti j tter work, the greater convenien t desk n s ron Tt 

mo o I] y levy ; cel] -omtort c% l] eas epll] t)y, / + tlret rc pact ahh; ; 

j r ha } ‘ / " nd act Is Vater } [ } (fopn 
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Top picture at left, one of the three adjoining rooms of the Askew Office Furniture Exchange, Dallas, Tex An « 
making the best of quarters not quite adapted to the work Upper right hand picture Balcony. S. C. Toof & Compar 
left—Store front of Askew Furniture Exchange with personnel of the company consisting of J. B. Harpold, Hart I 

; many’s store fror 


Avery D. Young, Robert Douglass, J. C. Kirkland and Robert Jenkins Lower right—S. C. Toof & Cor 


ing display of desks. 


Walter C. Bieneman of The Imperial Desk Company Makes Some Observa- 
tions About Dealers.—One concludes therefrom that policy and practice, not 
geography, nor size of town or city, are the controlling factors in successful furni- 


ture retailing. 


66 ILL you tell us some of your observations tage, but that the power that succeeds with o1 
about dealers that are making noteworthy suc- vantages is a strong desire to succeed coupled with inte 
cesses in the office furniture business? Then gent and persistent action. 

tell us what methods they are using that other dealers We have seen dealers who are eminently successfu 


stationery, loose leaf, files or other lines, fall dow: 
mercifully with their desk department. Why? | 
because the desk department does not get the same 


could put into practice.” 

That is the order given me by the Office Appliances rep- 
resentative and though it seems like a big one, it is part 
that orders are filled, no _ligent and persistent effort that the other departments get 


of a sales manager's job to see 
matter how unusual. We have seen other dealers bring their desk departm« 


It is not hard to find many examples of success among [to a front rank for volume and profits, without detra 
office furniture dealers for, taken as a whole, the office One bit from the other departments. And other de 
furniture dealer is aggressive, progressive and resourceful have developed a large and paying business by specia . 

entirely on office furniture and carrying no other 


—a combination of traits that insures success. But even 
in such a field we find some dealers who stand out as un- 
usually successful. And by success we mean not only the 
ability to sell office furniture and lots of it, but the ability 
to keep finances abreast of sales, which indicates that 


The degree of success obtained in nearly every casé 
be measured by the desire of the dealer to make 

furniture pay—by the way he studies office furnitur 
the way he pushes office furniture 


prices and profits are sound. And unless that is true mere Policy That Brought Success to Southern Dealer. 


volume of sales is failure, not success Down in Dixie we have an interesting example 

We find unusual successes in every section of the can be done by an old established firm of stationers 
United States. They are not confined to East or West, printers when they decide to revive their desk department 
North or South. Neither are they confined to large cities and go after desk business in earnest. The house of S. ( 
nor small towns, magnificent stores nor little shops, fine Toof & Co. has been established in Memphis, Ten: 


locations nor out of the way places. Successes—unusual than sixty years. In 1919 they decided to build uy 
successes—are everywhere. And the more we think about office furniture department and though they almost 
those that have come before our observation the more con- diately ran into the 1920 depression, they used the 
vinced we are that success in the office furniture business study available lines, their potential market, 
is not a matter of location, kind of store or other advan- facilities and to acquaint the business folk of \ 
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surrounding territory with the fact that they were ready, 
willing and able to serve them for their desk needs 

The Toof company is a strong believer in direct-by-mail 
advertising and personal solicitation and according to A 
Armstrong, manager of the furniture department, those 
methods and the choice of their lines have had most to 
do with their rapid progress. 

They believe also in attractive and carefully-planned dis 
plays of samples. In 1922 they built a balcony over part 
floor so that desks, chairs, files and book 


uld be properly displayed. By the spring of 1923 


they had outgrown that space and added about 50% to its 
rea, including a suite rooms along one side, enclosed 
n French glass for the display of matched suites. 

Since é pleti the balcony they have added the 
second floor of the two adjoining buildings, and, putting 
theit es to a separate department, are devoting the 


balcony entirely to the display of desks and chairs 

- Toof & Co. issue some very attractive and effective 
direct-by-mail literature This is partly due to their being 
good printers themselves and partly because Mr. Arm 
strong has made a study of advertising and its possibilities 
They issue monthly a se organ of 16 pages that speaks 


well for them, their merchandise, their printing and their 


advertising ability \t least one page is devoted to desks 
each montl Newspaper advertising is used consistently 
but wit space a general copy. All dealers’ helps 

advertisi furnishes y the manufacturers whose lines 


ROYAL CORON: 


TYPEWRITERS 


success of the Askew company We know at all times, 
every day, the exact condition of our business. A _ perpet- 
ual inventory of all stock is kept. A price tag is made of 
every piece of merchandise, either new or used, which 
omes into the store. The entry on the inventory cards is 
made after the cost of each article on an invoice has been 
gured and marked. In this way we have known always 

actly what we have on hand and have been able always 

sell our merchandise at a profit because we have known 
what the cost was.” 

Not a bad idea this Mr. Askew has of “knowing his 
How necessary are both 
these factors in the success of a business and yet how 


costs” and “selling at a profit 
iten do some dealers try to get by in spite of it. 

Another novel idea of Mr. Askew is to ask his customers 
including the largest firms Dallas) to pay cash with 
rder or on delivery Sounds revolutionary, doesn’t it? 
Well, it is, but he is not only getting away with it but he 
nd they like him, too. Now 
vhat do you think of that? I’ve just got an idea trying 
to sneak through my head that as Askew grows and grows 
nd grows the business people of Dallas will just come 
» know that Askew expects on delivery and not think 


makes his customers like it 


thing queer about it 

You know we sales managers do have an interesting 
job—that is, if you like interesting people—and I ‘spect 
you can’t be a sales manager long if you don’t. Well, 
\skew is an interesting fellow—catch this unique gem of 





Left hand picture Howard PD. Happy’s store at Mavyfie 
{ the Smith & Butterfield store taken at night.—Courtesy, T! 
the arry are sure t e used and used effectivels An 


patented specialties or exclusive models are given particu 


lar publ und are d good sellers and especiall 
effective landing ne ustomers. 
In the big state of exas where so much of our cotton 
nd so mat of our beefsteaks grow, there 1s plenty t 
room for large progressive cities where pep and thought 
il effort bring success in the office furniture business 


1 1 


just the same as everywhere else. Among the peppy and 


far-sighted Texas dealers we find in Dallas, Mr. L. ] 


Askew who less than four vears ago founded the Askew 
Office Furniture Exchange in a small store room on a 
side street and twice has pushed out the side walls until 
today they occupy three adjoining stores and the personnel 

f his organization bers eight men. 

“Necessity is the mother of invention,” is the way M1 
Askew describes his evolution from the used office furni- 
t ¢ | 1 oe 11 

( siness the esent volume of practically all ne 

erchandise He goes on to say, “There wasn’t enough 

‘ ‘ . : ‘ ' : 1 
used turnitiure te ne ac t¢ KeeD up wit! our saies s« 
ust simply had to add some new items and we have beet 
addi ig ¢ € 
\ f e; T S ree De t ( anc 


who handle Imperial desks Right hand picture—Front view 


Imperial Desk Company 


thought from hin We not make visits, strictly busi- 
ness calls. In fact we seldom sit down in a prospect’s 
office. We either do business or not on the first or second 
all. We are always busy and we presume our prospect 
is the same 

[hev are enthusiastic and consistent advertisers, using 
prac tically every form of ] iblicity, but always keeping the 
cost down consistent with results expected. They use 
newspaper space, display and want ads; Dallas Chamber 
of Commerce magazine display and numerous other 
periodicals [hey circularize every office building with 
year; also put out adver- 
addition to monthly mail- 


a good blotter several times 
tising rulers and novelties 
ngs of postal cards and rcular letters. 

[The loyalty of our employes and the good fortune to 
nick good lines that we could stick to from the beginning 
is responsible in a large measure for our growth,” is the 
vay Mr. Askew modestly sums up his accomplishments. 

In Evansville, Indiana, a city of 100,000 people, pre- 
eminently a manufacturing community with comparatively 
mall offices and very few office buildings, the Smith & 
Butterfield Company are selling more desks than usually 
re sold by dealers in cities twice as large. How do they 
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do it? First, they have been established This placed their advertisemet 
since 1868 and are well known stationers, but 


their desk department dates back only to 


the hands of practically all the lead 


ness men of the city and within o1 


1910 and from then until 1922 it would time. 

hardly be correct to call it a department. “You can’t sell many desks in a t 

Only a small space was devoted to office seven thousand,” is what most people 

furniture and only a few desks were dis- think and unfortunately many deal 
places several times larger take tl 


played. 
In 1922 Smith & Butterfield decided to 


give an entire floor to desks and later re- 


view and let some one else get 
Not so with Howard D. Happy ot } 
held, Kentucky He made up |! 


modelled their basement and added _ that 
was going to make some mone 


space to their office furniture department 
A. S. Butterfield, Jr., says, “Experience has 


shown that we were correct in tying to 


and he set out to do it The res 


desk sales of the Howard D. Hapy 





standard lines of files, desks, chairs, safes, pany are sufficiently large t 





etc., etc., and then giving them the required tant item in their yearly profits a1 
business in Ww. Cc. BIENEMAN portant item 
creased many, many times and has been a This volume, of course cat 
money we Mayfield, so Mr. Happy and his salesmen go out 


space and proper push. Ou to their factory. 


’ 


most prosperous department ever since The 
Chey travel the highways and byways; they get 


spent in remodelling was paid back in the first six months.” 





Smith & Butterfield use every reasonable means for that are larger and many that are even smaller 
broadcasting to the business men of their territory the field But they keep their eyes and ears train 
good news that they are prepared to furnish office furni sible desk sales. They never fail to notice 
ture of every grade for every need and at a price that is in looks like it was expanding or doing well, or just 
keeping with the customer's appropriation. They adver need of new furniture. They offer to trade out 
tise in newspapers, usually their general line of stationery ment whenever necessary and the result is a ma 
and every few weeks desks in particular. They mail out sales from the territory at their command 


or multigraphed circular letter every The above are but a very few of the interesting 
and skillfully filled in on the structive examples of tl 
field that have come under my personal obs 


a mimeographed 
worthwhile successes 


month carefully prepared 


typewritet They use all advertising literature available furniture 

from their manufacturers and in fact nearly always have a tion in traveling in the East, the West, the Nort! 
definite plan for using a particular lot of literature before South of this good old U. S. A In justice to tl 
requesting it. No wasted literature, no lost publicity is the outstanding dealers they too should be menti . 
the Smith & Butterfield policy They have been making space, not desire, prevents my doing so. Theret 
effective use of match books with their advertisement on us draw from the illustrations given the unm 
the cover of each book of matches Recently they ar- lesson that success with ofhce urniture depends 
ranged with every Civic Luncheon Club, such as Kiwanis. much you want to succeed with it and how mucl 
Rotary, (Chamber of Commerce, et etc., to place a book willing to do to success with it They ways are \ 


of matches and a folder of Inlay-Noleum at each plate. imple and all lead to the same goal 


B. H. Prentice, Sales Manager, Sikes Chair Company, Tells What He Would 
Do if He Were Selling Office Chairs in a Retail Store. 


WOL LD, mirst ot all. neve overlook the Tact that it 18 stre! xth, wi ile, on the other hand, the chat . 

the chair and not the desks or the filing cabinet that is stant strain day after day, and year after year 

going to contribute to my customer's comfort, or dis- this, many an office furniture salesman will ¢ 
comfort as the case may be, for the coming vears. | minutest detail describing the construction of 
would, therefore, be absolutely sure in all cases that my will then simply say to his customer I suppose 
customer is made to realize this fact. instead of letting him a chair to go with it,”’ as if 1t were a matter of 
consider the chair as merely an accessory—an afterthought what kind of chair might be selected 
if you will as so many hurried buvers are inclined to do | would realize that by stressing these tw 

| would also be sure to point out that strength of con also the ippearance factor, | would be able duri 
struction too is probably more important in the office to turn many a customer from the cheaper and 
chair than in any other it of othce furniture | would stantial chairs to those of better grade, and tl 
remember that once a desk has withstood the strain of increase my volume of business, but also be pe 
transportation and gets set in place in a man’s office, it is real service, and thus make what are afte 

verv great test of kind of friends, namely satisfied customers 


pr ictically never subjected to any 
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SURANCE AGENTS. MILWAUKEE.—Installati 


decke« Con . Equipmer by 


pe 


Allen Randall of the Thorp & 
Perhaps his statement about th 
describes. 
improvement. 


OMPETITION S hanged the whole 
( iture siness in recent ‘ 
“1 


( ( S si create 
p t ] st s ( ears 

Mar turers and retailers who sigh 
davs” when furniture sold at list, yielding 
per cent gross profit may as well face the 
scramble is ' 

No one person or one condition is to blan 

There y 1 competing lines 


made than there are retailers in any but the 


Automatic File & Index Con OF 1100 TRANSFER UN 


uld seem to be permanent 





IMPANY, IN 
by H. Nie BERGER MANUFACTURING COMPANY INSTALLATION 
ITS IN OFFICES OF BIG MERCAN- 

TILE COMPANY 


Martin Company Speaks Right Out in School.— 
e volume of business is the key to the situation he 


Anyway, there is no finality in practices and always there is hope for 


face of th him as a pirate but “he took the cash and let the credit 
‘s, especially go.” His example has since been followed on a smaller 
scale in other cities in the Northeast. 


Another illustration of changed methods exists in this 


section One steel manufacturer maintained a Boston 
eae sa headquarters for years at a loss. He has closed it up, re- 
asics. tadaaiiiinenl duced his New England staft to one hrst-rate salesman, 
n automobile to chase inquiries and five thousand mail 


advertising circulars a week The result—his direct sales 
to consumers but I am unofficially told his volume has in- 
creased five-fold in this group of states. 

Unethical? Oh, well! 

he office furniture business of the whole country totals 


ce 38 > f ae pend a ihe m - hi about half what it should be Any tactics which increase 
n ed to pl ; ile W 7 eigen ey : a es 7 sone Or worth prayertul study, : . 
andr uedien ia nesecd tlk Gall te Oe ane One steel manutacturer eee. an immense New Eng- 
<p ara gare arg mainte iligieeee dina ‘seca land warehouse stock from which any New England re- 
‘an “y Sse vee ei | eee Neste: oo fa "ey To tailer may draw without be thering with agency arrange- 
iis Shiche two thinas tet sunct obub tui Mies ths ale nana ments. It is an open market on this line. No dealer who 
d dis “or ntti didi. amiaiid'- aia uys a unit is obliged to maintain price. It is open market 
cil til tha Hide ae dm cient ali * in that respect also—and it is successful. The old ways are 
Sige ie a ae “oa he ante gone not to return in this generation. 
| ’ mat ! ° Regional warehouse stocks are the best aids a furniture 
While t condition exists, that of there being m« nanufacturer can provide [he writer regards them more 
manutacturers than possible dealer agents per city, the is a dealer help than millions spent in advertising. 
present scramble will ntinue, The wae oe ee ture But the one thing most needed in the office furniture in- 
d act according]; lust is clear understanding and eyes open to facts. Local 
Si é ( not ev yet realize how far and district organizations to regularize methods and make 
these s } Let us consid v illust ther veiled or open attempts at price fixing will fail just 
tions { t the countr ere t write long as there ( e lines than dealer agents per city. 
S ‘ loubtedly be duplicated elsewhere Live producers will not wait for dealer agents to appear 
Or t facturer has had Easte t of the empty air, nor for vns and small cities to grow. 
dealer ent who sold astonishing lots of the highest grad They will find other means to get their share. 
goods and paid his Ils on the dot The rite ked And if th e the t ghting for business, the “ins” 
the ( é e is his swer as near ver ust meet them with equal resourcefulness. 
go to big s of ste I ew method I ‘ ‘ methods of distribution, 
the I e units at a nt of tles for th g ( t of being the “low price 
| sell to the t to1 det these re going to mark the office furniture busi- 
» in the I for s 
freight ge and The way to battle is to realize the battle 
t t of the stece on, and fight one’s own share as the others 
i ¢ ece } ‘ d 
s method rget the old d nd the old ways. This is 1925 and 
His ( g t é 
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TWO IMPRESSIVE INSTALLATIONS OF HIGH-CLASS FURNITURE Beautiful matched suites of the Commer 


cial Furniture Company 


Fred D. Valleau of the Commercial Furniture Company Suggests That Some 
Dealers in Smaller Towns Are Overlooking Opportunity.—He says that most 
business men everywhere are receptive to suggestions for more convenient, comfort- 


able and attractive office furniture. 


ERY OFTEN when dealers in medium-sized and 
smaller towns are approached on the subject of car- 
rying and selling finer executive office furniture their 
answer is, “We have no market for high-grade furniture 
in our town.” The dealer who has this idea is passing up 
a volume of business that is not only very profitable but 
leaves a well satistied customer 
[The average successful business man of the smaller 
town is of the same type as his successful brother in the 
large cities and is just as much interested in making his 
office or banking room a comfortable, pleasant room to 


work in and a room that will appeal to his customers 


Through the courtesy of the Commercial Furniture Com 
pany of Chicago, we show on this page soime actual 
installations made in the smaller cities through their dealers. 
This class of business is being passed up by too many 
dealers who are allowing their customers to purchase in 
the larger towns or are allowing them to continue to use 
their antiquated equipment when a suggested layout, prop- 
erly presented to them would show the comfort and ap- 
peal that a modern, well furnished office holds for them 
Too many dealers of today are working along the line of 
least resistance, and are selling a price article only, when a 
really fine executive office suite could be sold with no more 
effort, except that the salesman must know his merchan 
dise and present it from a quality, service and beauty stand- 
point, and when the sale is made, he has not only made a 
profit but has made a satisfied customer who will give him. 
the class of advertising no money can buy, and no competi- 
tion can take away. 

Dealers sometimes think, to handle the better end of the 
business, that it is mecessary to carry a large stock of 
period designs with the necessary floor space to show these 
to advantage. This idea is not altogether right although 
a display of a single suite or two, properly displayed nat- 


“Despise not the day of small things” 
ago*and remains quite as good today. No 


doesn't expect is what is going to happen. 


tide of events. Attend today to the needs 


be an important factor in the community. 


urally would increase interest and sales in finer 

But with the handsome catalogues that the manufact 

are presenting their product through, some with color 
showing the different designs, placed in a model 
giving a decorator’s idea of how a really fine office s| i 
be equipped, it is an easy matter to get your 


be brought or sent 


pi 
terested and then he can either 
showrooms maintained by some of the factories, whet 
of their different pieces are shown, and the prospect 
actually see the pieces built. 

The ofhce equipment dealers, throughout the 
must recognize the fact that ideas in equipping offices and 
banks, have undergone a radical change in the last tl 
or four vears he business man of today is paying a gt 
deal more attention to the furnishing of his business hor 
He has begun to realize that his success is, in a se 
measured by the appearance of his office, and has changed 
from the old-fashioned idea of office equipment being a 
necessary expense and now looks on it as an investment 
paying a big return in advertising and public confide: 
his product, whatever it may be 

Look around your town and see the successful business 
man who ts driving a high-priced automobile, who has a 
finely furnished home. He bought these because the idea 
was suggested to uim either by seeing the car or a set 
of his furniture, or by some wide-awake salesman 
appreciates the appeal that the finer things of life hold 
the average man. Then, take your catalogues and make a 
suggested layout of a modern finely-equipped office 
same man and see how he will be convinced that 
the type of furniture that he feels he is entitled to 

Don’t let this class of business get out of town. | 
after it and keep after it, and after your first office has 
| 


equipped, you will be surprised how quickly the others 


follow. 


was a good motto two thousand years 
thing is more sure than that what one 
Incidental circumstances may turn the 
of the small b 


uver—tomorrow he ma 
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Outlook Good in Chair Industry. 

Ashton P. Derby, president of P. Derby & Company, 
Inc., Gardner, Mass., and president of the National Associa 
tion of Chair Manufacturers, speaks optimistically with re 
gard to general business conditions. 

He says: “From all we can see general conditions for 
business are all right and we feel that while business is un 
questionably off in our locality that really it is not off so 
much as it first appears. We mean by this that the former 
practice of placing orders covering needs for months at a 
time has been superseded by the idea that a supply, cover 
ing weeks instead of months, is sufficient for the retailer to 
carry Consequently, while there has not appeared on 
manufacturer’s books the big volume of unfilled orders that 
there formerly used to be, the actual shipments have not de 


creased in the same proportion because the orders, while 


smaller have come in more frequently. We felt that this 
condition was coming for some time and started sometime 
since to cut down our line to a point where we can keep 
all items in stock so as to give prompt shipment to such 


business as is offered us 
“We do not feel that is a bad situation at all, but en the 


other hand that it is economically right and in the end will 


work for our advantage as well as for the advantage of the 
retailer and tl as business men have already begun to 
call this situation normal a steady improvement may be 


looked tor trom now ol 


Mr. Dornette Optimistic. 


John Dornette of Cincinnati is a desk mat long ex 
perience Recently he has been doing work for ofthc 
furniture manufacturers and has come in contact with a 


large number of cor ns particularly in the southern sex 


tion His judgment on business conditions is therefore 


based on first-hand information. It is encouraging that 


Mr. Dornette pronounces the outlook for Fall to be good 

The winter and spring of 1925 have been climbing up 
gradually until the volume of business is now at a point 
which justifies the expectation that fall will bring satis- 


factory results. 


THE ILLUSTRATION AT 
THE RIGHT PICTURES 
ONE OF THE MANY IM 
PORTANT AIDS TO SELL 
ING OFFERED TO Y & E 
AGENTS It consists of 
building blocks which giv: 
the prospective customer a 
chance to visualize the way 
Y & E equipment will look 
when installed in the front 
offices. Th demonstrate \ 
& E cabinets and sect 
can be assembled to meet 
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A Word on Office Desks. 

D. A. Raggio, president and treasurer of The Clemetsen 
Company, Chicago, believes that the New York meeting for 
the standardization of office furniture and equipment under 
the auspices of the United States government made a won- 
derful start in the right direction. 

He expresses the hope that the desk peopie will now sit 
up and take notice. The lines of desks made by most of the 
desk manufacturers are longer than they should be and 
longer than any customer needs 


President of Steel Furniture Manufacturers 
Optimistic. 

Francis J. Yawman, general sales manager of the Yaw- 
man & Erbe Manufacturing Company, Rochester, N. Y., 
and president of the National Association of Steel Furniture 
Manufacturers, expresses a feeling of optimism regarding 
the immediate future, he believes that good times will extend 
over the next few years. 

Business men generally,’ says Mr. Yawman, “seem to 
be awakening to the interest of going after business on a 
new basis. During the past five years, one of the hin- 
drances to progress has been the fact that men have been 
nclined to make comparisons with pre-war conditions and 
methods. As a matter of fact, the present economic phase 
of business is a period in itself and requires an entirely new 
consideration The office equipment industry has always 
been a splendid thermometer of conditions and right now 

ports from all sides seem to indicate a healthy future. 

‘The co-operation that has been in evidence between office 
equipment manufacturers and members of the trade is most 
encouraging. People in this industry have awakened to its 
importance and possibility of service to American industry. 
Both manufacturers and dealers seem to have a new reali- 
zation of their importance and part in the growth of this 
country. 

“All in all, we feel that everyone engaged in the produc- 
tion and distribution of office equipment appliances and sys- 
tems has a right to feel very happy about the future.” 


every record housing require- 
ment The face of every 
building block is _ printed 
with the number of the sec- 
tion, the depth and height, 
so when one has pasted up 
a stack of sections or a bat- 
tery of files, it is not neces- 
sary to refer to the cata- 
logue for information. These 
blocks are printed to match 
standard Y & E finishes. A 
complete line is included, 
even to the newer products 
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Howell D. Melvin of San Jose, Cal., Speaks on “‘A Real Salesman’’.—He suc- 


cincctly describes the basic qualifications for selling success. 


REAL SALESMAN is one who has a thorough 

knowledge of his merchandise and who seeks pros- 

pects with a determination to present this knowl- 
edge in a most beneficial manner. 

After the prospect have been discovered, the salesman 
then becomes a business equipment adviser and thoroughly 
analyzes the office requirements of his prospect so that 
he may be in a position to advise what equipment, if any, 
would produce more efficiency, eliminate loss of time and 
effort and reduce costs wherever possible. 

A forceful presentation of positive facts will command 
attention of the busiest business man. 

High pressure salesmanship very often fails to develop 
a friendly, permanent customer, and generally denotes the 
“one time around” specialty salesman who puts his sale 
over and is gone. Neither are his methods as honorable 
or his advice as reliable as those of the salesman who is 
more patient and considerate of his prospect’s needs and 
who works with a determination not only to build up a 
business for the firm he represents, but to make his own 
services more valuable to the client as well as to his 
employer. 

The office equipment salesman must be quick to visualize 
a situation. He must recognize opportunity for improve- 
ment wherever he calls. Large sales have often been cre- 


INN FURNITURE CO M- 
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ated by accurate, timely suggestions which have impress 
upon the prospect that the salesman knew his 
Honesty, as well, is a quality that pays big div 


Personal health, an alert brain, freedom fron 


and a thorough knowledge of one’s wares constitute a 
salesman’s best equipment. With one of thes¢ 
missing he goes about his work handicapped ‘-< 


stomach and a clear conscience form a firn 
Pep and jazz may be purchased at any good s 
tain or refreshment stand, but optimism comes 


the sincere desire to help. 


The words “advisers” and “salesmanshiy 
mous when it comes to selling office equipment 


The securing of orders from alert business 


executives is quite different from selling thé iboret 
housewife or office clerk Most business men of toda 
read trade papers and business magazines and ar 


fore more or less familiar with new methods and 
and hold out a welcome hand for the salesman who knows 
his business. 

Salesmanship, like other professions, is neve 
pletely mastered. Constant study is necessary to keep 
abreast with these fast moving times. Yesterday 
edge becomes experience, while today’s facts are required 


to make one a successful salesman, 


GELES.—The Li: 

culiarly appropriate for a brar 
on account of its quietr and 
smooth velvety surfa 


M. A. Bredesen of Beloit Talks on Methods of Smaller Dealers.—He believes 
in intensive selling—in working the home field thoroughly. 


N GOING out after business, particularly the office 

equipment business, we work our own city intensively 

rather than skimming over it and then thinking that 
greener pastures are located some distance away. The 
cheapest business the dealer can get in point of cost to 
him is that which he gets in his own home town. What 
the dealer gets from out of town almost always costs him 
more money. Our situation is such on account of lack of 
space for carrying a stock of office furniture that we are 
obliged to sell mostly from catalogues. We haye a few 
pieces which we can show, but have been unable to keep 
anything like a stock of office furniture. Catalggue sell- 
ing, however, is profitable and some very successful sales 
are made in this manner. Knowledge of the service de- 
manded gives conviction to the selling talk. 

In order to be most successful with the catalogue, we 
have tried to tie up with concerns that can make fairly 
prompt deliveries especially on things like desks and other 


devices that we do not stock or of which we cart ly a 
small stock. 
Finally when we obtain a good agency, like Art Meta 


steel, Royal typewriters, Corona typewriters, Sundstrand 


adding machines, etc., we everlastingly hang onto them and 
do not change because of some fancied grievan W 
then shout Art Metal, Royal, Corona, Sundstrand day after 
day, month after month and year after year and ’ 
the people in Beloit hear these things mentioned they 
diately think of Bredesen Brothers. We are constantly 
urged to take up some other agencies and give up the ones 
we have, but when we do so, the reasons for our action will 
have to be mighty good. 

We would follow the same policy, of course, were we 
the agents of other houses whose product is of jual 
quality. It so happens that we have these agencies among 


others and they are mentioned in order to illustrate our 


attitude towards these and other agencies which we have 
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Special Cabinets for Criminal Inden- 
tification Records.—Description of rec- 
ord used by the New Rochelle, N. Y.., 
Police Department, supplied by courtesy 
of The Globe-Wernicke Company and 


first published in Globe-Wernicke Do- 


ings for Febru ary, 1925. 


HE objective sought by the police authorities of New 


Rochelle were, 1 provide a system that will com 


omplete history record of each criminal with 
his photograph; 2—To secure a quicker means of locating 


suspects, 


records, classifying criminals and rounding up 
3—To develop a system that will eliminate as far as pos 
sible the 


ractice of “lifting” identification records by 


friends or criminals; and 4 lo conserve once space 


The equipment consists of one No. 612 V. 1] abinet 
which are filed 4x5 inch cards. Criminals have many 
times more th one alias each and their names are of lit 


le or no value for indexing purposes. Names have, there 
fore. been discarded and a record index first according to 


height and second, according to special classification or 


( ipati the cru i such as a pickpocket, black 
uiler, burg counterfeiter, second-story worker, etc. All 
criminals are classified into groups and filed by height in 
trays desig ted for ea group The drawer ronts aré 
ndexed alpha etically showing group classifications Che 
ds use S SVS provide space for the alias, res 
dence, the usual descript classification, occupatio1 
omine s, mark c., deformities, date of arrest 
ime, date ommitted, time committed, associates, places 
e freque evious re d, and finally, the name of the 
iminal as far as known and his height. A brief record oft 
the crime, together with whatever details are available is 
entered on the face of the card 
The reverse side of the record gives height, name, pres 
ent location and two photographs of the criminal, full tace 
and profile By printing the film on light paper the photo 
graphs can be pasted on the card without bulking up the 
record to any considerable extent. Present location of each 
criminal is noted, for it is of great value in rounding up 
spects te quickly whether they are at large or serv 
g time ( y those in jail can be eliminated from 
onsideration in connection with recent crimes 
By us Globe-Wernicke offset feature, witnesses in 
specting le can 1 segregate all photographs 
which they think thev recognize, but officials can go over 
hese ‘ i few oments and eliminate all who 
possibly could not have committed the crime By simply 
sliding th rd to the right, any record can be operated 
so that it will stand out apart from the others. The de 
tective sergeant goes over the offset cards, quickly return 
ing those whose records show they are now serving time 
The names of those remaining are placed in the hands of 
detectives and police for rounding up and bringing in. 
Che str of the ( e-Wernicke all metal card holder 
plays an important part in this city. The firm grip man 
tained by the holder on the card prevents the record from 
cidentall opping the file and becoming lost. It 
is necessary actually to remove the card from the holder 
nd this cannot be done without the fact being noticed by 
the dete e sergeant because when the card is removed, 
iva t mediate shows up, the sequence of the 
naex 1s broker and this becomes instantl noticeable 
One No. 612 V. I. cabinet houses all the photographs 


shown in the old style racks in the background of the pi 


APPLIANCES 109 





GLOBE-WERNICKE CRIMINAL IDENTIFICATION RECORDS 
Cut by The’ Globe-Wernicke Company. 

isible file makes possible 
records into one, making the 
A saving is effected in 


ture presented herewith Phe 
the combining of two former 
system more compact and efficient 
equipment and in the space occupied. 

[he police departments of various cities will be inter- 
ested in this system which should find increasing use. 

Frank Cody, chief of police of New Rochelle, in a letter 
to the company said that his officers found the index a 
ery convenient equipment The record is taking the place 

the old style cumbersome rogues’ gallery and its opera- 


is much speedier 


Walnut Making Progress. 


George N. Lan nd manager of the Amer- 
an Walnut Manufacturers’ Association, Chicago, states 


that walnut is making desirable progress in the field of 


al 


secretary 


office furniture \ considerable percentage of the better 
ss of office furniture is now made in American walnut 
ind in the very highest class of work, including special 
orders for banks and other fine offices the use of walnut 


still more general \ recent development in this field 
has been the bringing out of a larger quantity of medium 
oriced office furniture in American walnut—a field which 
has heretofore been left to quartered oak and imitation 
ahogany 


Chicago stores are now showing walnut veneered desks 
of beautiful appearance at medium prices. Some of these 
lines are being finished in the natural walnut brown which 
shows the beauty of the wood and makes a handsome desk. 
It is stated that this type of desk has become popular. 

[he American Walnut Manufacturers’ Association is 
convinced that walnut offers the office furniture manu- 
facturer the greatest opportunity to improve his products 
and his market 

Present walnut finishes represent a point about half way 
between the extremely light oaks and the almost black ma- 
hogany finishes [he style is serviceable as well as 
sightly. 

Mr. Lamb states that the walnut business continues to 
be satisfactory. The volume is much better than last year, 
which was a good year itself Buyers, however, continue 
the policy of ordering only a car at a time as they need 
it necessary for the lumber- 
in his yard millions of 


stock This policy has made 

an and the veneerm 
feet of stock that a few years ago would have been in the 
vards of consumers. This practice reflects that of the ulti- 


ate buyer. 
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H. C. McPike of the Weis Manufacturing Company Tells What He Would 
Do if He Were Opening a Retail Furniture Department.—Here are eleven 
valuable rules, forming a retail creed of no small merit. 


HIS is a mighty fascinating subject. I have often 

half seriously planned such an undertaking for my- 

self and I have actually lined up initial stock orders 
for many of the present-day successful dealers in office 
equipment and have had an opportunity to warn them of 
the pitfails they would encounter in such a business. 

In some twenty-five years of active association with 
dealers in stationery and office equipment, I have seen 
hundreds of such departments start, some of them to be- 
come very successful, while others have struggled along 
for a time, only to fall by the way. 

Almost in every case, if certain rules had been followed, 
I am sure they would have been more successful. Here 
are a few of the more important rules that I would have 
before me all the time: 

Rule 1. A high grade, well paid, experienced man in 
charge of the department Emphasis is placed on “well 
paid,” whether it be necessary or not in order to keep 
such men in your employ rather than eventually to lose 
them to manufacturers who sell direct to the consumer. 

Rule 2. A standardization of as few manufacturers’ lines 
as possible. 

Rule 3. The initial stock order would be made up by 
the manufacturer and from the home office, unless you 
know and know well of the experience, judgment and hon- 
esty of the manufacturer's salesman. Such an order would 
be okayed by some one of experience and authority at the 
factory. No reputable manufacturer would take advantage 
of such a situation. He could not afford to do so and as 
a result you would not find yourself buying any but good 
selling items for your first stock 

Rule 4 Keep a perpetual stock record of every item 
bought and sold, whether carried in stock or not, and ad 
here strictly to this stock record in future buying 

Rule 5. I would furnish regularly every six months to 
the larger manufacturers I bought from a statement of my 
financial condition. This statement to include sales, pur- 
chases and any contemplated changes that are going to 
cost time and money. This is a sure way to keep from 
financial embarrassment and secure the advice of friendly 
experts absolutely free 

Rule 6. I would work the visiting brotherhood of sales 


A CAPITAL WINDOW 
DISPLAY BY BLEAKL) 
BROS. OF CAMDEN, N. J 
showing steel files and desks 
made by the General Firs 
proofing Company, Youngs 
town, O The mode is ss 





men and work them hard. I| would not just let t sit 
around for an order, but would put them t 

ming the window, checking the stock and have 

with my salesmen after orders and I sure \ ik 
them earn the business I gave them. That is exact it 


the manufacturer sends his salesmen out to 
Rule 7. My office furniture department wo 
not only big items such as desks, chairs, filing e 
’ ] + 


and bookcases, but the smaller items such as tra " 


nets, cards, guides, folders and various standard 


of indexing. These smaller items would bring ps 

the department, pave the way for bigger individual sales 
and it is these smaller items after all that pay the greate 
pronht. 

Rule 8 I would demonstrate desks with all t ira 
phernalia that is used with the desk, including rug ist 
baskets, trees, etc., and I would also fit up hling 
with certain standard methods of indexing, for, aft all 


the best filing cabinet made is worthless unless 


dexed to ac complish a certain result 

Rule 9 I would not, under any circumstance and 
manufacturer lines that were also being sold g] 
branch houses and by the manufacturer's salesma g 


direct to the consumer 
Rule 10 I would not buv other than standa 
sold by an established manufa turer, regardless 
price, unless the goods were for an actual sal 
Rule. 11 ! would not trade dollars for 


turer, regardless of the volume of business poss 


many lines today are being sold without profit to 
| would not make any sale no matter how big 
was a profit in it, as there is too much temptation today t 
make a large sale simply to get a volume « 
the manutacturer 
Che fact is, that there seem to be more 


running departments of this sort through doing 
business than not doing enough business. This ma 


like a far-fetched statement, but doing too 


means getting a certain amount of it without prt ul 
ilso too large a volume ties up so much of one’s ipita 
th it evel tually one becon es en barrassed 
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UTOMATIC V EXPANDING 
RT IN THE NEW OFFICES 
AY AT TOPEKA, KAS. 


A CARLOAD ORDER OF A 
TARIFF FILES SHOWS IN PA 


OF THE A., T. & S. F. RAILW. 


E. S. Pierce of Hartford, Conn., Talks on Better Offices.—Some sensible sug- 
gestions from the chairman of the Commercial Furniture Division of the National 
Association of Stationers, Office Outfitters and Manufacturers. 


EST for s ovgestions on better offices reached 
us at a time whi proved to be somewhat inop 
as we were then completing alterations 


and additions to our store for a formal opening on May 


21 and 22 My observations will, therefore, necessarily 
have to be brief as every moment of my time is taken 

From observations in this territory and in other sections 
of the country, we have come to the opinion that the 
average manufacturer is himself delinquent in the office 
end of his own plant and, consequently, we are making 
a di better offices manufacturing plants. I ha 
een il umber of such offices, and while there are one 
or tw that would possibly take first rank, certainly 95 
pe ( them ire DOOT examples of what an oft 
should be Quite obviously there is very little excuse 
such a nditior The manufacturer of office furniture 
shoul all men have the best equipped ofhce They di 
make use of their own goods to fit up their own offices 
but manufacturers in other fields are not so careful Phe 
entire fhee equipment business centers in the office and 
it is rather amazing to know that manufacturers of office 

ichines nd devices utside of furniture are often guilty 
of having slovenly offices with old and out of date equip 
ment Phe vould not think of using a machine of their 
make, model 1880, if later models were available, but think 
nothing using ancient desks and filing systems which 
have bee liscarded by up-to-date offices a dozen years 
ago. It is hard to believe that the offices of manufacturers 
in this field are not always up-to-date, but it is neverthe 


less a fact that the manufacturers of office equipment need 


the better offices campaign right at home almost as much 
as manufacturers of clothing, washing machines and soap 

We have tried to appeal to local manufacturers with 
the argument that their product is oftimes judged by the 
appearat f their offices. In other words, if their oftice 
equipment and appointments are modern and up-to-date 
people are pretty likely to judge their product as being 
of equal standard. We argue, furthermore, that the morale 
of the em] ees in the 1 dern office is decidedly better 
than it t-of-date surroundings, and that the results of 
their work nd the amoannt? f work accomplished are bound 


to be better This has been demonstrated frequently to us. 
Now, this statement is undoubtedly true, and in the 
main will be readily acquiesced in by anyone who will 
give the matter sincere consideration. Our problem is 
to get the message across some way which will induce 
action. We have got to show our prospective customer 
in a practical way that he is going to save money by 
putting his office into up-to-date shape. We must be com- 
petent to show him how he will save time and money by 
the best available filing systems How he can by means 
of the different devices now familiar to all office equip- 
ment men, put through his work in less time with the 
same staff and, therefore have moré time for increased 
activity, at the same time bettering the quality of the 
work. When we get down to brass tacks on all these 
matters and are ourselves very well prepared to demon- 
strate our proposition anywhere and any time, we shall 
find that the campaign for better offices will run along 
smoothly not only to the great advantage of the industry 
as a whole, but to the immense advantage of the custom- 
ers, for the customers will benefit even more greatly than 
this industry because their numbers are greater and the 
economies effected will be spread throughout the whole 
country 

We are also paying a great deal of attention to office 
layouts. We are trying to save steps for our customers 
and to locate equipment so that it is accessible to those 
individuals who have occasion to use it. Space is rapidly 
becoming an important factor with everyone and manu- 
facturers in particular are not anxious to devote more 
space to office requirements than is absolutely essential. 
One of the first essentials, therefore, is to modernize the 
‘face 
\ strong, concerted and well considered effort is being 
nade to build up a campaign for better offices throughout 
the country that will bring the results we conceive to be 
possible. With the consistent backing of the trade, there 
re brains enough in this industry to put the idea over 
nd we do not hesitate to say that if the campaign is 

ntinued to a successful « lusion not only dealers but 

facturers themselves will be amazed at the results. 
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Frank C. Morse of the Browne-Morse Company Tells What He Would Do if 
He Were a Retail Office Furniture Salesman.—Some interesting suggestions 
from the head of a widely known manufacturing house. 


MAN can accomplish anything in this world, lim- of today is apt to be the president some years hence. 5 
ited only by human possibilities, if he is willing to if you get acquainted with that red-headed, freckle-faced 
pay the price. I would use that thought as my boy and ask him how his “ma” and his “pa” are 


motto if I were a retail salesman and I would go out. and may be sure that Jimmie is not going to forget you 


make myself the best retail salesman in my town and in he is President Jimmie. 





the United States. There is another little saying that | I think if I were a retail salesman I would spend 
would tack up alongside of the first one, and this second much time in making friends as I would in selling filing 
proverb would read something like this: “Never let your devices, for if you make a friend, the sale comes ¢ 
brains let your hands and feet work.” Every day I would make some new calls on new prosps 


I never go bv a big office building that I don’t think 


If | were required to go into a new town where I was 
totally unknown and, if I were given a list of concerns, | i" that building, every office has at least one desk 
would first make up a list of every customer in the terri- least three chairs; it has at least one file and mis 
tory which I have to cover, then I would start out on a = "eOUs little pieces of furniture like desk trays, tick! 
door-knob pulling campaign. boxes, waste baskets and other items that every 
: P uses in every office. I always stop and try to picture 
; The Business That Comes masily. many trucks it would take loaded to the roof, to 
If you ask any salesman the question what business that furniture out and how long a line it would mak 


comes easiest, he will tell you that business which comes 


that furniture were lined up end to end, piece 


+ 


the easiest for him is that which comes f is frie = 2 « 
—er = : ch comes from his friends along the street Then I ask myself, “how many of 
don't mean personal friends necessarily ine ; 9999 : ; 
: i ; ¥ cessarily, but business pieces have you sold?” and then if 1 were a retail sal 
friends can be made personal friends. Every salesman has ' 
= I wou'd get busy 

a few accounts where he can go into the customer's office 


and say, “Hello, Bill, how are tricks today,” or words to Importance of System. 











that effect. He calls his customer by his first name and Another little motto I would have is “to systemat 
they have something in common. He knows his customer to simplify 

personally. He has to a greater or lesser extent access I recently went into the office of a big insurance 
to all departments of the man’s business and possibly he pany, whose president, vice-president and treasure 
calls the department heads by their first names. He can fortunately met in a social way When I went 

go into the filing department and talk to Mary. the file office the treasurer asked me if I would like to look 
clerk, as he would to an old schoolmate. The result is and see the methods thev use I told him I was very 1 
that the salesman knows what is going on in that cus- interested He took me about and explained the diffe 
tomer’s office and when any of the office members or de- systems and finally 1 asked him if he would tak 
partment heads want anything, they call on him for help. into the filing room, and he consented. Of all the 
Business from this concern comes easv and with verv laneous, nondescript, new and second-hand wood 

little competition. Every salesman of experience has a and paper files that I ever saw gathered in one 1 | 
few good accounts of this kind. think that filing room was the worst example 


T , reasurer 1 said: “Bill a emeeiine te 
Che trouble is, however, that the average salesman stops ‘'° the treasurer and said: Bill, you ought 
proud of vour offices and methods of doing business 


j ] 


right there. He gives his pet accounts superservice and 
I don't wonder that vou steered clear of taking me 


will jump from the north end of the town to the south 


end to see one of them, overlooking the fact that between ‘P'S office, and | should think that you would hang 


° hez in s 1 for it 1 > i] lepartment neg! 
the north and the south there may be hundreds ot thou- lead mn hame, for it 1s the only ae} artment neg 


A ; fee’ > ' - > ; 1 iT ¥ > t an 
sands of good accounts which might also be made pet this office. He took the remark in good heart and 


din : . . h: vol sugges repli a“: ) lat ve 
accounts. If I were a retail salesman, I would call on my me what I would suggest. I replied, “I know tha 


sy , Bill i : me. eee tenes to anal 
pet accounts and I would give them superservice, but ® busy man, Bill, and it will take me some time ina 


this situation, so if you will go back to your own « 


} 


in the meantime I would make it a point every day to call 
will be over in two hours and tell you what I find 


on other prospects with the idea of getting as close to 
them as I do to my pet customers. Human nature is pretty Slim Equipment for Important Files. 


much the same all the world over. It doesn’t make any He told me to go to it and left. I found o1 


differ ‘nce » » ) ro } y hoe . ; . _— : . . 
ence whether you go into a big office or a little office. gating that in that particular room they had sever 


As a rule, this man i > big office is i , iff 
; in in the big office is nothing more nor clerks and seventeen different wavs of filing: that 
less than a graduate of the small office and he is just as | 


was not an average of over four guides to the drawer 


susceptible to friendship as he was when he was working aj] of the seven hundred drawers. I made a brief 
in the : fice for ; : re , , , : oe : ? 
he small office for a small wage. of the situation, and then I went back to Bill and said 


Make Contacts With Big Executives. “Bill, if you let me get into that room down ther 
It is not always possible to get upon terms of friendly make a complete analysis and install the proper 
intimacy with the president or vice-president of the con- of indexing and proper filing devices, it will pr 


cern on whom the salesman calls. but I would endeavor Cost you in the neighborhood of four or five thousat 
in every possible way to make friends with those individ- ‘ollars for new equipment, but I will guarantee tl 

uals and I would not stop there, but I would go down the Will operate your filing room with three girls mort 
line to the office manager and purchasing agent, the ciently than you are now doing with seven. Now 


switchboard operator, to the file clerks and even to the “Just to test this system of yours, | wish you would 


office boy. Sometimes if you make friends with the office Your file clerk find me the file for J. B. Ridgeway 
boy, it is the quickest and best stepping stone up to the Ig a claim which we have with mpany 


president; and don't overlook the fact that the office boy (Continued on page 186.) 
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An Office Suite for the Discriminating Executive 
Combining Rare Beauty and [ndividuality 


rt Mt a ore. 












Sila. 


No. 800 Office Suite 
COMPLETE Roll Top Desk, Flat Top Desk, Table Desk, Telephone Stand, 
Waste Basket, Costumer, Chairs, Wardrobe, Umbrella Stand and Directors Tables. 





COMBINATION of skilled designing and matching. Rare, 
choice figured crotch wood artistically laid and joined 
so as to bring out all of its excellent beauty. Sunken 

panels in solid wood in all legs. All edges of tops show 

recessed panels cut out of solid wood. Fine mouldings 
requiring the highest skill of the cabinet maker. Finished in 
a rich shade of medium Brown Mahogany, and in Walnut, so 
as to retain and heighten the exquisite markings of the wood. 
Made in Mahogany with raised panels of the finest selected figured 
Crotch Mahogany and in American Walnut with raised panels of the 
choicest figured Walnut. Tops and Panels, five-ply laminated construction. 





A Suite to Enhance and Give Distinction to the Most Sumptuous Environment 
Four Other Complete, Matched Suites 


J. K. RISHEL FURNITURE CO. 
WILLIAMSPORT, PA. 
“A Thing of Beauty Is a Joy Forever” 
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Doors may be taken out 


Weis Patented Equalizers 
Control movement of doors 








and prevent binding. and put in place without 
tools and without taking 
sections apart. 
(2) 
Weis Construction and air- 
cushioning eliminate slam- 
ming of doors and render (4) 


cases dustproof. 


Beautiful styles and finishes, 
together with low prices, 
make for turnover and pro- 
fit to you. 


This New 











Method of Packing Cuts Your 
Handling Costs 


Sfx Sectional Bookcases, already leading factors in the 
profit making of hundreds of live dealers, now offer addi- 
tional profits through a new, more convenient method of 
packing and shipping. 

Each section is now shipped completely assembled in a 
sturdy, compact carton. No assembling to do at the store 
--deliver to customer in the original cartons, (each of which 
is plainly numbered) and set in place. Write for our Sec- 
tional Bookcase Catalog. 


The fas Manufacturing Co., 


162 Union St., Monroe, Michigan 


A. H. Denny, Inc. 
356 Broadway New York City 


BOOKCASES 



































WEIS-MADE 





The illustration shows YA No. 1924 four-drawer 
letter file. Supplied in Natural Light Oak, Mahog- 
any and Walnut finishes. Striking in appearance; 
matchless in construction. Made also in Legal Cap 
width, No. 1934. Write today for our catalog 
describing this popular line, for full details of our 
proposition to dealers. 





The Line That Turns 
Prospects into Buyers 


Whenever the call is for filing equipment of 
unusual beauty and dependability at a moderate 
price, the Weis 1900 Line is the dealer’s best answer. 


In this pioneer line, fine workmanship and quan- 
tity production unite to produce a degree of ser- 
viceability and economy in keeping that matchless 
beauty wood alone provides. 


The Weis 1900 Line is universally recognized for 
its remarkable value. For years it has been first 
choice with dealers as well as buyers. Time, it 
seems, has only served to increase its popularity. 


Roller bearing drawers, smooth and silent in 
operation---easily adjusted, trouble-proof follow 
blocks to keep contents of drawers upright. 


Five-ply veneer fronts, set flush----- flat tops----- 
panelled sides and backs----- non-warping, dust- 
proof construction throughout. 


Superbly finished in natural light oak, mahogany 
and walnut----- filing equipment you can recommend 
to your trade with full assurance that will meet 
their most exacting requirements as to appearance, 
utility, durability and price. 


And a money-making line, too, from the dealer’s 
point of view. A legitimate margin in every sale 
----- and plenty of sales. Usage in thousands of 
offices has created an acceptance for the Weis 1900 
Line that enterprising dealers everywhere are 
cashing in on. 


WOOD FILING 




















|1900 LINE 


“ Nothing Equals Wood for Beauty of Finish” 









The buyer who seeks the beautiful and restful Nothing equals wood for beauty of finish and 
in office equipment, as well as the serviceable and texture. It is the friendly material—friendly to 
practical, naturally turns to equipment of wood. the eye; friendly in the way it serves; friendly to 


the buyer’s pocket book. It has served man faith- 
fully for countless ages. Its popularity has never 














waned. 
. The 1900 Line is an example of the remark- 
4 able beauty and rigidity which can be obtained 
, with wood at a nominal price. The Weis 1900 Line 

wins friends—and holds them--for us and for our 
a dealers. 
r- bk talats 
. The ff Manufacturing Company 

162 Union Street, Monroe, Michigan 
A. H. DENNY, Inc., - - 356 Broadway, New York City j 
vr 
st . 
it 
n 
V 
, 
| 
t 
3 
> The file above is the three drawer Letter File 
, No. 1923. The same file may be had in Legal Cap Weis Two drawer 1900 Line Letter File No. 1922. 
width, No. 1938. Light Natural Oak, Mahogany Supplied in Legal Cap width, No. 1982. Same 
and Walnut finishes. Same construction features finishes and construction details as other Weis 1900 
as embodied in Weis 1900 Line four drawer files. Line equipment. 
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—a mark of quality 
on 1500 office needs 


The #/2& trade-mark appears on 
some 1500 items in constant demand with 
business houses, large and small. 


The mark is universally known to 
buyers of sectional bookcases, filing equip- 
ment and filing supplies. 


More than 5,000 enterprising dealers 
look to the Weis factory for a liberal 
portion of their quickest and most profit- 
able sellers. 


These dealers not only appreciate the 
high quality standards of Weis-made 
products, but the fair dealer policy which 
the Weis organization has always main- 
tained. 


Weis-made products are never sold 
direct. Nor does The Weis Manufactur- 
ing Company operate any retail outlets. 
Dealers, and dealers alone, are our retail 
representatives. 
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Do a Big Business with 
This Transfer Case 


Any good metal furniture man can see 
with half an eye that this is no ordi- 
nary transfer case. It’s full of selling 
features. If you’re handling Van Dorn 
you'll do a big business on this itern. 
If you’re selling in competition with 
this case, you stand a good chance of 
losing some nice orders! May we 
send catalog? 


The Van Dorn Iron Works Company 
Cleveland, Ohio 


Branches Cleveland New York Chicago 
Washington Pittsburgh 
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1616%-88 1616%-5 


“Rite Poise’ Office Chairs 


The features which make this chair different from all others, and of especial ad- 
vantage to office workers, are: 

Duplex Swivel Iron, which gives the seat and back a 

forward, backward and revolving motion, possible with 

no other chair. The forward motion provides the user 


(B) with greater comfort, and back support at all times. f (-B 
——— 


Curvature Back, conforming to natural body curves 
7 and providing a restful poise at all times. 
The Sten of Quality . . er 
Deep Saddle Seat, which assists correct sitting pos- 
ture and adds much to user’s comfort. 





The Sign of Quality 


Made of Oak and Birch. Can be finished mahogany or walnut, also made in Windsor type. 


Send for Catalog showing complete line of Office and Institution Chairs. 


CONANT BALL COMPANY 


84 Sudbury Street Boston, Massachusetts 


1615',-SS 
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A 
7-Point Sales Plan 





You, and every retailer, are interested in getting goods 
into the customer’s hands at a fair profit to yourself. 
Therefore, you want— 


To sell service-giving, durable merchandise. 
To sell goods that people want to buy. 

To sell frequently and steadily. 

To make a reasonable profit. 


To restrict the demand on your capital for a 
stock of goods. 


6. To build up volume by extending credit, but 
you want to be sure of your money. 


7. All the selling help that can be given. 


Then you want Schwab Safes. You want them because they 
give ample protection and are available in variety sufficient 
to meet your customers’ uses efficiently and economically. 
Schwab Safes have been tested thoroly, in both respects. 
Schwab Safes and the Schwab Sales plan are a good combina- 
tion. Full details, without obligation, to interested dealers. 


Mm WwW NO 


The SCHWAB SAFE COMPANY 


LAFAYETTE, INDIANA 
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THE ULRICH FILING SYSTEM 


5 


Reads as easily 








as the printed page. 


(Dameron CC.8G 
1o ° 


Oo | 








Takes the discomf ort 


out of filing. i oe 








































Heavy jute miscellaneous folders 
in standard sub-divisions. First po- 
sition Labels in Visible Tabs regu- 
larly supplied in salmon colored stock. 


READING THE CONTENTS 
AT A GLANCE 


The eye runs down the blue 
guide labels in the second 
and third positions on the 
left to the correct sub- 
division and the name 
sought is found 
almost instantly 
in the _ direct 
name folders in 
the two right po- 
sitions. The lab- 
els in the Visible 
Tabs, adjusted for 
reading as easily in 
the bottom drawer 
as in the top, are 
always held in view 
by the compression 
guides and the tabs 
serve as handles in 
withdrawing the fold- 
ers. Compression 
guides may be replaced 
by follower if desired. 
In either case there is 
no digging or searching. 


Finding a Folder 


in a drawer equipped with the ULRICH 
SYSTEM is but a matter of Three or Four Seconds 


h down and lift it out—without handling the other contents of the drawer in any way. 








} 
: 
wa 
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Direct name 


folders in buff 
jute of the high- 
est grade. 

Expansion up te 
one inch provid- 
ed by rolled 
creases. Labels 
regularly supplied 
in white 


The Result 
olf Twenty 
Years Ex- 
perience in 
Filing Prob- 


lems. 


Spring ( om- 
pression Guide 
made of the best 
quality press- 
board 


READY TO FILE 


Reac 
Ulrich Visible alphabetical and numerical index system. Steel Planfiles. Wood Planfiles, Planfile folders. Fold- 
ers for bound sets of drawings. Ulrich flexible sorting trays. Folders for standard files and daily reminders 


Write for complete catalog and particulars. 


ULRICH PLANFILING EQUIPMENT CO. 








Jamestown, N. Y., U.S. A. 
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Why You'll Have 


Quicker’ Turnover 
with Jamestown Desks 


——because of their distinctive sales 
features—lots of ’em! Note these six 





in | but for this all-steel ‘‘corporation” desk: 

cS 1. It has the same superior all-steel con- 

etiam F his f, struction and exclusive advantages as 
supplied eature this famous all desks produced by the Jamestown 

' desk and watch your Metal Desk Co. 

sales mount. . ; 
2. It is so perfectly finished that it is as 
good looking as hand made wood desks. 
= Trim and business-like in appearance. 
esult 3. Its all-steel construction insures a last- 
ing strength and ease of operation im- 
enty possible to attain in wood. Unaffected 

s Ex- by climatic conditions. 

ce in 4. It is entirely different from other steel 

Prob- desks: Bolts, nuts, rivets and screws 
have been eliminated by electric spot 
and acetylene gas welding. 

. 5. Quietness of operation has been accom- 
plished by double thickness steel panels 
interlaid with asbestos. Cannot rattle. 

6. Genuine battleship linoleum top—elim- 

a ee inates glare and eye-strain. Bronze bind- 

the best ing on all edges and exceptionally 


»ress- 


attractive hardware ‘‘tops off’’ the 
quality appearance. 


Our patented knock-down construc- 
tion saves freight and storage charges. 
The special low price has won coun- 
try-wide recognition of unusual value. 


And in addition there is a discount 
most liberal. May we send you com- 
plete details on the profit possibilities 
of this special trade winner? 





THE JAMESTOWN METAL DESK CO., Inc. 


JAMESTOWN, N. Y. 





ulars. 





JAMESTOWN © <= | METAL DESK CO 
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OR is it a vault, or any other of those 
impregnable sounding things which 
bring visions of ponderous bolts slid- 

ing silently, and massive hinges swinging 
majestically open to reveal who knows what 
treasures within. 

This is a cabinet—the Berloy Insulated 
Cabinet. It looks like a safe, and it is as 
much of a safe as any business man needs 
in the modern slow burning building. 

It has a combination lock like a safe, which 
successfully foils the amateur cracksman, 
and is proof against anything but the expert 
equipped with nitro-glycerin. He gets into 
the vaults, too, so it’s no use paying a pre- 
mium to keep him out. 

And when your customer comes to 
or rearrange his offices, no block-and-tackle 
experts need apply. Two office kids can 
move this safe on its easy-running swivel 
casters. 


move, 


APP 


LIANCES June 


This, gentlemen, 
is not a safe 


(8) 


BERLOY 








light, it is sturdy and absolutely 


The door frame always fits perfectly. 


While 
rigid. 
Equipped with Berloy Horizontal Sections, 
this cabinet is ideally suited to the profes- 
sional man or the executive. It affords ade- 
quate protection for his valuable records at 
a price which makes such protection a good 
investment, and it is handsome 
grace any office. 

made for the large 


A two-door size is 


business. 


Did you ever before have an honest-to-good 


ness cabinet, sturdily built, amply protected 
against theft, and insulated with Johns-Man- 


ville Asbestocell, on which you could name 


the price right out loud without having the 


customer stumble blindly out, muttering t 
himself ? 


We believe not. 


You'd better write the nearest office about it 


THE BERGER MANUFACTURING CO., 


Boston Philadelphia 
New York Kansas City 
Chieago Minneapolis 


CANTON, OHIO 


St. Louis San Francisco 
Dallas Los Angeles 
Roanoke Jacksonville 





enough to 
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BERLOY INSULATED CABINET 


net 


There is always a stock 

near you. Warehouses 

at New York, Chicago 
and Burlington 


Leopold Desk Company. 


Burlington Yowa 
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“Y and E” Efficiency Desks. Drawers 
equipped with patented ““Y and E”’ roller 








slides. Upper drawers—card records, etc. 
Center drawer—pens, pencils, etc. Bottom 
drawer—vertical filing. Quartered oak or 
genuine mahogany. Seven models. 

















“Y and E” Steel Shelving. For offices, stores, 
vaults, stockrooms. Comes in big variety of 
heights, widths, and depths to meet every shelv- 


ing need. 





“Y and E” Fire -Wall Steel Files. 
Double walls of stee!, insulated by two 
layers of real asbestos. Complete line 
of single-wall steel files also offered. 
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“Y and E” “B” Label Safes. No moisture between walls 
to rust or corrode. Accommodates any construction of 
“Y and E”" wood or steel horizontal filing sections. Made 
in five sizes. Write for literature. 


ia 








OFFICE APPLIANCES 





“VYand E” Steel 
Desks. Handsome 
olive or ma ° 
baked pm 
Bronze trim. Lino- 


leum top. Complete 
line offered. 





equipment-~ 
you've Covered 
the subject | 


| YAWMAN/cFRBE MFG.@. 


655 JAY ST. ROCHESTER, N. Y. 





“Y and E” Record Safes. Strong, rigid safes for 
office records. Accommodate ““Y and E” wood 
or steel filing sections. Variety of sizes. 








Ae 


“"Y and E” Fire-Wall Steel Counter- 
Heights. Sections for all kinds of rec- 
ords. Big factor in saving office space. 
Linoleum top available. 





‘Y and E”’ offers most complete line of filing- 

system supplies—folders, guides, form cards, 
card cabinets—in fact, everything for office 
systems. Write for supplies catalog, also for 
literature on any items shown. 


EQUIPMENT 
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C ADD ~- TO ame | 


SBCTzONS 
LETTER SIZE CAP SIZE 
Top 


No, nT No. 15T 


| 


! 
Letter File 
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Uuld now 


It will interest your customers and should interest you. 
There is no other complete sectional line that sells at the In- 
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Yet it has the beauty of a fine finish and the 





Pm WT 
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No. mLD No, 15LD 





3x5 Card Section 
No. 1235C | No. 1535C 





4x6 Card Section _ 
No. 1246C 1546C 


5x8 Card Section 
No. 1258C P 1558C 


Check File 
mCP Not Made 


ia CepSize 


Document File 
No, mDF | No. 15DF 





Storage Drawer 
No. 15D | No. 15SD 


Cupboard 
Closed, with Lock 
No. 2CD_ | No. r5CD 
Open (without door 
No. nPO | No. 15PO 
Also made im Doub le Hes ght 
wath movable shelves 


Loose Leaf 
er Drawer 
No. 1 Not Made 


in CapSize 


Low Sanitary Base 
No. nSB | No. 15SB 


High Sanitary Base 
rESB | No. 15HSB 


Lerter, Document Closed Low Base 


and Storage Sections No. 2B No. 1<B 
are 12’, in, high., I ? 





full section height; ’ 
Blank and 


Card Sections, Check File, Lega! 
Storage Drawer arc Half Section Height. 
All Sections are 25 inches deep. 
Letter Sections are 143, ins. wide and Cap Size 


Sections are 1754 ins. wide 
Drawers operate on Roller Track Suspension, 
Legal Blank Drawers excepted. 
All drawers may be furnished with locks, 
Legal Blank Drawers excepted 


Olive Green, Mahogany or Oak finishes. 








strength every unit needs. 


Hold Your Repeat Business 


Start your customers with a few popular priced sections and 
you will be assured of quicker repeats,—and what’s more, you 
will keep them from switching. 
line has a complete variety of units built in cap ‘and letter 
sizes, finished in Olive Green, Mahogany, or Oak. Drawer 
units have roller facilities that assure efficient operation. 
Drawer pulls and label holders are finished in brushed brass. 


Your Best Buy 


The Invincible ““Add-To”’ 


We sincerely believe the [Invincible ‘“‘Add-To”’ 
line is the best buy for your customers and for 


you. 
orders. 


Our dealers say so with orders and re- 
Put a sample stack on your floor now. 


Let us advise you what type of sample combina- 
tion has proved the best introduction for others. 
The investment is small—the returns are per- 


manent—the profit is right. 


Get the Details 


If you are not handling the ‘‘Add-To”’ Sectional 


Line, get the description and price details 
now. You will find this information interesting 


and profitable. 


INVINCIBLE METAL FURNITURE CO. 


Manitowoc, Wisconsin 
Chicago Office: 118 North Franklin Street 


Get started now. 
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DIETZ 


DESKS and Office TABLES 





- 

sj? 
» 

Ao > 
- 


: 
. 
” 


44) & 
te te ON 





The Logical Line for Your Trade 


The Shipping Point Convenient to You 
FREIGHT AND TIME SAVED ARE ADDED PROFITS 


Most centers of population in the U. S. have direct and efficient rail connection with Cincinnati. 


DIETZ DESKS are worthy of first-class dealers’ most energetic sales effort. Proof of the 
high standard of workmanship and material is found in the fact that desks made and 
sold during the first year of operation forty-four years ago are still in use, giving good 
service. 


Proof of the extraordinary convenience and usefulness and modern, attractive design is 
found in the line itself and in our complete new catalog. This book includes a num- 
ber of additions and changes and is accompanied by a new, interesting price-list. Catalog 
and list are now ready for distribution—write for your copy. 





THE J. F. DIETZ COMPANY 


CINCINNATI, OHIO 
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“sold Art METAL 
concern in this 





“We have sold ART METAL to practically 
every concern in this territory, including 
some of the biggest businesses of their kiné 
in the world. 





“These customers come back year after yea 
for further additions to their ART METAI 


equipment. 





Art Metal Display in 
Linxweiler Store, 
Decatur, Ill. 


“The wide range of standardized and inter 
changeable sections and devices, enables us t 
fill every office requirement—and being « 
thoroughly convinced, ourselves, of ARI 
METAL merit, we have little difficulty in sel 


ing our customers.” 
EUGENE LINXWEILER, Manag 


Linxweiler Printing Co. 


Art 


JAMESTOWN, 
Sted 
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to practically every 
territory” 


; —Eugene Linxweiler, Manager of Linxweiler Printing Co. 





icticalhy Dealers of office equipment find a doublefold 
cluding advantage in featuring ART METAL. The com- 
ir king pleteness of the line affords them opportunity 

to meet every equipment need of the modern , QW; 
er yeas business office—from a card index to a com- ce Y 
METAL plete installation, whether it be a one man 
; office or an entire building. They enjoy, too, 
1 inter) the comfortable assurance that ART METAL 
Cs US will unfailingly live up to their strongest 


eing s : 
f ARI recommendations. 





—S/4,0"/ 


77) 






ei 
Decatur, Ill. 


in sell To have ART METAL users “‘come back for 


ss, p — 
Manag More” is a usual experience for ART METAL 
Co. dealers. 


| Nata 


Y; | NEW YORK 
Sted Office Equipment, Safes and Files 





Eugene Linxweiler, Manager 
Linxweiler Printing Co 
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TERRELL’S 
STORAGE 
CABINETS 


The 212 Steel Storage 
Cabinet shown here is on- 
ly one of the Terrell line. 
There are thirteen other 
sizes to choose from. 





No Terrell dealer need fear the loss of an order for lack 
of the proper size for the requirement—there is a Terrell for 
every need. 

The completeness of the Terrell line, its high quality ot 
construction, its pleasing appearance and its remarkably low 
cost gives the Terrell dealer exceptional opportunities for 


real profits. 


Write for information and prices. 


Terrell’s Equipment Company 


GRAND RAPIDS MICHIGAN 
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WESTERN NO. 1660PTW 


Western Desks 
Do Hold Up 


Ask Any User 


\Western Desks do hold up. They 
must. They are built for perma- 
nency and efficiency. 

Satisfying the user means sup- 
plying a reasonable amount of 
‘rood looks” in a desk, plus a large 
amount of efficient and economical 
service. Such a desk must be de- 
signed correctly, with particular 
attention to the specific needs of 
the buyer. Good materials must 
be used. A high standard of 
workmanship must be maintained. 
Grades and styles must be made in 
variety enough to meet average 
purchasers. 

The volume of business enjoyed 
by Western Desk Dealers indicates 
that our conception of the user’s 


wants is well founded. You, too, 


can handle Western Desks at a 
good profit. Write for more in- 
formation. 


\ 4 
’ 
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WESTERN NO. 1560F 


WESTERN NO. 1560R 


WESTERN NO. 1660R 





ESIDES the roll and Flat Top Desks 

shown above, the Western line in- 

cludes many other Roll and Flat 
Top Desks, all styles of Typewriter Desks 
and Stands, Students and Book-keeper 
Desks, Office Tables, Telephone Stands and 
Transfer Filing Cases. Altogether a line 
of 80 different numbers. Surely, here ts 
the line of desks from which you can 
choose wisely and economically. 





WESTERN FURNITURE COMPANY 


Blair Avenue and Palm Street, St. Louis, Mo. 
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\nkdded Selling Feature 
béVernicke Visible Indexes 


O be able to display and offer 

a widely needed office appli- 
ance with an exclusive feature, is 
an asset to any office equipment 
dealer. 


Our method of offsetting is exclu- 
sive. It is an added feature that 

oft times clinches a sale and sends Hing 
the customer away with the satis- Ors? 

fied knowledge that he has pur- 

chased the best. 











Enables you to group 
and signal record facts 
so that the true situ- 
ation is recognizable 
ita glance. Thisis es- 
pecially valuable to 
Bankers, Brokers, Ac- 
countants and many 
other lines of business. 


If the Globe - Wernicke Visible 
Index with the exclusive Off- 
setting feature has not been de- 
monstrated to you, let us know. 






Write us today, and we will fully 
sexplain its many selling advan- 
) tages. 

































The Globe“Wernicke Co. 


Dept. OA109 Cincinnati, Ohio 


Slobe-“Wernicke 
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Equipment Dealers--New and Old 


No. 355-F 
55°x34"—Full Quartered Oak 


Know This Truth 


REIGHT adds nothing to the value of a desk. Dealers 
of the East—the South and even those in California and 
Texas have discovered it costs less to deliver Myrtle Desks, 
tables and chairs. 


And when the quality and selling advantages of Myrtle 
Equipment have held high favor with dealers for over 20 
years—there's good reason for you to investigate—we invite 


comparison. 


order. 





(wwwewes 


TUT TT 














Get the facts and our new catalog before you 


MYRTLE DESK COMPANY 


HIGH POINT, N. C. 


New York Warehouse in charge of J. Wallace 
Room 407—487 Broadway - New York City 














A 


| 




















(re as 


JUERALANEDEL 
































2° G > ia 


woe © INE 











une, 1925 





ee OR engi te ore 























June, 1925 OFFICE APPLIANCES 
ono - - —— @ 7 























=e == -e«@ 


aS @ee - +) 
























Business men want the best - for 
it means at once more efficiency, 
better appearance, and greater 
economy. “SECURITY” “600” 
line filing cabinets are the best. 
They are made of the finest qual- 
ity materials and workmanship. 


Every cabinet is built extra deep, 
providing more filing capacity 
than obtained in ordinary files. 
Write for complete information 
about the “SECURITY” capacity 
line. It will increase your filing 


cabinet sales. 


The famous 601 
Maximum capacity file 
No waste space 


CORPORATION 
»yN. M ASS 


Makers of the Full Line of Security Steel Office Furniture 
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-for every office use- Fry 


inert Om 0458 CO (veworELE 1. 


1000 GRADE — Massive con- 
struction, beautiful veneers and 
worthy of the best offices. 





IMPERIAL DEALEIR 
WITH THIS COMPLEN 


MPERIAL Dealers are successful d#J~* 
ers. The Imperial Line is hel | 
them get ahead. Note the four gra@an 
each one attractive in appearance @acl 
designed to meet a particular demafigh 
All built to welcome inspection andfhea 
recommend themselves. Stor 
exist 
When you handle Imperial Desks yOufou 
not need a variety of lines. Thus 
reduce your investment in stock 
: ' sale ult 
sample display. You get quicker t 
over and make more money. You fe} 
one trade mark-—Imperial—for erow 
office use. You recommend Im 
construction and finish and can s 
your customer why. Then he un ~ 
stands why Imperial Desks will retifhea, 
him satisfactory service for a life tilfmpe 










800 GRADE — Superwr quality, 
moderately priced. 








he 


he 








400 GRADE—An attractive, reliable, 
inexpensive grade of great popu- 
larity. 













You, too, can increase your bull pr 


eS ee ee a —~—— o— 


| Imperid 


Evansiiia 



















300 GRADE— Plain oak, modern de- 
sign, well built, low price 











ne, 1925 


June, 1925 OFFICE APPLIANCES 139 




















STL Rrnaerng, CRP J 


} LEFRE FORGING AHEAD 
PLEIND PROFITABLE LINE 


HESE three patented specialties are 
made exclusively by Imperial and 
andled exclusively by Imperial dealers. 
ach of the three is popular in its own 
ght. Together they provide you with a 
eans of attracting attention to your 
ore and creating sales where none 
isted. They stimulate business when 
u need it most. 

















— ates ae _ 








e Imperial Factories are large factories, 
uipped for large production. Three of the 
ur units have been built within eight years, 
elast one less than a year ago. This rapid 
owth resulted from the growth of our dealers. 


he Imperial organization is accustomed to 
ig demand on their production capacity. 
acilities for increased production are kept 
ead of actual requirements at all times. The 
perial dealer is certain of prompt service. 


sour bull profits with Imperial 





wera 













a 
* 
1 ¢ 
+vans 
: JD SECRETARY 
The Supreme ripe wreter Desk” 
se i ows Sot oe. Pere ie = ee ang eek re 


aoe ma te pera : - . 
wren - ~ >< - _ , 7 * ~-F . 
ee . A ag wee st 7 2 ee re wwe, s 


qAA ue 
































———————————————————— 
| 


OFFICE APPLIANCES June, 1925 


Simplified Filing System 


Efficient — Economical — Attractive 


Sturdy 
Durable 
Black 
Metal Tip 
Guides 


Inserts 
Supplied 
in Colors 

if 


Desired 


Full Line 
of 


Subdivisions 





; Blue Individual 
Guides Misc. Folders Folders 


Profit 
wn, eal il and 
¢& Coll Repeat 

aa I Orders 
for the 
Dealer 























Start Today 
| | with an 
| HE Order 
| WA for this 
| Rapidly 
! Selling 
System 


= 
a 





Paine Oy 
WY 2 
SECTION OF 40 DIVISION 


The smallest subdivision can be expanded at will 


with growth of file 


BOSTON INDEX CARD COMPANY 


113-115 PURCHASE STREET 


BOSTON, ‘ ‘ ‘ MASSACHUSETTS 
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Columbia Steel Equipment Company 


COLUMBIA 


STEEL FILING CABINETS 








The cut shows an installation of Columbia standard four-drawer letter size 
cabinets stacked three high in the Hahnemann Hospital of Philadelphia. 


COLUMBIA 
For Strength 


FOR 





Quality Appearance 
Durability Safety 
Economy Satisfaction 


Progressive distributors of high standing in their 
communities are invited to communicate with 


Philadelphia, Pa. 


P. O. Box 841 Showroom 


Corner Chestnut and Ninth Streets 
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hen ella desk 









$e eo ee : 
agi: . Sturdy Wabash 
te y Steel Tab. Easy 
4 to read. Head - 





ings interchange- 
able. 











Firmly attached te 
strong Press-board, 
Practically inde- 
structible. 


Expansible  fold- 
er will hold many 
papers without 
sagging. Stands 
straight in the 
file. 
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LIST oF 
HEADINGS f 


a= | Wabash 
== |DESK FILE ho 


F HY not get the extra sale? Never let a desk go out 
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INVOICES of your store until you have first inquired whether it 
PRICE LISTS is completely equipped in all drawers where a file would 
be useful. Whether there’s a file compressor in the big 





QUOTATIONS drawer of the desk or not you can sell a Wabash Desk 


File for it. 


<ST ES 
me os mae 


iy REPORTS ) eee 
| nee A compact unit-outfit of 15 high-grade press-board folders 
4 SALES with steel tab guides and insertable headings. Twelve 
i PERSONAL printed headings are furnished covering almost everything 
an. executive needs—Advertising, Collections, Contracts, 

Sales, Prices, etc., and three headings are furnished blank. 





* 
_ 


The outfit retails at $5. Regular dealer’s discounts apply. 








An exceptional specialty to go after business with. Adver- 
tise it—make window displays of it—keep your salesmen 
talking about it. You'll get a big increase in volume be 
cause the idea appeals to every executive who has a mass 
of important information to keep for ready reference in 
his desk. 
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Write for more information! 
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SUPPLIES 
WABASH CABINET CO. - Wabash, Ind. 
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Assurance of Quality 


is a mighty big factor when you 
sell envelopes 


The TCO \ we 


Improved 


Double Metal —>- 
Clasp 














made by the 


TENSION ENVELOPE CO., Inc. aus y 


has behind it reputation and good-will built 
years of envelope-making. 


















A High < 0 mute 


Our policy is the XY all S 
tion by ervision “a Ae its 
and a “av ‘S ey ay a , is 


let 0A ths to reg- 
er mike e double-rein- 
ap hole. 


De e Jut u a forded 
isa Aw orm pa Forty-six standard sizes, 


d, ri deg carried in large mill stocks, 
rt- 


ely fol are at your disposal for im- 


ly a am. nery. mediate delivery. 





a quality 






Dee 


N ENVELOPE COMPANY, Inc. 
33 to 87 34th St., BROOKLYN, N. Y. 
Bush Terminal Telephone SUNSET 6000 
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av And We’ve Only Begun 
To Tell Them! 


Month after month nation-wide advertis- 
ing has been broadcasting the Sikes Story. 
Month after month the demand for Sikes 
Office Easy Chairs has shown a gratify- 
ing increasé. 

But we are not resting on our oars. We 
are not letting up in our sales and advertis- 
ing efforts. 

In reality we have only begun to tell the 
business man what he ought to know about 
Sikes Office Easy Chairs. 





a 
~LHITADELPHA 


Offi ce Gasy Chairs 


SIKES COMPANY 


PHILADELPHIA 


Chairmakers for 60 years 


In Buffalo, a Sikes factory is devoted exclusively to quality 
chairs for the home. 





——— 














THE CLUB 
MODEL 


UMBER 33, of the line of ‘‘Quality 

Brand’ Cuspidors was designed 

especially for the club, or wherever a 
substantial, plain model is desired. 


No. 32 of this same model is finished in 
statuary bronz, which harmonizes with 
the deep, sombre coloring of the club. 


This model is made from a single sheet 
of heavy brass, without a soldered seam 
in its construction—it is easy to clean 
and polish—in popular demand by 
clubs everywhere. 


Quality Brand Cuspidors are packed in 
strong, individual containers—elimin- 
ating repacking and requiring minimum 
storage space 


There is a Quality Brand Model suitable 
for every need—they are finished in 
brass, olive green and the popular mahog- 
any color. There is a co oh orem line suit- 
able for the factory or the shop. 


Write today for our 
complete catalogue 


The IRELAND and 
MATTHEWS MFG. CO. 


1500 Beard Ave. 
DETROIT, MICH. 


- SALES REPRESENTATIVES 
H. E. HOOKER._......841 W. Randolph St., Chicag 
BRUSH BROS..........258 Broadway, New York, N Y 
ERNEST WALLACE, 444 Market St ‘SenF rancisco, Calif 
PHIL. F. WEBSTER, P. O. Box 873, San Antonio, Texas 
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FiberstoK 
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heFiberstol fil pocket Acrve Files | 


epee Bulging and Overcrowding 
uces Lost Paper nuisance 
Outwears a doq3en ordinary sean ila kiers 
_ Saves time in tiling and Finds 











To 


An effective Campaign 


for your benefit 


We are the only manufacturers in this 
field who are creating a demand for 
their products and directing cus- 
tomers to your store. Our adver- 
tisements, appearing every month in 
SYSTEM, NATION’S BUSINESS, 
FORBES’ MAGAZINE, THE ROTA- 
RIAN and KIWANIS MAGAZINE, 
read, “‘At your stationer’s or Write 
for Sample.’ All inquiries are turned 
over to the nearest FIBERSTOK 
dealer. Are you one? 


= An effective Tie-up 


Stationers who are using our dealer 
helps to identify their stores with 
our national advertising campaign 
are getting most of the business. Our 
books prove it. They are also selling 
more envelopes and filing devices 
than they ever thought it was possi- 
ble for a stationer to sell. Their 
books prove that. 


The attractive window card shown 
at the left is only a part of our com- 
plete tie-up. We want to tell you 
about the rest of it, but this page is 
too small. Write us! 


“At 


your 
Stationer’s” 











NATIONAL FIBERSTOK ENVELOPE CO. 


431 Moyer Street, Philadelphia 


21 Park Row, New York 
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CROCKER 
CHAIRS 


A Chair for Every Purpose 





Shown permanently at 


THE AMERICAN FURNITURE MART 
4th Floor—Rooms 434-435 
CHICAGO 
608 Howard Street 601 First Avenue N. E. 
SAN FRANCISCO MINNEAPOLIS 


390 Broadway 
NEW YORK 


Crocker Chair Co. 


SHEBOYGAN, WISCONSIN 


BRANCHES 
Chicago New York Minneapolis Oakland 











\\ 























HOOSIER DESKS 


Are ‘‘Built True—Clear Thru’”’ | 


From raw materials (factory located in the center 
of the great Indiana oak country) to the final 
inspection, Hoosier Desks bespeak the significance 
of “‘Built True—Clear Thru’’ when taken even in 
its broadest application. 





Interpreting this slogan in relationship to sales, it 
should be a source of satisfaction to you to know 
that the performance of Hoosier Desks under the 
most severe tests have justified the ideals back of 
“Built True—Clear Thru.’’ This means that the 
quality of materials, the method of construction, 
the character of workmen and rigid scrutiny has 
been maintained always. 


The cost price being moderate enables you to add i] 
a safe margin and still offer exceptional values. 


Write for catalog No. F. 


Hoosier Desk Company | 
| 
! 





Jasper, Indiana 












































June, 1925 OFFICE APPLIANCES 



























The Trade Mark 


Protects Your Customers 





HEN you are queried by a customer on the quality of 

a Macey product, you can point to the imprinted em- 
blem, with a feeling of pride, saying: “‘The trade mark 
guarantees it.”’ 


The Macey trade mark symbolizes faith in a branded article 

faith which is the outgrowth of knowledge gained from 
years of experience in the manufacture and sale of Macey 
equipment. 


The Macey line is broad. Dealers who stock it do so with 
the secure feeling that they can handle requests, from stock, 
to meet almost any requirement. Just a few of the wide 
range of products are illustrated on this page. 


Macey equipment, used everywhere, is giving universally 
satisfactory service. Its ownership creates pride of possession 
in those who are appreciative of quality. 





It will be a pleasure to supply you with copies of our catalogs. 


THE LINE J 








THE MACEY COMPANY = 


GRAND RAPIDS, MICH. 


Made in Canada at Woodstock, Ont. 
European Office at London 








a 


Macey Sectional Bookcases 
besides being very service- 
able are beautifully fin- 
ished and elegantly de- 
signed to match better 
office equipment. 


Macey horizontal steel fil- 
ing sections, 17” deep, offer 
ideal vault or omnibus 
equipment when used in 
connection with omnibus 
base No. 17-OB and truck 
handles No. 17-TH 











A group from the Italian suite of matched | 
office suites The refinement and beauty 
of craftsmanship on these suites is superb 
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P DERBY & Co. INC. 


OFFICE 


5465W 


This attractive desk 
chair, part of a suite, 
is one of many supreme 
ly comfortable and 
healthful Derby Posture 
models, 


The Posture 


HE scientifically designed seat and_ back, 

built to fit the structure of the body, and to 

encourage correct posture, make this one of 
the most comfortable and healthful office chairs 
ever built. By banishing ordinary chair fatigue, 
these exclusive Earl Thompson posture features 
keep you fresh all day long, and enable you to do 
more and better work. 


But with all their comfort and health bringing 
qualities, Derby Posture Chairs are not in the 
least faddish. Look at the attractive lines of 
the chair pictured above. Its selected wood and 
fine finish are as beautiful as its design, and 
make it welcome in the most luxuriously ap- 
pointed office. 


This is only one of the many attractive and 
practical chairs making up the complete Derby 
Line described in our Office Chair Book. All the 
benefits of the correct posture features can be 
obtained in chairs designed to fit every seating 
requirement. 


Send for these Derby Chair book- 
lets, also for our attractive 
dealers’ proposition. 


Chairmakers for80 years 
GARDNER, MASS. 


Salesrooms at 
217 W. 35th Street, New York 
90 Canal Street, Boston 
Space 929 Furniture Mart, Chicago 
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No. S-1531 


Recommend these 


DESKS 


for Substance and Service 


Like all buyers, a customer in 
search of a desk wants all he can 
get for his money. Show him 
these attractive, conveniently ar- 
ranged, durable designs and you |! 
win another friend 


Evansville Desk Company desks 
sell easily and give satisfaction 
All types including roll, flat, double 
flat, typewriter and teacher's desks 
are in the line, made of white oak 
in several grades. 


Catalog and further information 
await your inquiry 


Evansville Desk Co. 


ESTABLISHED 1903 
Evansville Indiana 
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The New GF Metal Tab Guide 


Better—and your customers can see why 


Here is the new GF Metal Tab Guide. Superior in quality 
and design—worthy of its place in the GF Allsteel line. 


One Piece Tab. The entire tab—(even the eyelets)—made 
from a single piece of steel. Tabs cannot loosen—papers 
cannot catch. An individual GF feature. 


Heavy Baked Finish. Tabs are given a glossy, smooth 
black finish by two coats of enamel, each baked two 
hours at 400°. No sharp corners or rough edges. Cannot 
chip, crack or rust. 





Improved Index Holder. Embossed spring back holds the 
inset firmly in place. 


Materials. The finest steel obtainable for the purpose, 
and best quality 20 and 30 point pressboard. Both card 
and tab stand up indefinitely. 


Sizes. All standard sizes and tab positions. Orders for 
special sizes quickly filled. 
All GF Allsteel Equipment—desks—filing cabinets—safes 
office supplies, are designed to give permanent satis- 
faction. The line is complete, giving dealers the great 
advantage of complete orders without ‘‘fill ins.”’ 


Send for samples of these new metal tab guides and other 
filing supplies. 


THE GENERAL FIREPROOFING CO. 
YOUNGSTOWN, OHIO 


Export Dept.: 438 Broadway, New York City. Cable Address: ‘‘Genfire New York 
Canadian Plant: Toronto, Ontario 


WY ayolY 


The Complete Line of Office Equipment 
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ge Bo LYMETCO LINE 


OF STEEL CABINETS AND TABLES 





ty Steel Tables 
: Lymetco Steel Tables, 
in three sizes, are rigid 
with reinforced tops, 
covered with linoleum. 
Handsome— Rugged. 


Y 





———— 


Counter-hi od 


Exactly counter 
high, 42 inches; 
36 inches wide. 
Three shelves 
adjustable on 
oneinchcenters, 
It has a large 


number of use- 
DESK-HI ~ soose ent 
in stores and 

offices. 
NTO even the names of Lymetco Steel Cabinets 
there has been put a selling appeal. What in the 
way of office equipment could make a quicker, surer 


appeal to a man than asteel cabinet, just the height of 
his desk and standing at its corner right at his elbow? 


The Desk-hi is the ideal cabinet for anything that must 

be protected and yet referred to constantly. It is useful ' Won-dor 

in a thousand ways to the busy man or woman. With ij | a 
robe cabinet or for stor- 


shelves adjustable on one inch centers the Desk-hi has cube oaiitest oe See ror 
marked flexibility in storage capacity. Sheives adjustable. 


The top of the Desk-hi is rigid, the frame is strong, 
the door is reinforced, the lock engages with the frame. 
Design and workmanship makes this a dust proof cabi- 


net of handsome appearance. 


The sales appeals in the Desk-hi and in other Lymetco 
Steel Cabinets and Tables are creating a rapidly expand- 
ing market for these products of utility and quality. 


There is a sales plan back of them, too, that will bring 
profits for you. Write for the Lymetco proposition—now. 


Cia 
Li-flat 7 


LYON METALLIC MANUFACTURING COMPANY An excellent cabinet for storing drawings, 
blue prints or other materials that should be 
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LINCOLN DESKS 


What Would Be Your Policy 
On A Leadership Line 


OME dealers automatically couple outstanding quality with premium price. 
And they say “too good for my trade.” Of course, what they actually 
mean is “my customers want low price. I can’t sell quality.” 


* . 
——<" : 
dtdneentieai te Oo eee 
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In some instances they may be right. But almost invariably, it is our expe- 
rience, they are wrong. But the point is this: 





We manufacture the most complete line of office furniture. Full lines in 
every classification of quality desks and tables. Our capacity is tremendous. 
We operate our own important sources of material. We have specialized on 
quality of manufacture and on efhcient production. 


The result is that, class for class, Lincoln Desks and Suites under-price and 
out-value any comparable furniture. We make this statement unreservedly. 


The leading dealers of the country concentrate on our line. It has helped 
them build their business. It has helped them achieve and hold their posi- 
tions as leading dealers. And we have given them service—real service in 
the highest sense of the word. From our huge finished stock (constantly 
maintained) we have been able to give them promptest shipment. We have 
extended cordial co-operation in every legitimate way. 

Is not this the line that will help you to greater profits? A leadership line 
yes —but it places on your selling no penalty of premium price. Just the 


reverse. IT ACTUALLY GIVES YOU PRICE ADVANTAGES! 


We portray on the reverse side of this page a Lincoln Suite in period design. 
It illustrates precisely what we mean. As regards intrinsic quality, better 
furniture cannot be built. Heretofore the cost of such furniture has been 
prohibitive—the market correspondingly restricted. The production of this 
series of Lincoln matched suites has broadened this field immeasurably —they 
have been the sensational success of recent years. 

You can do a bigger, more profitable business with Lincoln Desks and Suites. 
We would like the opportunity to prove this to you. Write us. 


COMMERCIAL FURNITURE COMPANY 


2739 West Cuicaco Avenue 


CHICAGO 


FROM THE BEST THAT'S MADE TO THE CHEAPEST THAT'S GOOD 
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The Canton Line 


\er > «(Quality Products 


Enterprising ke le ole 
Business Men | | 
Demand 

Canton Quality 


Although Canton prices 
are not the highest, enter- 
prising business men _ de- 
mand its quality. They have 
learned through _ expe- 
rience that tor the purpose 
and the price, Canton repre- 
sents unsurpassed value. The — a8 Bd ie 
variety of the line and the 
uniform quality throughout, 
coupled with an agency 
agreement “different trom 
the others,” make it a profit 
able line for any good dealer. 

Write for details now. 














| 
| 
{ 
| 
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THE 


CANTON ART METAL CO. 


CANTON, OHIO 
U. S. A. 
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Radical | 


Improvements 


have been embodied in 
the construction of The 
Mosler Steel Filing Safe 
including the Therm- 
ostatically Controlled 
Insulated Valve Door. 
Q All steel construction 
throughout. QInsula 
tion of great structural 
strength yet light in 
weight. Q Bears Under 
writers Laboratories 
Class “A” Label and ex 
ceeds their requirements 
by wide margin. 
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I The omg Agency will turn 
your Ledger into a Gold Mine of 
Potential Filing Safe Buyers 


Every customer on your books 1s a 
logical prospect for the 


MOSLER 


Steel padlcaen | Safe 


recognized to be an outstanding achievement 
in fire proof safe design and construction. 


| EXCLUSIVE AGENCIES | 











offered to dealers in territories not already covered 
Write for Information and Literature. 


THE MOSLER SAFE CO. 
375 BROADWAY, NEW YORK. N.Y. 


Factories Hamilton, Ohio Largest Safe Works in the World 
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I am 

interested 

in your story. 

If you are not 

aggressively rep- 

resented in this ter- 

ritory, send me the 

dope. There is no obli- 
gation of course. 


Aaaress eece 
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ORPIN DESKS 


Of genuine mahogany 
At prices of combi- 
nation woods Just a year ago, the Orpin 600 line of genuine ma- 


hogany desks was announced. The response was immediate. It 
was almost revolutionary to offer a line of mahogany desks at 
prices ordinarily asked for combination woods. 





Selecting desks is difficult for your customers. It is difficult 
for many dealers because many desks have the same general de- 
sign and appearance. This is due to certain accepted standards by 
desk manufacturers. Of course, there is a difference in desks- 
below the surface. 

Orpin desks are noted for the care used in picking timber, ample 
drying, heavier framework and wider joints to provide a solid, 
serviceable piece of furniture. In finishing attention is given to 
bringing out the beauty of the wood as well as provide a durable, 
lasting surface. 

Nearly fifty styles in plain oak, quartered oak and genuine 
mahogany in all popular sizes. The sturdy qualities of the Orpin line 
has enabled dealers to build a profitable business. Write us for 
further particulars. 


ORPIN DESK COMPANY 


121 Medford Street, 
CHARLESTOWN, MASS. 
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uick, Turnover ems ~~ 
Ot het~Paoe Big Profits, 


HERE are hundreds of prospects in your bers. Each name is separately removable and is 
territory that need these four-time saving fully protected from soil by the well-known Rand 

specialties—the Rand Desk Systematizer, the Fibreloid Tube. 
Rand Telephone Panel, the Rand In-and-Out In i . 
licator, and the Rand Check, Correspondence, and The Rand In-and-Out Indicator tells instantly 
’ - whether the person is in or out, when he will re- 


Invoice Sorters. And each item is sold at such 
price and the discounts are great enough that a turn and where he is. A big seller among offices. 


ye neal lin Ng, 
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good profit is made on every sale. Made in various sizes to fulfill a variety of needs. 
The Rand Desk Systematizer is an absolute The Rand Sorters simplify sorting detail, Save 
necessity on the busy man’s desk to help him time and space. Have one hundred and one uses in 
simplify his work. It is handsomely bound in fine any ofthece Made in three stvles. 
quality fabrikoid and has ten compartments with , . 
PEAS , ; er [he turnover on these office time savers is very 
angeable indexes protected by the famous Rand ‘ , . : 
; pid and the ] ts large. Every stationer has 


Makuro V1 lt le xX Tal s : : “ie. —e 3 ‘ ; 

e opportunity to cash in on this opportunity for 
The Rand Telephone Index is a very convenient ig profits. Check the coupon and complete prop- 
ee f listine freau lv called telephone num- sition will be mailed 


Rand Company Division -- Kardex Rand Co. ___ 
17 Kardex Park TONAWANDA, N. Y. 


Rand Company Division, 
Kardex Kand Company, 
17 Kardex Park, Tonawanda, N. Y. 
proposition to dealers 
nd Time Saving Spe- 
to me 


TIME SAVERS |: nn 
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PRACTICAL PO] A R LIN ALL GOOD MONEY 
4 OFFICE ITEMS IN THE MAKERS FOR THE DEALER 


ROCKER BLOTTERS BATTLESHIP LINOLEUM DESK PADS PAPER WEIGHT AND 


S- 


MADE IN TWO GRADES— 
IN OAK OR MAHOGANY 


STATIONERY TRAY 


_— 


MEMO. PAD 


AND DESK TOPS 








MADE 


DESK PENDING FILES 


IN FIVE COLORS 











FOR DESK DRAWER GLASS DESK PADS 
MEMO. JOGGER 





MADE IN TWO GRADES— 
SIX AND TEN POCKETS 


MONEY DRAWER TRAYS 





a 


PLATE OR CRYSTAL QUALITY. 18x24 AND 20x34 MADE IN TWO STYLES 
BANK COUNTER 
PAMPHLET RACKS CALENDARS 


TWO SIZES—OAK OR MAHOGANY 


ORIGINAL 
NON-SHINE CHAIR PAD 


a, 








ONE, TWO OR THREE COMPARTMENTS 
ALL SIZES IN OAK, MAHOGANY AND WALNUT 
IN 3 GRADES—A COLORS 


COUNTER AND WALL MODEI 
OAK, MAHOGANY OR WALNUT 


TYPEWRITER 
SHOCK ABSORBERS 


BANK COUNTER RACKS 





MADE IN TWO SIZES 
OF OAK, MAHOGANY 








AND WALNUT 


COMPLETE CATALOGUE SENT TO DEALERS ON REQUEST. 


POLAR MANUFACTURING COMPANY 


119-125 NORTH FOURTH STREET PHILADELPHIA, PENNSYLVANIA 
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THE DESK WITH THE 
ARMOR PLATE FINISH 


ASK US 


ENGLEWOOD DESK COMPANY 


58th & Lowe Avenue 
CHICAGO 
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Do you sell to banks ? 


In Acct. with THE FIRST NATIONAL BANE lnt. Dept 


' 
cart CPOS'TED mrereaty # 
ed + 








Savings Ledger Card Heading 


S™. 








Lhereby comsent to the rulee and regulatior 
PEOPLE'S BANK, UTICA N. Y., Savings Dept 
as printed in my pe ‘ a 


Sign Here wy 











Signature Card 





Credit File Folder (open) 





Credit File Folder (closed) 


Here are several items from the Oxford line for 


banks: 


Savings ledger cards. We make large quantities 
of these and carry a standardized form in stock, 
semi-finished, so that the name of the bank may 
be imprinted. We furnish the numerical index 
guides for these cards, too. Send for quotations. 


Signature cards, in all styles, made of quality 
card stock, to stand the constant handling that 
signature cards receive. Index guides for these, 
also. 


“Longlasting” Credit File Folders for banks— 
the last word in efficient credit file equipment. 
Made of pressboard with heavy buff ledger paper 
index sheets as illustrated. These index sheets 
classify the different kinds of credit information: 
Statements, Interviews and Investigations, Agency 
Reports, Correspondence and Miscellaneous. Indi- 
vidual requirements can be met by changing these 
specifications as desired. 


This Credit File Folder can be used by commer- 
cial houses to good advantage also. 


These items are the products of specialists; for 
the past 16 years we have specialized in the pro- 
duction of filing supplies exclusively. A full line of 
stock items is carried also; send for samples and 
descriptive price lists. 


Orord FILING SUPPLY Co. 


382 Jefferson St., Brooklyn, N. Y. 


Philade!phia Office 


New York Salesroom 
937 Drexel Bidg 


321 Broadway 
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National Vulcanized Fibre Company, 
Makers of Phenolite—La 
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Give Your Trade the Advantage 
of this New Bettcher Iron 


HIS iron for stenographers’ chairs has a positive, worth-while improvement 
which. benefits both the chair maker and the chair user. The improvement 
is in the back adjustment wheel, which is located at the bottom of the back 
post, where it is out of the way and cannot catch on the clothing of persons 
assing behind or person using the chair. The adjustment is more easily reached 
* the person using the chair. New location and principle of the adjustment 
wheel allows for putting in the wooden post without slotting, as the flanges 
grip it securely ond it cannot loosen. 


Bettcher office chair iron spiders are made with two point and four point sus- 
pension, and two styles of hub are also available: One is shown in the above 
illustration; the other is a plain hub with tubing center and recessed top and 
bottom plates. The latter type does away with the need of tenoning or slotting 
legs in assembling the deir and for that reason is preferred by some manu- 
facturers. All Bettcher irons and hubs are fully patented and are made com- 
plete in the Bettcher plant. 


Further details of the new stenographer chair iron, or any other product of 
ours, will be furnished upon application. 


The Bettcher Stamping & Mfg. Co. 


3106 West Sixty-First Street 
Cleveland, Ohio 





CHICAGO DETROIT BALTIMORE 


23 S. Jefferson Street General Motors Bldg. Knickerbocker Bldg. 
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THE NEWEST SENSATION 
TYPEWRITER DESKS 











As the airplane outdistances the 
fastest train, so does the ‘“‘Clemco- 
slide’ outdistance all other centerdrop 
typewriter desks on the market today. 
Its superior mechanism and all-round 
merit have made it the livest sales 
article in the field of office furniture 
Business men take to it like a small 
boy takes to the old swimming hole. 


This desk is one which offers great 
possibilities to the live office equip- 
ment dealer. A simple demonstration 
sells it. You can stake your reputa- 
tion on a ‘‘Clemcoglide.”’ It will give 
complete satisfaction. Besides, every 
demonstration makes a sale, and 


every sale a friend. 


Complete information will be given 


promptly upon request 




















Read 


1 To bring the typewriter into position the o 


rator merely 
* lifts only the lid half way without epee | the machine at 
i 


all, and then by a gentle push brings the machine into position 
for use. The ‘‘Clemcoglide’’ mechanism operates more easil 
with che typewriter on the platform than the ordinary douk 
with or without the typewriter. 


2 The ‘‘Clemcoglide’’ has no exposed meta! parts which will 
* soil or tear the clothing of the operator. 


3 The platform supports are the most simple yet devised, 
* consisting of one single piece for each side. They provide 
hy distributed front and back. 


4 The tie rod holds the desk square and keeps the mechan- 
* ism and lidin line. The lack of it permits sufficient in- 
dependent movement of pedestal and mechanism to cause 
the mechanism and lid to bind. 


The ‘‘Clerncoglide’”’ provides sufficient knee space no 

* matter whether the machine is in position for use, or 

dropped so that the entire desk surface may be used for cler- 

ical purposes. This feature is essential to a proper working 
position. 


great strength which is equa 


6 The ball-bearing wheel, a feature of the ‘‘Clemcoglide’’ 
* is a contributor to the marvelous ease of operating the 
mechanism. 


7 The platform is absolutely without vibration, a feature 
* desired by all typewriter operators and a point which 
makes a real typewriter desk. This platform, on which the 
typewriter rests, is automatically locked when nm, and by 
closing the lid this same platform is automatically released. 
You know how all centerdrop type of typewriter desks are full 
of vibrations. The platform does the job. See how the oper- 
ators place wedges into the sides to hold the platform rigid. 
Not so with ‘‘Clemcoglide.’’ Every manufacturer automo- 
biles is working to eliminace the vibration in his cars. Why? 
First, the comfort of the driver and passengers. Second, by t 
elimination of the vibration there is a saving in the life of the 
machine throughout. Now think again! If that is true in an 
automobile, the same reasons apply (only more so) in at - 
writer and desk; and how about the young lady who is | in 
constantly at the small keyboard? Think of her open thiels 
of her nerves. Think of the upkeep of your typewriter and the 
noise this loose platform makes. 


8 All weak parts of the ordinary centerdrop are strongest in 
* ‘“*Clerncoglide.’’ It has nothing but the most favorable 
lots of them) talking points. It is absolutely the last word in 
Center Drop Typewriter Desks. 


THE CLEMETSEN COMPANY 


3403 West Division Street 
CHICAGO 
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Illustrating WATSON Banking 
room equipment. ‘This magnificent 
steel installation manufactured for 
the Noel State Bank, Chicago, 
Weary & Alford Co., architects, 
Chicago 
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Pleasing Appearance and Superior Quality— 
Efficient and Economical in Service 


Characteristic of Watson steel equipment is its The names of a few in your own territory will be 
pleasing appearance due to the beautiful designs sent gladly on request. 
which are the result of close co-operation between 
the architect and skilled builders of steel furniture 
Equally characteristic is the efficient and econom- 
ical service rendered 

Among the many users of large quantities—users 
who are thoroly satisfied in every respect you will 
find banks, libraries, insurance, railroad offices, etc. Catalog of this line gladly sent you on request 


Watson Manufacturing Company 


Jamestown, New York 


Oe ww < 


In addition to our large facilities for equipment 
built to specifications we manufacture a complet: 
stock line of filing cabinets for business offices cor 
sisting of vertical and counterheight units and hor 
zontal sections, together with desks, tables, et 
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Now You Can Get “His 


PAGE 


Quality Desks 


at Production Prices 











No. 700 


Byron Line 


JN response to calls from all parts of our territory 
for a line of high quality at a popular price, we have 
developed and have made the necessary enlargement 
of our factory to produce the ‘“‘Byron 700 Line.” 





Byron Quality construction remains unchanged. The 
same features that have established the Byron reputa- 
tion are found in the new ‘‘700 Line. 











Each part has been carefully designed to permit of 
NEW volume production; systematic, progressive construc- 
ADDITION tion plans have shaved off a bit here and there from 
TO labor: costs; enlarged factory facilities made possible 
FACTORY another saving; and a waiting market has encouraged 
us to base the price of this new line on a greatly 
NOW enlarged production schedule 

FINISHED Byron Quality is outstanding—same extra strong con- 
struction used in all unseen places—-the same beautiful 

BUSINESS finish that creates friendly first impressions. 
IS GOOD, We believe that this line offers the greatest dollar 

THANK YOU! for dollar value obtainable 





Wire or Phone for 
Photographs and Prices 


Byron Desk Co. 


INCORPORATED 


LOUISVILLE, KY., U.S.A. 
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Harmonious Designs 


To Match Period 
Office Suites 


In pace with the steady and constant im- 
provement in office furniture designs, the 
Milwaukee Chair Company announce new 
patterns harmonious in style and character 
with the leading manufacturers of fine desks 
and suites, and as handsomely finished as 
elegant residence furniture. 


The ever increasing tendency toward 
brighter, more attractive and better fur- 
nished offices finds a market ready to ab- 
sorb these new numbers—a profitable mar- 


ket, too, for you. 


Honest, rugged construction from selected 
stock of the woods in vogue, these designs 
will grace the most costly equipped offices 
by vears of satisfying service. 


Sold only under the Milwaukee Quality Sales 
Plan. May we tell you more about it? 


THE MILWAUKEE CHAIR COMPANY 


624 SOUTH MICHIGAN AVENUE 
CHICAGO 


CHICAGO MILWAUKEE PORTLAND 
MINNEAPOLIS 


EASTERN DISTRIBUTORS, 
HALE DESK CO., NEW YORK CITY 
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GUNN IINO PAcics 


TRADE MARK REGISTERED 


With Inlaid LinoTops _,/tented and_ All Styles-All Finishes 


The sott, dull shade of LINO is restful to the eyes because irritating light 
reflections are absorbed. LINO creates an ideal working surface and wears 
like iron. Small concerns and large buy it because they appreciate the real ad- 
vantages it offers. Large corporations realizing the extra service of LINO 


have standardized on it thruout their offices. 


GUNN SECTIONAL BOOKCASES 


No furniture department is complete without bookcases. The office fur- 
niture dealer is the logical distributor for all bookcases for office, store and 
public building’ use, and is in line for some of the household business as well. 
Gunn sectional bookcases come in many attractive patterns which enable the 


dealer to fill every requirement and satisfy every desire. 


The Gunn Furniture Company 
GRAND RAPIDS, MICH. 











BRANCHES: 
NEW YORK 
SAN FRANCISCO 
LOS ANGELES 


Thirty years builders of 
Gunn Office Desks and 


Bookcases. 
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Number 1613 
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Quality 
Builds True 
Profits 


The dealer who specializes on quality furni- 
ture is able to subordinate the price question 
to the merit of the goods he sells. The quality 
appeal of B. L. Marble chairs is apparent, 
and the individual and artistic character of de- 
sign and finish are fitting complements of the 
material of which these chairs are made. 
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The B. L. Marble factory is the largest and 
most modern institution of its kind devoted ex- 
clusively to the production of quality office 
chairs and the patterns illustrated are particu- 
larly ind‘cative of our latest types, designed and 
built as to detail to effect a harmonious unit 
when displayed with the very latest desks and 
tables of the better kind. 


Your examination of our entire line 1s 
solicited. 


The 


B. L. Marble 
Chair Company 


Bedford, Ohio 





Number 16133 
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Browne -Morse 


Company . 


Muskegon, 





Michigan 





Browne-Morse Sales Company, 339 Broadway, New York, N. Y. 
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Better Protect 








: This Safe dropped from the fifth floor 

| when fire destroyed the Oakland Build- 
ing. It was buried under heavy beams 
and girders for three months. 


MEILINK BUILT SAFES ARE 
MADE IN TWENTY SIZES. THEY 
HAVE NEVER FAILED IN A FIRE 
AND THEIR CONTENTS CAN BE 
INSURED AGAINST BURGLARY 
FOR 20% LESS PREMIUM. 


Write for Our Dealers 
Proposition 


The Meilink Steel Safe Co. 


TOLEDO, OHIO 
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NEA G Super Value 1y,. Burk of school board 


No. 4 e ; 

purchasing is done 
during June and July. 
The No. 4 Super Value Basket 
was designed especially for 
school room use and large con- 
tract work, combining— 


UNUSUAL STRENGTH 
DURABLE FINISH 
FIRE PROTECTION 
and LOW PRICE 


Get our prices for your school board 
contracts 


ERIE ART METAL CO. 
Erie, Pa. 
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NEW 200 LINE 


Four Drawer 
Upright 





24 times the weight in drawer as 
when fully loaded with correspon- 
dence. No deflection in slides. A RE- 
MARKABLE VALUE at the Price. 
It’s to YOUR interest to investigate. 


“It's a better file if made by” 


AURORA METAL CABINET WORKS 


AURORA, ILLINOIS, U. S. A. 
New York Representative: 52 Park Place, New York City 


WINNEBAGO 
DESKS 





The Winnebago line of office desks is made for 
those who demand durability, strength and attractive 
appearance at a reasonable cost. Substantial quality 
and utility are built into each desk. Particular at 
tention is paid to the finish and the designs are along 
modern lines. Winnebago Desks move rapidly, giv- 
ing the desk department a rapid turnover, a condi- 
tion fully appreciated by live dealers. 


Our catalog tells the whole story. 
It ts yours for the asking. 


Winnebago Furniture Mfg. Co. 


FOND DU LAC, WIS. 














SATELLITE 
Its SERVICE Sells 


, per eB 


S - ~ 


The SATELLITE 
Typewriter Stand 
attracts sales 
by reason of its 
uniformly ex- 
cellent service. 
Heavy enough to 
provide a steady, 
un-tip-able plat- 
form, yet easily 
moved about on 
large, quiet cast- 
ersand adjustable 
exactly to the 
most comfortable 
position for op- 
eration of the 
typewriter. 





Dealers find 
SATELLITE 4 
popular, fast- 
selling item. The 
price is reason- 
able and the 
margin warrants 
best sales effort. 
Write to Depart- 
ment A for de- 
tails. 


Adjustable Table Company 


Grand Rapids, Michigan 

















1925 OFFICE APPLIANCES 173 











Bolt a surface examination will give positive 
evidence of the manufacturing knowledge 
back of Conrades ‘‘Better Built’’ Office Chairs. 
It is the result of seventy years’ experience. 
Such chairs should be profitable for you 
Have you a catalog: ; 


Manufacturers of School Seating — Movable Chair Desks. 


CONRADES 


MFG. CO. 


1942 N. Second St. 
ST. LOUIS, MO. 





No. 2607 





Your Customers 





Exhibtitto 

America? 

— will buy these new 
snagiee Diamond Fibre waste baskets 


UT these new waste baskets in your 
window or on your floor and they 
will sell. They are quite different from 
plain fibre baskets. For they are grained 
and colored to match oak, walnut and 





mahogany furniture. 











These beautiful baskets are made of 
hard fibre—the same tough fibre used in 
expensive wardrobe trunks. They are 
built to withstand rough wear and do 
not chip or split. 


Diamond Fibre baskets are guaranteed 
for five years and cost no more than 
plain fibre baskets. 


Why not get an assortment of these 
baskets now? If you are the first in your 
No. $00 anne community to feature these beautiful 
waste baskets, you are bound to get a 
Ss good share of this new business. 

A Superior Desk When your customers see these dis- 
be c tinctive waste baskets they will want to 
For Calculating Machines buy. Many merchants are selling them in 


hundred lots to hotels, clubs, hospitals, 








Pile deme eee pene rene ort offices and public institutions. 
ee eet ee Write today for prices and our liberal 
S ~ ay tendlinn of Gauses: (2) Commenters discount terms. 
, perator s arm to assume a natural positior Machir 
un be placed in an esired convenient position 4) Machine car 
ed quick 1 usily; (5) The desk is just the right . . 
he close ve makes a yxroken desk top 7) The F b C3 
Ths lena wall meas ea ene L Diamond State Fibre Co. 
put in place ar 1s quickly dropped out of sight 
puler items in the Furnes line are cabinets, costumers, Bridgeport, Pa., and Chicago, Ill. 
nd fice t wardrobes tationer cabir et 
$ illustrat full line; better write for it toda Toronto, Can. 
The oldest and largest manufacturer in the vulcanized 
fibre-laminated technical products industry 
J, The illustration above is an actual 
photograph of a Diamond Fibre waste 
Furnas Furniture Company basket. See how perfectly its grain- 


INDIANAPOLIS, INDIANA ing matches that of the fine ma- 





s 








™~ hogany desk beside it. 
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i A Steel Cash Service Uni 
i teel Cash Service Unit 
f Great C 
a Constructed entirely of highest grade steel, the 
bo . . . ’ e * . a . - 
| Cash-Service Unit gives protection sufficient for av- 
is it | erage needs. 
ty In use, it affords a two-fold convenience: (1) A 
op] : * - : 
si standard cash drawer with compartments for small 
change and bills; and (2) A storage compartment for 





day books, check books, ledgers, €tc., Ctc. 


This attractive, efficient Cash-Service Unit is Count- 
er Height and is adapted to all businesses, small as 
well as large, as it is a handy, useful unit in any 
office. Strong, durable and well finished in either a 
rich velvet baking enamel in the olive green shade or 
Mahogany Grained. Built also without the cash 
drawer, desk height. 


‘fo 


i tirtan ir PCI i le NS UA cil ia e l t 


Its low price permits easy sales; a circular with 
prices sent on request. 


+ 


Fe recta £ 


THE 
BENTSON MFG. CO. 
AURORA, ILL. 














No. 130 Bentley & Gerwig 





HE foundation of a desk, its material and workmanship, is the 

basis on which the user’s satisfaction rests. A product can be no 
better than the material and labor involved in its production. It is a 
fitting tribute to the B & G organization that the finished article re- 
flects the attention given points of first importance. On top of this, 
B & G Desks are built to answer specific needs and to sell wherever 
the better quality but moderately priced desks are in demand. Our 
catalog is sent free on request. 


Bentley & Gerwig Furniture Co. 


PARKERSBURG, WEST VIRGINIA 
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/mperial 


THE MEDIUM PRICED LINE OF GOOD QUALITY 


Card Index Cabinets 


Here is a combination of high quality and 
low price worthy of your consideration. 
















Stronger construction. Solid cast brass trimmings. Beautifully finished. 


Made in one, two, four and six drawer units in standard card sizes. Quartered Oak and Birch Mahogany 


Send for samples. Why pay more? 


IMPERIAL METHODS CoO. 


FOREST PARK - - ILLINOIS 


E. L. SIRUS, New York E. P. GOLD, Los Angeles E. V. BOGART, Atlanta 











Filing Systems aa ‘Office ce Equipment 


are known and used 














“Office Specialty” build Office Equipment in Steel and 
Wood to the highest standards of serviceability. 


The Line comprises Desks in Fittings Every item of “Office 
Wood and Steel, Chairs, Safes, Specialty” Equipment is guaran- 
Files, Counters, Card Record teed, and is sold at maker-to-user 
Equipment, Steel Shelving, Vault prices. 

A few overseas territories in Br Empire open to progressive 


4)FFICE SPECIALTY MEG.©. 


Home Office and Factories: Newmarket, Canada 


Branch Stores: Toronto, Montreal, Ottawa, Hamilton, Quebec, Halifax, Winnipeg, Regina, Calgary, Edmonten, Vancouver. 
In U. 8. A.: Yawman & Erbe Co., Rochester, N. ¥ 
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Ahoy! 













Done in 
four colors: 


Mahogany 
Dark 
Bronze 
Olive 
Green 
Willow 
Green 


Pat. 


Ahoy! 


Miles out. A stiff breeze blowing. 
The yacht rising and falling with 
the sea. The cabin resplendent 
with glittering white and shining 
metal. For the moment alone and 
away from all the world—he feels 
the great change from his er viron- 
ment of only afewdays past. Still, 
there is one companion ‘that he’s 
used to having and always wagits 
close by wheneverime 


ador-the Ashl 









Ahoy! 











culiarly necessary 
&, for there is where 
gens. And, of course, 
ing and non-spilling 
e so adaptable to the 
oats one might feel that 
where Smokador was con- 
and found its first home. 


Smokadog@s 
on boar 
cleanli 

















these virtues of Smokador 

emphasize its worth in 
. clubs, hotels, offices—in 
act, wherever smoking is indulged, 
and cigar and cigarette butts and 
ashes cause annoyance and danger. 
And, too, the infrequency with 
which it requires emptying, say 
oncea week, isa great convenience. 


Offices, homes, hotels, clubs and 
steamships are installing Smokador 
-the Ashless Ashstand—by tens 
of thousands. Seldom has the 
§ trade been offered a piece of mer- 
chandise that sells so easily. The 
Smokador is not a holiday item 
but sells the year round, in season 
and out, because there is already 
existing the positive need for a pro- 
duct that does just what Smokador 
-the Ashless Ashstand—does. 


Feb. 26, 1924 


Send today for illustrated literature 
and complete information. And, re- 
mem ber, there is only one Smokador. 


SMOKADOR MBG, CO. INC., 130 WEST 42nd STREET, NEW YORK,N.Y, 


SMOKADOR 


© 1925) 
5. M. Co. 


Reg. U. S. Pat. Office 


The Ashless Ashstand 
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A strictly high-grade pie 





sanymetal Products 
Company 
1695 Urbana Rd. 


The S 






Cleveland, O 











Good Merchandise 


is always successful 
for both Merchant, Manufac- 
turer, and User 


ist Spring Ba 
su ffs ter 
twen a 
N es s 
myst i J I 
mer! abl a 
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C. A. Cook Company eee = 
18 Osborn Street 
Cambridge 39 Mass. wm Ey 
Write at 


for Catalogue and Ctr 
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NATIONAL DESKS 
+ SALESMANSHIP 


SURE PROFITS 





Successful operation of your furniture department 
requires genuine sales effort under any circum- 
stances—with NATIONAL DESKS in stock and 
an energetic salesman on the job, the department 
not only shows profitable results for the year's 
work but builds up the prestige of your establish- 
ment and actually becomes a leader, helping the 
other departments. NATIONAL DESKS are a 
quality line with a full number of conservative 
designs and many distinctive, artistically carved 
and fitted models. Full particulars will be sent 
on request to the National Desk Company, 
Herkimer, New York 




















St eable letter 
y popular 
price 


$1.00 
TRAYS 


can be built up to 


anv height 


desired 


HEAVY STEEL 
PLATE 

















No. 1 


Typewriter 
Stand 


for 







Sittings Position 


Tubular 


Construction 


No Castings Used. 






Write for 
Circular. 


Fowler-Manson-Sherman 
Cycle Mfg. Co. 


1445-1455 W. Austin Ave., CHICAGO, ILL. 

















SECURITY BOXES 


| noth 
ment. Stock pt 0 inches 


in length. 


A Complete Line 


The Complete 


well, casl bond and ofthce boxes of the 


ASCO line includes, as 


same high grade construction ; transfer 


ases, document cases, card index 
trays, ¢ in keeping with the high 


at a popular price 


and conceded the best line on the 


If vou | en’t written us yet for cat- 





ASL 


Art Steel Company 


Incorporated 


401 East 23d St. New York, N.Y. 
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SPECIAL. EQUIPMENT AN AVENUE OF 
PROFIT WITHOUT A STOCK INVESTMENT 


Maintaining a stock of goods neces- 
sarily runs up the selling expense and 
cuts in on the profit. Supplying built to 
order equipment eliminates this burden. 





dma rgprmne 
See ee 


Of course the volume of such business 
varies in different centers, but almost 
every community affords a_ certain 
amount of it. Getting this simply means 
keeping your eyes open to the oppor- 
tunities. 


yee: Cae a See - 
es eat <> 


ta) 


> 


Banks, court houses, public institutions of 
all kinds and large corporations usually re- 
quire some equipment built to order. By keep- 
ing in touch with building plans, progressive 
dealers have been able to secure a consider- 
able amount of such business 


1a 
as 
ay 
ae 


To assist you, we cooperate in every way 
possible. Plans, with prices, will be furnished 
gladly. If you haven’t been cultivating tnis 

| field, why not start now by writing for 
; particulars? 


IMPERIAL 
STEEL CABINET CO. 


2130 Fulton Street 
CHICAGO 


























A 1445-72 Bench 

















A 1445-2XY 
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JOFCO 
Office Desks 


Durable and Responsive 


Though new to the trade, JOFCO DESKS are 
produced by men of long experience in this field 


MASALA 


A 1445-1 














wi THE ABC OF H-W OFFICE SEATING 


0 ae 





Appearance — ; : and are designed to meet popular requirement. 
sensibly designed, sturdily built, handsomely finished They include a complete, representative assort- 
Buyability — . . tt ° : 
Sedtoadie qutend, while western, tong tenting. ment in three grades; light golden oak finish is 

| Gate carried in stock ready for immediate shipment— 


Scientifically made to correct posture for greatest efficiency. |= other oak finishes and mahogany are supplied at 


H.-W seating experts, backed by our 99 years of seat building, are at your short notice. 
service without cost. ; ‘ a. , 
HEYWOOD -WAKEFIELD WAREHOUSES Our policy provides for distribution through 


DALTON ED Weer NEW TORIC NY. sie W. 34ch Se. office furniture dealers and our catalog is de- 
BURRATEL LLY Wete & Correll Ses. Ha yo I  shere ay signed to aid in that sales method. We shall be 
glad to have your inquiry. 
1310 W. Eighth St. ST. LOUIS, MO. Sixth & O'Fallon Sts. e “ 
SO Te SE a 3 Jasper Office Furniture Co. 


CHICAGO, ILL. 2653 Arthington St. SAN FRANCISCO, CAL. 
= ° Vie F. Sturm E. A. Storm Wm. F. Sturm J. M. Schnaus 
r ood Wake a President View President Sec’y. Treasurer 
| Ly fe| JASPER, INDIANA 
REC 


pal 


1 and ay py ene Mart Tn 
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_ AUISMATIc Filing @Nvenience in all-Stet 
: Progressive Office Outfitters everywhere 
are fast beginning to appreciate the ad- 
a vantage they hold in being able to offer ' 
the exclusive Automatic features in the 
completed and improved lines H 
not merely files y 
—— Ant “ - ere ee ee Se . — 
Send for Catalogs—23A ( Auto-Utility Desks The Automatic File & Index Co. 
24A (Wood-Steel Files), 25A (Systems), 260A (Full-Steel Files). ve West I] Ith Street Green Bay, Wis. 


Make A Display 
of Sco) Pads, NOW! 


SCO Office Chair Cushions and Felt 

Chair Pads—the year ‘round comfort 
and economy features—should be displayed 
prominently now. Summer months invite 
more than usual attention to comfort-giving 
conveniences. Is your stock complete? 
Prompt shipments; wnite for prices. 


; 
: 


| 
' 
FT 
t 
| A 
P 
1 
| 
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Economy Seat Co. 


1824 Albert Street 
CHICAGO, ILL. 


Originators of the Felt Top Office Chair Cushion 
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Kiln Dried 
Transfer Cases 


Republic Transfer Cases are made of get 


No. 626-28-"C" 
High Desk Stool 





ke 


Certain Steel 
Equipment Should 
Be Stocked Always 


Certain steel equip- 
ment such as Uhl 
“Postur” Chairs, “Little 
Dandy” typewriter 
stands, stools and the 
more actively demanded 
tables should be in stock 
always. 


uine oak, kiln dried. They provide, at lo 
cost, a dust-tight, smoothly-working con 
tainer. Their neat, pleasing constructio 


fits in nicely with any kind of office furni 





No. 671-LS 


ture Republic cases are made to endurt 
Stand 


the strain of capacity loads over long 
periods. Sold only to the trade; price lists 


to reputable dealers, on request 


The Republic Box Co. 
designed especially for 


1691-1709 Merwin St., Cleveland, Ohio 
utility. They are built 


ae DMC 5-2-25 
sturdily, easy to move, | SUDUNHMIIINNDINNNIINNNIINNNINNNIINNNIINNNIIONNINNNNINNNNIONNI NEAL LAELU 


fit readily in restricted 


\ll Uhl products are 








Incorrect — Because the pelvic 


bones bear most of the weight places and are time and 
: . for : . . - . 
oot cnereleantorward or back. labor saving for detail NON - j Ik SMOKE S I AND 






ward for relief. Proper function caer 
ing of the heart and lungs ts im- WOTK. A Fast Moving Article for Dealers 
Business men now famil- This stand has the exclusive 
iar with Uhl steel equip- advantage of having the ash 
ment are quick to recom- container in the stem instead 
mend it wherever new fur- of the base, which means 
niture for purposes for quicker and easier cleaning. 
which Uhl furniture is Instead of removing complete 


made, is needed. Those not 
acquainted with the line 
readily grasp the importance 
of its place in office furnish 
ings when it is brought to 


stand, simply remove 
ash container from the 
stem, empty and re- 
place. 

The NON-TIP has a 
weighted base, which 
prevents over turning. 
It is made of solid 
brass and finished in 
mahogany, bronze,gun 
metal, black and other 
finishes as desired. 


The field for the sale of 
the NON.TIP is with- 
out limit. Offices. 
banks, theatres, clubs, 
lodge rooms, epart- 
ment house lobbies 
homes, all are live 
prospects. 

The cost of this device 
including transporta- 
tion to eastern points 
is surprisingly reason- 
able. 





Correct—Note the depression in their attention. 
the chairseat in which the pelvic 
bones rest comfortably, sustaining . —_ . = ? 
only @ part of the weight of the Phe ease _W ith which Uhl 
y, and the raised front portion equipment is sold makes it 
of the seat permitting the highs to , : ‘ ‘ : 
carry the balance of the weight a eader. Oui k and con- 
The low back support sustains the : » oie -o¢ 
pelvis in correct relation to the St@t turnover assure 
spine. Seat height prompt profits \ steady 


is adjustable to the 
J ae demand warrants an ade 


person Back ad- : 
usts automatic- quate stock to handle im 
mediate requests 






ally 








All Uhl products are fully 
guaranteed, insuring com- 
plete satisfaction both to 
yourself and your custom 
ers. If you are not already 
receiving the benefits from 
the Uhl line, better write 
us today. 


THE TOLEDO 
METAL FURNITURE 
COMPANY 


Prices sent promptly 


ee — 4 on application. We sell 
dealers only. 
1336 Hastings Street 


a ths Pacific Specialty Mfg. Co., Inc. 


\ as 5406} South Western Avenue Los Angeles, Cal. 
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A New Welcome 
to Your Old Friends 


The W. H. Gunlocke Chair Co., Wayland, N. Y. 


























BUILT-TO-ORDER 
CASESANDEQUIP- 
MENT OF EVERY DE- 
SCRIPTION. 


A very high grade line 
of steel filing cases mas- 
sively built and hand- 
somely finished at 


attractive prices. 


Every drawer equipped 
with anti-noise-and- 
friction progressive 


suspension. 





Corry- Jamestown Mfg. Corp. 


CORRY, PENNA. 











“THE LINE OF LEAST RESISTANCE” 





THE WAGEMAKER IS KNOWN AS 


THE 
“10 POINT DESK” 


Let us tell you of these 10 points of 
structural superiority, and the names 
of firms which mean most in American 
business, that have adopted them. 

Wagemaker patented and exclusive 
features lift the sale out of the field of 
competition. 


For Instance: 


Perfect filing accommodation is one of 
the services that should be expected of a 
desk. It warrants no special or freak con- 
struction 

Every Wagemaker Desk is adaptable ‘to 
the use of patented trays of every size, and 
affords several disti dvantages over all 


ther methe 





Grand Rapids, Michigan 
New York Office: 
MONARCH DESK CORP. - 25 W. 45th St. 
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The man who wants a desk KUMFORT KUSHIN 


A Soft Seat 


wants a cuspidor pd =.“ 
The Hard Worker . 


—if not every time, at least often 











. enough so it pays your salesmen to The felt and sponge rubber cushion 
af suggest it along with other “desk with a beveled edge 
accessories.” 


Dealers every- 
where are en- 
joying quick 
and easy sales 
wherever 
shown. Write 
for dealers  dis- 
counts and get 
your share of 
this profitable 
business. 


The AMCOIN line gives you 86 
neat, practical designs in  nickel- 
plated or polished brass. Finest ma- 
terial and workmanship. 


The FAVORITE 
(see illustration) is 
a ready seller for 
offices, hotels, or 
homes. Two sizes, 
10 in. or 8% in. 
diameter. Either 
size in polished brass 


or nickel - plated 
finish. No, 1260 


te 
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Write for the Aldrich Cuspidor Catalogue 


Aldrich Mfg. Co., Inc. Featheredge Rubber Co., Inc. 


57 Illinois St. BUFFALO, N. Y. 342 West Huron St., Chicago, Ill. 























W&T 
SORTING AND SYSTEM 
CONTAINER 


Trade Name Registered) 





An Office Necessity for Every Line of Business. Re: 


We build several styles and sizes of systems to suit the general demand. This 
illustration shows the W & T Sorting and System Container, finished in olive green 


enamel, one set of A to Z manila guides and 100 2 cut manila folders, printed for 


name, address, date, number, etc. 


The outfit complete sells for $6.75 Detroit. 


Sorting and System Container only, less guides and folders, price............. $4.50 
(“Hilo” Crystal lacquer finish, green or mahogany, extra $1.50) 


Dealers and Factory Distributors Write for Proposition. 


W & T Metal Products Corporation 


5110 Stanton Avenue Detroit, Mich. 
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No. 2340-6W 


Office chairs that will prove to the dealer that they are 
SALES BUILDERS AND PROFIT EARNERS 


Ask for Catalog No. 46 
S. K. PIERCE & SON CO. 
GARDNER, MASSACHUSETTS 


New York Warerooms: 115-119 FourtH AVENUE, BROOKLYN 
Boston Wareroom 96-102 Cross STREET 


A Small Roll Top 
of Great Utility 


Style No. 205—A single pedestal roll top possessing most of 
the desirable features of a full size desk. Suitable for a 
wide range of work where spaceis at a premium. Made of 
selected quartered oak, strong, serviceable and well finished. 
A popular number everywhere. Catalog No. 37 describes the 
full line in detail. It is yours for the asking. 











Steelcase filing equipment, desks, safes, waste 
baskets, etc., sets a quality standard second to none 
‘Found where business succeeds” is more than a 
slogan—it is a definite proven fact. 


TELL CITY DESK CO. Steelcase office furniture is part of the picture of 


TELL CITY, INDIANA success just as fine clothes, fine homes and fine cars 
presented in New England by portray those who have “‘arrived.”’ 
THE GRACE COMPANY 
19-55 Kneeland Street, Bosto . - e 
. “at The mechanical features of Steelcase equipment 


are just as fine and enduring as its beauty of design 
and finish. The 1005 four drawer filing cabinet 
shown above is typical and, incidentally, worthy of 
your special attention. A letter from you will bring 
prices, discounts and full information on the entire 


Steelcase line. 


METAL OFFICE FURNITURE CO. 


Grand Rapids, Michigan 











found where business succeeds 
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‘FOR YOUR BUSINESS’ SAKE RENEW YOUR 
OFFICE FURNITURE” WITH 


PRODUCTS 

\n Absolutely Dependable 
Line of Distinctive Designs 
and Exclusive Features in 


DESKS 





Wardrobes Umbrella Stands Magazine Stands 
Supply Cabinets Radio Cabinets Telephone, Office and 
Costumers Writing Desks Display Tables 


Our new catalogue awaits your request 





The Quigley Furniture Co., Whitesboro, N.Y. 














“U-NEED-ME’..... 


OFFICE SPECIALTIES FOR THE DESK AND CHAIR 


= | 


Flexible Desk Pad No. 4431 


| Linoleum Desk Tops and 


No. 9 Chair Pad—Three Colors Linoleum Desk Pads 
GEO. E. FOX & COMPANY 325 W. Ohio Street CHICAGO 






Work Distributor (7 Styles) 





Chair Cushion No. 992 
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Vlade in ( 


(Gum, 


Very 


Jak, quar 
Mahogany finish; or 


r plain; first qualit 
Northern (Cray I lm 


strong under-top construction, and 
miter-joint plank edge. Dove-tailed drawer 
with 3-ply bottoms, finished inside. 

Shipped K. D. with bolt 


nstruction, 


St. dohns Cables 


for the office 


Wherever office furniture 
is bought judiciously, St. Johns 
Tables are sold profitably. They 
generously meet a large demand 
for sturdiness, material quality, 


good looks, and low prices. This 
is the combination of selling fea- 
tures which keeps the St. Johns 
factories busy 20 hours every 
workday. 


OFFICE TABLE CATALOG 
UPON REQUEST 


St. Johns Table Company 
6S. AM. Petrie, Presidvent 


Cadillac - Michigan 














/5 per 


cent less invest- 
ment for stock 


Larger turnover on invested capital 
made possible by the Unit and 
Interlocking feature is one reason 
why large department stores and 
other shrewd merchandizers are 
stocking the New Universal Units. 
Any style or combination of cabi- 
nets from nine items of stock. 


Write Pressteel Engineering Corpora- 
tion, 392 Fifth Avenue, New York. 


UNIVERSAL UNITS 


-# —— 
ee 
E? LINE 


THE 


SUPERIOR FURNITURE CO. 


Formerly Grand Rapids Office Chair Co. 
MAKERS OF HIGH GRADE OFFICE CHAIRS 





G 





Catalog and price list on request 


SUPERIOR FURNITURE CO. 


37 LOGAN ST., S. W., GRAND RAPIDS, MICH. 
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If I Were a Retail Salesman. 
(Continued from page 112.) 

which you are paying compensation I would like to 
know how long it takes the file clerk to get all this infor- 
mation. I know that they can not find it in the time 
I have to wait here, so I am going away and am coming 
He looked at me with a some- 
what peculiar expression and “You 
learned something already about the trouble we have in 
The next morn- 


back tomorrow morning.” 
said, seem to have 
finding what we want when we want it.” 
ing I called again and the treasurer told me that it had 
taken the clerk two hours and thirty-seven minutes to 
get all of the information together on the Ridgeway mat- 
ter. “Now,” he said, “the more quickly you can get your 
man in here to analyze this situation, the better it will 
suit us.” 

It took us pretty nearly six months to put that filing 
perfect condition. It cost that particular 
close to $10,000 for new equipment, 


department in 
insurance company 
but today they are the happiest bunch of men in the big 
city in which they live, and from now on if you think 
that any of our competitors can get in and do business, you 
are badly mistaken. 


That was clearly a case of securing business through 


friendship and in keeping my eyes open for an opportunity. 


The Brooklyn Edison offices are steel equipped throughout, all 
desks finished in battleship gray and extra large rubber casters 
on typewriter chairs.—Cut by courtesy of the Steel Equipment 
Corporation. 


Striking Steel Desk Installation. 

The three pictures shown on this page present interior 
views of some of the offices of the Brooklyn Edison Com- 
pany, which was recently housed in a new fifteen-story 
building at Brooklyn, N. Y. The structure cost $2,000,000. 
Everything from the basement to the roof is of the most 
modern type obtainable. 

The illustrations are presented by courtesy of The Steel 
Equipment Corporation of Avenel, N. J., and show a few 
sections of the immense installation of modern steel desks 
made for this building. M. L. Sloan, president of the 
Brooklyn Edison Company, one of the world’s foremost 
lighting authorities, specified the unusual color of battle- 
ship gray as the finish for the desks. The fine gray 
enamel has a favorable effect on the workers. Its soft 
reflection is restful to the eye while lending a tone of cheer- 
fulness and beauty to the scene. An added touch of life 
is given by the bronze bindings and feet on desks. 

Special steel costumers are provided for coats and hats. 
Typewriter chairs, it will be noted, are equipped with extra 
large rubber casters for noiselessness and ease of operation. 
Ventilators are placed in the wall in addition to the win- 
dows and many lights furnish proper illumination at night. 
In the daytime latticed shades permit complete regulation 
of light. A visit to these offices is a lesson in efficiency. 


APPLIANCES 


I do not believe that there are ten per cent of the off 
in the United States that have the proper equipment f 


handling their office work. The work is not prope: 


routed, there is too much running around, too much over: 


lapping of effort and in the filing department not 


per cent of the outfits are properly indexed for cor 
filing and easy and quick finding. 
It does not take an unusual amount of brains 


1 


problems of this kind. It merely takes a little appli 
of common horse sense and what brains the average sal 
man has to solve any problem which may come 

| were a retail salesman I would study the conditi 


every office that I entered, for it is very rare, indeed 


a suggestion cannot be made. A sale is made if the sus 


gestion has the tendency to simplify the work in t 


office and effect a saving before the man knows 
buying. Customers of that kind cannot be worked 
without the element of friendship and taking into cot 
equation Every man has to 


eration the personal 


studied. One cannot handle two customers in the sai 
way, but no salesman will have success who does not 
his business around personal friendship and personal ser 
ice to the customer and personal service and friends! 
to and with everybody in the office with whom he 


come in contact. 





Room of the typists in the new Brooklyn Edison offices 
enameled steel gives no glare and bronze feet and binding 
desks gives a touch of liveliness 
ment Corporation. 


2 
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A vista in the Brooklyn Edison offices. The picture g 
a faint impression of the quiet, elegant effect of the soft eg 
enamel on the rows and rows of steel desks.—Cut by court 
the Steel Equipment Corporation 
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Cut by courtesy Steel Equi; 
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Jerry S. Sprott Comments Upon Steel Furniture.—Chief of The General Fire- 
proofing Company’s sales tells why demand for steel office furniture is keeping fac- 
tories busy. 


[The consumption of steel sheets has increased tro1 one t steel turniture Place the steel file next to the radiator. 
million tons in 1909 to five million tons in 1924 This . will find that it is not affected. If you are located in 
is an indication of the rapid development of the merits of imate where the humidity is high you will find that 
he products which are made of sheet steel, for such an the drawers operate uniformly from day to day. 
increase is not possible without the approval of thos Furniture is subjected to strains produced through oper- 
using articles made of steel over such a period of tin tion of loaded drawers, vibration of building caused by 

In th ighties it was first used in the manufacture of ise of heavy machiner n the building, and through mov- 
Gis juipment and thi ; the first step in its de ing. Steel parts offer the greatest possible amount of re- 


i x ce ‘ 5 A I 
elopme - ‘ | e use of fine offic wre S e to strains of this kind, and in steel furniture the 
i is ene that evelopment has been so rapid Parts are welded together so that no joints weaken or 
n fac f the greater cost er like articles produced in °P&" UP Racly” , 
wood through the introduction period when it was neces- he housing problem, from the business standpoint as 
sary to overcome resistance which exists in connection vell as the home, on account of the cost of building and 
‘th almost every departure from the way of doing things igh rents is and has occupied a very prominent place in 
the nest he minds of the American people, and it is natural for the 
r) sali the last month we had called to our attention th small space occupied by walls of steel furniture to make 
- i mtion accorded Mr. Haynes. the inventor of the auto 1 great appeal to the American buyer. The saving of 


hte the first time he appeared on Michican avenu space and compactness of records through use of 





J j 1] 17] i7ing > Z 
th his « He was ordered off the street and told to ste les had no small part ularizing them, so that 
t 197 . largo 1 tion of ili ip- 

ad off date oie oak ol tend a he majorit large 1 lations of filing equip 

. — 1 I ts are made in stee 

( m¢ p icts ivolving ideas wni are : 
peri w and past [he finish placed upon sheet steel has also had a big 

pat ( Y erie! 1 VY an A ST ‘ . . 
rt in the development of steel furniture, not alone in its 
| é qu t n ssessed steel nat Cc t t! ' , ‘ j 171 . 6 : ° . = oe 
eauty but its durfability. Enamel is applied in a quality 

Ti t eas its Us 4 ‘ 4 
possible on wood, for the reason that the steel resists 


Durabuilit al 
the high temperature necessary to provide durability with 


Resistant e. he: humidity 
TI e] 
} sista ( ‘ yratl , : ; 
uM oe he statement has been made that the world today wants 
thickness _ “-, . 
: : lied roducts which will increase comfort and convenience, 
ne Ss n Ca ¢ ippilec 


rotect health, lower fire losses, and through which greater 
The use of drawers either in files or desks means that economy can be obtained. Steel furniture answers all of 
ertain parts will be subject to wear Steel is the ideal these requirements 

material to me¢ me CONGITION No other material will [he elimination of the cabinet maker from the organ- 

wear as it does ization of the retailer, through substitution of steel files 
The writer commenting on the loss by fire in this coun for wood, the permanency of steel on his showroom floor 


try in 1923 f over $535,000,000, made the statement that r in his warehouse, the standardization of designs, the 
vas almost impossible to stop the orfgins of fire; that o-operation of the steel furniture manufacturers in de- 
smokers ke pt o1 throwing way lighted stubs matches velo] ing the steel market, have been the greatest factors 
e still playe with, lig g continues to strike The in the progress made among retailers. 
ext step he claimed was t onfine the fire after it starts | those in the retail feld who look to the needs of 


substantial construction and protection for vertical and national life (and my experience has been that this em- 
horizontal openings in walls and floors. A fire must be races most of the stationers and office outfitters) the 


fed and the weakness in construction, caused by neces necessity of reducing fire losses and the preservation of 
walls and floors, can be lessened by the our forests, a very vital factor in our lives, give added 


Sal open Q 
se of steel filing equipment desks. tables and shelving incentive to the desire to stir late the use of steel furni- 
Heat, natu or artificial, does not lessen the ethciency ture. 
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C. R. Amott of the Pembroke Stationery Company, Advances Some Capital 
Ideas for Developing Office Furniture Salesmen.—Quality is now being sought 


and the salesman has a big opportunity. 


OW may the office supply saiesman be developed as 
a successful office furniture business producer? With 
his mind filled with the thousand and one items of 

the stationery line can he be expected to render the sort 

of service that will attract office turniture business: 

To a large number of dealers who handle office furniture 
in connection with a general stationery line this is a seri- 
ous problem, a solution of it having been attempted 
through a specialized furniture department, special furni 
ture men selling nothing other than furniture, but in a great 
many cases the possible volume of business, or the size of 
the firm precludes the feasibility of this plan, and this de- 
partment then becomes everybody's job and no one’s 
responsibility 

The development of the office supply salesman as an 
office furniture salesman presents the happy solution of 
this evil, but many office supply men fail at selling furni- 
ture because they refuse to get away from price—they hesi- 
tate to recommend when their recommendations are the 
least bit at variance with their prospect's ideas, and instead 
of offering suggestions for the need of new or additional 
furniture they await their prospect's decision, only respond- 
ing, and then imperfectly, when actual inquiry arises 

That such a view of office furniture selling is erroneous 
should go without saying In fact such a method of pro- 
cedure is obsolete even in the selling of general items of 
office supplies. For, while we grant. the first requisite of 
the salesman is to satisfy his customer by furnishing him 
with the items he wants, an equally essential part of the 
transaction is that he should be able to direct his custom- 
er’s mind to the proper selection of even these small items, 
thereby demonstrating his right to receive this business 
and justifying his intrusion into the office and his position 
and responsibility with his house. 

Such being the case with office supplies, is it not then 
equally true with respect to office furniture? An office fur 
niture salesman should be able to direct his customer in the 
selection of those pieces of furniture best suited to his 
business from the standpoint of utility, quality and beauty. 

The modern business man demands utility in the furni 
ture of his office as he demands and exacts perfection ‘in 
the machinery of his plant and efficiency in the employees 
of his business. The conception of a desk as a work 
bench at which to sit—a place for the accumulation of 


papers—is rapidly passing. Every part of the modern desk 


ATTRA CTIV E 


SYMMETRICAL, AND : 
ADE BY THE CON- 


WASTE BASKET M 





should serve a detinite useful purpose for the 
buys it, and with the wide variety of sizes, styles a 
of desks now being offered the salesman should be a 
fit the product to the need, and provide an obj 
utility 

More quality office furniture is being bought 
ever before. The furniture salesman who talks qua 
who demonstrates it while he talks will find himsel 
tened to, he elevates his customer, his product, | 
ind himself to a higher plane, and he immediately a 


in his customer’s mind an appreciation of the thing 


would like to have, which must, of course, preced 


devising of means whereby to secure if, and if the qua 


actually be present and the explanation honest and 
ing, the means of accomplishing the purchase ar 
often than not surprisingly easily found 

There 1s no reason why business offices should 
sightly places. Where a man spends on an avera 
emht hours a day—one-third of his life—and eart 
means to enjoy all that he may of the pleasures and 


tres of life, he is entitled to and is demanding har 


N 


beauty, cleanliness and order and the office fur 
salesman has a definite obligation to direct his cust 
attention to the manner in which this may be best a 


plished. Even an office furnished with moderate! 


or cheap furniture may be arranged with convenienc 


order, which in themselves constitute beauty and cré 
atmosphere of progress highly desirable to any 
man. 


lo do these things the salesman need not be a spe 


Let him first develop an interest in his work suffici 


make him realize his importance and the possi 


possesses for service to the business firms on wh: 


calls. Let him develop his powers of observation — 


the sight of a worn-out ledger binder, a dilapidated 
pad, or a decrepit chair cushion will awaken in 

ness possibilities service possibilities equally pot 
those occasioned by the sight of an obsolete higl 


desk, the pigeon holes bursting with papers indiscrit 


stored away, most of wh'icn might be better “filed 
waste basket, and you will have a salesman who will 
1 | ] 
pe snows d under \ every price “oncession mad 


competitor, one who does not wait for prospects to 
but who is a business creator in ottce supply il 


ment analyst, a triend of his trade and a valua 


his house 


LOUIS, MO 


RADES MANUFACTURING CO AN 
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Holmes of Mississippi Speaks for Used Furniture.—Some brief suggestions by 
Thomas C. Holmes of Jackson. 


UR EXPERIENCI! as shown us that one of thé not always exactly fit the methods of another, but a policy 

most profitable avenues in the office furniture bus ch has been successful in one city should be a guide 

ness as taking in used furniture. provided ++ n be t S ess elsewhere. t must be understood that one 
obtained on the proper basis se money in handling used furniture and that one 
fis calling points we use to interest prospects is ike money, depending on the care with which one 


kes his allowances and the energy with which one dis- 


the thought of supplanting their old equipment with brand BP eae 
; ; ol 7” ; poses of the used furniture once it has been taken in in 
new pieces and very often this idea inds a responsive : : 
? , trade [he dealer. too, must exercise care not to make 
chord W here e find an institution putting uy new ' 
a ; , ti great claims for his used furniture. In other words, 
building and competition ts Kee! we use the argument that : : ; : . 
; a to claim for it nothing more than it will perform. Meth- 
we \ take the old furniture in part payment for new : , 
- : ; yee mie ods of handling this department will occur to almost every 
and nearly a vs have tound the suggestion most cordially . : d “ , 
dealer, and it goes without saying that all used furniture 
received , . . r 
which goes out of the store must be put in presentable 
me —_—* , 
het concern 18 moving into a new ullding uniess . ' : 
—e- § ceo 2 % pete ndition without spending more money on it than can 
their equipment is in very. good condition, ima@eed, they ' nite tinelt te tie , 
é v< pac tl Sait 
1 1 é ] . h ¢ 1; } ’ . 
wt : mos a ~ yisn ( aiscara ome ¢ t es 1 ‘ e : , 
= “ bie f the old "pie: he sale of used furniture does not interfere with that 
und substitute me pieces, and occasionally a comcern so 1 4 14 . 
a , : yY ooo he new goods if rightly handled, for there is always 
situated will wis Oo st ( ew place w new equip , ' , , 4 
.S . pla with a demand for this class of goods from concerns who are 
nt throughout , 
Sree ote net active customers tor w material Very often a sale 
Handling used furniture as an auxiliary to the office fur- so made is an accommodation to the customer and will 
ture department is something which demands close study. bring him back whet asion offers for the purchase of 
he dealer a hardl afford t go into it without kt wing new turniture 
something of the onditior s own market and without No trouble is eve expert ed in d sposing of old furni- 
” g f ee ; | , " , , ' : . 
posting himsel aQyv« © ¢ what allowances e Cal ture because there are always peopk who are looking tor 
afford to make In order to obtain this information he bargains and who feel that a used desk will be of as much 
should get in t h with some dealers in other cities and service to them as a n¢ P thermore, a desk of that 
nd out how the are handlimg this business and what kind will carrv as large profit proportion to its cost 
liowances the make. The meftmods of one place ma as if new one were 


Ray Frost of Tii@iReberts Office Supply Company, Portland, Me., Speaks on 
Stock Records. 


HE best way "lteepsteck records is ve have d ; disposal and he usually 





debatable SRjSGR Ray Frest, manager tries t odate s needs to the stock 
he Roberts "fice Supply Compan) he ely 
tland, Me., Wes "W¥®eteour a method of I the man w es the buying the list 
k record ke®@ping “fereefernsture which is invaluable eferring to previous 
ild be of interest*¢e"@heredealers. Several stock é ly see how long it 
e forms Mr. Frost wses are shown here kes t tain number and govern 
€ sdaVs U1 twice ; 1! nt \¢ take al 5 | « < It tends to keep the 
, the forms iuse instead of wait 
< r h salesima iround and sell the 
( ‘ st e hooks. This er e, the ent know each time 
< VS Ww ‘ d and what tt . ent st what numbers are 
‘ een ordet so that the salesman away f a chance to check 
i the store n better sell the merchandise speed up delivery 
selling by number which i sing this t we have been able 
a ordered from the #aebers to red r st proximately twenty per 
Also the list whe shown to a prospectives¢us ent e to follow it more 
er impresses him with the amount of stocl RAY FROS 
rate 
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VIEW IN STORE OF DUNHAM OFFIC 


WHERE A BIG STOCK IS HANDLED IN SMALL 
where the items are ‘“‘packed like sardines” yet can 
the top one observes the mezzanine floor where 


shelving for desks, files, typewriters, etc., 
be shown and removed without damage. At 
chairs are shown Note counter-height files in 


entrance Behind them are some light steel s: 


the aisle on the right of the general view 








E APPLIANCE COMPANY, MIAMI, FLA.., 
SPACE.—Pictures illustrate use of steel 


foreground. These stand opposite the mair 
ifes. Left—-General view. Right A view dowr 


A. G. Dunham of Miami, Fla., Tells How He Packs His Stock Like 


Sardines.—Florida dealer solves difficult 


Note.—Putting office furniture on steel shelving isn't usually 


money to be 
did it is instructively and entertainingly described and illustrated 


office furniture en suite. He can't do it in his present store, and 


better advantage 


Y office furniture and appliance business is situate 
on the main street in Miami, Florida, where space 
is at a premium, and after being in business for one 
year | fully realized that the more space which could be 
utilized the greater would be the sales. Obtaining more 
ground space at that time was out of the question, and even 
if more space could have been secured the problem would 


still be HOW TO TREBLE THE SPACE 


My first efforts in that line were to stand the desks on 
end and in the manner some space was saved as a 55-inch 
desk could stand in a 33-inch space. I also tried stacking the 
cheaper grade of desks two and three high. This method 
also saved space, but it was unsatisfactory in that it dam- 
aged the desks and sometimes in order to get at one desk 
it would be necessary to move a dozen 

However, the art in saving space was gradually develop- 
ing all the while as I continued to study the problem. The 
next plan was to have a double shelving of wood for small 
furniture, such as chairs, but fortunately the more I studied 


A SMALL STOREROOM 
PACKED BRIMFUL OF OF 
FICE EQUIPMENT 


made in office furniture and did not have the usual 


floor space problem. 


dor but Mr. Dunham had a problem all his ow ze 

|! amount of room, so he made every inch count / 

here. Incidentally, Mr. Dunham doesn’t helieve in arra 
believes that ven tf he had the spa / ld 

into this the more I came to the conclusion that only st 


would be satisfac tory. 

My first plans for the steel shelving after they 
called for only two shelves, the first shelf being pl 
about a foot higher than a desk, and the top shelf 96 i: 
high, the height of the uprights It dawned 
after the erection of several sections that by placing 
first shelf but one inch above the top of the desks 
shelf could be used for desks, and another shelf pla 
inch over the top of the second layer of desks for tl 


play and storage of miscellaneous supplies. The heig 


the space between my second shelf and the top is a 2 
clearance I have arranged the shelving into singl 
double sets of avenues, as it were, and the space bet 
the avenues, or aisles, I have made wide enough to 
a storage space for desks and still have enough r 
to allow for the passage of customers. Am bridging 
top so as to have a mezzanine floor for the storage 
chairs 

The shelving so far erected accommodates desks 


larger than 56 x 34, and fo*tunately I have call f 








925 


t 
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few desks larger than this siz The 60-inch desks which 


I carry are p aced in the aisles 


\lv original store was 25 x 80, or 2,000 square teet. 
While the shelving erected at the time the picture was 
ken is only 90 per cent mpleted I had already gained 


over 2,000 square feet through the use of the shelving and 


é inine floor, not taking into consideration the special 
steei shelving for the display of my office mechanical 
equipment at the rear of tl store, four sections of seven 
shelves each I do not believe in office suites nicely at 
ranged in an office furniture business. It is not practical 
in Miami at any rate I believe in “crowding” the furni 
ire. I tried the “suite” system once and stepped outside, 
losed the door, and listened to any chance remarks. Th 
first one I heard was, “That real estate company must 

ve closed up for the day.” I immediately changed the 
S syste t Packed li Sardines.’ 


Recently I obtained additional space in the rear of my 
store, 20 x 25, making my present store 25 x 100. At the 
| shall erect steel shelves to accommodate desks 

12 inches long, and I shall stack them three high and 
two deep all around the room, and # any room is left for 
additional shelving I mean to take advantage of it. Expect 
to stock 75 desks in the lately acquired room besides sev- 
eral dozen chairs. In this room I am able to use a 104-inch 
upright, the floor being several inches lower than the 
in store floor while the ceiling is a few inches higher. 
Having spoken at length on Space, I would like, as 
vould the astronomer, to say just a few words on Light. 
lo do a large volume of business I found light just as in- 
lispensable as space As more light was used to have a 
brilliant night display the business transacted increased 
iccordingly It cannot be wondered at for, as the astron- 
mer will tell you, Light travels at the rate of 182,000 


iles pe r second 


Producing “‘Safe’’ Heat Electrically— Reprinted from the Electrical Record for 
May, contributed by C. H. Stevenson, Commonwealth Edison Company, Chicago. 


Probably the most beautiful, if not the most unusual 
application of electric heat is in the Chicago plant of The 
General Fireproofing Company, manufacturer of steel ofthc 
furniture. When an oven was needed some time ago for 
aking enamel on refinished parts of steel desks, the con 
pany quite naturally thought of their fireproof vault [filing 
sa whi S ide t a temperature of less than 250 
degrees | the insid for two hours while subject t 

temperature of 1,800 to 2,000 degrees Fahr. on the out 
side They reasoned that this safe, which is insulated 

h four inches of amorphous silicate and asbestos fiber, 

uld hold the heat out, 1t should also be able to hold the 
eat especially emperature to be employed 
\ Ss y 25 degrees 

Accordingly two 2 kilowatt Westinghouse oven heaters 

installed in the bottom of one of thet larger size 

sults. Three holes were drilled on each side of the bot 

and a vent pipe connected at the top to provide for 

ent \ ntré ermometer and a contractor 
vanel were added, and the oven was complete 

he most striking part of this installation is its beauty. 

[he inside as well as the tside is finished in a glossy dark 








reen japan trimmed with light green. The metallic parts 
ire brightly nickel plated. After operating at 250 degrees 
Fahr. all day, not even the chill is removed from the outside 
om the ordinary oven that 
it has been necessary to label it as such in black paint on 


shell In fact, it is so different 


he door 
| e oven vi ( 5 inches wide, seventy-five 
hes high and thirty-five inches deep, operates about 


eight hours per day, twenty days a month, at a current 
cost of $15.00, with electricity at three cents per kilowatt 


The old question as to whether electric heat is more 
economical than other forms finds its answer in this in- 
stallation, where any slight difference that may exist in 

tual cost is more thar npensated by the cleanliness, 

venience and general neat appearance of the equipment 

at all times This same argument will apply in many other 
ses where electric heat is considered on a cost basis and 
compared to other methods which are said to be cheaper. 
[he matter of s 5 en an important one. Where 
large numbers of pieces are baked an oven many pieces 


are often spoiled due t dust and dirt which can be elimi- 


ted with electric heat 








NO ONE CAN DENY THAT THIS 


s \ SAFE ELECTRICALLY 
HEATED OVEN Illustration by 

( irt \ f the Electr il Record 
EFT INTERIOR OF LOUADE SAFE OVEN, 
G HEATERS P f Tt General Fireproofing 
121 South La Sah Street, Cnrcago, Ill [Illus 


eSy f the Electrical Recor 
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Commercial Furniture Division Outhmes Suggested Article 6% Discussion.— 
A few points on dealer advertising urgently desired. 


Vote.—Dealers who handle office furniture are urged to 
send in suggestions on the subject and submit queries tae C.J. 


Vachtigal, manager, The Globe-Wernicke Company® : 
Mr. Nachtigal is Governor of District 6 of the N ial Asso- 
ciation of Stationers, Office Outfitters and Manufa@ttirers, an@ 
member of the executive committee of the Comem Ftd - 


ture Division of the Association. He wishes these @4@Gestions 


and questions to reach him long enough before the Grand 
Rapids convention in October so that they may be incorporated 
in’ the report of the Division and recewe attention upon the 
floor of the convention. Who will be the first dealer to send 


in a practical idea? 


HIS is the third one of four papers outlined by the 

executive committee of the Commercial Furniture 

Division of the National Association of Stationers, 
Office Outfitters and Manufacturers of which division and 
committee E. S. Pierce of Hartford, Conn., is chairman. 
The other members of the executive committee consist of 
C. J. Nachtigal of Chicago and C. A. Netzhammer of Mil 
waukee, former chairman of the division 

We have already covered subjects “A” and “B,” explain- 
ing in each case the outline which the committee desires 
to present to the members of the association interested in 
office furniture sales. “A” was “Developing Store and 
Window Displays.” “B” was “Developing Better Sales- 
men.” The outline for “A” was presented in the April 
issue and that for “B” in the May issue. We now come 
to “C”—“Developing Better Business Methods.” 

It is expected that J. Ogden Pierson of the Dameron- 
Pierson Company, New Orleans, will dead this discussion 
at the convention, but it is also hoped that dealers will 
give the matter some thought and will before the conven- 
tion address suggestions to C. J. Nachtigal at his Chicago 
office. It is realized that the leader of the diseussion needs 
as many ideas as possible when he goes into the discus- 
sion, and letters from dealers in different parts of the coun 
try will be of great assistance 

The subject “C,” “Developing Better Business Methods,” 


has been outlined as follows Sales data: cost data; dis 


HOW MANUFACTURER SHOWS 
JOINTS IN A CHAIR BY MEANS 
OF WHAT I8 KNOWN AS A 





tribute of sales; store policies; store service: indexing 
aie d@fivery, etc.; warehousing methods: cabinet amd ‘fin- 
pM service; perpetual inventory amd stock records: buy 
ing analysis of market; have a definite demand for the par 
ticular goods or be able to create that demand at a cost 
within good btsm@¥ess practice; construction (be sure the 
product will g@iV@ the customer dollar for dollar); credits 
selling of time. 

The matter of sales and cost data is one to whiel 
committee has given much attention. This involves the 
keeping of certain records and some have contended that 
the cost of keeping such records would offset the money 
gained by having them. This, however, has not proved 
be the fact in most of the cases where the idea has bee 
applied, for once started the means of keeping the informa 
tion properly assorted have been found easy of applicatior 

The dealer should know the distribution of his sales and 
should have data that will tell him what goods are mov 
ing and where they are going. He should know his sales 
distribution within his store and where the best sales come 
from outside the store. In other words, he should know 
what stock is moving and where it is going 

Perpetual inventory and stock records is a subject whi 
is always of importance and the use of these records 
growing among careful business men 

It is hoped during this discussion to explain the subje 
of buying in relation to the analysis of the market and 


outline some sensible suggestions as to careful purch: 


Aascs 
in order that the demand and supply may not get too fat 
apart. 

Credits, of course, depend upon locality to a certain ex 
tent, but there are fundamental principles which should be 
understood by every merchant 

The subject to be outlined in the July issue will be 
“Developing Better Dealer Advertising.” It is hoped that 
all dealers who advertise either by mail or by newspaper! 


will contribute something to this discussion 


PHANTOM CUT.—Shown by Co 
tesy of The Conrades Manut 


ne Co St. Louis. Mo. 











VIEWS IN ONE DEPARTMENT OF THE OFFICE OF THE 


P Records are Shown Here 
Wisconsin Solons are More Receptive to the 
the State Capitol at Madison was Severely Damaged by 


State Offices s Fireproof, but Steel 
\ M. Vinie Madison 


L. L. North, of C. Frautschi 
Government Sales.—He shows 
the contacts made. 


OVERNMENT business is an attractive propositio 

to dealers located at state capitols Mr. North has 

extensive installations to his credit in the state cap! 

1 at Madis is well as at many institutions throughout 

the state the 1 juisitions for which are signed at M idison 

The procedure varies, a rding to Mr. North, and pains 
taking analysts and service are requisites The work 

every department is different, and to get the best service 

rom any y system a very careful study has to be 

ade of the routine handled. Then an intelligent plan can 


be worked out and presented to the executive 


Mr. North finds it helpful, and often very necessary, for 
the salesman to become acquainted with the individuals 
Oo actual] do the filu is well as the mar narge ot 
he depart t r} ‘ widen the salesman’s knowl 
‘ lye ( now re oras te Ie used It Is Surprising 
, salesman « 1 out if he 1s sincere d tries 
‘ o ‘ elp t nploves who las t ictua 
ing rations 
Arte ¢ s ee made, an outline of the 
yposed system is prepared Chis outline shows just how 
ich re t ve Tle e space needed to file all of tl 
ecords e of guides, and such other information as is 
essary t make the outline clear and comprehens 
\ drawing pal e outhne. so the emplovee reaily 
nicture of the , sed system 
Appropriations Needed for Equipment 
Rin a , ey mental department there is 
artment eT ( I rend the ur is¢ t suc 
INI Ss ce t may need t Ca 1 t 
K SLi . ] \\ ‘ itline reTore snow ‘ 
et e ¢ will aid \ 
illy easy ‘ e equipme 9 t 
a ‘ ent departn e sale 
( S e€ system t pers 
~ ri Ve ti t s« 
. set vorkers are x - have 
e( vO ind the al any 
e Sa i ¢ e the 
t . iv i or necessary funds t pur 


Globe-Wernicke Equipment was Installed by _C. Frautschi & Sons, of Madison 
Arguments of Ste l 
a Fire Many Y 


Filing 
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MADISON, WIS.- 


-The Automobile 
Perhaps the 
Among State Legislators, as 
New Building 
{Photographs by 


SECRETARY OF STATE 


k ne Equipment than is Usual 
ears Ago, and Many Records Lost The 
uipment is the Rul n Most 


epartments 


& Sons, Madison, Wis., Tells of Procedure in 
how this class of installations is developed, and 


ise New equipment lhe serious thought is whether the 


new system proposed will do the work. This is where the 
od sound reasoning and planning by the salesman has 


ts effect 


Naturally there is usually ipetition on government 
The personal equation is important here, as in sell- 
ng to private individuals and corporations. Political pres- 


portant a factor as may be imagined by 
The 


propositions, and presenting 
| 


tig is not as im 


e dealer who has not essayed government business. 


officials in charge of getting 


he plan and equipment adopted for the requisition, realize 


the importance of their records safely, and pro- 


using 


iding that system which will facilitate filing and finding. 


ent, and the political pull 


Thus merit 1s an important elet 


of a dealer who has not seasoned his presentation with 


service often shows that 


experiel < and i re ord tor 
does 1 arry weight he had anticipated. 


Minute Subdivisions Needed. 


sovernmental records must be laid out and guided to 


s “drag” 


ive quick service, notwithstanding the general conception 


many departments work is 


that speed is not a factor tT 


seasonal, and comes and goes with a rush. As an example, 


tomobile iicenses are handled in tremendous volume when 
he state’s fiscal vear ope: and the succeeding months 
uutine and more or less deliberate Then, too, when 


tate capitol any department 


legislature is in session ata s 


iy be cailed on for certa ecords by a committee or in- 
dual membe Under s conditions the department 
unager likes to have his records in such array that no one 
et ve kept iting nee : Perbaps this is a factor 
the relative ease with which a “fine tooth” system of 


ides can bé installed it vernment work over that gen 
lly practicable on rcial practiog» And a filing 


sions is ##¢h more attrac- 


e to the deal t e A-Z guide syst€ms @f so many 
mercial and pt sional offices ; 

rt eh nee over t officials to dens old 
rds is a fact vhich makes their bustmes$ aftractive. 
sfers @ st definitely, and each year’s accu- 


lation pape s its quota of transfer cases and 
dealer who made 


rit nst tio rt ictive files is in line for the 
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Movement to Simplify Office Furniture. 

On April 21 in New York a meeting was held at which 
were present officers of all the furniture associations, repre- 
sentatives of the stationers and National Association of 
Stationers, Office Outfitters and Manufacturers, and a 
number of furniture manufacturers as well as officials of 
office and accounting associations and purchasing organiza- 
tions for the purpose of discussing the subject of stand 
ardization of office equipment. At this first conférence it 
was decided to circumscribe the activities in the beginning 
by considering the possibilities of reducing excessive sizes 
of desks and doing away with unnecessary varieties. It 
was decided at this meeting to make a complete survey of 
present desk sizes and grades now being manufactured and 
sold throughout the country. This will be accomplished by 
means of a questionnaire that will be sent to all manufac- 
turers. A committee consisting of four manufacturers, six 
dealers and six users will be appointed. Most of the deal- 
ers and users who will serve on this committee will be 
selected from various associations. The next meeting will 
probably be held at the Custom House in New York early 
in June. 

The meeting above referred to was called by W. A 
Gately of the division of simplified practice, Department of 
Commerce, acting at the request of the National Associa 
tion of Stationers, Office Outfitters and Manufacturers; 
Railway Accounting Officers’ Association; National Asso 
ciation of Purchasing Agents; Official Office Furniture and 


Supply Manufacturers and some consuming associations. 


Those who attended the meeting included the following: 
J. Arthur Whitworth, secretary, Associated Office Furni- 
ture Manufacturers, Grand Rapids, Mich, and the Desk 
Manufacturers’ [nstitute; J. W. White, New York repre- 
sentative of the Baker-Vawter Company, New York, N. Y.; 
F. A. Deverell, assistant comptroller of the Baltimore & 
Ohio Railroad; L. W. Secoy, Commercial Furniture Com- 
pany, Chicago; G. Raymond Tuttle, 
Cook Company, Cambridge, Mass.; John Dornette, Jr., 


vice president, C. A 
representing a number of desk manufacturers; A. C. 
Brownlee and L. F. Betts, Elliott-Fisher Company; J. C 
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Austin, general auditor of disbursements, Erie Railroad 
Company; C. R. Fox, New York manager of The Dicta- 
phone Company, representing the National Association of 
Office Appliance Manufacturers; E. S. Pierce, Pierce, Inc 
Hartford, Conn., representing the National Association oi 
Stationers, Office Outfitters and Manufacturers; J. D. M 
Phillips, National Association of Steel Furniture Manufas 
turers; Wells R. Bill, purchasing agent, Phoenix Mutual 
Life Insurance Company, Hartford, Conn., and National 
Association of Purchasing Agents; William B. Baker, secre 
tary, National Association of Chair Manufacturers, Chicag 
Stuart F. Heinritz, editor “The Office Manager”; L. | 
Boftey, editor “The Purchasing Agent,’”’ New York, N. Y.; 
C. S. Brewer, Standard Furniture Company; E. R. Wood 
son, secretary, Railway Accounting Offieers’ Associatio1 
Washington, D. C., and William A. Cately, Division 
Simplified Practice, Department of Commerce, Washing- 
ton, D. C. 

After thoroughly discussing the matter, it was deemed 
inadvisable to attempt at present the simplification of more 
the line selected for immediate consideratio! 


If 


il 


than one line; 
was office furniture This line naturally divided itse 
] + 
a STe¢ 


three groups—viz., desks and tables in wood an 
chairs: files in wood and steel 

Che secretaries of the various manufacturers’, distri 
utors’ and consumers’ associations are to secure an ; 
pointment of representatives of each group, and the Divi 
sion of Simplified Practice is to communicate with represet 
tatives interested who are not members of the associations 
with a view to having them appoint representatives 
vill also serve on the Simplification Committee. As soot 
as these appointments have been made, an initial meeting 
will be called, probably about June 21, at which the general 
situation will be discussed, prior to undertaking a general 
survey of the office furniture industry. It is believed 
this survey can be carried on throughout the summer 
months, so that a definite program will be ready for pres 
entation to the industry early in the fall 
been developed, 


hen be 


After the office furniture project has 
fields dealing with appliances and supplies will t 


taken up. 


Here endeth the office furniture section of the June, 1925 issue of Office Appliances. 


We draw this section to a close in the hope that some of its suggestions 


will strike home and that some of our readers may profit by them. 


We have before us a year which should be fraught with 


prosperity and every dealer should avail himself 


of all the help he can find in improving 


his business methods and in- 


suring the progress of his 


organization. 
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Two New Beaumel Fountain Pen Assortments. 
D. W. Beaumel & Co., Inc., of New York City, N. Y., 


are getting out two new and attractive fountain pen assort- 





I 


ments desigt ited respectively as the Aristocrat and the 





Classic. The Aristocrat box carries a dozen of the pens 


of four 


known to the trade as the Jumbo size, made uj 






) Soft end Phable 
Pores for Ventilation 


WOVENAIR cGshions 


different styles. The box is handsomely finished in royal 





urple and when open shows a most attractive display card 





FOUNTAIN PEN 





aA 2 
est LP = 


Philedelphie, Pa. Meroh 25th, 1925. 


A. HE. Irvin Company, Inc., 
#1015 Chestnut Street 
Philaedelphis, Pa. 


Gentlemen 


The marvelous resiliency, life and «ir cireuletion serrangement 
ef your new "Wovensir t 

comfort, bet there is 6 
protection to the clothin 





istac 
of such « cushion. 


I do not hesitate to endorse thie cushion es an article of 





exceptions! merit and believe there should be « large demané tt 

for it. i) 

very truly yours i 

BEAUMEL “ARISTOCRATIC” ASSORT Zeer 7s Ore. # 
MENT President Shige : 


, ' ; ps PERIOR COURT OF PENNSYLVANIA 
in the inside cover, also the pens themselves, the whole 


making a fine appearanc: Che color scheme is harmonious 


and the ensemble is such as to create the best impression. 


= 


E ° *George B. Orlady 
The goods are priced attractively and at the same time urs wns 











roy 


offer a handsome profit to the dealer. 


; cy 
The A NEW DEPARTURE from 

. ~~? the sponge rubber, felt or 
Ore leather cushion. 


sleds & rc, The New Irvin “Wovenair” 
FOUNTAIN PEN | ( ushion is oft marvelous 
14 KT SOLID GOLD PENS resiliency and greatly ampli- 
Lice aiipius: fies the flexibility, life and 
— iir circulation of sponge rub- 

Se: | eutliaam Dealers: ber; has the desirable con- 
Write for circu tact of velvet, velour or 


I 


Tata 


| 
| 
| 


eee 


Pre al ng Ss nt vr Yn 


lar matter and 4 
prices on these plush and Is extremely dur- ii 
attractive usnh - LB 
ions, Desk Pads, able. . 
Ink-Well Bases vie : 

Telephone Bases The countless air-cells and 


rypewriter Shock 


sbeorbers. Roll Chemical weave allow free 
Noting Me. air circulation by the con- 
chines, Staples, tinuous pumping of air in 
and out of the innumerable 
surface pores when _ the 
cushion is in use. 





A. H, IRVIN COMPANY, Inc. 
1015 Chestnut St., Phila., Pa. 





BEAUMEL “CLASSIC” ASSORTMENT 


In the Classic display assortment there are one dozen 





pens on a card [There are two different assortments in the 
Classic displa one card carrying twelve different styles 
of pens and another two different styles—six of each. This SPECIALTY SALESMEN: As 
] | 1 : 1 ' 1 speciality Wovenair’ Chalr 
display 1s also worked out in an attractive color scheme Cushions cannot t beat as 
1 1 ' , ’ rapid fire high grade repeat 
calculated t make it one of the high spots in the dealer's and fast sells Get nto ti 8 
Isc game or at least give it a tria 
qaispiay at our expensé and be 
[The company calls especiai attention to the fact that the vinced at the surprising 
naanent 
gold nibs used in these pens are made in their own factory make 
+ ‘ } ] 


ind are ot ig@h quality and he yarrels are 
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ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIONER 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 





and general interest. 
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Harris Takes Wales in Tampa District. 

Ww. W 
Tampa, Fla., for the Wales Adding Machine Compan 
Wilkes-Barre, Penna Mr. Harris has been in the emp! 


of the Wales Company in the mechanical and sales 


Harris has been appoimted district sales age 


ganization for more than ten years and is regarded as 
very able adding machine man. The company has 
leased a new office in Tampa at 1213 Florida avenue 


Saunders Takes Cleveland Office for Bruner & 
Simmons. 


Bruner & Simmons, Inc., of Chicago, office layout spec 
ists, have appointed Maurice Saunders, Jr, as their Cle) 


land representative with office at 414 Prospect avenue. 


Detroit Desk Company Established by Reindel, Jr. 
Detroit ! JeESk 
He is the 


Reindel, one of the oldest office equi 


Reindel, Jr., has organized the 
159 Jefferson street, Detroit, Mich. 


George 
Company, 
son ot Creorge 7 
ment dealers in that part of the country. George Reinde 
Jr., gained his business schooling under his father, and 
with Clark & Gibby, Inc., New York, N. Y. The Detroit 
Desk Company features Standard desks and Sikes of 
chairs 


New Weldon-Roberts Eraser Assortment. 
The Rotary Eraser Assortment No. 1000 is a recent addi 
tion to the line of the Weldon Roberts Rubber Company 
Newark, N. J., 


of rubber erasers 


and is a new departure in the merchandising 
lt is a practical, compact, strong and 
attractive device for counter display in the retail store 
The Rotary Assortment contains those erasers which art 
most in demand. They are all quick sellers. Experience 
since this assortment has been on the market indicates that 


it attracts customers and that the contents are soon sold 


N ROBERTS 


' c nt 
Rotary Eraser Assortme 


,ary “ 


Ri - -_ 
<DON ROBERTS 


Rotary Eraser Assorimen'! 


Rotel? . 
JON ROBERTS 


<dtary Eraser Assortment 





ROTARY ERASER ASSORTMENT NO 


instances, dealers have reported that a custon 


In several 
who intends to purchase but one eraser will select seve 
when he sees them displayed so attractively. 

[The Rotary Assortment 1s designed to save the tims 
the clerk on 5c and 10c sales. It eliminates the time re 
quired to find and bring the proper box from the she 
Most important of all, it brings staple article to the 


tention of the 


ustomer 
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dune, 1925 





OFFICE APPLIANCES 
















Our New and Larger Quarters at 


428-430 Broadway 
New York 


comprise the most modern and spacious factory 
for the exclusive rebuilding of typewriters in the 
world. We invite you to visit us. 


All makes and models of re-manufactured and 
select rough machines always available. Send 
for our latest price list. 





Treewrirers) THE WHOLESALE [YPENVRITER Co. 


Z 428-430 Broadway, New York City 
Te) Cable ‘‘Saletype’’ 















TRIPLEKOTE 


--A Practical Ideal 


After much testing by laboratory experimentation with various 
formulae, an entirely new carbon paper resulted—TRIPLEKOTE. 
The first opaque sheet on the market. It is a quality paper of 
fine appearance and unusual features; it gives long and satisfactory 
service. Each sheet will produce one hundred or more copies. 


Old Town Ribbons are likewise a valuable addition to any dealer’s 
stock. They come in proper widths and lengths with spools for 


any machine. Put up in lithographed boxes and packed to prevent 
deterioration. 


OLD TOWN RIBBON & CARBON CO. 


INCORPORATED 
157-201 Center Street New York City 


London, Office: 71 Southampton Row, W. C. 1 
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MIDGET 


BRUNSVIGA 


CALCULATOR 


For nearly half a century the 
BRUNSVIGA has been preemin- 
ently the Calculator of big business. 


In Europe, where it is made, the 
BRUNSVIGA is used daily in 
every country as it is not effected 
by climatic conditions. 


Here in America thousands of 


users acclaim it as the premier of 
Calculators. 


Produced by craftsmen trained in 
the making of precision instru- 
ments, and made of the highest 
grades of bronze, brass and steel, 
requiring no oiling, the BRUNS- 
VIGA is_' unquestionably the 
super-machine in its line. 


Exclusive Franchise for Qualified Dealers 
Now Ready 


Applications will be considered only from 
concerns or individuals who maintain 
mechanical service departments; also 
with substantial rating and satisfactory 
bank references. 

Our President, Mr. Ralph C. Allen, who 


has for the past twenty years been prom- 
inently identified with the adding and 


calculating machine industry, will give 
his personal attention to the granting of 
Franchises to this type of Dealer. 


Other products which will be added to 
the line from time to time will be avail- 
able for distribution through the Dealers 
who qualify. 


ALLEN OFFICE MACHINES, INC. 


Ralph C. Allen, President 
IMPORTERS—MANUFACTURERS— DISTRIBUTORS 
309 South 15th Street 
PHILADELPHIA 
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; J An Idea 
pe t | : | = | Foot & J | C I k | | red tl - ae 
anta, a. é oote ¢ Aavies ompany has secured the 
local agency for the All-Steel’’ lines of The General Fireproof- That Really Proved Out 
7 











ng Company 
Birmingham, Ala.—Carleton Smith is planning to make a tour 
Europe this summer He is connected with the Zac Smith 


Stationery & Printing Company 


Brooklyn, N. ¥.—The Miller & Friedland Company, Inc., has Webster defines SERVICE as ‘‘the 


+ 


dss en a ee eee ee 


been chartered to manufacture office furniture, fixtures, etc ‘ ; 
eapital stock, $59,000; incorporators—C: M. Miller, 1295 Ocean act of doing something for the i 
parkway, Joseph Friedland, 284 Eastern parkway, Brooklyn, benefit of another.’’ i 
ind Ephriam Goldberg, 2783 Webb avenue, Bronx. 

Canton, Ohio.—Bert Stock has joined The Haylor Office Supply { 
Company, selling office equipment and stationery in the Eastern It is a much-abused and lightly $ 
Ohio territory . sé . 9 kt 

Chicago, IIl.—The Newton & Hoit Company is now established handled cerm this word service i 

ts new store at 221-25 South Wabash avenue. This business —_ yet in its true meaning it 1s the if 
was moved from 1018 South Wabash avenue . : i} 
yas ayes See Ee wee ee ome | power which has made American : 

Chicago, Iil.—Andrew.C. Woods, Jr., has joined the Chicago P i 
branch of the Lyon Metallic Manufacturing Company. He had Business famous the world over. 7 
gone through a course of training at the factory, including shop, uf 
engineering department and sales correspondence Prior to , 


And upon this true idea of 


his present connection Mr. Woods had been with the Grip Nut 


Company of Chicag SERVICE is fashioned the tremen- 
Chicago, (Iil—James Chamberlain has joined the Conway F : a 
; ee dous organization which makes 


building store of Geo. E. Cole & Company, having charge of 
the filing equipment and supplies sales Mr. Chamberlain had and markets Royal Typewriters. 
been active in the Cleveland field before coming to Chicago mn 


s connections there including The Burrows Brothers Com . : 
egy It is this IDEA of BETTER 


pany and The Cleveland Desk Company 


Chicago, I!l.—Colton & Company, Room 1113, 58 East Wash- SERVICE which is built into the 


ngton street, has taken larger quarters in Suite 412 in the : fi 
same building. The expansion of this business has necessitated Royal Typewriter even before it 
ncreased Space : Tor display The new suite adjoins the local begins to assume shape. It is this 
branch offices of the L. C. Smith & Bros. Typewriter In and 


will appeal to many typewriter users when they are furniture- idea which is still a strong and 
minded ° . : 

vital force in this s - 

Chicago, !i|.—During May the local branch of the Yawman 4 ame Royal Type 

and Erbe Manufacturing Company was visited by J. R. Clark writer after long years of hard 

production manager, who attended a retest of a “Y and val usage. 

B’’ label safe at the Underwriters’ Laboratories; F. J. Yaw- 
man, general sales manager: H. P tockwell, manager of the 


export and agency-dealer departments.—Paul Dietrich, local It is the Royal spirit of progress 


nanager, returned early in May from a trip to the factory at . ° 
anes ia 4 the undaunted determination to 


Columbus, Ohio.—William R. Diehl, of The Diehl Office Equip- BUILD BETTER —to do better 


nent Company, is secretary-treasurer of the Columbus Rotary e 
divide teen ses. than has ever been done before in 
Detroit, Mich.—The Detroit Desk Company has been estab- the making of a typewriter. It is 


lished at 159 Jefferson street by Geo. Reindel, Jr. His father is THE ROYAL IDEA 


one of the oldest office equipment dealers in this part of the 
country 

Gardner, Mass.—The Mackie Office Supply Company has 
moved from the Hatton Press building to 86 Main street 

Green Bay, Wis.—C. W. Straubel, sales manager of The 
Automatic File & Index Company, made a business trip to 
New York in May 





Indianapolis, Ind.—Guy Fulton has re-entered the office furni- 
ture field He has established headquarters in rooms 9-34 
Lemeke building pe 
New York, N. Y.—A. H. Denny, Inc., formerly located at 52 
Park place has moved te 56 Broadway occupying increased 
space. 
New York, N. Y¥.—David Kramer Ine manufacturer and 
dealer in desks s opene new store at 10 West Forty-sixth 
street. 
New York, N. Y.—Leyra & Schaffer have been chartered to 








make office furniture; capita ck, $10,000; incorporators—H 
L. Schaffer, C. W. Leyra and J. A. Unger; attorne L. Mintz 


19 West Fortyv-fourth stree 




















Rochester, N Y.—The Yawman and Erbe Manufacturing 
Company has established a service department here specializing 
on the Identiscope It is iz arge of Victor C. Ernst, the 

nventor of this device 

Rochester, N. Y.—Fred |! Haak recently celebrated the ° 
sweated ennteutany of tis sn Gi ae See Royal Typewriter Co., Inc. 
and Erbe Manufacturing Company) Most of that time he was 316 Broadway, N. Y. . 
onnected wit the compar Rochester branch, although } 
had traveled the Westerr nd Southern New York state terr Branches the World Over 
tory and had been in chargse f the sales correspondence de 


; 


partment at the factory 
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Afield 


Can You 
Sell? |{ ™ Forane 


MACE On, 


\ nnode Jak fo ompony 


~CAGO, U.S.A 





The office supply dealer who intends to 
continue profitable growth concentrates 
his effort on building up a strong selling 
force both in the store and outside, in the 
field. For a strong selling force you need 
two ingredients: the right men and the 
right merchandise. 


CANODE INKS 


offer a particular service to meet a new demand 
resulting from the increasing use of machines 
in preparing orders, correspondence, bulletins, 
invoices, statements, record books and cards, 
etc. The Canode Line includes inks for all sorts 
of duplicating, printing, stamping, numbering, 
endorsing, marking or copying. This is an exact 
scientific service to the business public, offered 
onty by Canode 


Sales Agents 
Don’t Miss this 
Opportunity ! 


Canode Inks are sold 
exclusively through 
general agents. The 
money-making pos- CONTENTe OF THis BOTTLE Wt 
sibilities of our prop- Waar FINEST QuaALiTY WR! wRiT! 
osition have proved a« 

very genuire and or 

worth-while to many <r, 

dealers Who have ' 
taken up the Canode MAiaDT mn 
agency. If Canode ~—_e 


Lae | nce 


is not actively rep- Chine [nk Com 


resented in your ter- 
ritory, you ought to 
investigate our offer. 


“Ncacoc. 


Ua 
Canode Ink Company, In. 


3005 Carroll Ave., Chicago, III. 











AP 


PLIANCES June, 1925 


San Bernardino, Calif.—The newest and finest office building 


here was opened several weeks ago There are forty-eig 
suites in this four-story structure, and about half of them wer 
eccupied at the opening. The Barnum & Fogg Company 
stalled all the new furniture and filing equipment This 
cluded Gunn Lino-Top” desks in mahogany, Colonial cha 


and “Y and E" filing equipment. This is the largest contra 
the Barnum & Fogg Company has handled, but one or two mor 
large deals are to be closed shortly) The company’s business 
is far better than last year, and prospects for the remainder 
1925 are very encouraging 

San Francisco, Calif.—The Durbin Office Equipment Compa 
Rialto building. is now distributor here for the Acme ¢ 
System Company, Chicago, ll 

San Francisco, Calif..-The San Francisco branch of 
Kardex Sales Company now has its new offices at 36 Se 


street in first class shape W. F. Block, formerly manager 
Kardex sales for Carlisle's, is still manager for the northe 
California territory \s the company has adopted the pol 
of selling direct through its own agencies, sub-offices under 
supervision of Mr Block have been established in Oaklar 
Stockton and Sacramento The San Francisco office report 
that while business has steadily grown, it considers that 
territory has only been scratched It will be recalled 1 
Mysell-Rollins introduced this record keeping system ie 
the name of the “Zenith” systems to northern California mar 
years ago When the name was changed to the Kardex a 
the new cabinet was invented, the agency was taken ove 
A. Carlisle & Company And when the direct sales orga 


tion was formed Mr Block, who had been manager for Cat 
lisle’s, was retained for the new organization 

Seattle, Wash.—L. T. Arlander, president of the Seattle Off 
Equipment Company, has purchased the interest of D. C. Pe 
and is now sole owner of the business 


Tonawanda, N. Y.—James H tand, Jr., president of 
Kardex-Rand Company, has purchased the Herschell-Spillma: 


Company's plant here The recent amalgamation of the Rand 
and Kardex interests has necessitated expansion ind 
factory purchased lends itself admirahbl to the compa 


requirements 























Chicago, Ill.—The Patent Refill Cover Corporation ha 


from 160 North Wells street to 655 Sout Wells street 
Chicago, I!!.—James M. Campbell, of the sales promoti 

partment, and J. Kk. House, bookkeeping machine equipn 

specialist, were May callers at the local branch of the Nat 


Blank Book Company 

Chicago, !Il.—Riddle & Wunderle, 62 West Washingt 
heve installed a modern display counter for loose leaf de 
Two sections, finished in oak, are ! ‘ giving pr 
to a large number of binders 

Hollywood, Calif.—James A. Davidsor Western manager 
the Wilson-Jones Loose Leaf Company s erecting a re 
here Qn its completion he will make headquarters 
Angeles; heretofore he worked out of San Francisco 

New York, N. Y¥Y.—Mevyerson & Cohn have moved to 128 
Twenty-eighth street This business was established 


ago by Jacob Meyerson and A. J. Cohn \fter a modes 
ginning a second store was opened at Fifth avenue and T} 
seventh street Later these places were merged at the 

address The profits of this enterprise have been re-invest 


the business 

Oshkosh, Wis. \. C. Harper has bought an interest 
Ovhkosh Office Supply Company He had been mid-west ‘ 
man for the Irving-Pitt Manufacturing Company eight 


Oakiand, Calif.—The McKee Printing Company of Ta: 
building a new plant in Oakland for the purpose of manuf 
ing manifold sales books, tagme leaf books, et« 

San Francisco, Calif.— George Wolcott has been mak £ 
San Francigeo trade with the Irving-Pitt loose leaf line 

San Franeisco, Galif.—The Wilson-—Jones Loose Leaf Compar 
nas been enlarging the factory facilities of the San Francis 


offiee. Jack Polster announces that they will be able to supp 


Western dealers with sectional post binders with metal ne 
at no additional cost, 








ine, 1925 OFFIC] L\PPLIANCES 201 








Diploma Blanks 


ts alOW is the time to sell Diplomas. 
Schools and colleges of all kinds will 


Art Advertising soon be closing. They all need Di- 
plomas. With the help of the Goes 


Blotters Diploma Blanks, the local Printer or 


- —— lasting, Stationer can secure these orders. Diploma orders 
a i li. , . 
attractive, inexpensive always yield for the Printer a handsome profit. 


Direct cAdvertising GO| The Goes assortment includes blank litho- 
Medium raphed Diploma Designs appropriate for Public 
See a ee hools and Private Schools; Common and High 
mrad wet id Schools; Colleges and Universities. These designs 
“toe oeealinaadadl can easily be overprinted by the Printer and thus 

made into fitting and attractive finished Diplomas. 


Write for Samples Write for samples. 


G GOES LITHOGRAPHING COMPANY 


49 West 61st Street, Chicago 


The Goes 




















Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another. 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 
to justify their confidence and good-will. 

It is bound to find expression in the quality, uniformity 
and price of the goods, and in the dependability of service. 

Paramount to the certainty of supplying the best quality 
for each purpose lies this consistent dependability at all 


times. It is not only the goods and facilities, but the spirit 
back of them that counts. 
It is found im the “Line of Lowest Ultimate Cost.” 


NEIDICH PRocESS COMPANY 
Burlington, N. J. U.S. A. 
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The National Association of Stationers, Office Outfitters 
und Manufacturers has scheduled a special sales drive June 
15-20, on Pencils, Crayons, Pens, Rubber Bands and Erasers 
with special emphasis on Fountain Pens and Mechanical Pen- 
cils for use on Vacations. 

Camden, N. J.—The fiftieth anniversary of his conne 
with the Esterbrook Steel Pen Manufacturing Company was 
celebrated recently by Harry C. Sharp, sales manager and a 
director of the company. He entered the company’s employ 
as an errand boy. 

Chicago, Ill.—Geo. E. Schlagel, a salesman here for Eber- 
hard Faber, made a trip to St. Louis in May 

Chicago, IIl—Howard W. Kendrick, manager here for the 
American Lead Pencil Company, made his Northwestern terri- 
tory in May 

Chicago, IlI.-—E. E. Huber, general manager of the House 
of Eberhard Faber, accompanied by his wife, passed through 
Chicago in May on the way back from a California vacation to 
ONE PINT New York 

] Chicago, Ill.—Lester H. Dalley has been appointed special 
or ons field representative of the W. A. Sheaffer Pen Company, with 
Peg us par Orr headquarters here. He had been district manager at Chicago 

| for the McQuay-Norris Company, St. Louis 
LIQUID Chicago, Ill.—H. E. Waldron, vice-president and general sales 
manager, W. A. Sheaffer Pen Company, made a trip in May 
to the Eastern office at New York for conferences with man 
agers in that section He leaves Chicago June 5 on a twe 
weeks’ trip to points in Kansas, Oklahoma and Texas 





Chicago, lll.—E. A. Meyer, manager here for Eberhard 
Faber, attended the stationers’ regional meeting at St. Louis, 
and then made a trip to Kansas City in May. He is now on 
a five-weeks’ pleasure tour of the West, accompanied by Mrs 
Meyer. The principal cities, to be visited are Los Angeles 
San Francisco, Portland, and Seattle. \ week or so will be 
spent at Lake Louise, in the Canadian Rockies, and the return 
to Chicago will be made by the Canadian Pacific and connect 





ing lines 
Chicago, Itil.—The William A. Welty Company, 36 South State 
street is now concentrating its sales efforts on Welty fountain 
pens and mechanical pencils, and radio supplies. The company 
a9 a ie a had been distributor for the “‘Superite’’ fountain pens and pen- 
HEN you can sell an artic le of abso- cils manufactured by the DeWitt-LaFrance Company, which 
lutely the highest quality ata price are now manufactured and distributed by The Carter’s Ink 
lower. than that of a poorer article, yet with Company. The Welty organization will continue to handle the 


a better rate of profit to vourself. vou radio parts made by the DeWitt-LaFrance Company, and do its 
. ee customary business in repairing fountain pens and mechanical 


say it’s worth carrying, don’t you? sansiie. 
All | hi r | fan ’ Danvers, Mass.—A large addition to the plant of the Standard 
4 . the s¢ t ungs app! to orton s Crayon Company is nearing completion and is to be ready for 
Liquid Glue. occupancy some time in July. 
: : , se New York, N. Y.—Philip Berolzheimer has disposed of his 
It s an ideal glue for home and office interests in The Eagle Pencil Company, and will devote his life 
uses because of its extreme purity. Clear and fortune—estimated at $6,000,000—to public service and phil 
~ ’ ¥ : > . rs é i ; N serolz >i -j Ss y-seve *< . , as MD) 
in color and free from foreign matter, it ee Se: Dereener i Sty-aeven pores ot, was Sern 
. in Bavaria, and came to the United States in 1885. He is city 
spreads evenly and transparently—and tienen of Rew Tak. 
sticks eternally. San Francisco, Calif.—Breaking an absence of three years, 
: Charles B. Van Leer, of the Spencerian Pen Company, was 
Made from the most adhesive glue- shaking hands with many old acquaintances in San Francisco 


making material known—codfish skin— during the first part of May 
San Francisco, Calif.—Tom Emerson, The Conklin Pen Manu 


by the biggest use f codfi i . 

’ . 8§ st us¢ rs OF Ct dfish mn the facturing Company representative, is more than pleased with 
world. It comes in complete range ot the new additions to his “Endura” family 

sizes—full one ounce bottles and tubes, San Francisco, Calif.—Mr. and Mrs. Edward E. Huber, Jack 
half gill, gill, half pint, pint, quart and son Heights, Long Island, N. Y., have been enjoying a vacation 
gallon cans. trip on the Pacific coast during the past month. It is a 
celebration of the fiftieth anniversary of Mr. Huber’s connec- 
If your jobber is not vet supplied. tion with the Eberhard Faber Company. He now has the 
Pow, - distinction of being general manager of the oldest pencil factory 
write us. in America For the past three years Mr. Huber has been 
president of the Stationers’ and Publishers’ Board of Trade in 
. ° , sear date . . New York He was in 1913 a member of the committee that 
GOR TON PEW FISHERIES ( OMPANY ‘ Ltd. came West from Chicago to organize branches in the Rocky 
: Mountain states and on the Pacific coast. The Western trade 
Gloucester, Mass. remembers him well for the active participation in the con- 
vention of 1915, held in San Francisco; at that time he was 
first vice-president. Mr. Huber describes the first organization 


eee §— 1) 8S 01 Wonderful in its experience and in its results 

















Here it is 


THE 















MULTI 


Wood — with all-metal 
mechanism. Nothing to 
take apart. Loads at | 
the point with one 5!2- 2, 
inchlead. Has the color 
of old Chinese lacquer 
—smooth and agree- 
able to the touch. 










Smooth, satin-like graphite of extra strength, 
in eight degrees of hardness, from very soft 
to very hard. One dozen 51-inch leads 
packed to the tube. Red, Blue, Green, 
Yellow and Purple Indelible leads, of the 


same size, packed six to the tube. 











of fine, smooth 
graphite, 1 doz. 
5’2-inch leads. . 


JOBBERS AN? RETAILERS! 
Write for samples and discounts 


SCRIPTO MANUFACTURING CO. a 
ATLANTA, GEORGIA 
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REG. Sa PAT. OFF 


AKES money for dealers—saves money and time for 
customers. More than 1,500 large corporations, each 
rated over a million dollars, have purchased the Scripto 
Commercial Unit for office use since December 15th. 
One stationer in Seattle sold 375 Commercial Units and 
100 gross of Scripto Leads in two months! To show the 


unit is to sell it. 








Each Unit Contains 


1 dozen Scripto Pencils 
1 gross Scripto Leads 
1 dozen Scripto Erasers 


Retail Price: 


$3.60 





JOBBERS AND RETAILERS! 


Write for sample and discounts 


SCRIPTO MANUFACTURING CO. 


ATLANTA, GEORGIA 


see other side— 





APPLIANCES 


‘‘Perfect Peerless’’ the desk calendar pad with advertiser’s imprint ‘ey | 


Morning”’ 


greeting—how much 

be able to extend 

305 days a year, to each 
istomers and _ prospects? 
tance say it cannot be done. 


“PERFECT PEERLESS” says it can. 





TUESDAY 


anes re ‘3 





“Say SRLS 
2 tw 


calendar pad, with your 

laily message to your 

rue., seem 2, 1925 usiness acquaintances. It will call their 

t he engagements of the day. 

hat good will which initiates 

tions and having initiated 
them permanent. 


i 


I der the VERFECE PEERLESS” 

ACE HIGH by the shrewdest buyers of advertising merchandise uch as the U. P. R. 

R. R., Mo. Pac., Southern R. R., n , Paramount Knitting Co., Jamison Lum- 
& Co., Bermingham & osser Pape o., and others of equal prominence. 


mployed by many of America’s largest corporations, “PERFECT PEERLESS” offers its 


For 5 cents a mont 1 ill render you a daily service unt 1iling, effective. 


:s 


SRN Fe eeeey OS 





us quote you prices on “Perfect Peerless” with your imprint. 


TELEFO DESK PAD CO. 


203 S. Dearborn St. CHICAGO 








will not wrinkle or = s«s WE HAVE NO COMPETITORS 


cur] in the machine 


Because Competition Can Exist Only 
When Equal Advantages Are Offered 


STORMS RIBBONS 
and CARBON PAPERS 


, as yet, met their equals in any market in the 
therefore they can acknowledge no competitors. 
make them, know this—you, who use them, 





are conducting an intensive advertising campaign 
1at more and more people will know it daily. If 
re a new friend—send in your first order today. 
i ; nt to solve all your carbon and ribbon prob- 
> Are the Products You lems—and we will. 


tort 
erie 


STORMS WHITEDGE Carbon 
STORMTEX Ribbons 
CAMEO Carl 


CAMEO Bitton H. M. STORMS COMPANY 


: TON] Toor! 
RM rt ‘ a | n 56H] (;rand 1 Aven ue Brooklyn, N. a 
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Sell your own 
brand and keep 
customers coming 
back to you; they 
become familiar 
with your brand 
and you get all the 
repeat business in- 
stead of it being 
divided among 
several as is the 
(~ case in pushing 
lines handled by 


every one. 


You can build a 
substantial ribbon 
business with our 
help. Ribbons are 
furnished in neatly 
lithographed 
boxes with your 
imprint, in a grade 
and weight for 
every purpose. 
Why not start a 
profitable ty pe- 
writer supplies 
business of your 
own by asking for 


particulars today? 
x a 


U.S. 


Typewriter Ribbon 
Manufacturing Co. 


Sansom & 10th Sts. 
Philadelphia, Pa. 


CABLE ADDRESS: MUSTR. 
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A PEERLESS Day 
is a Shorter Day 








PEERLESS KEY COMPANY, Inc. 
176 Fulton St. New York City 


Boston Chicago Philadelphia Cleveland 

Minneapolis Pittsburgh Los Angeles London 
San Francisco Distributor: Robinson-Pinney Co., 521 Market Sc. 

Wellington, N. W., P. O. Box 1454 Sydney, Australia, P. O. Box 3003 
















Kenneth Shaw is manager of the new store 


Aibion, Mich.—.J 


established here by \ (j Daferner Royal dealer it Jacks 
Mr. Shaw is familiar with th line through an extended 
nection with the store at Jacksor 

Alexandria, La.—The local office of the Underwood Typewrite 
Company has been moved to 317 DeSoto street 

Alhambra, Calif.—J. ©. Roberts, who has been conducting 


the Roberts Typewriter Exchange here, has sold this busines 


and moved to Mexico City He has joined the Remingt 


Typewriter Company and will travel the republic establishing 


representatives Mr. Roberts’ permanent address is care Ren 
ington Typewriter Company, 2a, San Juan de Letran No. 24-D 
Apartado No. 1423, Mexico, D. F Mr. Roberts has been in the 
typewriter business since 1906, representing various manufac: 
turers all over the United States 

Asbury Park, N. J.—Walter W. 
branch here He is dealer for the Royal Typewriter Company 
Ine 

Boston, Mass.—!’. J 
ager by the Woodstc« 


territory in New 


Prior has opened anothe 


Ritter has been appointed district mas 
k Typewriter Company in 
England except that covered by the Bostor 
Boston branch, 19 Federa 


charge of al 


office His headquarters are at the 
Street 

Buffalo, N. Y.—The 
Typewriter, Inc., 
a store on the grownd floor. New furniture has been 

Chicago, Ili.—Miss Florence MacGregor has been 
head bookkeeper here by the L. C. Smith & Bros 
Ine 

Chicago, Ili.—Charles A. 
ice Products Manufacturing Company 


local branch of the L. C. Smith & Bre 


has been moved to 202 Pearl street, occupying 
nstalled 
ippointed 
Typewriter 
Dowd, sales manager for the Serv 
returned in May from ar 
extended trip to Eastern centers 

Chicago, I1l.—The loop sales office of the 
Company has been moved from 525 South Dearborn street 
Suite 250, 407 
Chicago, lil.—F. H 
machine department, L. CC 


Kranz Product 


South Dearborn street 


Martin, Jr., 
Smith & Bros. Ty 
spent several weeks in the Chicago district during May. 

Chicago, lll.—F. E 
city territory for the 
joined the 
attached to the sales force at Kansas City, M 


manager of the exchange 
pewriter It 


Fogg has been placed in full charge of a 
L. C. Smith & Bros. Typewriter, Inc. H:« 
local staff several months ago, after having beer 


Chicago, li—E. Marks has been transferred by the W oo« 


stock Typewriter Company from territory in New England 
territory in West Virginia His temporary headquarters are 
care the Woodstock Typewriter Companys °216 West Monroe 


street, Chicago 


Chicago, Ill.—J. M. Roberts, a member of the Royal Type 
writer Company's local sales staff. has an interesting specialt 
raising silver foxes His home Lake, Il am 
five sturdy sons look after this activity 


his territory for the Roya 


Chicago, Iill.—R. B. Full issistant sale manager 
Typewriter Company, I visited at the Chicago branch 
his return to the general offices at New Yor J. C. Parker 
of the dealership department visited in Chicago last mont 


While on a tour of central West cities 
Chicago, !l!1.—C. H. Church has been placed in charge 


mechanical department of the L. C. Smith & Bros. Typew: 


Ine here He had been outside service and adjustment mar 
Mr. Church succeeds Otto Munzer whe has retired ‘ 
eighteen years with tl Chicago brancl Mr. Munzer at 
wife will make a trip to Europe 

Chicago, I!i!..-The most optimistic place discovered by 
reporter while on his news beat for the ine issue Wa 
Manufacturers Typewriter Clearing House 193 North Dearbor? 
street A screen door was in place Ma 20, and the w 
knows that the flies of Chicago had received litt I 
ment from the weather man that earls n the month 


Danville, tf".—Vernon L. Reck has been appointed manag 
here by The Paxton Type 
Royal typewriters are handled here, as they are at Bloominet 
by The Paxton 


writer Company of Bloomingt 


Typewriter Company 


Detroit, Mich.—The Detroit branch of the Woodstock Type 
writer Company has moved from Broadway Market building to 
159 East Elizabeth street Increased space s occupied at the 
new address 1 WwW Hacknew the manager. reports incre 


business in this 
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S AUTOMATIC RECAP 
DESK MACHINES 


total can be printed at any time No lev Distribution of Sales 
ers to shift. ——- — 
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Note the recap. of 
totals without relisting. 


The Wales is built in various styles and capacities, from ten thousand to one 
hundred million, for hand or motor operation, at prices as low as $125.00, Lib- 
Capacity 99.999,999.99 eral cash discount. Convenient terms 


Cammbete vicht hand contre! Ask us to demonstrate Wales advantages and simplicity of operation on 
your own work 


Representatives and Service Stations in principal Cities 


WALES ADDING MACHINE COMPANY - WILKES-BARRE, PA., U.S.A 


Member of the National Association of Office Appliance Manufacturers. 




















Catalog That 


Means business 
for You If You 


Use It. 


The new Waterman catalog will 
prove a daily friend to every pen 
salesman. It is filled with live sug- 
gestions about pens and pen selling 
and completely illustrated in color. 






A postal card will bring you this catalog If you haven’t had a copy, yours is 
by return mail. Write for it today ready for you now. 








os 9) a 
Oe Solarmaw 
191 Broadway, New York 


129 South State St., Chicas 17 Stockton St. San Francisco 
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SOLVENE 


The combination of Solvene and the patented 





PERFECT PEERLESS | 


Fountain Brush is the most useful development for 
type cleaning since typewriters entered into the on D OVER THE Wo a 






business world. A Rapid Seller Wherever Shown, 


a 
| i 








Orders for the 1926 lines of 
Perfect Peerless Calendar 
Pads are being booked now 
for delivery in June, July 
and August. These pads 
will be of our usual high 
grade bond paper 
and sold at prices 
less than any oth- 
ers of simitar 
j quality on the 
y wette fer All Stands — You can 
Susgovete No matter what your calendarpad fore, oth Pee. 

ler . tomer with Per- 
Sabermation requirements may be, the PERFECT = fact Peerless Pads 
PEERLESS line will fit them com-  anq stands Large 
pletely because these pads fit all corporations and 
stands. They are punched for both 4 post of smaller 
round wire and flat springs. The ones state gov- 
stands are made of cold rolled steel. ornments and fed- 
Every one of the various styles, up- eral offices. are 
right, flat and book style, is a pat- users F 
ented article. ; 


If you want to meet and over- 
come all competition, and reduce 
or eliminate leftovers, secure ovr 
prices and 
sample of our 
calendar pads 
before placing 
order for your 
1926 require- 
ments. 


TELEFO 
DESK PAD 


SERVICE PRODUCTS MANUFACTURING CO. COMPANY 
174 N. Clinton St., Mfrs. Solvene and Platen Life. Chicago, Ill. 203 S. Dearborn St. 


Lewis Sales Co., 41 Drumm St., San Francisco, 
Coast Representatives CHICAGO : = es —S 


_ = _. 






No More | 
Seiled j 
Hand 














Agents 
Wanted 
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THE AZORA 
TWIRLER RING 





U. 8. and Canadian Patents Allowed. 
Other Patents Applied For 


The Rotary Lettergraph eo , tl 


IS NEW stencil duplicator S ‘ i Be = SE 
° ° can make good proht with a tresh stock o 
makes copies of typewritten AZORA air cushions and twirler rings. AZORA 
or handwritten matter quickly, specialties have served thousands of typewriter 

owners for years in reducing noise and shock; 


clearly, easily, and retails for just of ee ——— —_ oe years ago, many can 
The ROTARY LETTERGRAPH is a small machine You can prove that s typewriter equipped with AZORA 
with the ability of a large one. It produces excellent copies ae ee ee eee SS ee 
rapidly and it is so simple that anyone can operate it almost at Send us your order for 50 sete and fix up a display or 
paptiy — size it costs only oe. omange ay) supplies. It write for prices and details. 
: igh grade work producing form letters, office forms, quota- 
tions, notices, specifications, menus and a hundred-and-one other AZORA RUBBER CO. 
things which are handled to best advantage on a stencil duplicator. 

54th and 20th Sts. Cicero, Illinois 


Dealers --- Specialty Men 


The low price of this remarkable machine opens a wide new field. Offices, public 
else using duplicate letters or 


office forms are prospects. Introduce it fn your community and you will be 


The HEYER Duplicator Co., Inc. 


ESTABLISHED 1903 








18 and 20 South Wells Street Chicago 
|- Other Heyer Quality Products: 
PAT. DEC R 21, 1915 
THE IDEAL DUPLICATOR—Price, $5.00 and up azona EMBER 21, 19 


RAPH—Price $1.50 and u 
REFILLING COMPOSITION—Put up 1,24, 5 and 10 Ib. cans poe 

















| 
| 
| 
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Detroit, Mich.—The Detroit Typewriter Compar 123 West 


Fort street s said to be the oldest concern in this line here 


shed in September, 1897 The first twelve years 


It was estab] 
were spent at 25 West Jefferson street The present store is 
in the heart of the business district, within two blocks of the 

fifteen banks. An attractive show 


ity hall, post office and 


window permits effective displays The company specializes in 
Shipman-Ward rebuilts, typewriter supplies and service The 
Heyer duplicator is handled in the Detroit territory 
Dubois, Penna.—D. E. Pryor, of the General Typewriter 
15 East Weber street, has arranged to sell Wood- 


r Serv 


ce Company 
stock typewriters in a group of seven counties in the North 
entral part of the state 
Fort Dodge, lowa.—The 
422 Carver building, has undertaken the sal 
territory tributory to Fort Dodges Fred Yates 


this business The contract was ar- 


Woodstock-Victor Sales Company 
of Woodstock 


typewriters 
is the active manager of 
ranged by K. W Gaar, district manager for the Woodstock 
Typewriter Company 

Grand Rapids, Mich.—Typewriter Sales & Service, located for 
many years at 216 Monroe avenue, has moved to 196 Monroe 
avenue, N. W The new place is more commodious than the 
old 

Hartford, Conn.—Earl M. Richardson, 54 Church street, has 
been appointed distributor Hartford and adjoining counties 


hy the Woodstock Typewriter Company He has excellent fa 
cilities for the sale and service of Woodstock machines Mr 
Richardson was former salesman here for the Eliott 


Fisher Company) 

Huntington, W. Va.—George B. Hunter has been placed in 
harge here | the L. C. Smith & Bros. Typewriter, Ine He 
had been working the country territory from the Columbus 


Ohio, brancl which this is a sub-office 
Kansas City, Mo.—J. D. Bayless, who former]; 
ty territory for the Royal Typewriter Company, here 


count territory for the Kansas City 


handled regu 


s now handling national a 
office F. W Hassett, a former salesman of the Royal, has 
returned to the work nd is again handling city territory 


‘it 


Kansas (¢ 

Kenosha, Wis.—The Kenosha Typewriter Exchanges 163 Wis 
‘ as undertaken distribution of the Woodstock 
This business is conducted by G. M. Stauffacher 


consitl ave! } 


typewriter 
and R. M. Anderson; tl 
Office Supp Company heretofore. 

Kokomo, itnd.—The Kokomo Typewriter Exchange is now 


sub-dealer here for the Lux & Swadener, Royal agents at 


former was manager of the National 


Logansport 
} 1 +} 


Lansing, Mich.—S. W. Scarborough has established the Type 


writer Sales & Service Company, 200 Toussing building He 


handles the Royal typewriter and deals in all makes of used 
machines Mr. Scarborough has been in the typewriter business 
here several years 


Louisville, Ky.—The Office & Accounting Devices Company 
220 Starks building, has undertaken distribution of the Wood 
stock typewriter D. L. Montgomery, the manager, was man 
ager formerly of the Dayton Portable Typewriter Company 
He is a native of Louisville, and had been identified with thx 
typewriter business here formerly The Office & Accounting 
Devices Company will conduct an official service station for 
the Woodstock Typewriter Company 

Madison, Wis.—Kells Typewriters, formerly ir the State 
street Latin Quarter, has moved to Suite 214, 116 South Carroll 
street 
Mansfield, Ohio.—Tolman Burns has bought 
The Mansfield Typewriter Company He oins his 


é nterest of J 


t} 


Blintz in 
brother, D. S. Burns n the conduct of this business. Tolmar 
Burns has charge of the mechanical department; he had beer 
engaged thr years wit i typewriter concern at Cleveland 


Meridian, Miss.—John |! Welch has organized the Wood 


stock Typewriter Agency ocated in the Strand Theater build 
ing He w over a number of counties under the supervisior 
of W M. Plaster, dist manager in Mississippi for the 
Woodstock Typewriter Company, Mr. Welcl was manage! 
here former for the Underwood Typewriter Company 

Mason City, lowa.—The Loring Typewriter Supply Con 


pany, W. \ Loring, manager, 107 East State street, has beer 
i for Woodstock distribution in contiguous counties. This 


Selected fi 
company had represented the L. C. Smith & Bros. Typewriter 


In former 

New York, N. Y.—The Typewriter Repair & Supr Compar 
has moved from 159 Thirt third street to 223 West Thirty-third 
street Cc \. Tase the manager, has beer n business five 
years ir of which were spent at 159 West Thirty-third street 


He had been connected previously with the Remington Type 
Writing Machine Company ul 


writer Company Americar ] 
Wholesale Typewriter Compa 
New York, N. Y. W ( Lavat Sales manager toval Type 
‘ , In« was ‘ _ ‘ atter 


writer Comy 
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OMe: 


NDERWOO]) 


TYPe 
WRITERS 


For Satisfaction 
For Service 


For Profit 


NOW IS THE TIME 

TO BUY — ASK US 

FOR LATEST, BEST 
PRICES 


REMANUFACTURED 

“LIKE NEW” AND 

SPECIAL SELECT 
ROUGH 


UnpeErRwoo])s 
For Happiness 


WHOLESALE 


ENERAL 
YPEWRITER 
X CHANGE 


(INCORPORATED) 


30 MAIN ST. BROOKLYN, N. Y. 
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Chicago, til.—The Elliott-Fisher Company has moved its sery 


ice department -from 37 Seuth Wabash avenue to 655 Sout! 
( Wells street 


Chicago, It1.—R. B. Buswell, district manager for the Ellio 
o a Fisher Company, attended a conference of district managers at 
It New York in May 
pecia 1eS Chicago, Ill.—E. A. Kalkhurst, branch manager here for 
Burroughs Adding Machine Company, has returned to his des} 
ifter several months’ illness 
Hartford, Conn.—Earl M. Richardson has resigned 


Eternal Ink sales organization of the Elliott-Fisher Company, and 


business for himself at 54 Church stree handling sales a 
. service for the Woodstock Typewriter Company 
ck, free-flowing, perma- “em a 
Jet blac : &, Pe Milwaukee, Wis.—The Teeter-Warsh Company, former ul 
nent as the pyramids. Teachers ae 
190 Broadway, has moved to 3100 Plankinton arcade The cor 


find Eternal ideal for fine pen 
manship and for keeping records 
of scholarship and attendance 


pany started business May 1, 1924, handling rebuilt El 
Fisher bookkeeping and billing machines, and rendering repair 


service and supples to users The growth e business de 


manded a more central location and increased floor spa 
R d ] k which has been secured in the Plankinton arcade 

e n . New York, N. Y¥Y.—Herman S. Lasher, of the Underwood <A¢ 

counting Machine Company, addressed the May meeting of th 

A companion product to manifold and loose leaf group of the Employing Printe1 \s 
Eternal. Similar insuse. Flows sociation. Inc His topic was ‘“‘Modern Billing Systems 
freely and will not jbronze nor 
smudge. 


Vegetable Glue 


A dense, strong, glue-like 
paste. Instructors in kinder 
garten, manual training and Boston, Mass.—S. FE. Stuart, formerly manager here for tl 
arts and crafts prefer this : Monroe Calculating Machine Company, has been appointed as 
economical “all purpose’’ ad — sistant sales manager with headquarters at the factory 
hesive Because of its low a Orange, N. J 
price it isa great money saver Cambridge, Mass.—E. \ Morrow has been transferred 
where large quantities of adhesives are used Burroughs Adding Machine Company from Calgary \lberta 
Canada, to Suite 2, 37 Wendell street, Cambridgs¢ 
Chicago, !I!l.—John Earle has been appointed manager of th 
° ye Monroe Calculating Machine Company’s agency here. succes 
Drawins Inks ing W. L. Harmon, who has resigned from the service 
5 Chicago, I!l.—F. Michelon has taken charge of the branc} 
the Mercedes Calculating Machine Company here He sus 
lL. H. Kelly, who has been transferred to the New York office 
Grand Rapids, Mich.—G. E. Ward has succeeded L. G. St ! 
son here as manager of The Dalton Adding Machine Compar s 











Blacks, White and eleven Bril- 
liant Colors which are waterproof 
and transparent. For all kinds of 


drawing from primary grade work 
to advanced art and architectural local office. Mr. Stimpson has gone into the real estate busine 
draughting. at Detroit 

New York, N. Y¥Y.—The local branch of the Victor Adding Ma 


chine Company has been moved from 461 Bighth avenue 
Pennsylvania building, 225-41 West Thirty-fourth street 


. 
Drawings Board W. Simonson is sales manager her: 
7 . Philadelphia, Penna.—-J. R. Ramsay has been appointed d 
sion manager in charge of the new Southern division | the 
‘ 
Paste Monroe Calculating Machine Company He ad been manager 


here prior to this promotion 


As indispensable on every 5 Philadelphia, Penna.—H. G. Wells, present field manager for 
draughting table as HIGGINS’ = Se the Barrett division of the Lanston Monotype Machine Cor 
Drawing Inks. A fine paste, : pany, had been district manager for the company at Bo 
especially effective in making Tt ___.F before entering his new work 

drawing paper stay flat on the Pittsburgh, Penna.—The Burroughs Adding Machine Compa) 
board. has moved the local agency to 818 Liberty avenue The tl 


and fourth floors at this central location will be used for 
sales staff, and Burroughs schools teaching operators 
culating. adding, bookkeeping and billing machines 

San Francisco, Calif. \ recent visitor in San Francisco was 
aa Britt, general sales manager of the Burroughs Adding 


Regular Trade 
Discounts Apply! Machine Company a interesting RES Se eolbe 


Britt was a junior in San Francisco 
holding a ranking executive position Another visitor at 
local office was C. E. Hudspeth, the sales promotion manager 
While he and Mr. Britt were in San Francisco a conference 
all the northern California agencies was held at the St. Francis 
Hotel, May 6-7 The local oftice of the Burroughs Adding Ma 
chine Company has also had the privilege of a visit from H. L 
Morrisy, the assistant service manager 

Springfield, !ii—W. W. Phillips has joined the Seven Ye 
club of the Monroe Calculating Machine Company 
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PENDING MATTER FILE 
‘All active matter at your finger tips’’ 


This Kohlhaas File eliminates the drudgery of sear-hing 
through thousands of letters in “general correspondence 
files’’ to locate live material. It segregates pending 
matter and holds it available for instant reference. 
This file (like other Kohlhaas devices) is practically in- 
destructible. Light in weight and easy to handle, it is 
indexed (one or two inch tabs in any number of posi- 
tions) to the order of the user. 

Sectional Portable 


Write for full particulars stating your requirements. 


THE KOHLHAAS COMPANY 


183 N. Dearborn St. Chicago, Iil. 


-Ryco Announces» 





IANCES 211 


two new attractive finishes of the useful 
Ryco Book Ends---solid bronze and solid 
german silver. They will be identical in 
shape and size (4}x5$ inches) with the 
well-known Ryco Steel Book Ends and 
will add to the features of lightness, dur- 
ability and convenience an attractive and 
pleasing appearance. The trade are now 
able to purchase book ends in assorted 
metals and will find them in strong demand 


STEEL 
finished black 


BRONZE 
solid 


GERMAN 
SILVER 
solid 


Include a de f new metals in your next order 
hed black, retail at 25c a pair 
nze book ends will retail 


R co Seeek te hg 
the new german ver and Dr 


at $1.00. Write for d 


Pa, 2 Buia: & Company 
222 East 42nd Street New York 




















The Famous Argus Line 


Calendar Clasps, 
Typewriter Erasers, 
With or without Brush, 
Paper Clips, (3 Sizes) 
Pen and Pencil Clasps, 


Argus Sanitary Moisteners. 


Ask your jobber for Prices and Discounts, or write 


ARGUS MANUFACTURING COMPANY 


1134-44 North Kilbourn Avenue 
Chicago, Ill. 


DEALERS Write for beautiful counter easel 
































CARD INDEX“? FILING SUPPLIES 


OF ILE Xjo 
DEALER DISTRIBUTION EXCLUSIVELY 
































YOUR COPY 
OF OUR 


NEW PRICE LIST 


Should have reached you by this 
time. If you have not received 
it, please send for one NOW. It 
contains many new items of inter- 
est for stationers and office supply 
dealers, at prices that are right. 


Dealer Distribution Exclusively 


THE DUNLEAVY CO. 


38 BINFORD ST. BOSTON, MASS. 
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STAMP PAD IS BETTER 
BECAUSE IT IS DIFFERENT. 


IT HAD TO BE DIFFERENT 
IN ORDER TO BE BETTER. 





i 


STAMP PAS 





It Is Not a Felt Pad 


It will not sweat. 
And they cost no more. 


Manufactured By 

PEERLESS CARBON & RIBBON MFG. CO. 
INCORPORATED 

476 Broome Street New York, N. Y. 
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log 
a 3165) iT Aiqner's Patent Cut Index Strips li :. 
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Aico Indexed Records 
Lead the Way to 
Greater Visibility 





An Index is used 
to point the way. 
It is a leader—It 
must be forceful, 
clear and possess 
visibility. 

Let us make 
your indexes all 
they should be. 

Every index 
manufactured by 
us is given a rigid 
scientific study be- 
fore its comple- 
tion. 

A knowledge of 
this kind based on 
long experience 
gives you a service 
unequalled. 





521-523 W. Monroe St. ——_-— Chicago, Illinois 
j Id . t Stationers and Bookbinders |) 
DC seis —— iss Loose-Leaf Systems — - 


exes for 
Titles and Labels for Law Work = 

















WIINAS 
TELEPHONE BRACKETS 


for Convenience 


Burns Brackets add so materially to the 
convenience, speed and utility of the telephone 
that no progressive organization or individual 
can afford to overlook their value and the 
necessity for installing immediately. 

By posting your trade on the many useful 
features of Burns Brackets, you can secure 
this business. Let us give you 
latest data and trade prices. 


State and 64th Streets 


CHICAGO, U. S. A. 










ADJUSTABLE 
UP AND DOWN 
IN AND OUT 

















ADAMS 
Valuable Papers 
Holder 





Illustration shows type 
of Metal Ring used in our 
Valuable Paper Holder 


Stationers: Here is a live 
item for your front counter; 
let your customers see it 
when they’re in the store; 
you'll add an item to many 
sales. 

The Valuable Papers Hold- 
er is a handy container, con- 
sisting of eight printed kraft 
envelopes with flaps un- 
gummed except for last will 
and testament envelope. Cir- 
cular cut shows how envel- 
opes are securely attached 
to cover. Holder measures 
5x103% inches; when opened, 
it lies perfectly flat. Comes 
equipped with two of our 
Patent Applied For Metal Rings. Rings can be 
taken out, so that additional envelopes may be added. 


HENRY T. ADAMS MFG. CO. 


8561 South Chicago Avenue, Chicago, III. 


Wm. E. Bassinger, 377 Broadway, New York 
Gus Adams, San Francisco 
F. Raymond Hale, 266 8S. 4th St., Cuyahoga Falls, Ohio 
































Chicago, til—The Lisent Manufacturing Company has moved 
ts offices from 222 North Michigan avenue to Suite 1034, 60 
South Dearborn street 

Chicago, Ill \. V. Bo president irg f manu 
facturing. Dictaphone C ratior visited the ocal brancl 
May n | y | k t New York from a sa t ge he 
at St. La 

Chicago, III.—I! N. J advertising 1 é for t 
\ddress ral Compa bee! ppointe I rn 4 
natior rs’ ¢ he adve sing « ( 

Aas cC 

Chicago, Itll.—lI J. Sr representative for Tir ilculat 
ng machi 1s Nor W is! avenue, |! iker r tl 
registers Auto: Ticket Register ¢ itior 178! 
Broadway, >} vy York, N. ¥ 

Chicago, Il!l.—K. A 1u has taken ¢ rg loca 
branclt T) I Addr « Machine Comy H can 
from the - d t 1 succeeds Rodney J. Ludlow a 

anager! ‘ Mr Lud s entered another e ¢ bus 

Chicago, II!.—T T. M.S i Company in emeé 
encyv ci ! n ! house hich wv I t lties 

} I { mailing < ita- 
gu I had been boul! tl 
pos was ff Work had pr ed s« i 
tl € I gz was necessa \ batter ( 

Bos ! x vide re hw pi wl 

ind ] \ saved the « I les 

ipler uired 4,0 W 

Dallas, Texas.—C. kK. WV ridg preside LD auphe 
‘ rporat ‘ M it the cal br I He ha 
bee! H t X annual conve the As 
§ \ ( | World Mr. W I ig 
é d {| t ri t meeting 

Dayton, Ohio.—Apr ile of The Nat , Regis 
Compal imounted t 7,106 This makes the fourth con 
secutive mont n wl us years’ recor brok 

Fort Worth, Texas. Nelson has been apt nted n 
ige T Todd Sale ( 614 Dan Waggoner building 
H vas ted forr h Mr. Degnan he dealer 

I TI Company Mr. Deg has be 

ad n the ranch at Salt I City, I I 
while M1 s c The local bra as | 
move f ( x nge building ts me 
a R business i la 
s\ 

New York, N. Y¥.—T Allen Office Machi Cor 
eased ffice the J Mar ] building M é 

Fort 

San Francisco, Calif.— 1. MceMahor i! Ss Frar 

sco, wl been wit : Natk il Cash Regis ( mpa 
n New Y t ide n Lv sa 
Francis ffice ms MeN who has be irge " 
beer N¢é y } 

San Francisco, Calif.— L. § vy, manag San |} 

sco office the Addrs gr Compar it bu 
ness has been moving only nde Go-Get-l 
sys H Ma g up gY 
if i 

San Francisco, Calif The Pacific Office Ma ne Compar 
26 «Firs tr t. has mpleted its seventl is 
Great su bee d in dealing im rebuilt machir 
\ large } f this s s now the fital S 

ts get ] f guar 
good lis 
tar adave 

San Francisco, Calif The Frank E. Will Off Ex [ 
Company Market street indergoing a t I 

ga a £ gn which will eg 
most nakeuf I f nd anyw! I 
tl he } ty t does the lare j t 
Wes off ‘ I i es ‘ itside | é ters 
cash regis An ex s business is dons Standa 
mailing m: s, \ } s, |] g Y 
nines a l ‘a | ( geTa 
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Ingento Cutters 


for CARD AND PAPER CUTTING 





Formerly made by BURKE & JAMES, Inc. Chicago, Ill. 


Now Manufactured by 
IDEAL SCHOOL SUPPLY CO. 
3700-3702 Wentworth Avenue 
Chicago, Ill. 














Loose Leaf 
Metal Parts 


Low Rates 


To take up the excess capac- 
ity in our machine shop, we are 
offering tractive figures 
on Ledger, Sectional Post, and 
lransfer Metals. A large and 
extensive range of styles and 
grades. If you use metals, send 
for our Metal Part Catalog and 


Special 


very al 


Pre ypositie nm. 


Ghe CE. SHEPPARD Co. 


SE LEAF SVSTENS . 
Van Alst 'S 14. St. Island City 
New York Ci 
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STATIONERY 





((hisper-i 


;HOR hot weather telephoning the 
} Whisper-it Mouthpiece is ideal. It 
\brings privacy to every telephone conver- 
Sation—right out in the open—-wherever 
jthe telephone may be. 


Why let your customers swelter in a hot, 
stuffy telephone booth? Anyone who uses 
a telephone will gladly pay a dollar for 
this little privacy device. To show the 
Whisper-it is to sell it. 

Remember the Whisper- 
it is sold on a guarantee of 
satisfaction—to you and 
to your customers or 
money refunded. 








his Whisper-it counter display in 
‘why 12 quick cash sales. Free with 


rial order of one dozen. 
(2888) 














‘*Never fouls in the clinches’ 


cOMPo 


Non-Clogging 
Paper Stapling Machine 


Takes any No. 1 
staple. Pierces 
heavy cardboard. 
The Compo is 


the preferred 
Stapling Ma- 
chine. Let us 
you why. 


show 





Patented Jan. 90,1923. Other 
patents pending 


The COMPO Cushion 


fits the Plunger Cap of any 
standard stapling machine. 
Saves hands and nerves. 


Compo Corporation & Sales Company 
Westport, Connecticut 
Canadian Agents: The Brown Bros., Ltd., Toronto 

















June Sales Drives—l or the ensuing weeks the National A 
sociation of Stationers, Office Outfitters and Manufactu 
suggests the following June 1-6—Leather Goods and No 
ties, Secial Stationery, Greetmg Cards, Steel and Copper P 
Engraving and Vacation Goods. June 22-27—Adjsustable | 
dex Tabs and Signals, Map Tacks, Vardsticks and Rule 
Postal Scales, Cash, Bond and Office Boxes and Miscellan 
Goods. June 29-July 4- 
and Diaries for Vacations. 


Canton, Ohio.—Don FP. Wener has added office supplies t 
lines of stationery carried heretofore 
Chicago, Wt.—The Service Stationery & Office Supply Com 


pany has been established at 637 East Sixty-third street 
J. B. Hymel 
Chicago, !I|—E. W 


Leather Goods. Novelties of all kind 


ES June, 192 


Childs, of S. D. Childs & Compan will 


spend his vacation during June in the Northern Wisconsil 


fishing camps 
Chicago, Ill.—kE. Y. 
in Alabama He came to Chicago to be present at the openin 
of Store No. 9 in the Burnham building 
Chicago, Ill.—ID. H. Graver, of the Graver Stationery Con 
Adams street, is spending several weeks 


Horder returned in May to his planta 


pany, 372 West 
Michigan, recuperating from a recent illness 
Chicago, Ill.—C. A 


Stevens, of Stevens 


spent several weeks at White Sulphur Springs in May He 
took advantage of the opportunity to play golf at this Virginia 
resort 

Chicago, lil.—Carrithers & Company has moved from 18 


West Madison street to 4450-56 Ravenswood avenue, where 6.00 


square feet will be occupied by the stationery business ar 
print shop 
Chicago, IIl.—May 
Stationers Supply Company in May included Mr Hardy 
Walker Bros. & Hardy, Dak.;: Mr. Bennett, Benne 
Printing Company, Paris, Texas; George H 
Printing Compan) Minn 


Chicago, Ili.—L.. Martin, vice president of the 


Fargo, N 
Kaufman 
Minneapolis, 
American Manu 


facturing Concern, was a visitor at the Chicago branch in June 


He also made a trip to St 
was to join Mrs. Martin, who was returning from California 
They journeyed together to Jamestown, N. Y 


Chicago, til—The Pelouze Manufacturing Company 
great deal of special work piled on the factory following 
change in postal rates New dials were applied 
returned for this purpose The incidental complication 
postal business after the change in rates increased the den 
for new scales 
Granville, Ohio.—F. C 
book store, provided with special writing rooms for customers 
Holyoke, Mass.—Th« faker Art & 


street escaped serious damage in a fire 


Wellman has opened a stationer un 


Stationery 
Which started in 
basement The building damage was nominal, and the st 
affected only by smoke 

Keene, N. H.—Miss Helen E 
cup which was awarded to “Miss Keene” in the 1925 


Wyman won the silver 


Miss Wyman is associated with the stat 
Tilden & Company 


contest held here. 
ery business of G. H. 

Naperville, til—Charies W 
ery and printing business here His initial stock of stationery 


Seager has established a stat 


came from the Associated Stationers Supply Company, Chicago 
New York, N. Y.—The Acme Letter Fik 
Park row, has added to its floor space permit 


Company 16% 
ting a fit 
cent increase in capacity 

New York, N. ¥.—The Levey Company 
Way twenty years, has moved to 270 Broadway 


located at 284 Broa 
conducting 
up to date commercial stationery business 

New York, N. Y¥.—Ma: 
Novick Bros., 


Silberman has beco 


‘ 


managet 


Stationers and printers, 104 West Thirty-sevent 


street Previously he had been connected with Goldsmiti 
Bros., Nassau street and Jacob Langsburg, Twenty-sevent 
street 


business of the Gresham Blank Box 


New York, N. Y.—Th« 
Company has been taken over by the Gresham-Ritter Cory 
George H. Gresham is preside 
of the new coroporation; Harry B 
Sidney Ritter, secretary and treasurer 

Philadelphia, Penna.—George A. Jacobs & Company, stationer 


1 


and book publisher, has occupied its new store at 1726 Chestr 


oration, 316 Hudson street 


Gresham, vice president 


street 


Maloney & Company 


visitors at the offices of the Associates 


Kaufmatr 


Louis. His principal mission here 


to many scales 


Store Maple 


i 








Graffco 
VISE SIGNALS 


Trade Mark Reo. ( S. Pa..O7 


showing exactly where to 


nd desired 
rd-files, save time, 
ience, and speed up the han 
ng of important matters. 


data in complex 


trouble, and 











Eacl projecting head is e1 
meled in one of 12 brilliant 
durable colors, permitting easy 
nd quick classification of data 
f color symbols and 


Carried Right In Binder 


e use of danger of losing unpunched sheets 


Eliminate the 


scl nes. ¢z mo filin : ] b or ar 
yma , and making ling and mm loose-leaf binders or price books. The Gail 
ding a matter otf a moment Handy Punch does the trick! Its flat. nickel-plated 
steel punches can be set any place along the rule, 


Sold by Stationers generally. nd hook over the binder rings of any kind of loose- 
Carried conveniently in the back of bind- 
always ready to punch holes spaced to fit rings 
regular “leaf-saver” to everybody who 
books. For sale at your stationer or 

to 1 ufacturer. Money back on 


; ft * 1 
Sampies free on request. eat book 


W rite ror good 


» | 
ofter. uses | se-leal 


JVEALERS: 


direct oO nan 


demand 








Y ppd > 
Yo ae ee ee ee ee eee 





GRAFF-UNDERWOOD CO. 


18 Beacon St., Somerville Station, 
Boston, Mass. 


a 
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$> P24 
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Pronounced AO-Si ino s> 

s Pe 4 
> 65> 
4 4S 


* Ideal Clips & Clamps’ & 














Gail Manufacturing Compan 
1508 Munsey Building Baitimore, Md. 


If vou haven't stocked this handy 
Dealers:! nel order from vour tobber or 


dealer discount 











<> 

‘5 Ss 

3 2 

$5 res 

>> > 

> 4$ 

> 4$ 

$> <s 

$5 4§ 

Ss 24 

>» <“s 

> <“s 

$> 4 

> 4s 
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> 4s 

$5 <$ 

% 22 

ss < 

. > “Ss 

4 Pe ‘ . 

$3 2 \re built trom single piece 
<< s> ‘7 ’ ; : 

P24 22 ot cardboard under our patent 
. - 4 . 

% 22 of May 6, 1924. They are 
>» 4$ a 5 - 

% $2 equipped with a nickel plated 
4s 24 . ’ , . x 

$3 <$ follow block on rod and fitted 
48 s> s . . ° 
3 25 wit solid brass combination 
as ‘ ‘ : ‘ ‘ ‘ ‘ ‘4 

$$ 3 pull and label holder. Depth, 
<< 45 . P 

Pe4 22 1] es Capacity 1000 
4% 4% . = 

. 4% ( ~ 

> <4 

$$ <$ RETAIL PRIC# 

> <§ 

22 2 ixS $ .73 

<4 4s 4x6 1.00 

22 2 48 25 


% Noesting Pin Ticket Co., Inc. % 


% MILLIONS DAILY $3 


; Mount Vernon 


New York, U.S. A. 5 


SPECIALTY CORPORATION 
New York City 


STATIONERS 
211 Centre Street 
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In This Factory 


We have installed the latest NON- 


ACID Patented Process for the re- 
moval of dirt and ink from used 
Multigraph Ribbons, enabling us to 


produce a REINKED ribbon that will 
give the same service as NEW RIB- 
BONS at a very low cost. 

These REINKED ribbons will NOT 


PRINT dark side margins on your 
letters. 
We guarantee return of your own 


ribbons. 
Charges paid one way. 


Cooper Carbon Coated Paper Co. 


Manufacturers 


2756-8 South Trumbull Ave. 


Chicago, III. 





























Both Hands Free 
While Phoning! 


Over 50,000 in use —easily attached to 
any telephone in a few minutes. 


Once used, you will never be without it. 
Dealers find it a very profitable item. 
$4.50 list —write for discounts. 


Made and Guaranteed by 
Hoban Receiver Holder Corp’n 


Factory: 516 West 4ist Street .. New York 
Sales Olfice: 2025 Broadway... New York 

















i 


ceeseeece 


The ‘‘Madas’’ 


Calculating Machine 


For Multiplication, Automatic Division, Addition 
Subtraction 
A compact machine manufactured al the same factory ai Zurich, Switser- 


land, as the well known ‘*‘ Millionaire” Calculating Machine. 


AUTOMATIC DIVISION 

Set the Divisor and Dividend in the machine and 
then turn crank until desired number of digits have 
been obtained in Quotient. On electric model just 
press button. 

No mental work required. 

No shifting of carriage by hand 

No stopping of the crank. 

In other words, you merely turn the crank and 
carriage shifts at proper time Automatically. 

Keyboard or Slideboard models in both 
Operated or Electric Drive. 

Send for circulars 


W. A. MORSCHHAUSER 
1 Madison Ave. New York City 
i 


Crank 


VOMSUUTUNEUTUEAUEUAUOEAENONUOUOEOUOOUEOUOOEGOOELSOOONONOOOUOUOOOOUONOOEOOOOEOOEOUOONOOEOSOOOOEOOEOEOOOOONOEOUEIERE 
PU 


4 


a 






The Plunger 


PIONEERS SINCE ’94—AND 
STILL THE LEADERS! 


gps! years of practise—inventing, 
developing, perfecting—have given 
Hotchkiss Automatic PaperFasteners 
and Staples undisputed leadership. 
The standard paper fastening 
machine of ’95 is the standard of '25 








Perfect stapling 
is impossible with- 
out the improved 
























— Hotchkiss. 

Your customers know this—and sales of 
Hotchkiss machines are therefore doubly 
easy and profitable. Only Hotchkiss has 
all the latest improvements—only Hotch- 
kiss cannot clog—only Hotchkiss gives 
lifelong satisfaction. Sell Hotchkiss 
always! 


THE HOTCHKISS SALES CO. 
NORWALK CONN. 


HOTCHKISS 


PAPER. FASTENING MACHINES ond STAPLES 
———— 





Hotchkiss staple guide 
or “‘ladder’’(C above). 
Modern machines— 
Hotchkiss Machines 
—are equipped 
with this 
device. 
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Markin levices ar be given special display the period 
June 8-1 n the sa hedules of the National Association 
f Statione Office Outfitters and Manufacturers. Dealers 
will give particular prominence to Rubber Stamp Goods 
Vumberwu Vachines Ink, Rubber Stamp Ink, Stamp 
In} Sv, » Pads leaners, Time rders, Ches 
‘rot nd Inks 
Buffalo, N. Y¥.—Ths« \. ¢ Gibson Company North Divis 
and Washington street mpleting a new two-story br 
building on Oak street th of Eagle This business had beer 
operating Divisior Washington streets the past twenty 
years. The new plant w be occupied some time in July. The 
building gets natural light om three sides 
Chicago, til._—Morris Sheras of the A. D. Joslin Manufacturing 
Compan) Manistee M was a May visitor at the local 
office 
Chicago, !i!.—W. Fart nager here from Wn A. Force & 
Company, returned late May from a prolonged trip throug 
the mid-Western territor 
Chicago, !ll.—E. C. Olson, assistant to Carl O. Lindgren, mar 
iger here for the American Numbering Machine Company 
on a ur of Europe He ined a party of friends wt 
Chicage May for var is points on the continent 


New York, N. Y¥Y.—The A: can Stamp Manufacturing ‘ 
pany i w operating at 82-84 Fulton street 

New York, N. Y¥Y.—The Thompson Time Stamp Company 
has moved from 106-08 Fulton street to 96-102 Church str 
This combines the genera ffice and factory under one ro 

New York, N. Y.—B« Ronayne, of Wm. A. Force & (¢ 
pany has been covering Southern territor taking in s 

th Wester before returning t headquarters 
nere 

Springfield, Mass.—The R. H. Smith Compar l its 
ior f office it wi folowing were chosen: Arthu \ 
Smitl l ( ur E. Toomey I sident Har 
Jonas \ i Stamp Manufacturing Company, New Yort 
treasu k A. Wa field, secretary 


Typedriters ‘ 


ontinued from 


— 
rake - 


Quincy, Mass..—N M MacLeod nas established himse 
t Har ck street, where he will be exclusive sales repr 
ser L. C. Smith & Bros. Typewriter, Inc ind the 
Sundstr Adding Machir Company for the South shore ter 
r I ‘ deal ir built typewriters and adding machi 
al " nd dor work. Mr. MacLeod has heer 
he typewriter busine twenty-five years, located at Bost 
Pittsburgh, Penna.—H. T. and W. R. Shilling, of the Pitts 
burgh Typewriter Compar will return in about a month fr 
1 tour « Fur ‘ The April 
Portiand, Ore.—Fred Rone has been appointed strict n 
iger by the Woodstock Typewriter Company n charge 
territor West of the ns in Washington and Oregor His 
eadquarters are at » | on street Mr. Ror s i 
J. D. We n this ter? y Mr Welch ha resumed ra 
f he W istock office Los Angeles 
Portsmouth, Ohio.—J. A. Womeldorff is now sole represent 
ve of the Woodstock Typewriter Company ere and at Ga 
lipolis, wit! ffices at Masonic building He has been s 
sociated w Clyde Ke this enterprise Mr. Keller has 
withdrawr account health This change does not 
lve any disturbance ales or service to W istock users 
Rochester, ind.—Glenn A Abbott has been appointed a sul 
dealer here by Lux & Swadener, Logansport lealers 
Royal Typewriter Compar Ine 
St. Louis, Mo.—The branch of the W stock Typewrit 
Company, J. Greenfie inager, has beer 
Title-Guaranty builk 11 Bruder building 
St. Louis, Mo.—J. B. Cox has joined the |! i anch 
L. C. Sn & Bros ter, Inc He has had an exteé 
experier the type ind specialty 
San Francisco, Calif.—! W Wilson has } I 
Smith & Br Typewriter, In¢ here, handling Sa i | 
territ 
San Francisco, Calif.—ls E Alex c | 
moved fror 742 Mar t str t Room 1057 P i ling 
760 Market street new na I & M \ 
ar j r & ny MB being I 
mise f t M S. Alexander 
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INDEX STAMP RACK 


The rubber stamp is used ex- 
tensively in all large modern busi- 
ness establishments, especially in 
banks, to save time and facilitate 
handling of a mass of detail. With- 
out an adequate filing arrangement 
much time is lost in searching for 
the right stamp—thus defeating its 
purpose 

The Bankers’ Index Stamp Rack 
keeps all the stamps in order and in 
plain sight—ready for instant use. 


The illustration shows only one 
model. It is made in five capacities. 
Write for detailed information. 


Manufactured by 


LOUIS MELIND CO. 


362 W. ChicagoAve. CHICAGO, ILL. 


We are manufacturers to the trade of Rubber Stamps, 
Seals, Stencils and Automatic Numbering Machines. 
Mad ler rite for general catalog. 




















Do You Want a Profitable 
Sales Agency? 


The Speedograph Duplicator is used by practically 
all lines of business as well as schools and institu- 
tions. We have various sizes and models at prices 
to fit the needs of each individual prospect. 


Unlimited field for selling—every installation brings 
a good, profitable supply trade. We also furnish 
supplies for other makes of duplicating machines. 
Write us for complete information about the Speedograph and 


our dealer's proposition. No investment required. A few 
desirable territories open for men who can qualify. 


THE BECK DUPLICATOR CO. 


Room 494 — 


476 BROADWAY NEW YORK, N. Y. 
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4 WEBCO PRODUCT 





TRADE MARK 


Aurora, tiil.—T. G. Roehm, secretary of The Miller-Bryant 
Pierce Company, made a trip in May to several mid-Wester 





cities, including Cleveland and Cincinnati. 
Chicago, !!il.—The Newton-Rotherick Manufacturing Compan 
moved from the fourth floor at 32-40 South Clinton street 


Original and Best a eo a 


New York, N. Y.—The Ironclad Ribbon & Carbon Compal 


Iype Cleaning Fluid eee 


increased space has been gained by the change 
San Francisco, Calif.—Walter P. Funck, Western manager for 


C r +4 the F. S. Webster Company. found conditions favorable in the 
leans your type No type brushing Northern part of the state while covering that territory 

; San Francisco, Calif.—Robert Kinsey, of Kinsey Bros. & Hoff- 
Cleans your platens No picking out of man, S83 Market street received a lot of newspaper publicity 





+4 in May. \ newspaper picture syndicate sent a photograph 

Cleans metal parts Particles from type showing Robert Kinsey being presented to the prince regent 

ae ae of Japan at the conclusion of a tennis match on the courts of 

Dissolves rease and cleans spots the imperial palace at Tokio. Mr. Kinsey is a tennis champior 
and has been touring the Orient 

rom your desk San Francisco, Calif..—_The San Francisco office of Mittag & 

Volger, Inc., will move June 1 from 539 Market street to 591! 

WHEN TRADE @ MARK APPEARS Mission street. This will give 3,000 square feet of floor spac 


in place of the 1,800 feet now occupied. The increase in space 


DIRT OISAPPEARS has become necessary because of added business As soo! as 
MANUFACTURED BY the branch is well moved and settled, W. G. Houston, the 


Western division manager, will make his regular Southern tri; 


The F.S Webster Company Inc. including Arizona, New Mexico and Texas 
BOSTON 
(Typewriters.—(Continued from Page 217.) 


ERS OF Si Falls, Ss. DO.—H. B. M 217 I build 
1oux alls, 5S. —_ > Manning, 217 ‘auiton building, has 
MULTI “KOPY Carbon Papers undertaken distribution of Woodstock typewriters in a number 
ad . . of counties adjacent to Sioux Falls. 
STAR BRAND Typewriter Ribbons South Bend, Ind.—W. F. Schoenneman, who had beer 


charge here for the L. C. Smith & Bros. Typewriter, Ine ha 
been transferred to the branch at Chicago. His work here ha 
been taken over by F. E. Forbes, who had been a member 




















the Chicago organization 

San Francisco, Calif.—The Wholesale Typewriter Company 
lealing in all makes of machines, reports a good run of busi 
ness W. G. Chamberlain, general manager, has completed a 
very successful three-weeks’ trip over the Southern territory 

San Francisco, Calif.—.ames H. Sait, San Francisco repre 
sentative of the Hammond Typewriter Corporation. is making 
a short visit to Los Angeles Robert Tapping has been ay 
pointed to the sales foree of the Hammond Typewriter Cor 
poration, in place of F. Billsborough, who has resigned to er 
gage in the real estate business 

Seattle, Wash.—F. G. Fink has been transferred by 
Underwood Typewriter Company from the Portland branc} 
the local office at 816 Third avenue 

Utica, N. Y¥.—Frank A. Perno has established the Gene« 
Typewriter Exchange He had been with the H. W Bootl 








‘ompany, which has since become the Booth Office Appliar 
Company. 
Washington, D. C.—Howard Throop Gordon has joined the 





local sales staff of the L. C. Smith & Bros. Typewriter, In 

He is special representative of the school department Mr 

lhe Crystalline Finish, making an easy Pn SRS Ween: Eh he Sanetes Serres eines 1968, connected 

flaca fnr on fs . - with the purchase division of the Department of Justice lt 

surface for stenographers eyes to rest upon, the war he was a pilot in the First Marine Aero Service. and 
1S only one ot the important teatures of the later flight commander of the 405th Pursuit Squadron. 


Zanesville, Ohio.—The Zanesville Typewriter Exchange, 512 


IMPROVED LINE-A-TIME Market street, has been granted distribution of Woodstock 
typewriters in Morgan and Muskigum counties 


Retaining the principles that underlie the La Grange Paper Compliments Mr. Ames. 
success ol past models, the Line-a-Times The La Grange, Ill, Citizen of May 7 announces with 
we are now delivering are regret the retirement of A. R. Ames as president of the 


board and pays him a deservedly high compliment 


Noiseless, Rustless, Self Oiling — 


upon the years of distinguished service he has given to the 


By enlisting the service of our nearest of ; citizens of that community. The paper voices the good 
flee in meeting your customers’ transcribing . . ' . 
problems in the correct way, you add per wishes of all the people of La Grange, and expresses the 
manently to the good will of our business : + . . 

= = . , . confident belief that increasing success will attend the 


LINE-A-TIME MFG. CO., INC. activities of the Ames Supply Company. The details of 
930 St Paul St Rochester N Y the taking over of the rhorp & Martin Typewriter Lom- 
. . , . . 


pany were given, as published in Office Appliances a short 





time ago. 














June, 1925 OFFICE 


DIEMER 
PRODUCTS 


FOR 
SATISFACTION 
AND 
SERVICE 
ENVELOPES tor Filing, Mailing ; 
ing l’urposes, in RED ROPE and - 
Hat or folded papel \lso Me 
Boxes 
The illustrations show a few of 
| in stock 


Sami irnisned on request 


JOHN F. DIEMER COMPANY 


519 Broadway (Est. 1888) New York, N. Y 
SEND FOR CATALOGUE No. 30 











491-493 BROADWAY 
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PRODUCTS 





Superior 
Paper Fastener Efficiency 


3 SIZES Far 


Eye- Let-er 






AUTOMATIC 
OPERATION 





CVIVVIISOSOS SEGA 


15 eyelets on a strip, 
using every eyelet. 


NO SKIP OR MISS 





Made in 3 sizes 
of Pure Brass. 


Bulk and Box Packing 

















ZION “Dae 














rz at nofany plant w nd the Bostor 


The ‘‘Boston’’ Card Cutter No. 36-B 


< fact fo 
pt 4 rdboard ila I 
rubber ivertising } i 
I s lets vitl at 
i | g st The n 8 a hig 
re I f mahoga 
y founte S| 
£ eas 


A full line of Cutters and Tableting Presses 


Dealers Wanted. 
Golding Press Division 


American Type Founders Co. 


FRANKLIN, MASS. 








save time, avoid costly disputes. Made in 40 differ- 


ent forms. Each one means repeat sales—steady 
ist a good | t for the dealer. Write today 
information about Zion Simplex Books and the 

l Zion office supplies. 


General Receipt Books Order Books 
Credit Receipt Books Remittance Books 
Rent Receipt Books Estimate Books 
Bankers Receipt Books Goods Returned Books 


ZION  ainousteies 


Office Supply Dept., (Wilbur Glenn Voliva,) Zion, Ill. 











Duplicating 
FLAT OPENING 
——=7 poe «| BOoks 











In every line 
of business 
there is a grow- 
ing demand for 
Zion Flat Open- 
fing Duplicating 
Books. Stores, 
offices, factories, 
professional men, all 
want these handy dupli- 
iting record books hey simplify business routine, 


10 POPULAR FORMS 


and others 
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OUALIFIED 





ADDING MACHINE PAPER 


BuildéBusiness 
for Stationers 


because 
users are always 


SATIORIED 
=: — 
iff ioveta” 


can save money 
jo) Mme)eltebhathale Mel delel.¢ 











from nearest distributor 
Write for List of Agents 








7 ae. 


PREMIUM 


HEU AWRITING Bae 


| pees SANFORDS 








The New Adhesive 
Liqui-Stick Time has proved 


their merit— 
banks and busi- 
ness the world 
over use Sanford’s 
products exclu- 
sively, year after 
year, because they 
are the best that 
money can bduy. 


SANFORDS 


CHICAGO NEW YORK 


























(Vic Pep lise ley line 
MANIFOLD FORMS 








FLAT—-FOLDED 
MACHINE RULED- 
ALL PRINT STYLE, 
SETS of 2-3-4-5 or more Copies 


THE WORKMAN MANUFACTURING COMPANY 


CAPITAL & SURPLUS OVER $400,000.00 
\_ 1200 W. MONROE STREET CHICAGO - 











Mikinc ENVELOPES 


fT eR SPR 




















YOUR IMPRINT PLACED HERE 
WITHOUT ADDITIONAL COST 


The right kind of dealers and distributors 
are wanted for Amestyle Mailing and Filing 


Envelopes. Made with unusual care of the 


finest red rope paper. 

If you are a printer—stationer—or paper 
specialty house—you should be handling these 
money making envelopes. Write for the 
“Amestyle” plan today. 


AMES SAFETY ENVELOPE CO. 


55 SUDBURY ST. BOSTON, MASS. 











waren 














CATALOGUES 


Advertising. 
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STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them. 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 


MANUFACTURE 4& 
SEALS 
STENCILS 
BADGES 
RUBBER@ STEEL 
STAMPS 
METAL CHECKS 























eueett freare 





POCKET COINS 
w« BRASS SIGNS 


ETC 


FOR SAL 2 SALE: 
pense 


we we 














stewcns wax O64) 





MEYE! & WENT 


STORE:108 N.DEARBORN ST. 
| __ FACTORY:24 to 30 So, Jefferson St. NTHE 
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4 -~ 
The Bump Paper 
Fastener 


—a unique method of 
fastening papers neatly 
and securely without the 
use of unsightly and an- 
noying pins, clips 
or staples. Write 
for details 





THE 


BUMP 


Paper Fastener 
Company 


La Crosse, Wis. 





Eastern Representative: 
Seymour-Conover Co., 350 Broadway, N. Y. City 
































has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 





simplicity begets immediate understanding of the message, a 
the typewriter shown is placed at a perspective which give 
it a commanding position without distorting the machine 

The Steel Equipment Corporation, Avenel, N. J., furnished 
book matches with suitable advertising on the covers t ts 
dealers, on a co-operative basis 


Price Revisions 


Geo. W. Miller & Company, Ine 284 Lafayette street 
York, N. Y., has announced new prices on the ‘‘Mayville 
of filing folders 

The National Blank Book Company has announced new pri 
on the “Collegiate Simplex’ covers and ‘National Simplex 
covers in the school supply line 

Changes in Descriptive Price List No. L 17 of loose leaf 


vices were circulated in a folder from the Boorum & Pea 


Company, Brooklyn, N Y Some specification changes 
noted also 

Whiting & Cook, In 215 West Randolph street, Chicag 
Ill., has distributed Price List No. 3, covering the Collins Mar 
ufacturing Company's lines of bonds, ledgers, index brist 
flat writings and envelopes 


Bolivian Supplies of Stationery Inadequate. 
According to Commerce Reports, Americans in Bolivia 
ment frequently on the inadequacy of modern stationer 
plies at La Paz Loose leaf devices and filing folders ar: 


sent from local stocks A few German letter files are on sal 
but as press copy books are required by aw or custom eT 
little use is found for files for carbon copies of correspo! ’ 


On the Outside Looking In. 


Addressograph Company.-—-Sales Management discussed “*Ma 
Re ay. 


ng a Sales om The Addressograph Company 
vides its salesmen with demonstrating machines, so that 
customer can see the principle of the Addre gray s 
his own office or store 

The American Multigraph Sales Company.—T! col 
practice in providing convenient demonstrating rooms 
ection with its branch offices was commented on in Sales M 
agement, in a general article discussing several organizat 
under the title, ““Making a Sales Room Pay." 

Armstrong Cork Company.—Sales Management (Chicag 
conducts a department, “Better Sales Literature In it se 
eral specimens of Armstrong advertising received favoral 


comment 
The Carter’s Ink Company.—This company’s inter e met 


ods employed in developing a given territor were discussed 
an article “Putting All Your Shoulders Behind the Same 
Wheel.’ It was written by Henry H. Morse, former he 

the specialties divisior United States Bureau of Foreigr 
Domestic Commerce and now sales manager of the Flore 


Stove Company, Gardner, Mass 


Corona Typewriter Company, tInc.—The Printing Art repr 


ed one of this company’s newspaper dvertising series of th 
Corona ‘‘Four’ in an article regarding college advertising tl 
his comment It was not until quite recently that the n 
facturers of typewriters and typewriter supplies discovered that 
in the college there is a great potential market, practically 1 
cultivated The use of typewriters by college men and womer! 
has come to he iite the thing nowad < Advertising | 
brought this bout 

Dennison Manufacturing Company Advertising and Se 
Fortnightly discussed this company's productio1 and 


schedules it How the Dennison Manufacturing “ompany M 
the Slumps.”’ 


Eaton, Crane & Pike Company.--A reminiscent article in A 
sociated Advertising by Earnest Elmo Calkins made reference 


to this company's advertising account twenty-one years ag 
The business was then known as the Faton-Hurlburt Companys 
Mr. Calkins” comment was, ‘ and still advertising ‘High 


land Linen 

Thomas A. Edison, Inc.—Printers’ Ink Monthly publis 
communication from this corporation manifesting ntere 
Standardized Sales Talks.”” The reply to this inquiry mer 
tioned the policies of the Todd Protectograph Company ar 
The Natienal Cash Register Company in sales presentations 

The National Cash Register Company.—This organizat 
plan of keeping the sales staff enthused was described in Sys 
tem Magazine under the heading, “Using Travel as a Busine 
Tool.”’ 

Office Equipment Company, Inc.—The business of this 7 
house was described in an illustrated article printed in the 
Tampa Sunday Tribune This business, located at 723 Florida 
avenue, has shown a remarkable growth in the four years it 
has been operating 

1 


The Rand Company.— A street floor salesroom with a displa 
window make an ideal combination The Rand Compar 
This fact was brought out by B. R iber. the Chicago n 
iger. in an article published by Sales Management 

Making a Sales Room Pay.” 


fi 
T 


Royal Typewriter Company, Inc.—An art us 
telegrapl ‘s a business force appeared in Personal Effi 
The practice of tl Roval Typewriter Company, In was 


in this instance 
Morris Sanford.—This Cedar Rapids business was the s 


of an extended article in Business (Burroughs Adding Mac} 
Company) In a city of 50.000 Morris Sanford has built m a 
business which ranks seventh among the ther businesses of it 
kind in the country 

Scott Paper Company.—‘The Handicap of Quality n Ad 
tising and Selline Fortnightly considered the difficulty of " 
keting quality goods. One way of demonstrating quality in 
advertising is the test of use An illustration employed | t 
Scott Paper Company made this point lucid It is the absor 
tion test. in which a sample of Scott paper towels and 
produced by another manufacturer ars laced in separats 


(Continued on Page 22 
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VICTORY STAMP PADS ARE QUALITY 
PADS 

Made of the best material and inked with Pure 

Rubber Stamp Ink. These pads are not surpassed 

by any other, and are made in the following Col- 

ors: Red, Black, Blue, Violet and Green. 


Sizes 





Dimensions............2 x3% 
.. Dimensions ..244x3% 
Dimensions........ .. 25424 
Dimensions .. 314 x6 
.. Dimensions. .. 44x7% 
Dimensions 


Write for Price List 


LUTHER INK & STAMP PAD CO. 


East Park, Near Mulberry St. Newark, N. J. 








National ...41bs Mail and Exp.12 ibs 
Union --2% lbs. Commercial 6 lbs 
Columbian ..2 Ibs u. 8 ..++4 lbs, 
BOOP tc ccccce 1 lb Standard . ..2 lbs 

FORGE cices 1lb. Standard 4 lbs 











A LARGE PART OF THE 
PELOUZE 
eeeuron. 











SCIENTIFICALLY MADE 
ACCURATE - RELIABLE- DURABLE 
I pay for themselves in stamps 

They show you both — The 
ict weight and cost of postage on 
classes of mail. 
















Ask for 
PELOUZE 
SCALES 
And be 
assured of the 
BES 


For Sale by All 
Leading Dealers 


Made in Different Models and Sizes 


Parcel Post Scales 
PELOUZE MANUFACTURING CO. 
232-242 East Ohio Street 

CHICAGO, ILL. NATIONAL 








U-KUT-EM INDEX TABS 


The Original “Pyralin” Index Tab Made in 6-Inch Strips 


We are now manufacturing tabs in the 
following eight colors: WHITE, BUFF, 
SALMON, CHERRY, RED, BLUE, 
GREEN AND FAUN. THE U-KUT-EM 
Index Tab is open all the way up—any 
standard projection can be obtained from 
a single tab—thus “32 in 1.” It is the most 
economical tab for your customer to use. 
He will appreciate this fact after using. 
Fully protected by patents. 


DEALERS, WRITE FOR PRICES AND 
INFORMATION. 


Universal Index Tab Co. 
445 Central Bldg. Seattle, Wash. 


REPRESENTED BY 


EDWARD I! SIRUS, 88 Reade St., New York City 
ARTHUR E. PETERSON, $37 Drexel Bidg.. Philadelphia 
BARNEY ALDERSON 537 So. Dearborn St., Chicage 

8. W. HARRIS, Maplewood, St. Louis 

ED. GOLD Hotel Bellevue, San Francisco 











TO 
WIDE-AWAKE 


DEALERS 


© coset 
6 
6 
6 ite 
oe 
—_ 
o> 
o——- 
— 
—- 


ONCE MORE WE SAY 
HANDLE 


JOSLIN’S ECLIPSE stamp 


‘“*THE CLOCK WITH A MEMORY” 





“HEARTY CO-OPERATION” 
‘REAL SERVICE” 
‘““SPLENDID DISCOUNTS’ 


Write NOW for complete information 


A. D. Joslin Manufacturing Co. 
MANISTEE, MICH. 
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MUN-KEE SILENT 
STAMP PADS ang INKS 
are DURABLE 





20 vyears—a re- 
high-grade 


cover 


A rubber base guaranteed fo: 
versible replaceable inking surface 
felt and poplin filler-—heavy metal 
These are the durability features of the MUN- 


KEE PAD. And because of these features the 
MUN-KEE PADS COST LESS IN THE LONG 
RUN 


Attractive discounts to dealers. 
Write to-day. 


MUN-KEE PRODUCTS CORP. 


267 Mt. Pleasant Ave. Newark, N. J. 
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Save Time and Eliminate Unsanitary Drudgery 
6 Models (Hand and Electric) $3.00 to $150.00. 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 


or 150,000. 


Standards are the most efficient, 
and widely distributed envelope 


durable, 
sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 

Over 50,000 in daily use. 

DEALERS AND OFFICE SPECIALTY SALESMEN: 


We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Mailing Machines Co. 


Revere Boulevard, Everett, Mass. 








Old Hampshire 


Typewriter Papers 


If you would like to see a sample book 
of a complete and worth while line of 
typewriter papers, write for the 


Old Bampshire Typewriter Book 


without delay. 


Two new medium-grade numbers have 
been added in five different weights as 
well as other changes made which we 
believe will be of interest to you and 
which keeps the Old Hampshire Line 
ever in the ranks of Quality and Pro- 
gressiveness. 


Write us for full information. 
will be glad to serve you. 


We 


FINE STATIONERY DEPARTMENT 


Hampshire Paper Co. 


South Badlep Falls, Mass. 
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SAMPLES ON REQUES' 


KIHN BROTHERS BANK NOTE ENGRAVERS 
205-209 WEST 19th STREET 
NEW YORK CITY, N. Y. 
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"L leads the field 
O’Leary lea e field | 
DAILY SALES REC 
ur? f issu mt Se es een 
Manufacturer 
FE. Wel 
Secur > S 
\ i ‘ B 
Ss ‘ ~ 
vill 
The Daily Sales Record is one of the many uses for 
: ma - = y bec - D & T Changeable Letter Business Charts. They 
ind a are just as effective when used for stock records or 
L hat the ¢ production records 
4s istom ‘ 9 
a Tweets 1 Every Letter—Every Figure—Every Rule—is movable. 
de | 4 mal The Letters and Figures are die-cut from pure white 
aint” aia celluloid and fit into felt covered background. 
n their off Today is a good day to write for more information 
Gio! inne . on D & T Changeable Letter Business Charts. 
cae ae ae Ask for Folder A—Today 
, seagate DAVENPORT-TAYLOR MFG. CO. 
FE. S. We 
n lealer's ste 412 Orleans St. CHICAGO 
tern 
~ Vi T Dow 
ose se © 2 CONCAVE 
i . ry . . 
\ erent A Superior Typewriter Key 
nt " It told Tl) 
5. 
dit ns la k 
ir Which pr } 
| small towr 
1 The Ma 
= 2 Fla s ti 
> Petersb | 
a Tre . 
‘ E O Stay young: 
| r Da ' At to keep that 
r V< De rsonality, the 
“ SI Ciear eyes. 
LINCOLN CONCAVE Typewriter 
nstea Keys ¢ useful members 
cust ff t 
; Ar how them is to 
} Fina 4 ! 
mn g sell ther \s ir sales plan 
“A d ile 
Pike Com ! Lincoln Rubber Key Co. 
a 27 Thames Street 








tee lis New York 
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Dealer. 
Quality (Clarke & Courts) informed the Galvest 
men of the desirabilit of the Bates mult = cnmiaanmeint 
LIVE WIRE SALESMAN } "vvsency 
Quality (Clarke & Courts) characterized The Enen 
Today’ as “vesterday and ‘tomorrow The alae 


recrimination and the other procrastination 


Wanted To Sell Gold and silver stamp pad ink was announced as a ew 





ity in Good Impressions (Samuel H Moss) \ satisfa | 
ink has been develope finally according to Samoss.”’ : 
éé 99 ‘Is Pedestrianis: 1 Lost Art?’ asked The Shepard 5 
e ew 0 e (The Henry O. Shepard Company). The automobile has 
sened the need of walking, and lack of ambition prevents n 
from indulging in this most useful of all exercise 
* The Blank Book News (The Columbus Blank Book Manufa 
r turing Company) featured the Goodricl office chair mat 
a e uar ec These are mad n three diameters, and serve to protect tf 
floor or covering from the casters of tl office chair 
Art and artists were discussed tr (‘ommor Sense (Corlie 
H: - Macy & Company) vith several interesting inecdotes a 
as new Whistler Incidentally the importance of American art schoo 
was touched ipon—and the conclusior that ve have 
» good schools and teachers 
features not ~ roolarainye ) 
rhe purchasing power of labor and mo! n Detroit durit 
} 


the period 1816-17 was narrated in The (ftice Cat (The Ricl 


contained In mond & Backus Company) In those da the city tax col : 


lecter was allowed $89.36 for collecting $ 87.5% which vas i 


any other the municipal revenue of the das 


The Golden West was the log f a traveler who tol 
- +L his « xperiences in The Shield (Levey L’ ting Company) I 
check writer. narrates courtesies extended, impressions of the country I 
° vening between Indianapolis and the Pacif coast, and desc 
Send tor some of the magnit ! scenery which haracterizes the West 


ern count 
ae | > r Internal 

sample of Se ee 

in the veneer department who had been on the job since 


work and Charles Dove sets the example for regularity and faitht iIness . 


and rates aS a specialist in raising potatoes on his garden pk | 





The only machine manu- | : - - ; cata ‘ : 

ed tod > - 7 it's News to Your Prospect, said The Sales Force (Hedmatr 
factur ay that pro- escriptive Manufacturing Company) Repetition of demonstration talks 
tects in words, at the same 








seems motonous te e salesman ut the average pros 
time seems mon n » th i ] 
of cae the name matter. pect the presentation is a new Stor \ Vhich the salesmal! 
’ skill endows with fresh interest 
The Gill-O-Gram (The J. K. Gill Company) editorialize: 
Address: JAMES R. GOODING, Sales Director “Let's Keep Radio Alive!’’ Summer conditions are not cor 
ducive to good lone distance reception That's the time 
urge customers to go after the stations « the Pacif ast ; 
Safe Guard Check Writer Co ee | 
” The Strathmorean (Strathmore Paper Company) has_ be 
. running a humorous series in which the hero is initiated into 
No. 5 Beekman Street, New York City the work of the various departments of the mill. The finishing 
room article told of activities there, and it must be a happy) 
place for a man endowed with speed and patience 
The Remington Broadcaster (The Remington Typewrit 





Company) told of a Remington portable which survived 

tornado in Southern Illinois last April This machine was 

ried 500 feet by the wind. and dropped into a mud hole, ma 
After the mud dried the machir 


chine and cover separated mi 
I he was in good working condition, needing only cleaning and 
ing to make it as good as new 
Standard (On Ovtside Looking In—Continued from Page 222 


wells. to demonstrate how the Scott paper absorbs m« 
faster than the other 


Stamp Ra ctl Soe iciatitincith. t: Wenstown,-ctne-ses 





ind general sales manager of this ompanys contributed t 
bd Sales Management (Chicago) “Sales Tactics That Put a Slip 
ixer ping Territory on Its Feet." He showed how ‘‘stunt selling 

is not a part of the Sheaffer sales program, and how ‘ ‘ 

difficulties engendered by " ‘stun irtist were roned out 


through sane methods 


The Standard Stamp Affixer. Strathmore Paper Company.—S. Rowland Hall commented 


Sales Management (Chicago) on a Strathmore presentation 


Known as the simplest, the cost of letters ‘The page was headed Paper Is a Mir 





li h d d Cost in a Letter.” The comment was \ graphic way of pre 
. sentings the relatively small cost of a good letterhead ir on 
Ig test an spee 1est on parison with the ther factors entering nto the product 


. of a business letter 
the market. Saves time and money. It naRIEEn iets 1nd teks. Ganmnlen tide cammanul cnn 


: solidates s elegraphic essages © branches an salesme! 
is a portable safe for your postage stamps. we gee hy ang aye By gl Peg ey By 
by Personal Efficiency, in an article on the use of the telegr 


Endorsed by thousands of well-known as a business force 
users, including: Magazine Articles of Genera! Interset. 


The Marshay-Jackson Company plan o, operating a loose | : 
Standard Oil Co. department was told in an article contributed by L. T. Ma : 
shali to System : 
Bell Telephone System Personal Efficiency printed “The Persistance and Enthusiasr / 
United Shoe Machine Co, of Dorr E. Felt.” by Lyman Anson. The article told of the 
- development of the “Comptometer” as well as the thoroughnes ' 
Western Electric Co. and persistency of the inventor / 
Bauer and Black Mark W. Potter, director of the Roval Typewriter Compa 
, ° In contributed ‘“‘What'’s Ahead for the Railroads? to The 
Willard Storage Battery Co. Nation’s Business. His viewpoint was gained while a member 
oda of the United States Interstate Commerce Commission 
Eastman K k Co. An article in Printers’ Ink Monthly by John Chapman told 


M4 how “The Export Salesman Registers a Protest.’’ Several cases 
and other prominent houses. were cited showing how American manufacturers play to 


export fierd only when the domestic market is not normall 
DEALERS—We have an interesting proposition to make you active. This works a hardship in the export salesman, ar 


j embarasses the wholesaler and dealer abroad when business is 
which does not in ve any outlay. good Several paragraphs narrated the case of a New Engl: 


ey? . manufacturer in this field who makes a success of his expo! 
Standard Mailing Machines Co. selling through continued loyalty to his connections abroad 
Even though the home market can absorb his output unde! 
Revere Boulevard EVERETT, MASS. ordinary conditions, he allocates sufficient of the product or 
supply the demand from abroad This instance of the corre 
procedure in handling overseas trade was a strong contrast 


the several other cases narrated in the art 
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‘*MAKES ITS OWN STAPLES”’ 
<e EAD= 

EACH ROLL A SLIGHT 
OF STEEL —<s PRESSURE ON 
TAPE CONTAINS THE HANDLE— 

The Perfect Loose Leaf Ring 5,000 STAPLES THAT'S ALL! 

The Morden Swivel Ring 
HE exceptional popularity of the Morden 
Swivel Ring is due to its strong, simple, Seer WASUSL ETRE! 


smooth, efficient joint—a joint scientifically con- 
structed. As the name denotes, it is a swivel 
joint (an exclusive feature of Morden rings, all 
other rings being of the hinged style, opening 
with a pull). The swivel joint insures dependa- 
bility to remain closed, since it counteracts the 
pulling strain of sheets and covers. For the same 
reason the ring cannot be put out of commission 
by a side-wise strain. Since it has no enlarged 
joint the ring will not mar surfaces, nor become 
wedged in the holes of sheets, to tear them. The 
ring is beautifully finished: does not weaken 
under constant use; throws out no sharp pro- 
jections, when opened, to jag sheets; does not 
scratch or pinch fingers when manipulated. When 
closed, remains securely closed, yet is easily 
opened. The locking mechanism is as simple, 
smooth and secure as the joint. 


Ten sizes, 4 in. to 2 in. 
Liberal discount to the trade. 


The Morden Manufacturing Corporation 
WATERBURY, CONNECTICUT 














impreved Mede! D— Weigh Two Peands 
“Its Pre-eminence Rests On Its Distinctive Excellence” 






Capacity A 
2 to 40 Sheets Mechanical 
Wonder 


Medel F —Weight Nine Peunds 


SOLD BY STATIONERS AND STAMP DEALERS 


EVEREADY MFG. CO. of BOSTON 
General SalesOffice :50 Church Street, NewYork City 
SEND FOR DESCRIPTIVE LITERATURE! 























What “ 


would you dropped a 
happen? 


INKLETS? No 
What would happen if you 








General Eclipse Co. 
Dept. A, 


Danielson Conn 





lropped a bottle of pre 
pared ink? 
Ni? 
a 
ny Paap 
ccupy far less space than 
‘readv-made” ink, sufter 
o damage through 
‘breakage,’ cut ink ex 
pense tremendously (50% 
60%). and make a 
splendid w riting ink. Tri 
them! 
Four fs 
black 1, 2 
Write for free test 
samples. Dealers 
Ask forour propo- 
sition 
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Yours for Better 
Impressions 


If it's quality you want let us send 
you samples and prices. 


A better ribbon for every purpose— 














A better carbon for every requirement. 


Our Queen Brand Ribbon will 
create good business for you. 
We also offer a high grade 
line of Multigraph Ribbons. 


} QUEEN 


RIBBON & CARBON COMPANY 


Manufacturers 
109 Reade Street New York, N. Y. 
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“Perfect” ce 


New Catalog No. 
of Metal Parts Now Ready 


Every commercial stationer with a loose 
leat department should have a copy ot this 
new comprehensive bool whether or not 
he ope rates a bind T\ Lo mse leat metals 
ror all sorts oft record h nders are listed and 
fully described with table o sheet sizes, 
punchings, capacities and post diameters 


Write for your copy today 


Chicago Binder & File Co. 


500-508 West 3ist Street CHICAGO, ILL. 


HIGH GRADE PRINTING LOOSE LEAP DEVICES 
LEDGERS BINDERS INDENES SHEETS 
BUSINESS SYSTEMS 














Year Round Profits 
In Desk Pads 


Year ‘round pr a mary vith Hoff- 
man's Never Warp. D cf ¥ ecause of con- 
Stant turnover Lhe value int se pads ts unusual 
due to concentration on spe tie ot great use- 
fulness The sixty styles enable you to comply 
with almost any request \t this season your 
stock should be complete t handle the summer 
eall ror conveniences wl cl sen ofr lrudgerv. 
Ask tor our catalog with prices and discounts. 


L. Hoffman 


Established 1888 
15 Lafayette St. 
NEW YORK 
We also make 
cloth-covered 
ecard cabinets, 
shelf boxes, sta- 
tionery racks, 
legal and letter 
size cabinets, 
storage and 
transfer cases, 
ete. 


















APPLIANCES Jun 





THE RUSH-FRASER DE Luxe 





The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 


in engineering and governmental departments 
Used like a Sy just a peak 
For quick, cle 


e and the letter or figure is erased. 
an, invisible erasing it is incomparable. 


HUSH-E-HASER 


An IDEAL Office Equipment Specialty 
combining luxury and economy 


T HE FLEXIBLE DIAMOND 
B RUSH—ITS SECRET 


SO 


Selle ot Sight to typists, steneg 
a Gleason! oad 


pA 
Made in 14K Gold finish. At 
your dealers or mailed direct 
id insured for 50c in 

loney Order or stamps. 

terms to the trade 
Assembled twelve in handsome 
gold and silver display carton 


Rush Eraser 
Company 


500 S. Clinton 
Street 


SYRACUSE, 
N. Y. 


Representatives { or 
and Dutch East Indies: 
BLIKMAN & 

SARTORIUS 


and Seurabaia, Jave 















- 
RSKSTO'SEE IT 


FLEXIBLE DIAMOND BRUSH ITS SECRET 














‘CRESCENT 
PINS 


reduce the swelling 
office expense 


There is a sharp point and a large 
head on every Crescent Pin: every 
box full weight and exact size—not 
only are they of guaranteed supe- 
rior quality but that quality is uni- 
form They save office workers much Western Representative 
valuable time yet cost no more than A. L. JONES 
others 55 New Montgomery St. 

San Francisco 
Southern Representative 





Pyramid Brass Pins 


Dependable Crescent Pins are best 


for users Dealers find them excel PHIL F. WEBSTER 
lent merchandise for this and other Box 872 

reasons Stationers are invited to San Antonio, Texas 
write for samples with prices and New York Representative 
discounts CHAS. S. JACOBSEN 


851 West End Ave 


Crescent Brass and Pin Company 
Office and Factory, 5760-5800 Trumbull Ave. at Viaduct 
Detroit, Michigan 





A iu for Every; “sagne 







sa 8 @ 






paa 


$CS¢rHt a3 Tee : 
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Counter and 
Window Display Assortment 














~ Cases Furnished Free with Contents 


































HARDEST JOB IN BUSINESS 


It is the only job where “wishing” is 
troller, The Cor . . usually the chief activity. 


Don't let the buying of stock and the 
details of management relegate the job 

S. 4 . of selling to the proportions of wishes 
Sage oe sagen and dreams 





To increase sales effectively and at the 
lowest comparative cost, a good catalog 
is necessary 


Writing Paper Exports THE 


GTHNMUR ay 
TATIONERS CATALOG 


has proved its power to produce sales- 
increasing, individuality-preserving cata- 
logs at a minimum of investment in time 
and money. 





Write for the details of this interesting 
plan and take the aggressive action that 
will lead to increased sales. 


BUXTON & SKINNER 


Printing & Stationery Company 





Saint Louis, Missouri 





sre ef . | WHY NOT WRITE US? 


cl ne 57 1 at : 12,087 LE \ WE HAVE THE 
eiinine | 24 10,48 $12 : ; \ METAL PARTS 
Australia 38 ++ figs M1 | \ TO FIT YOUR 


Q REQUIREMENTS! 
67.027 $39 176 $29.39 7 
Shipments of Writing P ape and Envelopes to Non-—-Contiguous ~» 
erritories Mae a4 $6.14 e 
Poun $ Hest at 
Pound sce ; te 
o/s. 
Comparative Figures on March Exports \ 
COMPLETE \ 
Lines © F 
‘ ; LOOSE LEAI i, 
mparative F sres nm Major xports March . as 
on ; ning Png METAL PARTS x 


. THE TENACITY MANUFACTURING Co. 
ep ere bas ; READING. CINCINNATI, OHIO 
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2.153 machines @ $470,838 Nine months ending March—(1924) 
13,083 machines @ $2,490,850: (1925) 15.333 machines @ $3,060,524 


THE NEW Cash register parts in March—(1924) 50,708 pounds @ $34,344 
(1925) 78,364 pounds @ $60,198. February. 1925 23.805 pounds 
@ $21,639. Nine months ending March—(1924) 384,734 pounds 


@ $265,812; (1925) 326.651 pounds @ $291,790 
Machines, typewriter in March—(1924) 22.420 machines t 
$1,286,714; (1925) [beginning with January these machines are 


segregated thus]: Standard typewriters, new 17.877 machines : 
YI 


TIME STAMP @ $1,238,934; portable typewriters, new, 7,458 machines @ $259 


839; used and rebuilt typewriters, 2,665 machines @ $83,68 
7 r 
, 









Patented) February, 1925 [all classifications combined], $1,448,129 Nine 
months ending March—(1924) [all classifications combined 
185,249 machines @ $10,569,766 January 1 to March 31, 1925 
Standard typewriters, new, 54,382 machines @ $3,689,319; port 





able typewriters, new 32.538 machines @ $827,092; used a 
rebuilt machines, 6.262 machines @ $207,771 Typewriter part 
in March—(1924) 60,107 pounds @ $77,653; (1925) 65.346 pound 
. @ $216,892. February, 1925—26,311 pounds @ $121,023. Nir 
Front View months ending Marcel (1924) 412.778 pounds @ $513,809; (192 


Showing Attrac- 324.723 pounds @ $774,941 
tive Appearance Paper, carbon, in March—(1924) 73,158 pounds @ $58.2 





(1925) 82.986 pounds @ $71,424 February 25—64.891 pounds 
and Sturdy Con- @ $54,784. Nine months ending March—(1924) 649,026 pounds @ 
struction. $503,584; (1925) 651,830 pounds @ $532,057 

Ribbons, typewriter, in March-—(1924) i27 pounds @ $ 

972; (1925) 35.224 pounds @ $63,759 February 1925—2 

pounds @ $44,500 Nine months ending March—(1924) 2 

- pounds @ $376,373; (1925) 223.958 pounds @ $411,013 


All metal with a SETH THOMAS CLOCK MOVE- Comparative Figures on Miscellaneous Exports—March. 


- - ~ ; es safe deposit, an ockers, in Marcel (1924 

MENT. Establishes a new standard in time stamp inna @ $22,647 (1925) 31 A pnnin @ $5340. Fe 
construction. The Clock Movement is so located as 1925—12,515 pounds @ 752. January 1 to March 24 
Nine months et nz March 2 





to make it impossible for the jar of stamping to rt Bary Lm © ne aoe 
° . ° . Moe ~ouNnNdS eivi 92 

affect its accuracy. The materials used in its con- Cards, playing, in|} March—(1924) 623,598 packs @ $63,506 

struction and the workmanship are the best money (1925) 401,252 packs @ $51,584. February, 1925—618,094 pa 


can buy, insuring Durability, Service and Economy. @ $66,228. Nine months ending March—(1924) 5,612,363 p 








@ $613,199; (1925) 5.075.839 packs @ $544.61¢ 
. . Cases, filing n March—(1924) 2.805 cases @ $95,705 (192 
Retail Price $40.00 41.299 cases @ $139,506 February, 192 2.768 cases @ $93,452 
Nine months ending March—(1924) 1690 cases @ 3684 
Engraving Extre (1925) 27,178 cases @ $951,786. 
DEALERS—Send your order now. Every sale means a sat- Chairs. wooden, in March—(1924) 19,898 chairs @ $6 
isfied customer and a profit that satisfies you. (1925) 20,721 chairs @ $67,168 February, 1925—1! , 
$37,042 Nine months ending March—(1924) 180,333 chairs 
WRITE $604,844; (1925) 149,830 chairs @ $502.45 
Envelopes in March—(1924) 150,542 pounds @ $30,000; (192% 
. 
° 220.978 pounds @ $43,365 February. 1925 150.976 pound 
ax Ime am oO $29 397 Nine months ending March—(1924) 1.963.451 pounds 
e $400,910; (1925) 1,876,011 pounds @ $357,630 


; Fiber, vulcanized ware, in March—(1924) 52,850 pounds G@ 
136 Washington St. + ~ $90,745. Febri Pe 1d 


$23,536; (1925) 37.882 pounds @ ebruary, I%2o5 $6.4 
pounds @ $19,704 Nine months ending March—(1924) 644,4 
BOSTON MASS., U. S. A. pounds @ $201.179; (1925) 320,771 pounds @ $147,919 
Furniture, other metal office, and fixtures, in March—(1924) 
151.537 pounds @ $35,191; (1925) 365,258 pounds @ $73,993. Feb 











ruary 1925—120,608 pounds @ $3 78 Nine months ending 
Marcel (1924) 1.513.328 pounds @ $299,574 (1925) 1.704.99 
pounds @ $392.286 


Furniture, school and church, wooden, in March—(1924) 12 
28 pounds @ $16,321; (1925) 147,191 pounds @ $21,194 Fel 
ruary, 1925—104.749 pounds @ $16,504 Nine months endins 
March—(1924) 917,658 pounds @ $147,801; (1925) 683,243 pounds 
@ $114,838 

Furniture wooden office, in March—(1924) 74,092 pounds @ 
$19,514: (1925) 170,047 pounds @ $46,453 February, 1925—91,034 
pounds @ $21,385 Nine months ending February—(1924) 947,7¢ 
pounds @ $218,238: (1925) 1,031,568 pounds @ $239,813 

Ink. other than writing. printing and lithographic, in Mar 

(1924) 44.040 pounds @ $13,040; (1925) 29,552 pounds @ $15.26 
February, 1925—14.275 pounds @ $9,637. Nine months ending 
March—(1924) 382.943 pounds @ $157,944; (1925) 237,523 pound 
@ $120,566 

Ink. writing, in Marceh—(1924) 118,693 pounds @ $27,179; (192 
139,445 pounds @ $26,775 February, 1925—40,.938 pound a 
$9.425 [correction] Nine months ending March—(1924) 996 
pounds @ $175,902; (1925) 864,315 pounds @ $162,187 
Advan P B Machines, addressing and duplicating, in March—(1924) 439 

ce aper oxes machines @ $61,343: (1925) 613 machines @ $64,601 February 


1925—206 machines @ $30,951 Nine months ending March 


in Stationery Stores pL I te machines @ $332,609; (1925) 3,701 machines 


Paper. cash register and adding machine, in March—(1924) 








You will find a ready sale for our goods in your store. 106.628 pounds @ $13,569: (1925) 161.768 pounds @ $20,614. Felt 
Every item is durably built for a long life of service. We ruary, 1925—121.062 pounds @ $11,507 Nine months ending 
manufacture all sorts of card and fibre board stationers’ March—(1924) 968,842 pounds @ $111,547: (1925) 1,024,466 pounds 
‘ Geren Meenster Cases Card Index Trays @ $110,432 
Card Index Storage Cases Stationery Cabinets . Paper writing other than pape teri s, it M urch— ( 924) 24% 
Raliroad Filing Bo Decement Storage Cases 146 pounds @ 343.175; (1935) 255.135 pounds @ $50.091. 
> é . 25—267.02% unds @ $39,937 ne months endir 
: Dal r cov "Tineeien, tok March—(1924) 4,206,762 pounds @ _ $725,35¢ (1925) 2,501,184 
mete ot paper covered) (Invoice, letter and Cap ‘ ; by ‘ | » $72 9 9 
ng Sizes) pounds @ $422,920 
Carbon Paper Boxes Clipboards Papeteries in March—(1924) 21,044 pounds @ $9,123; (192 
Check the list and let us replenish your stock of these 35.477 pounds @ $12,875 February, 1925—29.943 pounds 
s. We shall be glad to send you catalog and full $9.803 Nine months ending March—(1924) 285,003 pounds @ 
particulars. $117,659; (1925) 368.261 pounds @ $125,808 


Paste and mucilage in March—(1924) pounds @ $22 
Advance Paper Box Co. | #5, (1925), 221.878 pounas @ $28,474. | February, (1925182, 
: pounds @ $16,176 Nine months ending March 192 1,601,: 

2727 Franklin Avenue ST. LOUIS, MO. pounds @ $175,713: (1925) 1,864,035 pounds @ $207,153 
Pencils, other than mechanical or refillable, i 

classification includes pencil leads prior to January. 1925] (1924 





738.491 dozen @ $129,129; (1925) 781,652 dozen @ $150,145 Fet 
ruary, 1925—460,394 dozen @ $76,001 Nine months end 
March—(1924) 6.871.691 dozen @ _ $1,235,501 (1925) 7 5 


dozen @ $1,146,156 
Pencils, mechanical or refillable in March—(1924) [includes 


pencil leads after January 1925] 5.365 dozen @ $25,002 (19 





299.852 dozen @ $50,532 February, 1925—106,062 dozen @ $ 
600 Nine months ending March—(1924) 78,119 dozen @ $ 
704: (1925) 520,890 dozen @ $562,280 

Pens, fountain, in March—(1924) 43,684 pens @ $64,131; (19 
47.132 pens @ $63,862 February 1925—50.586 pens @ $70,529 








Nine months ending March—(1924) 272,226 pens @ $281 
(1925) 573,489 pens @ $787,372 




















Chicago Glass Desk Pad: Raised. 


Plate Glass Tops for Desks 


Tops 


Plate Glass are furnished in any size accord- 


ing to specifications, and with either square or bev- 
eled edges The glass is approximately \4” thick and 
highly polished t & presenting a smoott hard and 
surface for writing No modern office should be 

witt t the is¢ f these tops 


The Chicago Glass Desk Pad is indispensable to the 


busy office executive as it affords a place to keep 
memoranda sts and other data in orderly arrangement 
inder the glass always visible for ready reference. 
Sizes: 18x24 and 20x36 inches 


Plate Glass Letter Trays and Window Ventilators 


belong to our other specialties which we manu- 
facture for office ist They offer many advantages 
and our descriptive folder will furnish complete Infor- 
mation as to sizes and prices. 


The Chicago Mirror & Art Glass Co. 


210-224 N. Clinton St. Chicago, IIl. 








You get best service from the specialist 
—we specialize in Desk Pads 


Ninety styles, stiff, flexible or semi-flexible backs, 
three sizes: 19144x24%, 12%x19% and 244%x38%. Also 
Glass Desk Pads, Work Distributors, Boardclips, 
Adjustable Desk Pad Corners, Special Binders, etc. 


Card Index Cabinets, black 
cloth covered throughout 4” 
lock-cornered wood frames, 
with ELSANE Patented two- 
rod follow blocks: for 3x5, 
4x6 and 5x8 cards in 1, 2, 3, 4 
and 6 drawers. 


Also letter and legal cabi- 
nets in 3, 6 and 12 drawers. 


SAINBERG & COMPANY, Inc. 


77-79 East 130th Street, New York, N. Y. 
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Business Men all over the 
WORLD know and use 
carbon papers and type- 





“MULTUM 
IN writer ribbons bearing 


PARVO” 
**Much in Little’”’ 


this label. They use them 
because they know that 
during the past 30 years 
they have consistently 
been of excellent quality. 


“Cobweb” and ‘‘Satin 
Finish’’ Carbon Papers 
“Satin Finish’’ and “‘Gold 
Seal’’ Ribbons. 
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5 

A. P. LITTLE, Inc. 6 

ROCHESTER, N. Y. s) 

Q 

@ 

London Representative, Wm. Hoare & Company J 

St. Michaels’ House. Basinghall Street J 

London, E, C. 2, England Cc) 

| iC) 
L 
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PRESTO 


Automatic Closing 
INK STANDS 


pleasing in appearance, keep ink 
m dust. Pen cannot take up 


Satisfying in service 
clean, fresh and free fri 
too much ink—thereby prevents blots. 

PRESTO Base Set 


ing the interest of th 


a new line with features arous- 
business public. Made in two 
grades: Pressed glass for general use and Cut and 
Polished Plate glass for exceptionally high grade install- 
ations. Dealers write for catalog and discounts to 


BACHRACH SPECIALTY COMPANY 
Manufacturers 


2275 Third Avenue New York City 














232 OFFICE APPLIANCES June, 1925 


xCae—_— = 
% i 
GOOD RIBBONS 

«© GOOD CARBONS 


It is easy to state that such and sucha 
brand is best and to attempt to prove it 
by elaborate tests. 





The supreme test, however, is that given 
by the user. 


Union Ribbons and Carbons compare 
favorably when used side by side with 
other makes. This, from your point of 
view, is the best endorsement for any 


project—its service is actual comparison 
with competitive articles. D R 7 S T FE N C | L S 
If for any reason your present line of for all duplica.ing machines 


ribbons and carbons is not entirely satis- ‘ ° bef : 
factory, or if you can use an additional No moistening before cutting 


line, it would only be in keeping with 
good business practice to investigate the SAVE 
f hi . li it . . 
product of this company We solici Typewriter — ian — Money 


your inquiry 


YOUR TRADE DESERVES THE BEST 
UNION “Quality Supreme” 


RIBBON & CARBON CO. 
acntisihd tose Arlac Dry Stencil Co., Inc. 
PHILADELPHIA 418 Fourth Ave. Pittsburgh, Pa. 





(Distributors for U. S. A.) 





A Dealers and salesmen write’ or particulars today 
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A TIP TOP LINE 


FOR 1925 








y alco s 
Stationers Liv® 











» 


The Best in Rulers 


All Styles for School and Office 














Our Prices Are Right 











# 
STRIPED WOOD FILE BOARDS 
“ ” = for Clips 
TéP PAPER CLIPS for Arches 
do not require lling talk. Merely ol h pe . . 
beside other ies ond shaw pa thesia iy will = Write for prices 
invariably choose “Tip-Tops.” 
| Ask your jobber—if he can’t serve you, then ask us. AMERICAN MFG. CONCERN 
Write for Samples and Prices FALCONER. N. Y 








Canadian Agents: Brown Bros., Ltd., Toronto Branches — New York - Chicago - Boston - Phila. - Toronto 











The Tip Top Mfg. Co., Inc. Syracuse, N. Y. | 
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Rasy: Nee i The 
nd taping sch ao agg Protectograph 


Nine montl g Marcel Models are available for every purpose and 


. every pocketbook. The shredded imprint of the 
6 eroes @ $45.44 ; Protectograph on bank checks prevents check 
651 g1 : . raising 


o 
mh, 
" 


2FD pOLLARS 


PROTOD-Greenbac Checks 





ryt 
Soot 


Hcuse Organ Philosophy 
t e ye if 1 Lithographed and printed to order, these 
tone AP agg al checks are the highest development in protection 
qualities ever introduced. Used by leading busi- 
ness houses everywhere. 


THE TODD COMPANY 
(Established 1899) 
1129 pemneinennied Ave., Rochester, N. Y. 


Send for informa about the *Star® Adding Machine. 








STAN xD ) MEMO 
CALENDAR 





The STANDARD 
DAILY MEMORANDUM 
CALEN DAR 


exclusively by us as 


Trading Under the Laws of Cuba.’ 1O a 
e have ised the rights and interest 
Co., Inc. If you 
t secure t trom your wholesaler, 
We 1925 calendar pads, 


} our orders 


tention. 


The Dasa City Printing Co. 


Jersey City, New Jersey 
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PPP PPP PPD PLL LLL LLLP LLLP PP rprprppepepapepapag Commerce Chief Approves Legitimate Statistics. 


~—o-ooooeoeeeeeeeoeeeeeereeeeeerweeweweeCCS" 
Secretary Hoover, of the Department of Commerce 








dicated the stand of his organization on the legitima 


‘== 


t 


trade associations and their maintenance of sound stat 


tical service in an address at Washington April 7 before tl 


WE OFFER THE FINEST 
LINE OF 


semi-annual meeting of the National Association of ( 


ton Manufacturers. His stamp of approval lude 
CARBON PAPERS {§ Utrmivtsonese practi 
Population growth and assured transportation ha 


their effect on comn rce. Mr Hoo er told the manuta 
turers, adding that the latter had a tendency to reduce 

dividual orders by assuring retailers of speedy delivery 
Although this “thrusts upon the manufacturers the burd: 
of the country’s stock,” the Secretary saw no remedy for 
the situation, and the industry will “have to accommodate 
itself to it as lone as we have an « ective trans] 


machine 





Knowledge of raw material and stocks and n é 
TYPEWRITER stability of industry, Mr. Hoover observed, in advocating 
sound statistical service. He declared he saw no wa 
RIBBONS obtaining representation in industry without trade associa 
tions and that the number of those engaged in fixing prices 
EXCLUSIVE FOR and production against public interest art n an extrem 
small minority 
THE DEALER \ knowledge of current prices open to the public, he 


said, is insurance against fraud and misrepresentatio1 


AND STATIONER 


though information disseminated within a group for 


~~." 
Pa lt tl tt lll i Nt hh i ak 


‘ee 
Pact bl i i i i hh hh hh 
i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i 
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control of price movement is against public interest 
All & C Alfred P. Dennis, the new member of the Tariff ( 
en ompany mission, who also addressed the delegates briefly, like : 
11-13-15 Vandewater Street the Commerce Department to “the greatest instorming 
New York station in the world,” into which a fund of informatior 
poured from all parts of the globe to be expended 
fe benefit of business in this country 
ON 
INN NONI IN nan nnn 
ee _ March Shipments of Stock Steel Furniture. 
= | March shipments of steel-furniture sto goods, 
= = on reports received from twenty-two manutacturers, 
2 = been announced by the Department of Commerce. Sh 
; ments amounted to $1,583,604 in March as against $1,556 
935 in February and $1,661,303 in March, 1924 
Following are comparative figures since the beginning 
1923: January (1923) $1,362,470, (1924) $1,592,338, (1925 
$1,653,284; February (1923) $1,307,173, (1924) $1,605,4 
(1925) $1,556,935; March (1923) $1,709,206, (1924) $1,661 
= 303, (1925) $1,583,604. Total (three months) (1923) $3,378 
849, (1924) $4.859.050. (1925) $4,793,823 
Monthly totals since March are: April (1923) $1,520,286 
: (1924) $1,658,610; May (1923) $1,506,072, (1924) $1,505,3¢ 
June (1923) $1,401,950, (1924) $1,270,615; July 1923 
$1,247,605, (1924) $1,115,792; August (1923) $1,345,147 
(1924) $1,184,011: September (1923) $1,273,259, (1924 
$1,291,867; October (1923) $1,365,600, (1924) $1,472,902 
November (1923) $1,339,425, (1924) $1,411,363; Decem! 


(1923) $1,455,836, (1924) $1,611,075 


All Triner Scales | Burroughs Veteran ae to Birthplace. 


An old-style high-keyboard Burroughs adding n 
dc 





of the computing type are being equipped 


to show the new rates of postage, in was returned to the plant of the Burroughs A g ) 
effect April 15, 1925. chine Company, Detroit, Mich., after twenty years 
The new post office regulations show marked vice. It was a trade in on a new machine, and was : 
difference from the old, in certain classes of , / 
mail and users of the postal service will find it originally the sh« ps of the Americal! Arithn 

3 ep to take full advantage of them Company at St Louis. before that cot pany chana 

= yg a ee Rh pew gl ne Be name to the Burroughs Adding Machine Compa 

= Woe Cp-eoente esates. Eighteen vears ago, after ten vears of hard work, this o : 

Write for information machine was reconditioned and sold to a manufacturer 


Maine, who had it in daily use until a short time ag 
Although it lacks the many improvements w 


added to Burroughs machines during the last quartet 


TRINER SCALE & MFG. CO. 


2714 West 21st Street, Chicago 





tury, this machine is still in perfe yperating conditi 


Sma MAAII! 
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Are Really Fine Pencils 


lo make really fine pencils, requires firstly, extreme 
care in picking raw materials, and secondly, rigid ob- 
servance of the highest standards in manufacturing. 





Adhering strictly to these fundamentals is responsible 
for the MOHICAN pencil—a uniformly smooth and 


easy writing pencil 





. Only dealers interested in quality pencils will care to 
S|! fe nvestigate the MOHICAN. Attractively packed in one 
lozen boxes (five degrees) and one dozen easel dis- 

lays. Samples with prices gladly sent upon request. 


UNITED STATES PENCIL COMPANY t?stx™ 
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DEFIANCE 
SANITARY MOISTENER 


Patent Pending 


~ 
Sy 
i 


ANY 
444 
1: 


») 





>>») 





\ Scientifically Improved, 
Non - overflowing Sponge 
Cup, Made of the Finest 
Crystal Glass, Containing 
n Excellent Red, Fime- 
Mesh, Live-Rubber Sponge. 





a 








YA 
Yaw 
Vane 
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KILGERM 














ee 

KKK 

DP op> 

CLL 
SK An odorless. non-irritating germicide 

CE for use in finger-moisteners and tele- quenemenste 
yyy phor é 1 out! pieces It 1s also a fe- —" — 
KK markable remedy for boils, carbuncles, gee od 
Yeo), poison iv) nd all abrasions of the pat 
KLOLK } l nm ivy a i all a a Tl | 1¢€ a 
NN ‘ fo tae! Ce Go 
>> Kil ee ew 
OLE =— 
SSS Deliance Salen Corp 
CLL te It is extensively used by the largest Kew York, U.S. A 
SSS | = 1] of . 

Sy» banks, railroads, public utilities and 

“4/, 


> 


1. 
7x 


commercial houses in the U. S. A. 


SY 
Yi 


Manufactured by 


DEFIANCE SALES CORPORATION 


72-78 Spring Street New York, N. Y. . 


YowY ys 
WN 


DT PLAN ; SPIN 
The Smead Manufacturing Compan 

Department C, HASTINGS, MINNESOTA, U. S. A. 
DEPEUREEEEGEEEGUGCUEREEEEEEE EERE EERE EEDEREEEEEEEEEEE EERE EEEEREEEEREEEEEE EEE 


A BUSINESS FORUM 
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It is important that those who sell office equipment New things are being placed upon the market con- 
shall have authentic knowledge of important changes stantly and changes are made in older lines. Each 
and development in this field. month OFFICE APPLIANCES gives its readers de- 


, he ° . 
Competent news of the industry spread regularly. scriptions of new things just ready for the market. It 


OFFICE tells of new developments which affect the industry; 

important business shows and conventions are described 

APPLIANCES and in various other ways the journal is made of im- 
ise the world er. 
The 230 page news and technical mense benefit to subscribers the world over 


trade journal of office equipment Ask for a sample copy and see for yourself its merits. 


The Office Appliance Company, 417 S. Dearborn St., Chicago, U. S. A. 
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QUALITY THAT PLEASES USERS 


aE Re eae we = 





\ a as — J lo ——— | — 


FOUNTAIN PENS in BLACK--RED and MOTTLED RUBBER 
ALL SIZES in ALL MODERN DESIGNS 
PRICES THAT ASSURE GOOD PROFITS 
IMPRINT LINES A SPECIALTY 


ESTABLISHED 1884 


D. W. BEAUMEL & CO., Inc. Office and Factory: 17-27 Vandewater St., New York, N. Y. 
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WIGGINS 
Book Porn CARDS 
Reorders Insured 


Every time you sell Wiggins Patent Scored 
Cards in Wearwell Lever Binder Cases you 
automatically insure reorder How?— 
Wiggins Cards are the only cards that fit the 





4 
« 
4 a; Wearwell Case 
. = Wiggins Cards in Wearwell Cases are always fresh and 
clean. Detach ore eu wit asrmooth straight edge 
nomical and convenient wa f putting up « 


*s prices . 2 
 6U.S.LACE PAPER CO. a . — ~~ 
2 163 Union Ave, mR, ghat anpeal to buyers of Ncored cards supplied 
~° in blank form to be printed your plant. Write for 


samples and prices tod.y 


THE JOHN B. WIGGINS CO. 


1109 So. Wabash Ave. 705 Peoples Gas Bidg. 
CHICAGO, ILLINOIS 
Wiggins Patent Scored Cards Wearwell Lever Binder Cases i 
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A Money Maker 


The 





CLEANS THINGS IN 
OFFICE, SHOP AND 








“Durce”’ Combination 


















STORE > ProCalculo 
JUST BRIGHT Adding Ma 
ane ig 
AND RIGHT VI ng Pad Com 
ned Patent Ap 
Used effectively on i F nake 
Typewriters and all n and 
Office Machines, f Keep 
Cash Registers, i reg 
Numbering Ma- st nging 
chines Rubber ng this 
Stamps, etc Made ymbinati r 
of a Chemical Solu- Huge Prof 
tion with a Pleasant Odor A Cleaner which is guaranteed to be Window Dis 
iy Cc 
NON-INFLAMMABLE 4 Wh 
This neat bottle is packed in a box with full description, “ > $1.00 0 
12 bottles to an ATTRACTIVE DISPLAY CARTON witb oiv per lo 
PITTSBURGH 


Show Card printed in 3 colors. 
Sold Through Dealers Everywhere. For Particulars Write to 


R. Orthwine 343-347 West 26th’ St., New York, N. Y. 


Manufacturer Copyright Registered 


TYPEWRITER & SUPPLY 
co. 


Suite 505-7 339 Fifth Ave 
Pittsburgh, Penn 




















 STEELGRIP >) 


Jf 
KE mass We 


The increasing use of Steelgrip and Steelgrip Junior 
Paper Clips is a fitting tribut » their value as a rec- 
ognized necessity in efficiently conducted ofhces. 





Include with your order request f new italogue and 
price list Aliso a re est for « < irs r el ype stuffers 
How many?” 


Attractive window posters supplied free of charge. Saati: Gacien 


L. D. VAN VALKENBURG CO. HOLYOKE, MASS., U. S. A. 
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ee WELDON ROBERTS (3 


On RUBBER ERASERS a 


Why should a dealer clutter up his cases 


and cabinets with all sorts of erasers when 
with this line he can meet every demand 
satisfactorily. 


It’s a line that requires no apologies —it satisfies. 


eldon Roberts Rubber Co., Newark, N. J., U. S. A. 








HAVE U EVER 


SEEN R COMPLETE 
LINE OF BASKETS 





Letter trays and waste paper baskets, all 
es, mail and tape baskets, space basket 
build u | r baskets, PEERLESS . 
2 alee gic Gaia Peerless Wire Goods Co. 
partitions, wire guards, et SPECIAI 6 N. Michigan Ave. Chicago, Ill. 


WIRE GOODS MADE TO ORDER FACTORY: LaFayette, Indiana 






























Why ARE BAUM FOLDERS THE FASTEST 
Y SELLING FOLDERS IN AMERICA? 


Probably because they are 
Simple ~ Easy to operate <~ Spoilage-proof ~ Versatile ~« Speedy 
Accurate « Sturdy + Guaranteed five years ~« Compact 








And—SO CLOSELY PRICED, they invariably RETURN THE ENTIRE INVESTMENT IN FROM 
ONE TO FOUR WEEKS’ ACTUAL USE. Try one out on your own work—without obligation 
or expense. Write for our ““Payment Out of Folder Earnings Plan, Instead of Out of Capital.” 


6 Models, $270 up. All motor-driven RUSSELL ERNEST BAUM 615-627 Chestnut St., Philadelphia 


| BRANCHES: New York, Chicago, Baltimore, Washington, Detroit, Cleveland, St. Louis, Minneapolis AGENCIES EVERYWHERE 





























HAND PICKED TYPEWRITERS 





Typewriters rebuilt by slip shod methods may look like any 





other rebuilt typewriter at first glance. But in this organiza- 
tion we will not tolerate inferior overhauling in our work- 
WHOLESA shop. Instead, all United Typewriters are hand picked, 
EXPOR remanufactured under most careful inspection and thoroly 


tested before shipment. This practice assures you a product 
worthy of your confidence. Write for the latest price list. 


UNITED TYPEWRITER EXCHANGE QO. 


137 High Street Cable Address: ““UNITYPEXCO.’ Boston, Mass. 


UTECO 
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COLUMNAR PADS 


“THE EFFICIENCY LINE” 











Set Safa pf a a at 


The Most Complete Line on the Market 
Catalog and prices gladly supplied upon request 
American Pad & Paper Co. 
19 Appleton st. Holyoke, Mass. 






World’s 
“ ) Largest 
Rebuilders 


OF 


L.C.SMITH 


Typewriters 
All Languages 


Highest Grade—Longest Wearing 


Smith Typewriter SalesiCorp. 
296-360 E. Grand Ave. Chicago, U.S. A. 
Established 1918 Cable ‘“‘Smithtype’’ 








TYPEWRITER MEN 


Investigate 





Noiseless Automatic Shock Absorbers 


They stop desk drumming—they absorb the shocks through 
their felt covered coil springs hidden in the sockets—they 
permit instant removal of machine and automatic replace- 
ment. for cleaning purposes, 

For ALL Makes of Machines 
WRITE FOR LIBERAL DISCOUNTS 


Speed Key Mfg. Co., Inc. 


23 Columbus Place Brooklyn, N. Y. 


NICKEL PLATED 


BRASS 
WILL NOT RUST 
FOR 


LOOSELEAF BOOKS 
PAMPHLETS, BLUE PRINTS, ETC. 
EXCELLENT ARTICLE TO HAVE IN OFFICES 


FOR BINDING DAILY REPORTS 


iti $2.50 
PRICE PER 100 |7 3.00 








PACKED 100 IN A BOX. 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 











Commercial 
Christmas Greeting Cards 


Why not have our sample book and get some 
of the profitable business that is to be had on this 
class of We with 
design and greeting only, or imprinted with your 


Price of sample book $3.00. 


merchandise. furnish cards 


customer's name. 


Order NOW and get the early business. 


STEPHEN GREENE COMPANY 


200 Fifth Ave., New York Philadelphia, Pa. 


TICKET 
PRINTER 





MARK 


Something entirely new, consisting of 50 metal card 
holders and 100 blank tickets in two sizes, 50 pellets 
of a new composition that holds the tickets on any 
surface such as shelves, cans, packages, window 
giass, etc. 

There is also a complete rubber stamp outfit for 
numbering the tickets and 15 advertising phrases and 
characters, stamp pad, and ink, in a neat case. 

No. 61 Set with %-inch numerals.......... price $3.60 
No. 60 Set with l-inch numerals......... price $4.00 


Liberal Discounts to Dealers 


H. H. HELLESOE 


2446 Ainslie Street 





Chicago 














SPEED UP OFFICE DETAIL 
WITH ‘‘Manifold Products’’ 


Your customer very often says just “carbon paper” 
or “typewriter ribbons.” By inquiring the purpose 
you can often save time and money for him and make 
more profit for yourself with “Manifold Products.” 
We make inked ribbons for every writing or stamp- 
ing machine, and carbon papers for every copying 
purpose; we give expert recommendation on especial 
problems. Write us about yours. 


American Manifold Products Corp’n 
2900 Darwin Terrace Chicago, IIl. 











NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESKOP 
BASKETS AND TRAYS. Desk 
space occupied:—12x64 inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments:— 4. 
Compartments:—1} inches wide 
at base, flaring at top to allow 
ease of access. 

This model is constructed 
on the same lines as our 
larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well 
as executives, so everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sale 
This Model and larger sizes illustrated in our circular which will be sent upon request 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 





Model 4 <= « 


Price $5.00 
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Original, Thin and Best 


COLORED LEADS 


FOR ALL 
EVERPOINTED PENCILS 
RED—BLUE—GREEN— 
YELLOW and BROWN 





These leads are 
proving very 
popular and 
shou be 
stocked by every 
stationer. Finest 
od > adi ottomat — quality made. 





_~ 
A. W. FABER, Inc. Newark, N. J. 


No springs 
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| 

The only | 

brush that 
thoroughly 
cleans all parts 
of TYPEWRIT- 
ERS, OFFICE AP- 
PLIANCES AND DE- 
VICES, Typecleaning end 
si made of stiff China Bristles, 
© General cleaning end made of 
<_— soft substantial Camel Hair. 
An attractive colored display 
card with each order Big profit to 
dealers. Write for interesting prices. 


ARTHUR W. HAHN Dept.A 


82 Years of Brush Manufacturing Experience. | 


















325-27 S. Western Ave. Chicago, Ill. 25” by 31” 





195-201 Lafayette Street, New York 
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oA grav! ty 
/etter-scale 
thats different 









A ROLLER - BEAMING FUL Chm 
gives te somsibelily of 112 
sfaneunce Capacity 8 oy 











THE SHUTTLE MACHINE CO. 
Ma 
18 Eos 17th Sercet 





whacte 





New York 












The seat of 
Production 





- 


yr* 








Pount tons 


are proven as seats of production. 





ha e st lard equipment 


ndreds « the \ is largest and 


Write for Free Trial Offer Today. 


ROYAL METAL MFG. CO. 


Adjustabi 
Range 
17” by 23° 
21° by 27° 












The OLIVER Speedster 


Our finest product, pre- 
senting the latest features 
a velvet touch and Standard 
Three Ban c Ke board 


MODEL ELEVEN 


‘ 
; 





Write for attractive dealer terms. 


The OLIVER Typewriter G. 
WOODSTOCK, ILLINOIS 
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’ Trademarks and Copyrights % 
y > 
: —_ . ‘ ° * 
4 Diffi t and rejected cases spe cially solicited. N« ie 
& leading inducements made to secure business. Ks 
% Over 30 years’ active practice. Experienced, per i 6 
% ntious service. Write for tern Book free *, 
& + 
2 i) 
% Specialty:—Typewriting and Adding Machines. Address e 
y & 
* Suite 33 N. U. Building & 
% E. G. SIGGERS Washington, D. C. * 
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ALL-STEEL 


Counting and Receiving Room 


SCALES 


are giving the same efficient 
service as the well known 
Triner Parcel Post Scale used 
daily in 52,000 U. S. Post 
Offices. 





Write us your 
requsremenis 


TRINER SALES CO. 
$3 W. Jackson Blvd. 
Chicago, illineis 





Thompson 
One Piece 
Bed Piate 


> Sb MODEL A 


100 Church Street New York, N. Y. 











TIME STAMPS were never needed 
until TIME Acquired a Value. 


THOMPSON TIME STAMPS 
Record the hour and minute A. M. & 
P. M., firm name and character of the 
transaction—such as Received, Sent 
Out, Started, Finished, etc. 











“Visible” Printing 
f TIME STAMP 


Prints on top of 


the paper. 
MODEL B MODELA 


Write for Folder No. § 


THE THOMPSON TIME STAMP CO.., Inc. 
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eR emcee A Ce 





240 OFFICE 





POLK’S 
REFERENCE 
BOOK 
For Direct Mail 


Advertisers 
Shows how to in- 
crease your business 
by the use of Direct 
Mail Advertising. 60 
pages full of vital 
business facts and 
figures. Who, where 
and how many 
prospects you have 
Over 8,000 lines of 
business covered. 
Write for your 
FREE copy. 


R.L. POLK & CO. 
Detroit, Mich. 
445 Polk Directory 
Building 
Branches in princi- 
pal cities of U. 8S. 
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REYNOLDS SEALER 
The Most Simple Sealer Made — also Most Durable 


Don't buy a demon- 
stration — buy use. 


Pay for your § Se aler 
ONLY ONCE-— 
when you buy it. 
TheREYNOLDS 

requires no sup- 

plies or replace- 
ments Williast " 
business lifetime. 














Office ageienes 
lealers d the 
Reynolds 
them friends. 


REYNOLDS ENVELOPE SEALER CO. 













Kobler Copyholder for Typewriters 


Patented in U. 8 A. and Foreign Countries 
Improvements Patented Separately @ 





Kobler & Co. 


INC. 
594 26th Street 


West New York, 
New Jersey 


or Kobler & Co. 
Zurich 6, 
Switzerland 


will be glad to send 
you free literature. 











ques!!! NO. MARKET ST., CHICAGO geen 














BOEHNER IMPROVED 
CARD HOLDER 


The Boe 
ed Card Hol leg 





Furnishe t venty-eight different sizes; bound in importes 
orocco metal parts highly nickel plated 


In writing, please mention Office Appl ces.”’ 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 


We manufacture Leather Nove'!ties only and are not Engravers 














THE HOGE MANUFACTURING CO., Inc. 
215-217 FULTON STREET, NEW YORK CITY 


Pal, the Pencil, and Pal Leads 

Clutch Pencils 

Modern Thumb Tacks, Steel and Brass 
Modern One-Piece Cut-Out Tacks 
Modern Paper Fasteners 

Modern Paper Clips 

Modern Pen and Pencil Clips 

Modern Strip Racks 

Modern Pen Racks 

Modern Telephone Tablets 














THE NEW 


AMMoOn 


0) TYPEWRITER 
VARIABLE SPACING 
_4f fr CHANGEABLE TYPE \ — 
Writes in any kind of type you want. 
: -YPe y 
Gives every letter a vivid appearance. 


Write for Attractive Dealer terms. 


HAMMOND TYPEWRITER CORPORATION 
68 Brook Ave., at 132nd St. New York City 











ADDING MACHINES 


CALCULATING 
MACHINES 


TYPEWRITERS 
CHECK PROTECTORS 


Rough — Rebuilt New 


LARGEST STOCK--GREATEST VARIETY 


IN THE WORLD 
SEND FOR WHOLESALE PRICE LIST No. 175 TO-DAY 








Reliable Typewriter & Adding Machine Corp. 


Cable Address: 170 W. WASHINGTON ST. 
“RELIABLE” CHICAGO, ILL., U.S.A. 





















» a 
ed ANDERSON 
= ‘ - FILE FOLDER 
MACHINE 
Trims, scores, folds, and counts (in packages of fifty) 
10,000 letter or legal size file folders per hour 


Manufactured by 
3225-31 Calumet Ave 


C.F. ANDERSON & CO. Chicago, IIl., U. S. % 
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The Clear Signal 
—No Delay working wim 
Medearis ‘kcscc- Stamps 
Save your time 
Prevent errors 


















Stop losing val 
uable time by mis- 
takes and hunting 
the right stamp, as 
you do when you 
use the old-fash- 
ioned blind’ rubber stamp 

Put a stop to these time leaks in your office teday. Clean 
out the wasteful ones and modernize with “Indexed.” 


NA TX YN) I WANS 
INDEXED STAMP 


Any stamp-maker can supply you —or write us. 


Medearis Moulding Co., Winston-Salem, N.C.,U. S.A 











Steel: Strong 


TUBULAR COIN WRA 
GRADE A NO.! STOCK 
HEAVY WEIGHT BEST QUALITY 
Dealers’ 

Carry these wrappers in stock 





Best for machine filling, handy 
for hand wrapping; easyto sell. 
Write for 
Salesman’s Sample Case 


The C.L.DOWNEY CO. 


941-943 CLARK ST. 
CINCINNATI, OHIO. 
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— Wann rus 


Metal = Contains 
Boersccige’ 10c Rial 
Counter Sell for $15 
Display Cost $10 
Cabinet 












Push—Pins Push-less Hangers 
“Glass Heads-Steel Points” The Hanger with the Twist’’ 
To “ Hang Up Things” in Homes, Offices 
and Schools. Nationally Advertised. 
Moore Push-Pin Co. (Wayne Junction) ,Phila., Pa. 






















COIT’S BALL-BEARING LETTERING PENS 


DEALERS—Send for our Counter Display of 
12 Pens on 30 Days’ TRIAL at Our Expense 





For School Thousands 
Students of 
ARTISTS Satisfied 
Salesmen é A Users 
Real Estate ' 
~ 


Agents — 
Easy to 


Draughts- " 
men re as 
— NS Make 
with Colt 
a... Pen 


v.. tured by 


THE BRIDGEPORT PEN CO. 
BRIDGEPORT, CONN., U. 8, A. 














MARKILO ENVELOPES 


PATENTED SEPT. 30, 1924, (G. PERRY) 


Made of transparent cellu- > — 


loid and used to protect loose 

leaf sheets from soiling or MARKILO Punched for ff Size 

tearing: holes are punched CELLULOID St odestleal 
ENVELOPES ~ R ng Books 

















across open side for memo 
books (six holes) or price 
books( three holes) in stand 









ard sizes from 224 inches to 
8$x!1 inches. MARKILO 
Envelopes fit the loose leaf 
sheets snugly keep them 








Pictures. Date Passes 









clean, neat an! unchanged. “The Seamless Seam 5) >. AS 
Used with re ords of ma- Chemically United “4 









chine shops, garages, re- 
ceiving room:, field books 
of surveyors, -nginecrs, etc. 
they are esecially valu- 
able. Envelpes also made 
for file cards, open and 


Clear as Crystal 
Towgh as Leather 
Smooth asGless 












notched or cither dimension. STATIONERS—Let us send you sample and 
quantity prices of this useful and profitable item Write today 


MARKILO CO., 6252 S. Halsted St., Chicago, U.S.A. 








Adding Machine Rolls made for 


every purpose, with the best 
quality of paper. Packed in at- 
tractive containers of 50 and 100 
rolls each. 


Ask for samples end prices. ¥ 
U.S. LACE PAPER CO. 
163 Union Ave., Bkivn.. NY. § 
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A GR EAT SUCCESS 


The Magic Single Fluid 
FOR ACCIDENTS /, ERADICATOR 


AND. ERRORS gy Replaces the Old 
AY 2 Bottle Method 


Z CREATES 

= ADDED SALES 

i GOOD PROFITS 

~ PLEASED PATRONS 


50¢ per Bottle, $5.06 per Dez. te Consumers 
Favorable Price to Dealers and Jobbers 








THE \" 
SINGLE. FLUID 


ERADICATOR INK-OUT MFG. CO. ™eg¢i«" 








derfully fine 
» 


pe ay Its price J 
kes it available 2 

universal daily 
use by office 





PIN CH-ON | 


PAPER FASTENERS 


TREIBER-CAHILL MFG. CO. 
818 Park St. Syracuse, N. Y. 


CHICAGO 
John W. Messimore, 2808 Logan Blvd. 


L% 
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- OT-STEEL 


BRAND 


OFFICE 
FURNITURE 
“sr MEANS 
QUALIT Y—ECONOMY 
SERVICE 





No. 412 Filing Stool 
A new 1925 72-page Catalog 
with prices and discounts now 
ready to send on request. 


STEEL STOOL COMPANY 
Mfrs. of 

Office and Factory Equipment 

Plainwell, Michigan 


ANGLE 





No. 4 Bank and Office Bus 








GOLD PEN aan Shapes and Styles 
Imprint —_ 
Work a 

Specialty 
All makes Gold, Fountain, Stylographic Pens. 





Pencil Cases pertectiy 
repaired and returned day received. Satisfaction guaran 


GAYDOUL GOLD PEN CO., Ipe., 64-68 Fulton St, New York 


IANCES June, 1925 





SHIRLEY PENS 


Offer easy additional profits to salesmen 
calling upon consumers. Your JOBBER, or, 


NATIONAL SUPPLY CO., DEP’T B 


Distributors Samples on Request INDIANAPOLIS 











DEALERS & SALESMEN 


Nielson’s typewriter cushion foot is 
the finest on the market. Thisshock 
absorber really cuts out noise and 






increases speed of operator. We 
make ‘“‘Stayon™ rubber platen 
twirlers, typewriter felt pa and 


pneumatic typewriter speed keys 


NIELSON SUPPLY CO. 
810 First Nat. Bank Bidg., Chicago 








| Real Eye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and sometimes more serious injury. The Feather- 
weight Eyeshade is constructed to protect the wearer's 
eyes from glaring artificial or natural lights or brilliant 

ions. Durable, hygienic, adjustable, lightweight 
Where it touches the forehead, the celluloid ia curled, 
presenting & smooth, round surface—no binding to 
get dirty, Do metal parts to break out. Lies flat on 
lesk. Your inguiry will receive prompt attention. 


The Featherwegat Eyeshade Co., Merchantville, N. J. 














PRECISION BRAND TYPEWRITER 
PLATENS RECOVERED, 
standard lengths single rubber 50c postpaid U. S., 


Caneda, Mexico. Complete platens, black or grey. 
30 years experience 


E. E. Bushnell, 3314 S. Spring St., Los Angeles, Cal. 


FOLDING MACHINES 
PAPER PUNCHING MACHINES 


Heavy Duty Types for the Stationery 
and Printing Trade. 


C. R. & W. A. NELSON, INC. 











223 N. Michigan Ave. Chicago, Ill, 





CTORS 


(HEC ATT emTEED 


PERFECT MACHINES LOWEST PRICES 
WRITE —SPECIAL DISCOUNTS TO DEALERS—————— 





TYPEWRITERS 


W SELL Rough and Rebuilts 
Buy or Exchange. 


Ali Makes—All Languages 
Lowest Prices. 





TYPEWRITER CIRCLE COMPANY 
407 BROADWAY NEW YORK CITY 
Established 1918 Cables “‘Typecircle’’ 








TO FLAVEN, MANHATTAN BLDG., CHICAGO 
On adding, listing and calculating machines, typewriters, multigraphs: 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. Write Today and Save Money. 

73 d 75 West Lake St 
Chicago Safe & Merchandise Co. Gyitid0. “iN 


CHICAGO, ILLINOIS 








STEEL TABLES, COSTUMERS, 


PREMIE TYPEWRITER STANDS 


Great Service Value—Low Sales Price —Built for Business 


“ares. JOHN W. MESSIMORE «,i% 


ommunicati 


Premier Metal Products Co. 


2808 Logan Blvd., Chicago, III. 








TL 


of resources and opportuni- 
ties results in more than or- 
dinary success. In many 


‘Intensive : 
Development tie 


successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by men in positions very similar to your own, 
will increase your power toearn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way ft will in- 
crease your capacity for work and your earning power. 


Subscription price is $2.00 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 



















; GUIDES 








Celluloid Index Guides—Metal Tip Guides 


We manufacture a high grade line of filing supplies. Our equipment enabhs us 
to give prompt, satisfactory service on special card work. An investigation 
wills reveal the profit possibilities this line offers you Wedo not sell to 
consumers direct. 


DACO GUIDE COMPANY 


154 Pearl Street Boston, Mass. 








bps, vet 


The Better Pencil—Made of Bakelite. 


mers and pr 
1 the hands of the mz an ' 


Anata Semeur 
4619-25 Ravenswood Ave., Chicago 


messag u want to reac 
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SIMONSON 


Patented Metal Tip Guides 
For Vertical Letter 
apctoas oe and Check Fis Ae 





Quick Sellers—Big Money Makers 


““Tnstant’’ Desk 


d . 
4 Handy Files 
Their pocket pages keep 
papers in order but instantly 
accessible, indexed A to Z, 1 to 
; 















31, or specially classified by 
celluloid covered, removable in- 
dex tabs. sien 
— 
Idea Books 


None Genuine un- 

less stamped VU. S. 

Patent No. 794,749 
on Metal Tip. 


FREE Samples Sent on Request 


with pasteless pocket pages for 
news clippings, striking advts., 
etc. The storehouse for val- 
uable ideas, instantly accessible. 
Albums for Every Purpose 
Portrait, Snap Shot, Greeting Card, 


Memory, School Day Memories, Photo, 
Posteard, Autograph, Dise Record 


b } pep ‘agen — Memory Books Dicsenate to Seal 
yrit < ts. 
Oa R. A. SIMONSON ec co. 


W. CG. Horn, Bro. & Co. ‘sss 200 5th Ave., New York 122 S. Michigan Ave. CAGO 


. =e EGGENS-HAMBLER COMPANY 
Braye icleke wh peG@e inchs ptr ec a 


~ Inks-Ribbony-Carbons v | FOUNTAIN PENS PENCILS 
FORTY EIGHTIH4 and GRAYS FERRY ROAD STYLOGRAPHIC PENS 
PHILADELPHIA, U.S.-A. 180 BROADWAY NEW YORK 





























Fashioned from 
green celluloid, 
bound on both 
edges, properly 
ventilated and 
adjustable. Ask 
for catalog of 


EUREKA EYE SHADE 


H. H. COLLINS 
Eureka Ink Eradicator 


ORIGINAL Beware of Imitations BEST 
MANUFACTURED EXCLUSIVELY BY 









Collins Ink Eradicator Co. , complete line. 
401 13th St., Hoboken, N. J. f CHICAGO EYE SHIELD CO. 
2300 Warren Ave. Chicage, Hi. 




















SD MORTON’S ODORLESS 
Se” TYPEWRITER OIL 


IN USE EVERYWHERE 
The world’s best lubricant tor Typewriters, Adding 
Machines and all delicate machinery. 
Chemically pure, gumless and colorless. 


W rite today for free sample and prices 
MORTON MEG. CO. Louisville, Ky., U.S.A 


Export orders given careful attention. 


"DOU a 


DisrLay a0 SELL MORE GOODS! 
Electric Cost 3 cents a day Capacity over 100 Ibs 
Fully Guaranteed—Write today 


EAM” ELECTRIC WINDOW SALESMAN CO.J4 SORNMIE, 


| Gold Pens for Fountain Pens Profits! 


If you are interested in easy, quick profits, you should investigate the 




















Rotospeed Agency in your town 


Repairs on Gold Pens and Fountain With a practically unlimited market and an already created demand 
Pens Attended to Promptly. the Rotospeed Agency offers an unusual money-making opportunity 
= Write today for the facts 


EXPORT TRADE SOLICITED THE ROTOSPEED COMPANY, 282 Fifth Street Dayton, Ohio 


wy LT »NewY 
[eee ee ROTOSRAER 
The Slickest 


TYPEWRITERS se 
mao oo Seas teandiaacyy0 rant 
YOUNG TYPEWRITER CO. <a 


| 654 W. Randolph St. - Chicago, ll. GLUCINUM SILVER- 
| PENS ALLOY 


























! Typewriter Ribbons and Carbon Paper IMPRINT <==, PENS 
: x , SPECIALISTS ~ . irerew, 
For the Typewriter, Adding Machines aa 
Time Clocks. Put up for the trade. A 
Official and Empire Brands, or in plain bexes with imprint if desired The Turner & Harrison Pen Mfg. Co., Inc. 
SNELLING & SON ee S ILADELPHIA, PA 





Exclusive Territory Rights Not Entertained Illustrated Catalog and New Discount List on Application 
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POPULARITY 


HAT grows from week to 

week, leads us to point again 

with no small pride to the 
ringbook surprise of the year 
Genuine Trussell Price Books 
and Memos. Covers of one-piec« 
solid leather, black levant grain 
cowhide (second grade)—all ex 
posed metal parts are made of 
yrrass or nickel silver which 
makes them absolutely rust 
proof. Everywhere these book 





are enthusiastically received 
Quality considered, the resale 
prices are astonishingly low. For 
example— 





Style 36 J without po t sh si 
1”x8 1%,” » incl ng resale price 
$3.00-—Cover only. 





Style 36 Jp—with pocket, sl! 


"x84"—3% inch ring resale price 
GEN UINE $3.50-—Cover only 
Style 76 J—without pocket—sheet size 
11”x8%” 3 one-incl rings—resale 
price $3.20—Cover on 
Style 76 Jp wit pocket—sheet siz 
“8 


1”’x8 yne-incl rings—resale 


PRICE BOOKS and MEMOS price $2.30. 








TRUSSELL MANUFACTURING COMPANY, 3 N. Cherry St., Poughkeepsie, N. Y. 

















WHY RISK THE LOSS OF DAILY 
REFERENCE CHARTS 


The Rosco and the Ravenswood Glass Desk Pads furnish an 





easy, convenient and practical method of keeping ready refer- 






ences, such as maps, charts, memos, tabulations, etc., in sight 
always. They slip under the glass and information is thus avail- 
able at a glance. These desk 
pads not only provide safety 
for such papers, but improve 
the general appearance of any 
desk. They protect the sur- 
face from ink blots, mucilage, 
lents, etc. Full particulars on 
request. 


RAVENSWOOD 
OFFICE SPECIALTIES CO. 


1808 Newport Avenue 
CHICAGO 


The nger hole s 10 
just an lentification 
it is an exclusive feature 
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te MOST POPULAR 
Time Saving Device 


Order more 







O. K. 


¥ PaperFasteners 




















































Washburne’s Ne 
Improved 2 in | Paper and keep Keep up 
Fasteners are the most the sales 


convenient, fast holding 
and neatest on the mar- 
ket 

This popular time sav- 
ing device is recognized 
as standard office equip- 
ment in many of the 
largest and most modern 
offices in the country no 

For permanent use heres 
merely turn the point 
with a paper knife. This 
locks the papers between 
the two fastener mem- 
bers. May we send you 
our catalog and pricelist? 


your 


going strong stock 








Seen 
Cverywhere 
Sold 
Everywhere 


U 










We also manufacture the Our sales are rapidly 
Rie K.. Letter Opener ncreasing. O.K. Paper 
and the K.. Sanitary Fasteners are being na- 
era tionally advertised inthe 


Write for 











' eading magazines and 


i ? by street car cards. Why 
Lip Jy, 4s not tie up with this ad- 
vertising with a display 


by, 
Uj J 
‘ f yj Y carton on your counter? 
«+ a yg 


YY, OK.MANUEFACTURING CO. 
Oswego . NY.,U.S.A. 


LEADING TYPEWRITER MEN 


are beginning to realize the important part agood _ The satisfaction your customer receives from his 
ribbon plays in the performance of their type- typewriter, depends, to a great extent upon the 
; ribbon with which it is equipped. Equip every 
machine that leaves your establishment with the 
best ribbon you can buy, then watch your busi- 


writers. It is a fact that too little thought has 
been given to the ribbon Tomany, a ribbon is 


just “a ribbon’. There are as many different ness grow Make every typew riter customer a 
qualities of ribbons as there are writing papers ribbon customer 





lt is a joy to every stenographer 
to turn out neat looking letters. 
She cannot do it with a r rib- 
bon. Sell her firm the t and 
she will be a booster for you, 
your typewriters and supplies 


The result of Ten 
years research and 
manufacturing expe- 
rience. 


- o « 
222 an &r” 


THE WORLDS BEST 
TYPEWRITER RIBBON 


Y Not a mere idle 
statement but a 
challenge to all 
competition. 











< 
4 
$ 
A 
if 
4 
¢ 
“ 
4 
< 


Send for your sample ribbon 
today. Advise color wanted, 
machine and style of type 
used. 


Phillips Ribbon & Carbon Co., Inc., Rochester, N. Y. 
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Northwestern a ir ae 
Northwestern Tension Envelope Metal Fold Northwestern Tongue Clasp 


Three standard mailing envelopes. The Tension and Tongue Clasp Envelopes are used for 
mailing catalogs, etc., both being made from 70-lb. No. 1 Jute. The Metal Fold Envelope is used 
for mailing grain, seed and ore samples. It is made from 90-lb. Miller’s Rope. These envelopes 
are fully described in our catalog. 

Stationers will profit by carrying the popular sizes in stock at all times. Put up in convenient boxes of 250. 


Manufactured by 


The Northwestern Paper Goods Co. 


At Quality Park, St. Paul, Minn. 


Sales Offices and Stock carried at 
CHICAGO LOS ANGELES NEW YORK CITY 




















—— Po mPa al Be Bl tei el, a Bal PP Sal aM BP al ar al Sa al Bl al ah eS 


There is no better way of introducing your goods in Europe and 
particularly in France than by advertising in MON BUREAU. 


66 7? To us “M. B.” stands for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINESS” 






M. b. has been the pioneer of sound business 
methods in this country for many vears past and 
it is now the most widely read business publica 
tion. Every progressive firm is a subscriber of 
“M.B.” This is the reason why it is the very best 
medium for advertising office furniture and 
appliances. 










MAGAZINE CORGANISATION 
GOMMERCIA @ INDUSTRIELLE 
= | oa: Not only is M. B. the most largely read publica- 
tion of its kind, but because of the strong affec- 
tion and great confidence of its readers it is sure 
to bring you handsome and profitable returns. 
The advertising department of M. B. will write 
your ads for you or translate yvour copy into 


§ =a | 7 
Gem RAVISSE . ; . A 
|B Siplt Se ene | j French just as vou prefer. Ask for sample copy 
of M. B. and advertising rates today to 


THE fanacer \’ MON BUREAU 52, rue des Saints-Peres, Paris, 7 , France 
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n the minds of most 
Americans the name 













ESTERBROOK 
PEN MFG. CO. 


CAMDEN.NJ 
ents - 


BROWN BROS.LTD. Toronto 












ROBARCO 


Vertical File Folders 


STRAIGHT OR TAB CUT 
Stocked in five different qualities, in a range of weights from light to 
extra heavy. Immediate delivery. 


Price list with quantity discounts, and samples, mailed promptly upon 


request. Send us your inquiries. 


ROCKWELL-BARNES COMPANY 


815-23 So. Wabash Avenue Chicago, III. 

















EVERYDAY 
CARDS 


Sc to $1.00 Retail 


Acknowledg- 
ments 
Appreciation of 
Visit 
At Home Cards 
Birth Announce 
Birth Congrat 
Baby Shower 
Birthday 
Bon Voyage 
Cheerograms 
Christian Science 
Confirmation 
Convalescent 
Daughter 
Death Announce- 
ments 
Engagement 
Father 
Fisherman 
Friendship 
Funnigrams 
Get Well 
Glad You're Well 
Gift Enclosures 
Gift Novelties 
Godmother 
Golden Wedding 
Golfer 
Guest Room 
Handk. Folders 
Husband 
Invitations 
Invt. Ac« eptance 
Invit. Regrets 
Jubilee 
Letter Reminder 
Mother 
Mother and Dad 
Mother-in-Law 
Movie Invitation 
Neighbor Who 
Has Moved 
New Address 
Nun Greetings 


71C 


APPLIAN( 


GREETING GARD DIREC 


of The Cincinnati Art Publishing Co. 


Nut Cups 
Ordination 
Place Cards 
Party Apprecia- 
tion 
Radio Fan 
Reception Invit 
Shower Invit 
Shut-In 
Shut-In to Child 
Silver Wedding 
Somebody's 
Mother 
Spiritual Bouquet 
Sweetheart 
Sympathy 
Tallies 
Traveler 
Twin Birth An- 
nouncements 
Twin Birth Con. 
gratulations 
Vacation Card 
Wedding Anniv 
Wedding Annmt. 
Wedding Congrt. 
Wife 


and others 


CHRISTMAS 
Sc to $1.00 Retail 
Aunt 
Bachelor 
Belated 
Bill Containers 
Birthday on Xmas 
Brother 
Card Acknowl 

edgment 
Children 
Daughter 
Doctor 
Family 
Father 
From California 
From Dixie 
From Florida 
Girlhood Chum 
Golfer 
Grandchildren 


Man 


Grandfather 
Grandmother 
Handkerchief 
Folders 
Home Folks 
Ilumorous 
Husband 
Matiing 
Mother 
Mother and 
Neighbors 
Niece 
New Year 
Novelties 
Nut Cups 
Gld Pal 
Pastor 
Place Cards 
Personal Greet- 
ings 
Relative 
eligious 
Seals 
Shut In 
Sister 
Son 
Son and Family 
Sweetheart 
Sympathy 
Tags 
Teacher 
Thanks for Card 
Thanks for Gift 
Tuck Ins 
Uncle 
Wife 


CHRISTMAS 
PERSONAL 
GREETINGS 
Sc to 50c Retail 
Personal 
Religious 
Commercial 
TALLIES 
Ic to 7c Retail 
Christmas 


Comic 
Dance 
Easter 


Labe!s 


Dad 


and others 


Program 


Going Away 
Graduation 
Hallowe'en 
Mah Jongg 
New Year 
Saint Patrick 
Score Pads 
Shower 
Table Numbers 
Thanksgiving 
Valentine 
Washington's 

Birthday 
Wedding 

and others 


MOTTOES 


Anniversary 
Autumn of 
Baby 
Birthday 
Christian Science 
Guest Room 
Home 
Humorous 
Husband 
Friendship 
Mother 
Father 
Sweetheart 
Wedding 
Wife 
And 
Family 
and 


BIRTHDAY 


Sc to 75c Retail 
Aunt 
Baby 
Belated 
Brother 
Children's 
Children’s, one to 
ten years 
Ceusin 
Daughter 
Doubtful 
Easter 
Father 
From Mother 


Life 


others for 
Relatives 
Friends 


Date 


From Mother 
and Dad 
Grandmother 

Humorous 
Husband 
Mother 
In-Law 
Nephew 
Niece 
Place Cards 
St. Patrick's 
Sister 
Shut 
Son 
Sweetheart 
Sweet Sixteen 
Twenty-one 
Twins 
To Mother on 
My Birthday 
Uncle 
Valentine 
Wife 
and 


VALENTINE 
3c to $1.00 Retail 
Baby 
Bachelor 
Birthday 
Brother 
Children 
Father 
Folks at Home 
Humorous 
Husband 
Mother 
Mother and Dad 
Plac e Car is 
Sister 
Mother & Father 
Sweetheart 
Wife 

EASTER 
5c to $1.00 Retail 
Belated Wis 
Birthday 
Brother 
Children's 


Outs 


In 


others 


Cut- 


Daughter 

Family to Family 
Father 

Home Folks 
Mother 

Mother and Dad 
Neighbor 

Place Cards 

Shut In 

Sister 

Son 

Sympathy 

Wife 


SPECIAL 
GREETINGS 
5c to 50c Retail 
Day 
Day 


Fathers 
Friendship 
Graduation 
Hallowe'en 
Jewish New Year 
Mothers’ Day 
New Year 

St. Patrick's 
Thanksgiving 


MOTHER CARDS 
10c to 75c Retail 
Aunt 
Father on 
Mothers 
Grandmother 
Home Folks 
Mother Who 
Adopted Me 
Mother and Dad 
Other Mother 
Somebody's 
Mother 
Step-Mother 
Wife 


PLACE CARDS 
lc to 25c Retail 
Baby 
Baseball 
Card Party 
Children's 


Day 


Party 


Conundrum Gms, 
Country Club 
Engagement Ann, 
Easter 
Farewell Party 
Flapper 
Football 
Fortune Teller 
Graduation 
Hallowe'en 
Japanese Type 
Lodge Insignia 
Mah Jongg 
Musicase 
New Year 
Nut Cups 
Personal 
Saint Patrick 
Shower 
Thanksgiving 
Washington's 
Wedding 

and others 


NUT CUPS 
6 & 12c Retail 


Christmas 
Engagement 
Easter 

General Purpose 
Hallowe en 
Japanese 
Radio 

St. Patrick 
Thanksgiving 
Valentine 
Wedding 


NOVELTIES 


Handkerchief 
Folders 

Nut Cups 

Book Plates 

Table Numbers 


Type 


A SELECTION OF PRACTICALLY ANY ONE OF THESE CARDS CAN BE HAD AT VARIOUS PRICES. 


©OfTimely Notice & He Live Dealer ! 


JUNE IS FOR BRIDES AND GREETING CARDS. 


June is a busy greeting card month. 


Weddings, showers, anniversaries and vacations all offer opportunities to the Live Dealer. Father 
cards and mottoes should be on display prominently. 
congratulations, gift enclosures, mottoes, place and tally cards is large. 


are Bon Voyage, Please Write, Friendship, Party, Place and Tally Cards. 
YOUR store with original and generous displays. 


service at al 


| times. 


“Cincinnati 


[he June demand for announcements, 
For the Vacationist there 


Art 


ALL MAIL ORDERS SHIPPED PROMPTLY. 


The Cincinnati Art Publishing Co. 


MAIN OFFICE AND FACTORY 


1021-25 BROADWAY, 


CINCINNATI, OHIO 


Attract the trade to 
is ready with prompt 


Pacific Coast Representative 


Chicago Office 
FRANK J. RYAN 
Room 604. 5 N. Wabash Ave. 
Phone Central 5525 


WM. A. ASAM, JR. 
Philadelphia, Pa. 
Phone Poplar 8242-V 


New York Office 
FREDERIC M. GEBHARD 
Room 321, 225 Fifth Ave. 

Phone Ashland 8997 


ALBERT KESSLER & CO. 
Furniture Exchange Bldg. 
San Francisco, 

806 Forrester Bldg. 
Los Angeles 
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ABRAND NEW BINDER¢4 
BRANDNEW FEATURES 


Str andara 


BULLDOG BINDER 


the slg 
. 
- 

Greater Tenacity—-Unlimited Capacity 
Better Appearance—Longer Life 
BOORUM & PEASE COMPANY 

Post Office Box 272. City Hall Station 
NEW YORK OFFICES AND FACTORY 
NEW YORK STORI 84 Hudson Avenue 


109-11 Leonard Street Brooklyn 
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What the trade says 


Some voluntary comments from representative 
dealers about the New Bates Multiple 
Movement Numbering Machine 


‘*Fine, our salesmen are enthusiastic 
about this new Bates and will push 
it harder than any other numbering 
machine we handle.’’ 

Harry Horder, of Horder’s, Inc. 


‘*The new Bates Machine has been 
needed for years. It now will do all 
the numbering work required in the 
average office, and supplements the 
machine which has always been 
recognized as the best.’’ 

W. L. Brownville, of Ward’s 


‘*This is the most constructive thing 
you have ever done for the num- 
bering machine industry and the 
stationer.’’ . ™ ; 

neal Gustave Fischer, of 

The Gustave Fischer Co. 


‘Believe you have struck the right 
idea, Melind, of Louis Melind Co. 
‘*Splendid machine and one that is 


vitally needed.”’ 
Gray, of Pannier Bros. Stamp Co. 


‘*Multiple Movement fills the bill 
and has been waited for for years.”’ 
Tache, of Taylor Bros. 


THE 








‘We are of the opinion that this 
machine will meet with instant 
success.’ 

Irvine, of Willson Stationery Co.,Canada 


‘‘We cannot compliment you too 
highly on the fine appearance of 
the machine. We are very enthusi- 
astic about it and believe we will 
sell a great many.”’ 

Bryan, of Meyer & Wenthe 

‘This is going to make the Bates 
Machine more popular than ever. 
The user will benefit because the 
machine will do more work; and the 
dealer will benefit by increased sales. 
Weare going to carry more of them 


in stock than ever before.’’ 
Wood, of Geo. E. Damon & Co. 


‘‘Best machine brought out in 
Tet r r r . ,_ oO . ‘ 
fo % olk,of Volk Stamp&Stencil Co. 


‘On taking this model apart, I find 
it to be made very strong, simple 
and durable, with very few parts 
that will not last a long time before 
repairs are made.”’ 


Wilkinson, of Los Angeles 
Rubber Stamp Co. 


BATES MFG. CO., Est. 1897 


ORANGE, N. J. 
New York Office, 20 Vesey Street 


Mr. C. R. Manzer, Secretary of the I. S 


. M. A. has this to say 


about the Bates advertising that is appearing regularly in the 
Saturday Evening Post: ‘‘In my opinion the Bates Manufacturing 
Company is doing a mighty good thing for the user as well as the 


industry.”’ 


Keep your store tied up to this powerful Bates advertising. 
Write us for sales helps. 
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Instant Knowledge of Position Through ELLIOTT-FISHER Accounting Machines 
is the Key to BUSINESS CONTROL 











M's IDERN mechanical science gives to the one years of successful progress have made 
captain of the giant liner accurate and FE liiott-Fisher machines the most adaptable ac- 
instant knowledge of his_ position That counting machines. There are. standard models 
knowledge makes it possible for him to control _ to fit any business, large or small. The flat writ- 
the course of his ship. In ing surface, the fundamental 
Elliott-Fisher accounting ma- ditterence between the Elliott- 
chine Ss, modern science gIVeS John N. Stalker, Vice Pres., Fisher and all other accounting 
‘ : ; Union Trust Co., Detroit, says: 1: : 
to business executives the “‘Our accounting problem, deal- macnines, permits it to do more 
— Sa : P ing largely with the administra- ee aa ; . — , 
means ot kt oO ims. instantly, tion of estates and trusts, 1s Kinds Of Wo! k, and more work, 
their financial position. That rather exacting and intricate than other accounting machines. 
. Your machines have greatly aid- , 2 = ; 
accurate know edge oft your ed us in its solution. In fact, loday the Elliott-Fisher Com- 
ae . 1 . ; some of our requirements for Plays 1 ah «he 
business is the key to its con- dati dxuves woul Gam beUars pany is the largest exclusive 
tro Look into the offices of hard to meet at all without the manutacturer of accounting 
; = various devices for adding, sub- . act 5 
the most efncient and success tracting and accumulating fig- machines in the world. Elliott- 
f - ures which the machines pro- ; ° 
tul businesses all over the vide We have found them able Fisher ( ompany, 342 Madisor 
world. There vou will find to meet every demand in these \venue. New York, N. » i 
ss , i respects ; bape sid 
liott-Fisher service. Thirty- Branches in Principal Cities. 
Service and Supplies are second only in importance to machines. You can 





depend absolutely on E-F Service and EFCO Supple 


Riliott - kisher 


ACCOUNTING MACHINES with the FLAT WRITING SURFACE 




















Thts ts one of a serte f advertisement ippearing in the Saturda Evening Post 
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\ Burroughs machines can #7 
be depended upon for 
the right answer always 
and everywhere—one 
reason why the pioneer of 
1884 is the leader of today. 


Burroughs Adding Machine Company 
Detroit, Michigan 


Other Factories at Windsor, Canada and Nottingham, England 
Sales and Service Offices in All the Principal Cities of the World 


| ssseeeeeEEEEHEO eel 
ADDING - BOOKKEEPING - CALCULATING AND BILLING MACHINES 
Eee _ _ nian 
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To the man who pays 
the bills 


Tired-out stenographers may mean nothing in 
your life, but they mean a lot on your cost sheets. 
If you can save 50% of their energy by installing 
this new electrically operated typewriter, you Il 
soon be money ahead. 


Upon request our local representative will gladly 
demonstrate the Woodstock Electrite and let you 
decide for yourself. Its worth investigating. 


Send for booklet describing both 
the \\ Of rd ste CK Ele trite and the 


’ 1 ’ ; ’ 
slandara \\ oastocR macnine. 


Woodstock Typewriter Company 





216 W. Monroe Street Chicago 
CABLI Woodtype, Chicago 
\ 
} 
4 
THE MODERN TYPEWRITER---POWERED ELECTRICITY 
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“They Speed the 
. Worlds Business 
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3000000 = 
UNDERWOOD 


typewriters now in use 











UNDERWOOD TYPEWRITER CO | [ee | DERWOOD BLD ; Sranches 1n all Principal Cities 








